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H.  L.  Doherty,  Angered  byK.C.  Star  Attack, 
Would  Have  It  Barred  From  Mails 

Utility  Man  Also  Asks  Secretary  of  Commerce  to  Act  Against  Daily  and  Governor  as  Result  of 
Drive  for  Lower  Gas  Rates — Postmaster  General  Dismisses  Complaint  for  Want  of  Lvidence 


(By  telegraph  to  Editor  &  Publisher) 

Kansas  city,  Mo.,  juiy  9.— 
Henry  L.  Doherty,  gas,  oil,  and 
electric  power  magnate  of  New  York, 
would  have  the  Kansas  City  Star,  which 
has  been  conducting  a  campaign  for 
lower  gas  rates  in  Kansas  and  Missouri, 
barred  from  the  mails.  Also,  apparently 
believing  that  a  lowering  of  gas  prices 
would  constitute  a  contribution  to  gen¬ 
eral  depression,  Mr.  Doherty  has  ad¬ 
dressed  an  appeal  to  Secretary  Lamont 
of  the  Department  of  Commerce  asking 
him  to  take  action  against  both  the  Star 
and  Governor  Harry  Woodring  of 
Kansas. 

The  request  that  the  Star  be  barred 
from  the  mails  has  been  dismissed  by 
Postmaster  General  Walter  F.  Brown 
without  ceremony  or  delay.  No  sooner 
had  the  utility  magnate’s  demand  been 
received  at  the  Post  Office  Department 
than  Mr.  Brown  wTote  a  public  letter 
informing  him  he  had  presented  no  evi¬ 
dence  against  the  newspaper  and  intimat¬ 
ing  that  even  if  he  had,  the  charges  were 
innocuous. 

“My  dear  Mr.  Doherty,”  the  letter 
read.  “Acknowledgement  is  made  of  the 
receipt  of  your  telegram  of  the  7th 
instant  in  which  you  state,  among  other 
things,  that  “the  Kansas  City  Star 
doesn’t  hesitate  to  color  the  news  as  it 
sees  fit  and  that  they  are  more  than  un¬ 
truthful  and  resort  to  deliberate  lies.” 
and  that  you  think  their  paper  should 
be  suppressed  from  the  mails. 

“The  Post  Office  Department  has  not 
before  it  the  published  matter  to  which 
you  make  objection  or  any  evidence  with 
respect  to  the  manner  in  which  such 
matter  has  been  carried  in  the  mails. 

“Section  335  of  title  18  of  the  United 
States  Code  directs  the  Postma.ster 
General  to  exclude  from  the  mails  matter 
of  a  libelous,  scurrilous,  defamatory  or 
threatening  character  but  only  when 
such  matter  appears  upon  the  envelope* 
or  outside-cover  or  wrapper  ‘of  mail 
matter  or  upon’  any  postal  card. 

“A  copy  of  the  statute  is  enclosed 
herewith  for  your  information.” 

Secretary  of  Commerce  Lamont  has 
announced  he  has  taken  Doherty’s  other 
message  “under  consideration.” 

Suits  charging  the  Kansas  City  Star 
with  libeling  Henry  L.  Doherty  and  his 
interests  to  the  extent  of  $25,000,000 
were  ready  for  filing  Thursday,  Fred  L. 
Robertson,  Mr.  Doherty’s  counsel  in 
Kansas,  announced. 

Robertson  said  the  series  of  articles  in 
the  Star  attacking  allegedly  exorbitant 
gas  rates  in  Kansas  and  middle  western 
^tes.  would  form  the  basis  of  the  suits. 
He  would  not  say  whether  the  action 
Would  name  the  Star  as  a  newspaper  or 
officials  of  the  Star. 

Former  Senator  James  A.  Reed  of 
Missouri,  it  was  announced,  has  been  re¬ 
tained  by  the  Star  to  represent  it  against 
the  threatened  suits.  Mr.  Reed,  a  candi- 
date_  for  the  Democratic  Presidential 
•tomination,  is  one  of  the  most  noted 
lawyers  in  the  country. 

Since  last  September,  the  Star  has 
had  articles  almost  daily  on  the  gas  situ¬ 
ation  in  Kansas  City  and  its  territory. 
They  have  pointed  to  the  exorbitant 


charges  paid  by  the  domestic  consumer  ernor  of  Kan.sas,  Mr.  Woodriiig  tinik  a 
as  compared  with  the  low  price  paid  by  hand  in  the  gas  situation  by  endeavoring 
Mr.  Doherty's  pipe  line  company  at  the  to  obtain  a  reduction  of  rates  through 
wells.  negotiation.  Weeks  of  maneuvering  fol- 

They  have  shown  how  one  Doherty  lowyd,  characterized  by  the  Star  as 


comnany  sells  to  another  company  at  a 
purely  arbitrary  rate.  It  has  been 
shown  that  gas  could  be  sold  to  indi¬ 
vidual  consumers  in  Kansas  City  at  a 
13-cent  rate,  while  the  thousands  of 
users  in  the  homes  were  forced  to  pay 
close  to  $1  per  1.000  cubic  feet. 

After  taking  office  in  January  as  Gov- 


Henry  L.  Doherty 

“stalling"  on  the  part  of  Mr.  Doherty, 
and  the  negotiations  got  nowhere.  In  the 
meantime,  a  new  Kansas  law  went  into 
effect  late  in  May  governing  the  sale  of 
securities  in  the  state.  As  a  result  of 
this  law,  the  “blue  sky”  commissioner 
ruled  that  certain  of  Doherty’s  stock  is¬ 
sues,  including  Cities  Service  common. 


EDITORS,  PUBLISHERS  DENOUNCE  GAG  MOVE 


^  ENERAL  denunciation  of  Henry  L. 

Doherty’s  attempt  to  suppress  the 
Kansas  City  Star  and  have  it  barred 
from  the  mails  was  expressed  by  editors 
and  publishers  in  all  parts  of  the  coun¬ 
try  in  telegrams  replying  to  an  inquiry- 
made  by  Editor  &  Publisher  this  week. 
Their  comments  follow: 

DOHERTY  ACTION  SILLY 

John  Cowles 

Associate  Publisher,  Des  Moines  Ret/ister 
and  Tribune 

Mr.  DOHERTY’S  silly  attempt  to 
have  the  Kan.sas  City  Star  barred 
from  the  mails  is  too  ridiculous  to  be 
treated  seriously.  Instead  of  regarding 
it  as  an  important  threat  at  freedom  of 
the  press  it  would  seem  more  accurate 
to  construe  it  as  simply  a  reckless  and 
ill-considered  act  by  an  impulsive  and 
irritated  man. 

“WILD,  DESPERATE,  FUTILE” 

Eugene  Lorton 

Publisher,  Tulsa  (Okla)  World 
1^  R.  DOHERTY’S  attack  upon  the 
mailing  rights  of  a  newspaper  is 
wild,  desperate,  futile.  It  carries  the  ab¬ 


surd  suggestion  that  there  is  only  one 
question  in  the  Star’s  territory  and  that 
the  paper  has  no  choice  as  to  which  side 
it  shall  take.  A  gas  late  is  a  matter 
of  vital  public  concern  and  its  handling 
cannot  be  stopped  bv  a  gag  law  of  any 
.sort.  Rightly  or  wrongly,  the  entire 
matter  of  public  utilities  and  their  fran¬ 
chises  and  rates  is  up  for  consideration 
in  the  light  of  lowering  commodity- 
prices,  and  newspapers  and  public  offi¬ 
cials  cannot  be  enjoined  from  discussing 
them. 

UNAWARE  OF  PRESS  RIGHTS 

Josephus  Daniels 

Publi.sher,  Raleii/h  (N.C.)  Nnrs  and 
Ohsen’er 

44'W7H0M  the  Gods  would  destroy  they 
”  first  make  mad.” 

The  attempt  by  Doherty’s  public  utility 
conqiany  to  bar  the  Kansas  City  Star 
from  the  mails  because  it  is  a  tocsin  of 
the  people  shows  Doherty  is  neither 
familiar  with  the  constitutional  guarantee 
of  the  freedom  of  the  press  nor  the  re¬ 
cent  decision  of  the  Supreme  Court  up¬ 
holding  the  right  of  criticism  by  the  press. 
There  are  two  kinds  of  public  utility  com- 
(Continued  on  next  page) 


could  not  be  sold  longer  in  that  state.  It 
w-as  this  ruling  that  stirred  Mr.  Doherty 
to  venting  his  wrath  in  a  statement  so 
unusual  in  its  bitterness  and  vindictive 
in  tone  that  it  was  received  almost  with 
incredulity. 

Mr.  Doherty  addressed  one  message  to 
the  Star  and  included  in  it  the  text  of  a 
telegram  he  had  sent  to  Governor  WckxI- 
ring.  It  said  that  he  (Doherty)  had 
directed  libel  proceedings  to  be  insti¬ 
tuted  against  the  Star  immediately  and 
took  the  K.-msas  executive  to  task  for 
“falling  under  the  evil  influence  of  the 
men  who  control  the  Kansas  City  star.” 

The  telegram  to  the  governor  also  con¬ 
tained  such  remarks  about  the  Star  as 
these :  “The  campaign  that  has  been 

conducted  against  us  by  the  Star  has  been 
intended  purely  to  prevent  us  from  mak¬ 
ing  a  beneficial  and  mutually  satisfactory 
arrangement  with  our  customers  except 
by  the  Star  being  able  to  claim  the  credit 
as  a  means  of  building  up  their  circula¬ 
tion  and  advertising  and  thereby  still 
further  extending  their  power  and  fatten¬ 
ing  their  profits. 

“I  have  always  viewed  with  alarm  the 
constant  striving  for  power  of  the 
Kansas  City  Star — and  feel  that  the  Star 
is  the  greatest  menace  to  the  prosperity 
of  this  .section  of  the  country. 

“The  people  in  that  section  elect  men 
to  public  office  only  to  have  them  dictated 
to  and  directed  liy  the  .Star  as  though 
they  were  the  exclusive  and  servile  paid 
servants  of  the  Star. 

“Ihider  Colonel  Nelson  the  Star  ac¬ 
quired  a  reputation  for  public  .spirit 
which  is  now  a  myth,  but  it  is  still 
traveling  under  the  old  guise — it  is  no 
more  public  spirited  than  the  most  greedy 
money  grabber.  I  know  it  does  not 
hesitate  to  distort  news. 

“The  Star  has  been  a  tremendous 
money  maker  on  a  very  puny  investment 
and.  in  fact,  if  the  Star  was  valued  as 
they  want  to  value  our  property  it  would 
be  found  to  consist  mostly  of  gas,  wind 
and  water — I  believe  today  that  the 
Kan.sas  City  Star  earns  its  lavish  profits 
by  making  people  fear  them  rather  than 
by  any  service  it  gives.” 

Appended  to  the  text  of  the  telegram 
to  (^vernor  Woodring  was  this  direct 
bit  of  information  for  the  .Star.  “I  rep¬ 
resent  approximately  a  million  security 
holders  and  in  my  opinion  you  have,  by 
deliberate  misrepresentation,  injured  them 
more  than  the  entire  value  of  your  news¬ 
paper  enterprise  or  the  private  fortunes 
of  the  men  who  own  it.  I  have  therefore, 
in  addition  to  instructing  my  lawyers  to 
bring  action  for  damages  against  you, 
also  instructed  them  to  proceed  in  other 
methods  if  possible  to  have  you  punished 
for  criminal  libel.” 

At  the  same  time  Mr.  Doherty  gave 
out  the  information  in  New  York  that 
he  was  appealing  to  the  Postmaster 
General  and  Secretary  of  Commerce  to 
take  action  against  the  Star.  His  mes¬ 
sage  to  Secretary  lamont,  complained 
against  the  Star’s  “influence”  in  obtain¬ 
ing  the  Kansas  “blue  sky”  ruling. 

“You.  I  know,  are  charged  by  Presi¬ 
dent  Hoover  with  the  responsibility  of 
trying  to  lessen  the  stress  of  the  present 
depression  and  I  think  you  should  pro- 
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ceed  against  men  like  Governor  Wood¬ 
ring  of  Kansas  and  the  Kansas  City 
Star  in  no  unmistakable  manner,”  the 
message  said. 

The  Star’s  reply  to  all  this  was  an 
editorial  which  called  attention  to  the 
fact  that  Mr.  Doherty  had  neglected  to 
state  anything  about  a  possibility  of 
lower  gas  rates. 

“The  public  is  not  concerned  with  what 
Mr.  Doherty  thinks  of  Governor  Wood¬ 
ring  and  the  Star,  or  what  Governor 
Wwxlring  and  the  Star  think  of  Mr. 
Doherty,”  it  said. 

“What  the  public  is  concerned  with  is 
the  extortionate  rates  it  is  paying  for 
gas.” 

The  Star  pointed  to  the  great  decline 
in  commodity  prices  of  oil,  wheat,  corn 
and  livestock— all  produced  in  the  south¬ 
west — but  reiterat^  its  charge  that  nat¬ 
ural  gas  remained  at  its  war  time  peak 
price  to  the  consumers.  There  no  longer 
was  any  danger  of  a  sho^ge  and  new 
methods  had  reduced  loss  in  transporting 
it  from  the  fields,  it  wras  pointed  out. 
The  Star  added  that  if  Mr.  Doherty 
really  desired  to  do  the  fair  thing  by  the 
consumers,  the  opportunity  was  open  at 
any  time.  The  editorial  continued :  “But 
Mr.  Doherty  has  no  intention  of  dealing 
fairly  with  the  public  until  the  state 
compels  him  to.  So  he  carefully  avoids 
discussing  the  real  issue — the  maintenance 
of  w^r  prices  on  gas  when  all  other  com¬ 
modities  are  down.  Instead  he  wires 
about  his  vexation  at  the  Star  to  Glov- 
emor  Woodring,  Vice-President  Curtis, 
Senator  Capper,  Postmaster  General 
Brown,  Secretary  I.amont,  the  National 
Better  Business  Bureau,  the  United 
States  Chamber  of  Commerce  and  the 
American  Newspaper  Publishers’  Asso¬ 
ciation.  By  an  oversight  he  failed  to 
give  his  views  to  President  Von  Hinden- 
burg.  Foreign  Minister  Briand,  Prime 
Minister  MacDonald,  the  W.  C.  T.  U. 
and  the  Society  for  Prevention  of  Cru¬ 
elty  to  Animals. 

“Mr.  Doherty  insolently  demands  to 
know  for  whom  the  Governor  and  the 
Star  s{^k.  The  Star  is  glad  to  supply 
this  primer  information.  The  Governor 
speaks  for  the  people  of  Kansas  who 
elected  him  to  his  high  office.  He  speaks 
in  particular  for  the  great  army  of  gas 
consumers  whom  the  Doherty  interests 
have  been  gouging  for  years. 

“The  Star  has  been  published  in  Kan- 
.  sas  City  for  more  than  a  half-century. 
In  all  that  time  it  has  followed  the  guid- 
•ig  principle  laid  down  by  its  founder, 
William  R.  Nelson,  that  it  should  be  ‘the 
attorney  for  the  family’  that  pays  it  15 
cents  a  week  for  13  papers.  The  Star 
is  now  engaged  in  doing  everything  in 
its  power  to  get  a  fair  price  for  the 
wheat  farmer,  and  to  protect  the  oil  pro¬ 
ducer  from  ruin.  Its  fight  for  decent 
gas  rates  is  in  its  regular  line  of  duty. 

“It  is  proud  to  be  associated  in  this 
fight  with  Governor  Woodring  and  the 
State  of  Kansas.  And  it  is  gratified  at 
the  evidence  supplied  by  Mr.  Doherty’s 
letter  that  blows  in  behalf  of  the  people 
have  struck  home  at  last.” 

In  Topeka  Governor  Woodring’s  com¬ 
ment  was:  “I  am  nat  unmindful  that 
several  thousand  people  in  Kansas  own 
stock  in  Mr.  Doherty’s  Cities  Service 
Companies— purchased  at  $40,  $50  and 
$60  a  share — and  now  have  tremendous 
losses  with  the  stock  selling  around  $12 
a  share.  But  I  am  more  concerned  with 
lower  gas  rates  for  the  hundreds  of  thou¬ 
sands  of  Kansas  people  who  do  not  own 
stock.” 

B.  C.  Adams,  representing  the  Doherty 
interests  in  Kansas  City,  informed  the 
press  services  Tuesday  that  suit  against 
the  Star  was  being  prepared  at  Mr.  Do¬ 
herty’s  order. 

The  fight  to  bring  about  a  scaling 
down  of  the  gas  rates  will  go  on.  accord¬ 
ing  to  George  B.  I.ongan.  president  and 
general  manager  of  the  Kansas  Citv 
Star.  His  comment  on  Mr.  Doherty’s 
statement  was :  “So  far  as  the  Star  is 
concerned,  it  will  not  l)e  intimidated  by 
Mr.  Doherty’s  suits  for  libel  or  threats 
of  suits.  It  will  not  run  one  inch,  but  it 
will  continue  to  carry  the  fight  against 
the  Doherty  gas  monopoly  so  long  as 
that  monopoly  forces  extortionate  rates 
from  the  people  of  Kansas  and  Missouri 
and  goes  unregulated  by  any  state  or 
national  rate  making  body.” 


“Wouldn't  it  be  fine,”  Mr.  Longan  re¬ 
marked  about  Mr.  Doherty’s  appeal  to  the 
jHJStmaster  general,  “for  the  monopolistic 
corporations  to  be  able  to  silence  their 
critics  by  holding  over  them  the  threat 
of  suppression  by  the  Post  Office  De- 
I)artment  through  barring  them  from  the 
mails  as  Mr.  Doherty  has  attempted  to 
do  in  the  case  of  the  Star?  This  monop¬ 
oly  has  not  yet  grown  so  great  that  it 
can  control  the  avenues  of  information 
to  the  public.  The  Kansas  City  Star  can 
take  care  of  itself  against  all  such.” 

In  connection  with  Governor  Wood¬ 
ring’s  intervention  in  the  gas  fight,  it  is 
interesting  to  note  that  the  last  Kansas 
legislature  appropriated  a  fund  of  $100,000 
for  the  purpose  of  bringing  about  reduced 
rates. 

It  was  realized  by  the  legislators  that 
Mr.  Doherty  would  not  accept  regulation 
without  a  struggle  and  that  the  state’s 
legal  forces  would  need  a  “war  chest”  to 
enable  them  to  fight  the  cases  through 
the  courts. 

Interviewed  Tuesday  at  his  home  in 
Rye,  N.Y.,  by  the  United  Press,  Mr. 
Doherty  had  the  following  to  say  in  re¬ 
gard  to  his  dispute  with  the  Kansas  City 
Star  and  Governor  Woodring: 

“Woodring  is  under  the  influence  of  the 
Star.  The  Star  has  been  fighting  for 
lower  gas  rates.  There  is  a  commission, 
as  in  many  states,  whose  duty  is  to  hold 
hearings  on  the  justice  of  the  utility 
rates.  They  held  no  hearings. 

“We  never  were  given  a  chance  to  pre¬ 
sent  our  reasons  for  our  rates.  And  then, 
acting  under  the  influence  of  the  Star, 
Woodring  had  his  Securities  Commission 
bar  the  sale  of  Cities  Service  securities. 

"See  how  ridiculous  it  is.  On  the  one 
hand  they  say  we’re  making  too  much 
money,  and  on  the  other  they  say  our 
securities  aren’t  safe  for  Kansas  people 
to  invest  their  money  in !  There’s  some¬ 
thing  wrong  in  their  logic  there. 

“I’ve  been  in  fights  like  this  before, 
and  I’ve  had  to  fight  bear  raids  when  I 
was  on  my  back,  with  my  wife  holding 
the  telephone  to  my  ear — and  I’ve  always 
won  out.  And  now  that  I’m  cured  (and 
they  think  I’m  still  sick),  I’m  going  to 
show  them  what  fighting  really  is. 

“There  are  two  kinds  of  newspaper¬ 
men.  I  have  fought  many  of  them  with 
no  personal  hatred  or  enmity  at  all,  be¬ 
cause  I  knew  they  were  sincere  in  their 
beliefs  and  because  there  was  absolutely 
no_  commercialism  mixed  up  in  their  cam¬ 
paigns.  I  have  been  pounded  and  bully¬ 
ragged  by  men  who  today  are  my  friends, 
and  for  whom  I  have  the  utmost  respect. 

“But  I  have  no  respect  for  the  other 
kind  of  newspaper  or  men  who  run  it — 
the  newspaper  that  uses  such  stuff  as 
this  as  a  club  to  hold  their  own  domina¬ 
tion  over  a  community.  There’s  nothing 
human  about  them.  They  have  ice  water 
in  their  veins. 

“The  Kansas  City  Star  is  not  the  Pub¬ 
lic  Utilities  Commission  of  Kansas.  Cer¬ 
tainly  it  has  a  right  to  suggest  that  lower 
rates  would  be  in  order. 

“But  there  is  an  orderly  process  of  law 
by  which  such  a  matter  can  be  deter¬ 
mined — and  that  is  not  by  bludgeoning 
public  officials  into  making  unjust  attacks 
on  corporations.” 


EDITOR  &  PUBLISHER 
CALENDAR 

July  23-25 — Nebraska  State  Press 
Assn.,  annual  spring  outing,  Omaha. 

Aug.  10-14 — Press  Congress  of  the 
World,  regional  meeting,  Mexico 
City,  Mexico. 

Aug.  10-11 — Western  Daily  News¬ 
paper  Advertising  Managers’  Assn., 
Jasper  Park,  Alberta,  Canada. 

Aug.  13-14 — Alabama  Press  In¬ 
stitute,  Alabama  Polytechnic 
Institute, 
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panics.  One  kind  charges  rates  based  on 
the  money  actually  invested  and  is  charg¬ 
ed  with  a  sense  of  public  service.  It  is 
a  public  blessing.  The  other  kind  wishes 
to  charge  all  the  traffic  will  allow  and 
has  as  its  motto  the  old  Vanderbilt  say¬ 
ing,  The  public  be  damned.  The  fight 
has  just  begun  to  end  stock  watering  and 
excessive  charges  for  light  and  power 
and  like  public  service.  The  Kansas  City 
Star  serves  the  commonwealth  in  uphold¬ 
ing  the  rights  of  consumers  for  fair  prices 
and  standing  by  a  Governor  who  thinks 
the  rights  of  consumers  must  be  protected 
as  fully  as  the  rights  of  utilities  com¬ 
panies. 

JUST  “TOO  ABSURD” 

J.  Edwin  Murphy 

Managing  Editor.  Baltimore  Evening 
Sun 

WE  consider  Henry  Doherty’s  attempt 
to  have  the  Kansas  City  Star 
barred  from  the  mails  to  be  ridiculous. 
Suppression  by  jobholders  of  a  news¬ 
paper  fighting  for  a  community’s  benefit 
is  too  absurd  to  be  considered. 

PUBLIC  WON’T  PERMIT  GAG 

By  Frederick  I.  Thompson 
Publisher,  Mobile  (Ala.)  Register  and 
News-Item 

Failing  to  influence  the  independent 
press  of  the  nation  by  excessive  adver¬ 
tising  volume  bordering  on  subsidy ; 
failing  in  efforts  at  intimidation  and 
coercion ;  failing  by  secret  invasion  of 
property  interest  in  newspapers  to  secure 
control,  we  now  find  that  a  great  news¬ 
paper  of  high  character  seeking  to  serve 
the  public  interest  has  its  constitutional 
rights  and  guarantees  endangered  and 
the  liberty  of  the  press  of  this  nation 
neutralized  or  destroyed  by  a  utility 
promoter  seeking  to  throttle  the  voice  of 
the  Kansas  City  Star,  one  of  the  great 
and  outstanding  independent  newspapers 
of  America. 

The  Federal  Trade  Commission 
inquiry  into  utility  practices — an  inquiry 
instituted  by  the  United  States  Senate — 
reeks  with  corrupt  and  corrupting  prac¬ 
tices  by  utility  interests.  The  suborning 
of  educational  institutions,  the  propa¬ 
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gandizing  of  the  press  and  other  repre¬ 
hensible  practices  make  a  sordid  chapter 
in  the  life  of  America  properly  calling 
for  the  resentment  of  every  publisher 
and  editor  holding  due  regard  for  the 
traditions  of  his  profession,  and  every 
citizen  holding  the  freedom  of  the  press 
as  essential  to  his  liberties.  The  Kansas 
incident  has  its  iiarallcl  in  Alabama,  as 
shamefully  revealed  before  the  Federal 
Trade  Commission. 

The  Kansas  City  Star  will  not  be 
barred  from  the  mails.  An  outraged 
public  sentiment  would  not  permit  any 
national  administration  to  go  to  such 
lengths  to  protect  the  utility  interests 
from  proper  and  correct  criticism.  The 
press  and  people  of  this  nation  will  owe 
a  debt  of  gratitude  to  Editor  &  Pub¬ 
lisher  for  presenting  to  the  American 
press  the  evils  inherent  in  the  present 
situation  as  affecting  a  free  and  inde¬ 
pendent  journalistic  voice. 

ATTACK  “UNPATRIOTIC” 

By  H.  B.  R.  Briggs 
Publisher,  Los  Angeles  Record 
TT  is  perfectly  logical  for  Mr.  Doherty 

to  demand  the  suppression  of  the 
Kansas  City  Star  and  confidently  to  ex¬ 
pect  quick  compliance  by  Washington  au¬ 
thorities.  He  has  witnessed  such  action 
recently  by  the  government  in  the  case 
of  another  publication  deemed  unpatriotic, 
so  why  not  the  Star?  What  can  be 
more  unpatriotic  than  for  newspapers  to 
attack  privately  owned  public  utilities 
during  the  regime  of  Herbert  Hoover, 
their  greatest  exponent  and  engineer? 

GAG  ATTEMPTS  RARELY  WIN 

Fred  Fuller  Shedd 

Editor,  Philadelphia  Bulletin 
"LTENRY  L.  DOHERTY’s  desire  to 
have  the  Kansas  City  Star  sup¬ 
pressed  is  not  as  unique  and  lacking  in 
precedent  as  is  his  wired  demand  upon 
Postmaster  General  Brown  to  deny  the 
paper  the  use  of  the  mails.  Selfish  in¬ 
terests  frequently  have  sought  to  silence 
a  newspaper  serving  public  interest  con¬ 
trary  to  their  own — seldom  have  they 
won.  The  people  expect  their  favorite 
newspaper  to  fight  their  battles  for  them, 
and  sometimes  they  have  no  competent 
protagonist  other  than  the  newspaper. 
The  Kansas  City  Star  is  not  likely  to  be 
barred  from  the  mails. 

ATTEMPT  LUDICROUS 

Oklahoma  City  Oklahoman  and  Times 
TTNDER  the  caption  “Approaching  the 
^  Ludicrous”  the  Daily  Oklahoman 
printed  the  following  editorial  Thursday 
morning : 

“More  amusing  than  disquieting  is  the 
attempt  of  Mr.  Doherty  to  have  the 
Kansas  City  Star  excluded  from  the  mails 
because  it  has  chosen  to  fight  for  a 
cheaper  gas  rate  in  Kansas.  If  there 
were  any  chance  at  all  that  the  Post¬ 
master  General  would  accede  to  the 
petulant  demand  of  the  magnate  and  deny 
the  mailing  privilege  to  a  journal  which 
has  merely  exercised  its  privilege  of 
fighting  for  what  it  considers  right  it 
would  lie  a  dark  day  indeed  for  that  part 
of  American  liberty  which  is  dependent 
for  its  life  upon  the  freedom  of  the 
press.  But  America  is  not  Russia 
and  the  Postmaster  General  is  not  a 
Nordic  Mussolini.  It  is  still  possible 
for  an  American  newspaper  to  exercise 
the  prerogative  of  a  freeman  and  escape 
the  mandate  of  proscription.  Not  yet  is  it 
counted  high  treason  in  .America  to  fight 
the  battles  of  the  underdog. 

"Of  course  if  the  Star  has  employed 
damaging  or  libelous  arguments,  it  can  be 
brought  into  court  and  forced  to  pay 
dearly  for  its  mischievous  tactics.  But 
exclusion  from  the  mails  is  not  the 
proper  penalty  for  libelous  statements. 
The  Doherty  demand  for  such  drastic 
punishment  shows  a  rather  vague  knowl¬ 
edge  of  .\merican  jurisprudence  and  the 
usual  remedies  of  equity.  It  shows_  an 
utter  lack  of  knowledge  of  the  .\merican 
Bill  of  Rights  and  of  that  long  and 
bloody  road  to  which  a  subject  race  has 
marched  to  the  delectable  mountain  tops 
of  freedom.  At  Moscow  or  on  the  Tiber 
the  Doherty  fulmination  might  be  serious, 
but  in  .\merica  it  is  onlv  ludicrous.’ 
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FOREIGN  NEWS  CAPTURES  THE  FRONT  PAGE 

Throughout  the  Country  Papers  Large  and  Small  Are  “Playing”  Overseas  Events — Moratorium  Plan, 
Pope^s  Elncyclical  Intelligently  Handled — Depression  Has  Made  Interest  Acute 


ORLD  news,  and  particularly  that 
of  Europe,  is  standard  fare  for 
millions  of  newspaper  readers  in  Amer¬ 
ica  this  summer. 

Never  within  the  history  of  this  gen¬ 
eration,  with  the  extraordinary  excep¬ 
tion  of  the  World  War  period,  has 
there  been  so  much  news  of  foreign 
countries  in  American  newspapers.  This 
applies  not  only  to  metropolitan  news¬ 
papers,  but  to  other  dailies,  large  and 
small,  throughout  the  country.  Press 
association  executives  told  Editor  & 
Publisher  this  week  that  interest  in 
world  events,  as  evinced  by  the  space 
devoted  to  their  newspaper  presenta¬ 
tion,  has  never  been  as  great  as  it  is 
now. 

The  Hoover  war  debt  moratorium 
plan,  which  was  put  in  force  this  week 
after  long  and  often  discouraging  dis¬ 
cussions  with  the  Republic  of  France, 
was  treated  throughout  the  country  as 
page  one  news,  but  this  event  represents 
only  one  phase  of  the  American  public’s 
interest  in  foreign  affairs.  Other  recent 
occurrences  which  have  commanded 
great  attention  in  this  country  have  been 
the  Pope’s  encyclical,  released  on  July 
4,  and  the  subsequent  charges  and 
counter  charges  between  the  Vatican 
and  Mussolini’s  government;  Stalin’s 
j  announcement  of  July  6  that  the  Soviet 

will  abandon  the  principal  of  equal 
wages,  and  the  denunciations  of  his 
change  in  attitude  by  Trotzky  and 
others;  the  elections  in  Spain,  the  politi- 
j  cal  near-crisis  in  England  when  Pre¬ 

mier  MacDonald’s  policies  were  upheld 
by  a  small  majority,  the  unveiling  of  a 
statue  to  Woodrow  Wilson  in  Poland, 
the  round-the-world  flight  of  Post  and 
i  Gatty,  and  the  Zionist  meetings  in 

Basle,  Switzerland. 

The  world-wide  economic  depression. 
Editor  &  Publisher  was  told,  is  respon¬ 
sible  for  this  upturn  in  interest  in  the 
affairs  of  other  nations.  The  realization 
has  come  to  the  American  people,  it  was 
asserted,  that  their  economic  condition 
and  that  of  other  nations  are  inter¬ 
dependent.  Gold  reserves  in  France,  the 
dole  system  in  England,  deflation  of 
currencies,  tariffs,  industrial  activity  in 
countries  thousands  of  miles  away  from 
the  scene,  news  occurrences  which  in 
other  days  seldom  would  have  rated 
more  than  a  few  sticks  on  inside  pages, 
if,  indeed,  they  were  used  at  all,  have 
now  become  significant.  In  these  re¬ 
mote  things  a  connection  is  being  found 
by  newspaper  readers  to  the  deposits  in 
their  local  banks  and  in  the  activities 
of  their  local  manufacturers. 

N’ot  only  is  the  news  of  these  affairs 
being  given  an  unprecedented  prominence, 
but  interpretative  articles  and  editorials 
are  likewise  being  wddely  used.  It  is 
seldom  that  a  series  on  Russia  written 
on  the  scene  by  newspaper  and  press 
association  correspondents  is  not  occupy¬ 
ing  space  in  various  American  news¬ 
papers.  in  a  group  or  singly.  Nearly 
anything  about  Russia  these  clays  is  read. 
The  intricacies  of  reparations  have  been 
simplified  and  explained,  and  the  public 
has  come  to  have  an  intelligent  compre¬ 
hension  of  the  principles  involved  in  this 
hitherto  obscure  situation.  Graphs,  charts, 
and  tabulations  have  performed  this 
miracle. 

Press  associations,  sensing  this  shift  in 
news  values,  are  taxing  their  facilities  to 
meet  the  demand.  The  United  Press  an¬ 
nounced  July  .f  that  its  world  wide  news 
wires  carried  their  greatest  volume  of 
news  matter  for  19.f  1  on  that  date.  This 
was  immediately  after  the  transmission 
of  Pope  Pius’  lfl,000-word  encyclical,  and 
*iid  not  include  the  wordage  transmitted 
when  President  Hoover’s  moratorium 
plan  was  accepted  by  France  Tuesday  of 
this  week.  The  announcement  of  the 
Hoover  .Xdministration’s  plan  to  start  a 
vigorous  movement  for  world  disarma¬ 
ment,  which  was  made  immediately  fol¬ 
lowing  adoption  of  the  moratorium,  pre¬ 
saged  that  the  trans-.\tlantic  traffic  in 
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news  would  not  be  materially  diminished. 
Reports  connecting  Secretary  of  State 
Stimson,  now  in  Naples  on  a  purported 
"vacation,”  with  Hoover’s  disarmament 
plan  have  been  printed.  Robert  J.  Ben¬ 
der,  vice-president  and  general  news 
manager  of  the  United  Press,  sailed  from 
New  York  on  the  same  ship  with  Secre¬ 
tary  Stimson,  and  not,  it  is  said,  by  co¬ 
incidence.  Mr.  Bender  was  likewise  on 
a  "vacation.” 

Karl  Bickel,  United  Press  president, 
said  there  never  had  been  a  time  in  his¬ 
tory  when  interest  in  foreign  affairs  had 
been  so  manifest  as  now.  "The  world¬ 
wide  depression.”  he  said,  "has  served 
to  link  one  nation  to  another  from  a 
news  standpoint  and  the  interwoven  inter¬ 
ests  of  all  is  shown  in  the  great  inter¬ 
change  of  news.” 

Charles  Stephenson  Smith,  director  of 
the  Associated  Press  foreign  news,  told 
PhiiTOR  &  Publish™  that  the  trans-Atlan¬ 
tic  files  had  been  unusually  heavy  during 
the  past  weeks,  running  as  high  as  30,000 
words  a  week.  This  amount  was  not 
unprecedented  by  any  means,  he  said,  but 
Associated  Press  members  were  printing 
considerably  more  of  what  they  received 
than  formerly. 

J.  M.  Kendrick,  Associated  Press  ex¬ 
ecutive  editor,  also  commented  on  the 
increased  interest.  "It  has  been  interest¬ 
ing  to  watch  the  public  interest  swing 
around  from  South  America,  to  Spain, 
and  then  to  all  Europe,”  he  said. 

H.  C.  Monteith,  director  of  Interna¬ 
tional  News  Service  foreign  service,  esti¬ 
mated  that  the  I.N.S.  foreign  file  had 
increased  in  size  from  50  to  100  per  cent 
within  recent  weeks.  “.And  how !”  he 
an.swered  to  a  query  as  to  whether  the 
public  was  showing  increased  interest  in 
European  affairs.  "And  it  is  not  only 
the  big  newspapers  who  make  a  specialty 
of  informing  their  readers  of  foreign 
events,”  he  added.  The  smaller  papers 
have  been  going  in  for  overseas  events 
in  a  big  way.  There  has  nevec  been 
such  interest  shown  before.” 

The  demand  of  foreign  newspapers 
for  news  of  the  United  States  has  like¬ 
wise  been  greatly  augmented  with  the 
action  of  this  country  to  ease  the  world 
depression.  Press  associations  serving 
foreign  countries  say  there  is  an  un¬ 
usual  curiosity  for  news  of  the  com¬ 
modity  markets  here,  as  well  as  in 
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government  affairs.  During  the  mora¬ 
torium  discussions,  German  correspond¬ 
ents  in  this  country  frequently  used  the 
trans-Atlantic  telephone  to  dictate  their 
stories.  The  cable  files,  too,  were  bulkier 
than  they  have  ever  been. 

Pope  Pius’  encyclical,  with  its  sharp 
criticism  of  Premier  Mussolini  and  the 
Fascisti  government,  was  unprecedented 
not  only  in  its  contribution  to  the  strug¬ 
gle  between  the  Church  and  the  State, 
but  in  its  manner  of  distribution. 

Instead  of  releasing  it  from  the  Vati¬ 
can,  as  the  time  honored  custom  was, 
the  message  was  dispatched  by  a  courier 
to  Paris  where  it  was  given  out  to  prep 
associations  and  newspapers,  prints  in 
different  languages  to  meet  the  need. 
The  implied  reason  for  this  was  that 
the  government  would  have  censored  the 
pronouncement,  had  the  Vatican  at¬ 
tempted  to  dispatch  it  from  Rome. 

In  Paris  the  encyclical  was  not  ex¬ 
pected,  and  its  tra*smission  taxed  facili¬ 
ties.  The  United  Press  used  six  cable 
wires,  three  Western  Union  and  three 
commercial  wires,  to  move  the  10,000 
words,  together  with  explanatory  text. 
The  wires  started  ticking  their  messages 
at  3:50  p.  m.,  July  3,  and  did  not  stop 
until  6  o’clock.  New  York  time.  Al¬ 
though  the  Vatican  took  these  extraor¬ 
dinary  means  of  publicizing  the  message, 
the  fact  that  it  would  be  printed  in 
Ignited  States  papers  of  July  4,  when 
millions  were  enjoying  a  holiday  and 
many  evening  papers  did  not  publish  at 
all,  was  overlooked. 

Climaxing  the  recent  Italo-V’atican 
controversy,  the  encyclical  was  evidently 
given  to  the  world  by  a  diplomatic 
maneuver  to  avoid  possibility  of  delay  or 
interference  in  its  appearance  elsewhere 
simultaneously  with  its  publication  in 
the  Osservatore  Romano,  Vatican  City 
newspaper.  The  \'atican  evidently  pre¬ 
ferred  to  have  the  press  disseminate 
the  message  in  preference  to  radio,  since 
the  Vatican  broadcasting  station  was 
unused. 

The  fir.st  intimation  that  an  encyclical 
was  in  the  offing  was  the  summoning 
of  20  linotypers  to  the  Vatican  printing 
plant  to  .set  the  Pope’s  message.  The 
printers  were  ordered  to  give  out  no 
proofs. 

The  voting  priest  who  transported  the 
bulky  document  to  Paris  carried  num¬ 


erous  credentials,  but  press  associations 
and  newspapermen  were  busy  for  some 
time  checking  up  on  him.  He  demanded 
that  his  name  be  kept  out  of  the  story. 
The  confirmation  came  from  several 
sources — the  United  Press  had  word 
from  an  executive  of  the  Osservatore 
Romano  as  to  its  authenticity. 

President  Hoover’s  moratorium  plan 
was  productive  of  news  of  intense  in¬ 
terest  throughout  the  world.  The  long 
discussion  with  the  French  government 
was  carried  completely,  and  each  step  in 
the  situation  was  carefully  reported. 
The  shift  of  scene  from  Paris  to  Wash¬ 
ington,  with  occasional  simultaneous  ac¬ 
tion  in  both  cities,  gave  the  story  a 
suspense  element  unusual  in  stories  of 
diplomacy.  Press  association  men  said 
they  could  not  estimate  the  number  of 
words  carried,  but  they  said  it  was  large. 

In  addition  special  correspondents  of 
American  newspapers  were  active  in 
keeping  their  papers  informed  of  the 
march  of  events.  On  the  day  of  the 
adoption  of  the  moratorium,  the  leads 
in  many  newspapers  were  written  by  the 
papers’  own  men  in  Paris. 

In  Washington  the  moratorium  story 
transformed  an  otherwise  extremely  dull 
news  period  into  one  of  unusual  sum¬ 
mer.  It  has  given  Washington  news 
bureaus  the  most  important  international 
story  since  the  Washington  arms  con¬ 
ference  of  1922,  at  least. 

The  State  Department  press  room, 
usually  a  place  of  calm  and  quiet,  re¬ 
sembled  the  press  galleries  of  Congress, 
so  far  as  activity  is  concerned,  during 
some  of  the  "bigger”  news  periods.  The 
usual  force  of  State  Department  repor¬ 
ters  was  increased  measurably  by  re¬ 
porters  from  bureaus  who  ordinarily 
leave  the  department  to  the  press  asso¬ 
ciations,  and  the  copy  filed  from  there 
equalled  in  daily  wordage  some  of  the 
most  prolific  news  days  in  Congress. 

Practically  every  news  bureau  in  the 
city,  many  of  which  seldom  handle  state 
department  news,  filed  up  to  the  limit 
on  the  story. 

State  Department  reporters  say  there 
was  an  agreement,  implied  or  otherwise, 
between  the  parties  to  the  conferences  in 
h'urope  that  the  deliberations  should  be 
kept  secret,  but  as  soon  as  the  news 
started  "leaking”  from  Paris,  Acting 
Secretary  of  State  William  R.  Castle, 
Tr.,  kept  the  Washington  correspondents 
informed  of  everything  but  those  details 
which  had  to  be  kept  secret  to  insure 
the  success  of  the  plan. 

This  action  on  the  part  of  Secretary 
Castle  was  something  unusual  for  the 
State  Department  and  marks  the  start 
of  a  new  news  policy  on  the  part  of  the 
department,  according  to  reporters  regu¬ 
larly  assigned  there.  The  department, 
in  the  past,  usuallv  adhered  to  a  diplo¬ 
matic  policy  of  silence  with  respect  to 
matters  of  international  importance. 

All  the  discussions  between  Secre¬ 
taries  Stimson  and  Mellon  in  Europe  and 
the  White  House  were  carrieil  on  by 
telephone,  with  President  Hoover,  Sec¬ 
retary  Castle,  and  Assistant  Secretary 
of  the  Treasury  Ogden  Mills  on  this  end 
of  the  line,  and  after  each  such  discus¬ 
sion.  Secretary  Castle  relayed  the  news 
to  the  press.  The  trovernment’s  tele¬ 
phone  hill,  incidentally,  had  reached 
JtR.OOO  fnr  the  trans-oceanic  calls,  up  to 
last  Tuesday. 

OPPOSING  STATE  PRINT  SHOP 

Plans  to  introilnce  at  the  present  ses¬ 
sion  of  the  Georgia  legislature  a  measure 
which  would  establish  a  state  printing 
plant  are  hotly  opposed  by  the  Georgia 
Press  Association.  State  printing  runs 
to  about  $250,000  a  year  which  now  goes 
to  private  concerns. 


QUINN  IN  NOVA  SCOTIA 

Ralph  H.  Quinn,  business  manager 
Cincinnati  Post,  is  spending  a  vacation  in 
Nova  Scotia. 


NEW  JERSEY  EDITOR  IS  MADE  JUDGE 


James  Kemey,  editor  and  publisher  of  the  Trenton  (N.J.)  Times  news¬ 
papers  and  author  of  a  book  on  former  President  Woodrow  Wilson  was 
made  a  lav  member  of  the  New  Jersey  Court  of  Errors  and  Appeals  recently. 
This  is  tlie  state’s  highest  court.  Photo  shows,  left  to  right:  Governor 
Morgan  F.  Larson  of  New  Jersey;  Chancellor  Edwin  Robert  Walker,  who 
administered  the  oath,  and  Judge  James  Kerney. 
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$3,000,000  PLYMOUTH  CAMPAIGN  STARTS 
WITH  COPY  IN  1,355  NEWSPAPERS 

Tie-up  Copy  Furnished  Dealers  Expected  to  Augment  Total 
Linage — General  Motors  Reports  Increased  Sales  in 
June  and  Second  Quarter 


IVEW'SPAPER  advertising  men 
-  '  greeted  the  opening  of  the  Plymouth 
automobile  advertising  campaign  this 
week  with  satisfaction — not  only  for  it¬ 
self  but  for  its  possible  meaning  as  re- 
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Opening  full-page  in  Plymouth  drive 
which  started  this  week. 


gards  automobile  advertising  in  general. 

The  launching  of  a  new  model  at  this 
titne.  with  an  aggressive  program  of  ad¬ 
vertising  and  merchandising  Itehind  it, 
has  been  hailed  as  an  attempt  by  the 
Chrysler  Corporation  to  force  its  way 
into  the  field  hitherto  dominated  by  Ford 
and  Chevrolet,  and  to  make  a  three- 
cornered  tight  out  of  the  Kord-Chevrolet 
duel.  While  Chrysler  officials  have  de¬ 
clined  to  speak  of  their  venture  in  these 
terms,  it  seems  obvious  that  a  powerful 
drive  for  business  by  a  comparative  out¬ 
sider  in  the  low-priced  field  would  be  a 
spur  to  the  leaders  in  that  field. 

It  is  perhaps  significant  that  within  a 
few  days  after  the  first  Plymouth  adver¬ 
tisement  appeared,  with  its  emphasis  on 
the  virtues  of  a  four-cylinder  engine,  a 
Chevrolet  advertisement  was  released 
under  the  heading,  “Drive  a  Six  and 
you'll  buy  a  Six.”  The  Chevrolet  copy 
was  based  almost  altogether  on  the  fact 
that  the  Chevrolet  is  a  six-cylinder  car, 
and  might  be  taken  as  a  reply  to  the 
Plymouth  challenge. 

Taking  the  Plymouth  campaign  in  con¬ 
nection  with  the  recently  begun  cam¬ 
paigns  by  Nash,  Packard,  and  other  auto¬ 
mobile  concerns,  it  is  possible  that  auto¬ 
motive  linage  in  the  newspapers  of  the 
country  may  soon  begin  to  make  a  much 
more  favorable  showing  than  it  has  in 
the  last  12  months.  For  one  thing,  last 
year’s  linage  began  to  decline  after  May, 
so  that  future  linage  totals  this  year  will 
be  compared  with  smaller  1930  figures 
than  the  months  thus  far  this  year. 

The  Plymouth  campaign,  said  to  total 
$3,000.0(X)  and  described  as  the  biggest 
in  its  history,  includes  a  newspaper 
schedule  of  1,353  newspapers  in  1,218 
cities  and  towns,  and  is  planned  to  con¬ 
tinue  consistently  in  these  newspapers 
for  the  next  twelve  months,  according 
to  a  statement  from  Advertisers.  Inc., 
Detroit  agency  in  charge  of  the  account. 
Twenty-seven  farm  magazines  and 
twelve  general  magazines,  including  a 
newspaper  Sunday  supplement,  will  also 
be  used,  as  well  as  5,320  billboards. 
Figuring  up  circulations  and  number  of 
insertions  the  agency  statement  arrives 
at  the  round  figure  of  a  billion,  three 
hundred  million  Plymouth  advertising 
impressions  in  magazines  and  newspapers, 
insuring,  it  is  said,  “that  Plymouth  ad¬ 
vertising  will  reach  practically  every 
Fmglish-reading  home  in  this  country.” 

In  addition,  an  auxiliary  advertising 
and  sales  promotion  plan  has  been  placed 
in  the  hands  of  dealers,  including  special 
newspaper  advertisements  to  supplement 


the  factory  campaign.  To  attract  at¬ 
tention  to  the  new  car,  nearly  1,500 
special  flame-colored  Plymouths  with  the 
name  prominently  shown  in  silver  letter¬ 
ing  outlined  in  blue  have  been  put  into 
service  for  dealers  and  sales  repre¬ 
sentatives. 

A  favorable  indication  in  the  automo¬ 
tive  field  was  recorded  this  week  when 
General  Motors  Corporation  reported 
that  in  June  it  had  liettercd  its  1930  rec- 
(»rd  of  sales  for  the  first  time  this  year. 
Sales  to  consumers  in  the  I'nited  States 
were  103,303  cars,  against  97,318  in  June, 
1930.  Soles  to  dealers  in  the  United 
.States  were  100,270  cars  against  87,595 
in  June,  19.30.  Sales  of  General  Motors 
cars  to  dealers  in  Ijie  United  States  and 
Canada,  together  with  shipments  over¬ 
seas,  totaled  111,668  cars,  against  97,440 
last  year. 

At  the  same  time  the  Studebaker 
Corporation,  which  had  previously  an¬ 
nounced  the  passing  of  its  1930  sales  fig¬ 
ures  in  some  months,  reported  that  sales 
in  the  second  quarter  of  1931  had  ex¬ 
ceeded  those  of  the  like  1930  quarter  by 
9.5  per  cent.  Studebaker  sales  in  the 
second  quarter,  not  including  Pierce- 
.•\rrow  sales,  were  18.037  cars,  against 
16,472  a  year  before.  This  put  the  whole 
first  half  of  the  year  ahead  of  the  first 
half  in  19.30. 

Tune  sales  were  4,716  cars  against 
5,1.39  cars  in  June,  19.30. 

The  .Auburn  Automobile  Company’s 
financial  report  for  the  first  half  of  the 
year  showed  net  profit  after  all  charges 
of  $2..361,175.  eoual  to  $12.09  a  share  on 
the  common  stock,  of  which  $2,158,765 
was  earned  in  the  second  ouarter.  This 
company  reported  earlier  this  year  that 
it  ha<l  already  exceeded  its  total  19.30 
sales. 

In  addition  to  the  new  Plymouth  ad¬ 
vertising  campaign  and  others  which 
have  already  been  noted  in  these  col¬ 
umns.  a  campaign  introducing  new  Pack¬ 
ards  has  been  started.  Officials  of  the 
Packard  company  and  its  agency.  Austin 
F.  Rement,  Inc.,  of  Detroit,  are  reluc¬ 
tant  to  give  details,  but  say  that  a  radio 
campaign  has  not  affected  the  allotment 
to  newspaper  space.  Magazines  are  also 
being  used. 

Wherever  newspaper  space  is  being 
used,  the  campaign  is  tied  up  to  local 
distributors  and  dealers.  In  addition, 
newspaper  display  space  is  being  used  to 
call  public  attention  to  the  radio 
program. 


CALDWELL  IS  CONVICTED 


Partner  of  Lea  Sentenced  to  Jail 
for  T rust  Breach 

Rogers  Caldwell,  former  investment 
banker,  was  convicted  by  a  Criminal 
Court  jury  at  Nashville,  Tenn.,  July  6, 
of  fraudulent  breach  of  trust.  His 
punishment  was  fixed  at  not  more  than 
three  vears  in  the  State  penitentiary. 

His  attorneys  announced  they  would 
file  motions  for  a  new  trial.  Caldwell 
was  a  partner  of  Col.  Luke  Lea  in  pub¬ 
lishing  Nashville  Tennessean,  Knoxxnlle 
Journal,  and  Memfihts  Commercial- 
Appeal,  and  in  the  conduct  of  numerous 
financial  enterprises. 

The  charge  against  Caldwell  grew  out 
of  the  alleged  violation  of  a  trust  agree¬ 
ment  between  Caldwell’s  collapsed  in- 
v'estment  house,  Caldwell  &  Co.,  and 
Hardeman  County,  Tennessee. 

A  road  bond  issue  had  been  sold  by 
Hardeman  County  to  Caldwell  &  Co., 
and  the  proceeds  were  deposited  with 
Caldwell  &  Co.,  with  the  agreement 
that  the  funds  were  to  be  withdrawn 
only  as  needed.  Collateral  to  secure  the 
deposit  was  pledged  with  the  Bank  of 
Tennessee,  as  trustee.  The  Bank  of  Ten¬ 
nessee  was  a  subsidiary  of  Caldwell  & 
Co. 

Both  went  into  receivership  last 
November. 


PUSHING  $50,000  SUITS 


Depositions  Being  Taken  in  Camera¬ 
man’s  Actions  for  Riot  Injuries 

Two  suits  for  damages  have  been 
brought  by  F'rank  Demshaw,  Akron 
Peacon- Journal  photographer,  as  an  after- 
math  to  the  viol¬ 
ent  treatment  re¬ 
ceived  by  news¬ 
papermen  from 
“special”  police¬ 
men  while  cover¬ 
ing  a  Communist 
meeting  in  Bar¬ 
berton,  Akron 
suburb,  June  26. 

The  Summit 
County  grand 
jury  started  its 
official  investiga¬ 
tion  into  the  riot 
Frank  Demshaw  this  week. 

One  of  the 
.suits  started  by  Demshaw  is  aimed 
at  Harry  R.  White,  of  Barber¬ 
ton,  who  the  photographer  claims 

clubbed  him  during  the  demonstration. 
The  other  suit  is  aimed  at  Barberton  city 
officials.  Both  ask  $50,000  damages. 

Taking  of  depositions  in  the  two  civil 
suits  started  in  the  Ninth  District  Court 
of  Appeals  courtroom  in  Akron  last 
week,  and  will  be  resumed  this  week. 

Among  those  who  have  testified  so  far 
are  Mayor  A.  S.  Decker  of  Barberton, 
Edwin  W.  Kain,  Beacon-Journal  reporter, 
and  Karl  Broadley,  International  News 
Service  representative  in  Akron.  The 
latter  two  testified  to  the  attack  made 
upon  Demshaw.  Attorney  Frank  Rock¬ 
well  has  been  retained  by  the  Beacon- 
Journal  to  represent  the  photographer. 


RIPLEY  WINS  SUIT 


Court  Denies  Bureau’s  Claim  to  Share 
in  His  Earnings 

Robert  L.  Ripley,  cartoonist,  won  a 
TOinplete  victory  in  New  York,  July  7, 
in  a  suit  brought  against  him  by  Famous 
Speakers,  Inc.  The  plaintiff  had  sued 
for  damages  on  the  ground  that  Mr. 
Ripley  had  refused  to  carry  out  a  con¬ 
tract  for  lecture  engagements,  but  had 
taken  radio,  vaudeville  and  film  engage¬ 
ments  with  others  from  which  the  plain¬ 
tiff  asserted  its  half  interest  was  between 
$50,000  and  $100,000. 

Supreme  Court  Justice  Miller,  who 
directed  judgment  for  Mr.  Ripley  on  all 
points,  ruled  that  the  contract  referred 
only  to  lectures,  but  reserved  decision  on 
a  question  as  to  whether  the  plaintiff 
might  recover  damages  on  nearly  a  dozen 
unfilled  lecture  engagements. 


SECOND  FLIER  IN  FAMILY 


Josephine  Patterson  Also  Plans 
Career  in  Journalism 

Miss  Josephine  Medill  Patterson, 
younger  daughter  of  Joseph  Medill  Pat¬ 
terson,  publisher  of  the  Ne7V  York  Daily 
Nezi's,  isn’t  going  to  allow  her  sister, 
Alicia,  to  keep  ahead  of  her  either  as  an 
aviatrix  or  as  a  writer,  if  she  can  help  it. 

Josephine  is  taking  flying  lessons  from 
Joseph  W.  Brooks,  noted  aviator,  and 
she  intends  to  enter  Northwestern  uni¬ 
versity  in  the  fall  to  take  a  course  at  the 
school  of  journalism.  While  Alicia  piloted 
her  own  plane,  Josephine  flew  with  Brooks 
this  week  from  a  camp  in  the  Adiron- 
dacks  to  the  Patterson  estate  at  Ossining, 
N.Y.  They  were  “grounded”  by  fog 
for  several  days  at  Albany. 


ORDERS  INDICTMENTS 


Judge  Instructs  Grand  Jury  to  Name 
Luke  Lea  and  Son 

(By  telegraph  to  Editor  &  Publisher) 
Nashville,  Tenn.,  July  9 — The 
Davidson  county  grand  jury,  sitting  here, 
today,  was  instructed  by  judge  Charles 
Gilbert  to  return  indictments  against 
Col.  Luke  Lea,  publisher,  and  Luke  Lea, 
Jr.,  charging  conspiracy  in  connection 
with  the  failure  of  the  Liberty  Bank 
and  Trust  Company,  Nashville. 

The  jury  was  given  five  days  in  which 
to  return  the  indictments. 


E.  T.  LEECH  NEW  EDITOR 
OF  PITTSBURGH  PRESS 


Has  Been  Scripps-Howard  Editor  Ig 
Years — Ned  Doyle,  of  Cleveland 
Press,  Named  Managing  Editor — 
Ohio  Daily  Makes  Promotions 


Appointment  of  Edward  T.  Leech  as 
editor  of  the  I^ittsburnh  I’ress  was  an¬ 
nounced  this  week  by  John  H.  Sorrells, 
executive  editor 
of  the  Scripps- 
Howard  News¬ 
papers.  Mr. 
Leech,  who  has 
been  a  Scripps- 
Howard  editor 
for  the  past  16 
years,  has  been 
serving  as  acting 
editor  of  the 
Press  for  several 
weeks  during  the 
absence  of 
Harold  D. 
Jacobs,  former 
editor,  who  left 
due  to  continued  ill  health. 

Ned  Doyle,  formerly  managing  editor 
of  the  Cleveland  Press,  has  been  named 
managing  editor  of  the  Pittsburgh  Press, 
succeeding  Neil  H.  Swanson. 

Succeeding  Mr.  Doyle  as  managing 
editor  of  the  Cleveland  Press  is  \’ergil 
Repiieto,  formerly  assistant  managing 
editor.  Other  changes  in  the  Cleveland 
Press  staff  include  Warren  Zales.  news 
editor,  tt)  assistant  managing  editor; 
Claude  Weimer,  telegraph  editor,  to 
news  editor,  and  Donald  Dunham,  who 
was  Mr.  Weimer’s  assistant  to  telegraph 
editor. 

For  the  past  four  years  Mr.  Leech  has 
been  editor  of  the  Denver  Rocky  Mom- 
tain  Ncics,  He  joined  Scripps-Howard  20 
years  ago  as  a  reporter  on  the  Denver 
Pxtiress,  several  years  later  becoming 
editor. 

He  was  subsequently  editor  of  the 
.Memphis  (Tenn.)  Press  for  four  years. 
In  1921  he  founded  the  Birmingham 
( Ala. )  Post  for  the  Scripps-Howard  in¬ 
terests.  serving  as  editor  for  three  years 
and  as  publisher  of  the  paper  for  two 
years. 

He  once  spent  24  hours  in  jail  on  a 
citation  for  contempt  of  court,  because  of 
an  editorial  published  in  the  Post  rela¬ 
tive  to  a  circuit  court  judge’s  decision  on 
a  union  matter.  Within  24  hours  after 
he  had  gone  to  jail,  contempt  of  court 
proceedings  were  overruled  and  he  was 
released. 

When  the  Scripps-Howard  interests 
purchased  the  Rocky  Mountain  Nnes 
and  Denver  Times,  in  November.  1926, 
and  merged  them  with  the  Denver  Ex¬ 
press,  I^ech  was  recalled  to  Denver  to 
.serve  as  eelitor  of  the  consolidated  paper, 
which  position  he  has  held  since. 

Mr.  Doyle  began  new'spaper  work  in 
St.  Joseph,  Mo.,  in  1914  and  went  from 
there  to  papers  in  Michigan,  then  to 
CTiicago,  where  he  served  on  the  I'nited 
Press  later  going  to  Buffalo  and  Wilm¬ 
ington,  Del.,  working  as  a  reporter. 
A/ter  the  war  he  entered  the  paper 
making  industry  but  in  1921  went  back 
to  reporting  for  the  Cleveland  Press. 

Mr.  Reppeto  joined  the  Press  staff  as 
a  reporter  in  1917.  Later  he  became 
copy  reader,  telegraph  editor,  makeup 
editor,  news  editor,  and  assistant  man¬ 
aging  editor.  A  farewell  dinner  was 
given  Doyle  by  the  editorial  department 
of  the  Press. 


CREAMED  FOODS  APPOINTS 

Creamed  Foods,  Inc.,  New  York,  pro¬ 
ducer  of  Morgan  Brand  Creamed  Chickm 
and  other  creamed  foods,  has  placed  its 
advertising  account  with  the  New  ^ork 
office  of  Ruthrauff  &  Ryan,  Inc. 


HAHN  CHAIN  TO  ADVERTISE 

Lyddon,  Hanford  &  Kimball,  Inc.,  New 
York  advertising  agency,  has  been 
pointed  to  direct  the  advertising  of 
Hahn  Department  Stores  Corporation,  a 
group  campaign  being  planned. 
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RADIO  OWNERS’  HABITS  SHOWN  BY  SURVEY 


Seventy-six  Per  Cent  of  Women  Interviewed  Did  Not  Know  Who  Was  Paying  for  Program, 
Birmingham  Dailies  Found — 1,089  Families  Questioned  by  Group  of  College  Students 


^  I 

i- 


SEEKING  clear  figures  on  just  what 
radio  advertising  was  doing  in  its 
territory,  the  Birmingham  News  and 
Age-Herald  have  completed  and  issued  in 
tabular  form  a  survey  of  1,089  radio  own¬ 
ers,  approximately  6  per  cent  of  the 
families  in  Birmingham  owning  radio 
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sets. 

The  survey  shows,  among  other  things, 
that : 

1.  Slightly  fewer  than  half  of  the  sets 
were  turned  on  when  the  investigators 
made  their  visits,  between  noon  and  mid¬ 
night. 

2.  There  were  496  adults  and  167  chil¬ 
dren  listening  to  the  535  sets  which  were 
turned  on. 

3.  Three-fourths  of  the  men  and  women 
listening  knew  the  station  they  had  tuned 
in,  but  fewer  than  one- fourth  knew  the 
sponsor  of  the  program  then  going  on. 

4.  About  a  fourth  of  the  listeners  had 
bought  goods  as  a  result  of  radio  adver- 
tising. 

5.  A  considerable  majority  of  the  lis¬ 
teners  had  used  their  radios  in  the  morn¬ 
ing  of  the  day  when  seen;  a  majority 
did  not  like  radio  advertising;  and  a 
majority  had  not  looked  at  the  radio 
program  in  the  newspaper  that  day. 

To  obtain  an  unbiased  survey,  the 
News  and  Age-Herald  arranged  to  have 
the  questioning  done  by  students  of  jour¬ 
nalism  and  commerce  at  Howard  Col¬ 
lege,  who  were  not  told  that  the  informa¬ 
tion  was  for  newspaper  use.  The  methods 
used  and  the  results  obtained  are  de¬ 
scribed  as  follows  by  Henry  P.  Johnston 
of  the  newspapers’  national  advertising 
department,  who,  with  two  others,  tabu¬ 
lated  the  answers : 

“The  federal  census  of  1930  shows  Bir¬ 
mingham  had  64,443  families  living  within 
the  corporate  area  and  that  these  families 
owned  17,228  radio  sets,  or  that  the 
families  owning  sets  represented  only  26.7 
per  cent  of  the  total  families  for  our  city. 
To  get  our  agreed  six  per  cent  of  these 
set  owners,  scattered  throughout  the  city, 
it  was  necessary  to  make  a  thousand 
calls 

“On  April  20  students  from  the  classes 
of  journalism  and  commerce  at  Howard 
College  began  calls  on  homes  in  Birming¬ 
ham.  Students  living  in  Birmingham 
were  assigned  calls  near  their  homes  and 
students  living  in  dormitories  were  as¬ 
signed  sections  in  which  students  did  not 
live.  .As  a  result,  sections  scattered 
throughout  the  52  square  miles  of  the  city 
were  called  upon,  which  means  that  our 
survey  represented  a  true  cross-section 
of  Birmingham.  All  calls  were  made 
between  noon  and  midnight  and  on  April 
27  the  two  professors  turned  over  to  the 
national  advertising  department  1,089 
effective  calls  on  homes  owning  radios. 

“Knowing  the  number  owning  sets  and 
the  number  of  families  without  sets,  we 
did  not  deem  it  necessary  to  make  a 
record  of  homes  called  upon  which  did 
not  own  radios. 

"Our  survey  was  divided  into  12  ques¬ 
tions.  Of  the  668  women  answering,  313 
had  their  radios  on  at  the  time  of  calls 
»nd  355  did  not,  with  the  most  ixDpular 
hours  being  7  to  8  with  44  stations  on 
ind  from  8  to  9  with  49.  Of  the  421 
men  answering  this  questionnaire,  222 
had  their  radios  on  at  the  time  of  the 
calls  and  199  did  not.  The  same  hours 
seemed  to  be  the  most  popular  for  men 
as  for  women. 
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.  “The  second  question  was :  ‘Does  the 
listener  know  what  station  is  broadcast¬ 
ing  the  program,  the  sponsor  of  the  pro¬ 
gram.  and  what  is  the  program?  This 
question,  designed  to  ascertain  the  atten¬ 
tiveness  of  listeners,  revealed  some  very 
interesting  data.  Of  the  315  women 
listening,  77  did  not  know  what  station 
was  broadcasting.  238  knew  the  station 
to  which  they  were  listening.  But  when 
they  were  asked,  ‘Do  you  know  who  is 
sponsoring  the  pro*»ram  to  which  you  are 
listening?’  240  said  they  did  not  know 
^  75  said  th*‘v  knew.  This  reveals  that 
tnore  than  76  per  cent  of  the  women 


listening  to  radio  programs  did  not  know 
who  was  responsible  for  the  program. 
How  many  women  read  an  advertisement 
in  a  newspa|)er  and  then  are  unable  to 
tell  who  is  responsible  for  the  advertise¬ 
ment?  Certainly  not  76  per  cent. 

“The  figures  for  men  run  in  proportion. 
Eifty-five  did  not  know  the  station,  and 
165  did;  169  did  not  know  the  sponsor, 
and  51  did. 

“In  tabulating  this  questionnaire  we 
were  liberal  in  favor  of  radio.  One 
woman,  called  on  at  3  o’clock  in  the  after¬ 
noon,  stated  her  radio  was  tuned  in  on 
the  Pepscxlent  program,  which  reaches 
Birmingham  at  6  and  10  p.  m.  from  out- 
of-town  stations.  Another  woman  stated 
she  was  listening  to  the  Interwoven 
Stockiiif'  hour  on  Monday,  and  still  an¬ 
other  said  she  was  listening  to  the  Camel 
hour  over  W'.API  (this  program  comes 
from  WBRC)  ;  vet  these  were  given 
credit  for  knowing  the  station  to  which 
they  were  listening  to  and  for  knowing 
who  was  sponsoring  the  program. 

“.As  a  continuation  of  question  2,  we 
broke  down  the  answers  so  that  one  could 


see  at  a  glance  how  many  sets  were  tuned 
in  on  stations  at  the  time  of  every  call — 
thus  showing  what  station  was  the  most 
IXDpular  at  every  hour  from  noon  to  mid¬ 
night. 

“The  third  question  asked  was  how 
many  were  listening  to  the  radio  at  the 
time  of  the  call,  how  many  were  adults 
and  how  many  children.  Strange  as  it 
may  seem,  four  stated  that  no  one  was 
listening  to  the  radio;  yet  it  was  going 
at  full  blast. 

“Questions  four  and  five  asked  the 
make  of  the  radio  owned  and  what  year 
it  was  bought.  This  brought  forth  inter¬ 
esting  data  for  our  solicitors  when  we 
compared  advertising  linage  run  by  dif¬ 
ferent  radio  manufacturers.  As  we  ex¬ 
pected,  the  years  when  a  manufacturer 
ran  large  copy  he  had  large  sales,  and 
when  he  began  curtailing  advertising  in 
our  papers  the  .sales  began  dropping  off. 

“This  is  borne  out  in  the  fact  that  in 
1927  .Atwater  Kent  and  KCA  ran  more 
advertising  than  any  two  other  radios 
and  they  sold  more  sets,  according  to  the 
survey.  The  same  was  true  for  1928 ; 


U.  S.  RADIO  FIGURES  PROVIDING  DAILIES 
WITH  SELLING  AMMUNITION 


Alert  newspaper  advertising  man¬ 
agers  are  finding  ammunition  in  the 
reports  of  the  United  States  Census 
Bureau  on  the  number  of  radio  sets 
owned  in  various  states  and  their  coun¬ 
ties.  The  1930  census,  as  will  be  re¬ 
called,  included  a  question  as  to  whether 
there  were  radios  in  the  homes  visited. 

In  31  states  thus  far  listed,  scattered 
from  coast  to  coast  and  from  the 
Canadian  border  to  the  Gulf  coast,  there 
are  only  three  reports  of  radios  in  as 
many  as  half  the  homes — Connecticut 
with  54.9  per  cent.  District  of  Columbia 
with  53.9  per  cent,  and  Wisconsin  with 
51.1  per  cent.  Ten  states  have  more  than 
four  times  as  many  families  as  radios, 
and  four  states  more  than  ten  times. 

In  contrast,  the  circulation  of  daily 
newspapers  published  in  the  states  thus 
far  tabulated  runs  as  high  as  five  or  six 
times  the  number  of  radio  instruments, 
and  even  more.  The  newspapers  of  10 
of  the  31  states,  as  well  as  of  the  federal 
district,  have  circulations  greater  than  the 
number  of  families  in  their  states.  This 
takes  no  account  of  weekly  newspapers, 
nor  of  the  flow  of  newspaper  circulation_ 
across  state  lines.  j 

The  Census  Bureau  reports  give  not 
only  state  totals,  but  figures  for  the 
counties  and  principal  cities  in  the  .states. 
Some  advertising  managers  of  news¬ 
papers  have  already  supplied  their  adver¬ 
tising  representatives  and  solicitors  with 
tables,  broken  down  by  counties  and 
cities,  showing  how  many  families  in 
their  trading  territory  can  be  reached 
by  broadcast  advertising  as  compared 


with  the  number  reached  by  newspapers. 

Their  argument  is  that  no  matter  how 
many  radio  stations  are  used,  it  is  im¬ 
possible  to  reach  more  than  a  fraction 
of  the  families  in  the  country. 

For  example,  a  statement  prepared 
by  the  Miami  (Fla.)  Herald  points  out 
that  of  377,823  families  in  Florida,  only 
58,446,  or  15.5  per  cent,  own  radio  sets, 
and  that  in  Miami  there  are  radios  in 
only  24.6  per  cent  of  the  homes.  The 
figures  for  radio  owners  are  contrasted 
with  the  Herald’s  own  circulation.  The 
.statement  adds: 

“The  maximum  coverage  which  a  radio 
advertiser  can  expect  in  the  Miami  area 
is  only  24.6  per  cent,  and  to  reach  this 
proportion  of  the  total  families  irt  the 
Miami  area  it  would  be  necessary  that 
every  radio  set  in  the  city  of  Miami  be 
turned  on  at  the  very  moment  the  ad¬ 
vertiser  is  broadcasting  his  program,  and 
in  addition  every  member  of  each  family 
would  have  to  be  present  and  attentive. 

“The  success  of  newspaper  advertising 
is  not  dependent  upon  the  subscriber  be¬ 
ing  present  and  taking  up  the  paper  the 
minute  the  carrier  boy  delivers  it — in 
fact,  the  paper  remains  in  the  home  and 
is  available  at  all  hours  of  the  day  and 
evening  for  perusal  by  every  member  of 
the  family  at  any  time  he  may  select.” 

In  the  following  table  the  figures  on 
number  of  families  and  number  of  radio 
owners  are  those  of  the  Census  Bureau 
for  19.30.  The  figures  on  newspaper 
circulation  are  taken  from  the  Editor  & 
Pt’Bi.iSHF.R  Yk.vr  Book  for  1931,  pub¬ 
lished  last  January: 


No.  of 

Percentage 

No.  of  Families  Owning 

Owning 

Daily  N 

ewspaper  Circulation 

States 

Families 

Radio  Sets 

Radio  Sets 

Morninff 

Evening 

Total 

.Mahama  . 

592,5.10 

56,491 

9.5 

93,662 

270,661 

364.323 

.Vrizona  . 

106.6.10 

19.295 

18.1 

56.408 

42.113 

99.521 

.'\rkansa.s  . 

4.19,408 

40.248 

9.2 

73,105 

100,705 

173,810 

C  olorado  . 

268,5.11 

101,376 

37.8 

60,535 

234.609 

295,144 

Connecticut  . 

.189,596 

21.1,821 

54.9 

114,850 

353.886 

468,736 

Delaware  . 

59,295 

27,18.1 

45.8 

11,217 

47.354 

58,571 

District  of  Columbia 

126.014 

67,880 

53.9 

181,205 

264,778 

445.983 

Florida  . 

.177,82.1 

58.446 

15.5 

173, .501 

184,008 

357.509 

Georgia  . 

654,009 

64,908 

9.9 

168,559 

279,388 

447,947 

Idaho  . 

108.515 

.12,869 

30.3 

32,1.16 

45,248 

77,384 

Indiana  . 

844.46,1 

351,540 

41.6 

.118,5.10 

769,971 

1,088,501 

Iowa  . 

6.16.905 

309.327 

48.6 

198,080 

567,720 

76.1.800 

Kansas  . 

488.055 

189,527 

.18.8 

121.172 

.116.170 

437,342 

Kentucky  . 

610,288 

111.452 

18.3 

139.168 

295,094 

4.T4.262 

Maine  . 

198..172 

77.803 

39.2 

109,142 

86,4.17 

195,579 

Maryland  . 

.186,087 

165.465 

42.9 

171.568 

442,277 

61,1,845 

Mississippi  . 

472..154 

25.475 

5.4 

22,106 

85,836 

107.942 

Montana  . 

1.17.010 

4.1,809 

.12.0 

62,817 

33,839 

96,656 

Nebraska  . 

54.T.78I 

164,324 

47.8 

135.816 

235,04.1 

370,859 

Nevada  . 

25,7.10 

7,869 

30.6 

4,981 

16,767 

21,748 

New  Hampshire.. 

119,660 

53,111 

44.4 

16.580 

49.006 

65.586 

New  Mexico  .... 

98,820 

11,404 

11.5 

13,732 

3.L0«4 

46,866 

North  Dakota  . . . 

145, .182 

59,352 

40.8 

27,129 

48,522 

76,651 

Oklahoma  . 

565,-148 

121.973 

21.6 

238.116 

,165.041 

603,157 

Oregon  . 

267,690 

116.299 

43.5 

127.127 

282,429 

409,556 

-South  Dakota  .... 

161, .1.12 

71,361 

44.2 

9,081 

87,375 

96,456 

I'tah  . 

116,254 

47,729 

41.1 

51.280 

80,847 

132,127 

Vermont  . 

89,439 

.19,913 

44.6 

29,575 

31,040 

60,615 

West  V’irginia  . . . 

374.646 

87,469 

23.4 

116,899 

149,629 

226,528 

Wisconsin  . 

713,576 

364.425 

51.1 

82,480 

645,155 

727,635 

Wyominjf  . 

57,218 

19,482 

34.0 

2,787 

19,293 

22,080 

however,  in  1929  Majestic  entered  Bir¬ 
mingham  with  a  large  newspaper  cam¬ 
paign  and  stole  the  lead  from  Atwater 
Kent,  which  was  the  best  seller  the  pre¬ 
vious  year.  In  1929  RC.A  remained  in 
second  place  and  Atwater  Kent  slipped 
from  first  to  third. 

‘Tn  1930  Majestic  made  even  greater 
strides  with  continued  advertising.  Philco, 
which  had  been  in  Birmingham  a  couple 
of  years,  had  done  little  until  taken  over 
by  a  new  distributor  who  believed  in 
newspaper  advertising  and  through  al¬ 
most  e.xclusive  use  of  newspapers  reached 
second  place,  with  R.C.A.  slipping  to 
third  and  Atwater  Kent  going  into  fourth 
as  Majestic  and  Philco  took  the  lead  in 
newspaper  advertising.  And  with  even 
greater  advertising  Philco  is  leading  in 
sales  in  Birmingham  for  1931. 

“In  the  1,089  calls  made  on  radio 
owners,  we  found  that  there  were  67 
different  brand  names  reiDortetl,  five  did 
not  answer  the  question  and  eight  were 
not  able  to  supply  the  name. 

“Questions  si.x  and  seven  were  ashed 
to  learn  if  radio  listeners  liked  to  hear 
local  merchants’  advertising  and  chain 
program  advertising.  .Approximately  73 
per  cent  said  they  did  not  like  to  hear 
local  advertising  while  67  per  cent  did 
not  like  to  hear  chain  advertising. 
Many  answers  were  noncommital,  while 
.some  said  they  liked  radio  advertising 
soinetimes  when  it  was  not  too  long  and 
Iwring — these  were  given  credit  for  say¬ 
ing  they  liked  radio  advertising. 

“The  question  which  carried  the  great¬ 
est  interest  to  newspapermen  should  be 
this  one :  ‘Has  listener  or  his  family  pur¬ 
chased  any  product  as  a  result  of  radio 
advertising?’  277  replied  that  they  had; 
801  had  not  bought  anything  as  a  result 
of  radio  advertising;  11  did  not  answer 
the  question. 

“The  last  part  of  this  question  asked 
what  had  been  bought  as  a  result  of 
radio  advertising.  The  most  popular 
answer  was  furniture,  with  22  reports. 
This  can  be  explained  by  the  fact  that 
WKBC  is  owned  and  operated  by  a 
local  furniture  store  and  at  intervals 
from  early  morning  until  late  at  night 
this  station  mentions  the  furniture  store. 
Several  15  minute  and  half  hours  during 
the  morning,  afternoon  and  night  are 
sponsored  by  this  store. 

“The  second  most  popular  item  was 
t<K)thpaste  with  15  and  a  certain  brand 
toothpaste  was  third  with  14. 

“Question  9  brought  replies  that  441 
had  looked  at  the  radio  column  in  their 
newspaper  that  day,  and  629  had  not. 
There  was  no  answer  from  19. 

“Question  10  asked :  ‘Did  you  listen 
to  your  radio  this  morning?’  The  an¬ 
swers  were :  Yes,  670 ;  no,  406 ;  no 
answer  13. 

“Another  question  brought  statements 
that  451  preferred  local  programs,  586 
preferred  chain  programs,  38  answered 
‘Roth’  and  14  made  no  answer. 

“In  tabulating  the  last  question,  we 
found  that  Amos  ’n*  Andy  was  the  most 
popular  program,  with  121  votes.  Lucky 
Sjtrike  second  with  54,  and  Rudy  Vallee 
third  with  52.  The  ‘Pepscxlent  program’ 
was  named  as  first  choice  by  only  8  list¬ 
eners,  although  when  an  answer  read 
‘Amos  ’n’  Andy  on  the  Pepscxlent  pro¬ 
gram,’  we  would  give  the  credit  to 
Pepscxlent.  The  same  thing  was  true 
of  Rudy  Vallee  and  Fleishman,  the  lat¬ 
ter  getting  14.  W'e  believe  that  in  many 
cases  listeners  know  what  the  program 
is,  yet  clo  not  know  who  is  sponsoring 
the  program. 

“This  survey  has  l)een  in  active  use 
by  display,  classified  and  national  adver¬ 
tising  solicitors  of  our  papers  and  we 
have  found  a  ready  audience  anxious  to 
listen  to  something  concrete  on  radio 
advertising.  This  survey  has  resulted  in 
switching  some  Icxral  advertising  to 
newspapers  and  has  resulted  in  several 
branch  managers  writing  their  home 
offices  recommending  a  changed  methcxl 
in  the  future  for  their  advertising.” 
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AUTOMOBILE  PROGRESS  STEADY;  MORE 
LINAGE  FORECAST  FOR  1931-1932 

Plymouth,  Nash,  Packard  Start  New  Campaigns — Other  Firms 
Pushing  Sales — Factory  and  Dealer  Stocks  in 
Healthy  Condition 

By  JAMES  T.  SULLIVAN 

Automobile  Editor,  Boston  Globe 


Because  the  automotive  industry 
continues  its  progress  steadily  ahead 
there  is  going  to  l)e  considerable  news¬ 
paper  advertising  coming  along  the  rest 
of  this  year  and  1932  should  lie  better. 
Free  W  heeling  was  one  example  of  what 
comes  along,  and  now  we  have  Float¬ 
ing  Power  to  be  backed  up  with  a 
$3,000,000  campaign  for  the  new  Ply¬ 
mouth. 

W'ho  could  have  forecast  at  show  time 
last  January  the  Plymouth  car  would 
break  through  July  5  in  this  w^ay  ex¬ 
cept  those  on  the  inside?  And  it  must 
be  remembered  that  there  has  been  no 
Plymouth  advertising  for  a  year  out¬ 
side  of  one  show  announcement,  also  that 
this  advertising  schedule  is  not  going 
over  at  the  expense  of  Chrysler,  Dodge 
and  De  Soto  copy. 

One  reads  about  production  being 
down  somewhat  compared  to  1930.  Wait 
until  the  year  ends.  New  lines  will  add 
manv  more  cars  to  the  1931  total.  But 
the  main  thing  to  be  remembered  is  that 
this  year  has  shown  a  remarkable  clean¬ 
up  of  that  bogie,  the  used  car.  In  many 
places  this  year  used  cars  sold  well. 
There  have  been  times  when  dealers  here 
and  there  did  not  have  one  such  car  in 
stock. 

Used  car  managers  in  some  Boston 
distributors’  places  were  complaining 
that  the  new  car  divisions  were  not  giv¬ 
ing  them  enough  used  cars.  That  was 
unusual.  Dealers  were  not  making  wild 
trades  generally.  I’nnecessary  overhead 
was  sheared  and  there  has  not  been  so 
much  red  ink  spilled. 

What  has  been  happening  in  many 
places  was  the  real  merchandising  of 
cars  plus  low  factory  production,  which 
in  effect  has  worked  out  so  that  next 
year,  with  better  conditions  ahead,  there 
will  be  created  something  like  a  shortage 
of  new  cars.  Nothing  very  pronounced, 
yet  enough  to  stimulate  buying  when 
the  show  season  gets  under  way,  and  the 
industry  presents  its  new  ideas  in  com¬ 
fort,  style  mechanism,  etc.  Co-operation 
100  per  cent  is  l)eing  achieved  I>etween 
makers  and  dealers.  Sales  will  increase. 

The  writer  spent  some  weeks  visiting 
motor  plants  recently.  It  was  an  en¬ 
tirely  different  picture  from  what  was 
noticed  last  fall.  Then  time  was  hang¬ 
ing  heavily  on  the  hands  of  factory  ex¬ 
ecutives.  Many  desks  were  vacant.  Now 
the  telephones  are  busy.  some,  though 
not  all.  desks  are  lieing  used.  Gloom  is 
banished  in  favor  of  smiles. 

.^t  Kenosha,  Nash  was  just  putting 
the  finishing  touches  on  a  campaign  to 
unloose  $1,000,000  to  put  its  new  cars 
across.  Meanwhile,  throughout  the 
country  its  dealer  organization  was  fit¬ 
ting  into  the  plan  by  selling  its  1930 
cars  so  that  few  were  left. 

.\t  Detroit  it  was  not  difficult  to  learn 
that  Chrysler  had  in  preparation  the  new 
Plymouth.  But  newspapermen  were 
asked  to  say  nothing  until  releases  came 
along.  Then  came  invitations  from  Wal¬ 
ter  P.  Chrysler  to  a  number  of  automo¬ 
tive  editors  requesting  that  they  visit 
Detroit.  June  IS,  for  a  conference. 
About  60  accepted. 

To  some  of  the  veterans  it  seemed  like 
one  of  those  invitations  signed  by  an  as¬ 
sistant  secretary,  with  the  possibility  of 
a  telegram  stating  that  at  the  last  min¬ 
ute  the  “Big  Chief’  was  sorry  to  be  de¬ 
tained  elsewhere.  We  had  an  agreeable 
surprise.  Mr.  Chrysler  and  his  execu¬ 
tives  were  present  100  per  cent  in  the 
early  forenoon,  were  with  us  at  lunch 
and  until  late  in  the  afternoon. 

At  that  time  from  Advertisers,  Ijic., 
we  learned  about  the  $3,000,000  campaign 
to  put  Plymouth  over.  Now  in  addition 
to  the  Chrysler  Corporation’s  own  sum 
there  is  going  to  be  spent  much  more, 
since  mats  for  local  copy  have  been  sent 
to  distributors  and  dealers  for  tie-ups. 
Some  of  this  is  being  run  simultaneously 


with  the  full  page  announcements.  With 
Chrysler,  Dodge  Brothers  and  De  Soto 
distributors  independent  of  each  other, 
and  with  all  three  selling  Flymouths,  it 
furnishes  an  incentive  for  live  dealers  to 
use  the  additional  copy,  since  no  dealer 
name  tie-ups  go  on  the  factory  adver¬ 
tisements. 

Mr.  Chrysler  has  believed  firmly  that 
the  four  cylinder  car  has  a  definite  place 
in  the  industry.  In  his  talks  at  IJetroit 
he  made  that  plain.  While  he  did  not 
say  so,  one  seemed  to  sense  that  he  was 
aiming  to  place  Chrysler  in  third  place 
in  the  automotive  industry. 

It  was  no  secret  that  Packard's  new 
model  was  about  ready  to  break,  and 
then  along  came  the  full-page  announce¬ 
ment  followed  by  another  page  in  a  week 
on  the  full  schedule,  with  half-pages  and 
1,000  lines  on  the  lesser  ones.  Succeed¬ 
ing  advertisements  are  now  coming 
through,  some  of  which  will  depend  on 
the  distributors’  pocketbooks.  But  in  the 
key  cities  they  will  be  used.  This  cam¬ 
paign  will  run  into  the  hundred  thousands, 
for  Packard  has  money.  A  few  weeks 
ago  it  sent  out  dividends  on  its  15,000,- 
000  shares  of  stock 

General  Motors  has  been  continuing 
its  progress  with  Chevrolet  doing  a  good 
business;  Oldsmoibile  creating  new  sales 
records ;  Buick  getting  a  large  share  of 
its  price  class  orders;  Oakland- Pontiac 
staging  a  good  comeback,  and  Cadillac- 
1^  Salle  reporting  increasing  business. 
Daily  and  Sunday  papers  continue  to  tell 
the  merits  of  the  cars,  in  the  advertising 
columns. 

Detroit’s  other  plants  are  rolling  out 
cars — not  in  big  quantities — but  enough 
to  keep  plants  busy,  and  copy  from  Hud- 
son-Essex,  Hupmobile,  Graham,  Ford, 
etc.,  is  coming  along.  Studebaker,  in 
South  Bend,  determined  to  continue 
building  up  prestige  on  Free  Wheeling 
which  it  introduced,  has  Ix'cn  buying 
more  space  instead  tif  dropping  off. 

.•\t  Toledo  Willys  Overland  has  seen  a 
much  brighter  picture  than  in  19.kl.  Its 
new  lines  arc  going  very  well  and  the 
advertising  has  been  consistent,  more  so 
than  had  been  anticipated  at  show  time. 
Over  at  lousing,  Reo  has  added  a  new 
truck  line  to  its  SiK-ed  Wagons,  and  with 
its  Reo  and  Flying  Cloud  models  out¬ 
standing  its  dealers  are  pepped  up  and 
copy  is  breaking  in  many  points.  Grand 
Rapids  has  joined  the  cities  with  a  motor 
company — the  De  \’aux — and  the  com¬ 
pany  will  have  to  go  fast  to  meet  dealer 
demands  this  year.  Its  advertising  has 
been  all  new  money  in  the  newspaper  till. 
One  thing  worthwhile  is  that  newspapers 
are  favored.  Any  radio  matter  is  paid 
for  by  the  dealer. 

At  Buffalo  Pierce-Arrow  had  ended  its 
first  six  months  campaign,  and  there  will 
not  be  any  copy  until  fall,  it  is  under¬ 
stood.  In  Syracuse  Franklin  has  been 
carrying  on  very  well,  and  its  advertising 
schedule  has  been  made  elastic  instead  of 
stopping  entirely  and  then  going  on  again. 

Down  in  Indiana,  Auburn  has  been 
sending  out  copy  to  distributors,  who  have 
had  the  option  of  using  it  on  a  coopera¬ 
tive  basis.  Since  many  distributors  have 
been  sold  out  of  some  of  the  models  they 
have  held  up  the  copy.  Marmon  has  been 
moving  along  at  Indianapolis,  but  adver¬ 
tising  has  been  cut  down  for  the  present. 

While  the  car  companies  have  been 
doing  their  share  so,  too,  have  the  oil  pro¬ 
ducers.  .\dded  to  them  have  been  some 
of  the  tire  companies.  Firestone.  Gen¬ 
eral,  Goodrich,  Goodyear,  Kelly-Spring- 
field,  Lee  and  United  States  have  spent 
money  this  year.  Firestone’s  controversy 
over  mail  order  tires  threw  some  good- 
sized  pieces  of  Montgomery  Ward  and 

Sears,  Roebuck  advertisements  into  the 
newspapers,  that  were  welcomed.  Bat¬ 
tery  companies  have  loosened  up.  Wil¬ 
lard  began  a  campaign  Tuesday,  and 
Exide  announced  new  prices  a  week  ago. 


BRISBANE  CHILDREN  SAIL 


Photo  shows  Miss  Sarah  and  Seward 
Brisbane  of  Allaire,  N.J.,  daughter 
and  son  of  the  noted  Hearst  editor, 
on  the  He  de  France  just  before  their 
departure  to  spend  the  summer  in 
Europe. 

KELTY  NAMED  EDITOR 

Will  Direct  Portland  Oregonian  Poli¬ 
cies  Effective  August  1 

Paul  R.  Kelty  will  become  editor  of 
the  Portland  Morning  Oregonian,  effec¬ 
tive  Aug.  1,  according  to  an  announce¬ 
ment  by  O.  L.  Price,  general  manager. 
Palmer  Hoyt,  night  city  editor,  will 
move  up  to  the  post  of  executive  news 
editor,  the  position  now  held  by  Mr. 
Kelty. 

R.  G.  Callvert  will  continue  as  manag¬ 
ing  editor,  it  was  announcetl. 

In  becoming  editor  of  the  Oregonian, 
Mr.  Kelty  succeeds  the  late  Edgar  B. 
Piper.  The  position  has  been  vacant 
since  Mr.  Piper’s  death.  C.  O.  t'hat- 
terton  has  been  appointed  assistant 
business  manager  in  charge  of  advertis¬ 
ing  and  of  radio  station  KGW,  suc¬ 
ceeding  \\ .  J.  Hoffman. 

CLUB  HONORS  FLIERS 

Washington  Writers’  Group  Holds 
Reception  for  Post,  Gatty 

(Special  to  Editor  &  Publisher) 
Washi.vgton,  July  7 — .'V  reception  to 
Wiley  Post  and  Harold  Gatty  was  given 
here  July  6  by  the  National  Press  Club 
when  the  famous  fliers  visited  this  city  to 
receive  the  congratulations  of  President 
Hoover. 

Starting  as  a  “private”  reception  to  be 
held  in  the  club’s  auditorium,  the  affair 
grew  so  rapidly  it  was  necessary  to  hold 
it  in  the  Washington  Auditorium,  the 
city’s  largest  hall. 

Eugene  S.  I^ggett,  president  of  the 
club,  welcomed  the  fliers  and  introduced 
Secretary  of  Commerce  Robert  P.  La- 
mont,  who  presented  them  with  engraved 
models  of  the  globe. 


GEORGIA  MEETING,  AUG.  17-20 

Awarding  of  five  trophies  and  several 
side  trips  to  interesting  points  in  north¬ 
west  Georgia  will  feature  the  forty-fifth 
meeting  of  the  Georgia  Press  Associa¬ 
tion  in  Dalton.  Ga.,  Aug.  17-20.  Busi¬ 
ness  sessions  will  be  held  every  morning 
and  the  afternoons  will  be  devoted  to 
sightseeing.  One  trip  will  include  Chat¬ 
tanooga  and  the  Chickamauga  National 
Park. 


BACK  FROM  FISHING  TRIP 

Roy  W.  Howard,  chairman  of  the 
board  of  the  Scripps-Howard  News¬ 
papers.  Howard  Davis,  business  manager 
of  the  Nfw  York  Herald  Tribune,  and 

William  G.  Chandler,  general  business 
manager  of  Scripps-Howard,  returnetl 
July  4  from  a  week’s  salmon  fishing  in 
the  Restigouche  River,  New  Brunswick, 
Canada. 


DAILY  FORCES  ARRESTS 
IN  DEATH  CASE 


Portland  Evening  Newt  Obtained  Ap¬ 
pointment  of  Special  Investigator 
When  County  Officials  Were 
Slow  to  Act 


(Special  to  Editor  &  Publisher) 

Portland,  Me.,  July  6. — With  the 
arrest,  July  2,  of  two  men  at  Swan 
Island,  near  Augusta,  in  connection 
with  the  death  of  a  16-year-old  school 
girl,  the  Portland  Evening  Neivs  and 
its  investigating  reporter,  Frank  P. 
Farrell,  won  a  campaign  they  had  been 
waging  to  get  official  action  in  the  case. 

The  two  men  under  arrest,  Jesse  L. 
Tarr  and  Albert  C.  Bate,  were  held 
July  3  under  $10,0(X)  bail  each  for  the 
October  term  of  the  grand  jury.  The 
latter  is  charged  with  manslaughter 
and  the  former  with  being  an  accessory 
before  the  crime. 

Tarr  is  charged  with  hiring  Bate  to 
perform  an  illeged  operation  from  which 
the  girl  died. 

Wben  the  News  learned  that  county 
officials  were  apparently  doing  nothing 
in  the  case,  it  sent  Farrell  and  Charles 
P.  Covell  to  start  an  investigation.  The 
girl  died  May  27,  and  from  June  10 
until  the  arrests  July  2,  the  News 
printed  daily  stories  containing  new 
information  and  affidavits  on  the  case, 
and  editorials  charging  that  county 
officials  were  neglecting  their  duty. 

Finally  the  state  attorney  general 
appointed  Ralph  M.  Ingalls,  Portland 
attorney,  as  special  investigator.  Ingalls 
proceeded  to  the  scene  of  the  case  imme¬ 
diately  and  within  two  hours  reported 
he  had  a  confession.  The  arrests  fol- 
low'ed. 

The  arrests  of  Tarr  and  Bate  were, 
in  the  Evening  News’  opinion,  but  a 
small  part  of  the  job  it  has  undertaken. 
It  plans  to  investigate  the  administra¬ 
tion  of  justice  in  Sagadahoc  county. 

Mr.  Ingalls  as  special  investigator 
for  the  attorney  general  has  promised 
to  review  the  activities  of  the  county 
attorney. 

Reporter  Farrell  attracted  attention 
about  a  year  ago  when  his  persistent 
efforts  in  Yarmouth,  Me.,  resulted  in 
the  confession  of  Kenneth  \.  Williams. 
20,  to  the  murder  of  his  18-year-old 
wife  who  was  alxiut  to  become  a 
mother.  Mr.  Ingalls  was  county  attor¬ 
ney  at  that  time  and  obtained  a  confes¬ 
sion.  Williams  is  now  serving  a  life 
term  at  the  state  prison. 


NEW  ARIZONA  DAILY 

Publication  of  an  afternoon  news¬ 
paper,  the  Arizona  State  Democrat,  began 
July  1  at  Nogales,  Ariz.,  with  Senator 
.Andrew  Bettwy  publisher  and  Earl  C. 
Brownlee  editor.  The  Democrat  is  serv¬ 
ing  the  twin  cities  of  Nogales,  Ariz.,  and 
Nogales,  Sonora,  Mexico,  with  both 
English  and  Spanish  editions.  Mr. 
Brownlee  was  for  years  a  member  of 
the  staff  of  the  Portland  (Ore.)  Journal 
and  later  purchased  and  edited  his  own 
publication  at  Forest  Grove,  Ore.,  and 
was  editor  and  co-publisher  of  the  Salem 
(Ore.)  Statesman. 


MACFADDEN  PLANE  BURNED 

A  six-passenger  monoplane  owned  by 
Bemarr  Macfadden,  New  York  pub¬ 
lisher,  was  destroyed  in  Danville,  N._  Y., 
July  5,  by  a  fire  of  undetermined  origin. 
No  one  was  in  the  plane.  The  damage, 
estimated  at  $30,000,  is  covered  by  insur¬ 
ance.  Mr.  Macfadden  had  flown  to  Dan¬ 
ville  Saturday  and  expected  to  return  in 
it  to  New  York,  July  6. 


RAISING  VACATION  FUND 

Memphis  (Tenn.)  Evening  Appeal, 
through  its  Fresh  Air  Fund,  will  give 
a  number  of  underprivileged  boys  and 
girls  a  vacation  in  the  Ozarks  this  month. 
Last  year  the  fund  provided  vacations 
for  80. 


HERBERT  PULITZER  SAILS 

Herbert  Pulitzer,  former  editor  of  the 
Xew  York  World,  and  Mrs.  Pulitzer 
sailed  July  6  on  the  Europa  for  Europe. 
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ON  THE  GANGPLANK  WITH  HARRY  ACTON 

New  York  American  Reporter-Columnist  Knows  Foibles  of  All  Celebrities  and  Writes  About  Them 
Breezily — Comments  on  the  ‘‘Hard  Ones/*  Morgan,  Insull,  Toscanini,  etc. 


Meet  Harry  Acton.  He  is  known  to 
hundreds  of  celebrities  in  every 
walk  of  life.  Many  call  him  by  his  first 
name.  He  knows 
the  foibles  and 
habits  of  states¬ 
men,  authors,  ac¬ 
tors  and  actresses, 
clergymen,  eco¬ 
no  m  i  c  experts, 
business  men.  He 
is  the  ship  news 
reporter  of  the 
N  c  zi'  York 
American. 

He  is  not  the 
“dean”  of  ship 
news  reporters  by 
a  long  shot.  As 
a  matter  of  fact  he  is  just  30  years  old, 
but  he’s  been  at  the  business  since  he 
was  a  gawky  boy,  before  he  was  really 
old  enough  to  know  what  it  was  all 
about.  But  the  more  he  came  to  know 
of  the  coming  and  going  of  ships  and  of 
the  people  who  traveled  on  them,  the 
more  enthusiastic  he  became  about  the 
job. 

He_  became  an  indefatigable  worker. 
The  job  pleased  his  ego  and  gave  some 
outlet  to  a  great  store  of  energy  and 
curiosity.  He  was  an  unusually  lucky 
young  man;  \vhile  still  in  his  20’s  he 
had  found  a  job  that  he  was  “crazy 
about”  and  he  was  out  to  milk  it  dry. 

When  he  v'as  on  the  New  York  Morn¬ 
ing  Telegraph  his  managing  editor  said 
one  time :  “What  have  you  got  for  today, 
Harry  ?” 

“A  column,”  the  reporter  answered, 
meaning  that  he  had  about  one  news¬ 
paper  column  of  news  to  write  for  the 
day. 

“What’ll  we  call  it?”  the  boss  asked 
casually. 

F.P.A.,  Heywood  Broun,  Arthur  Bris- 
hane,  O.  O.  McIntyre,  all  the  well- 
known  columnists  flashed  before  our 
hero’s  mind.  But  he  was  equal  to  the 
circumstance. 

“How  about  ‘Down  to  the  Sea  in 
Ships’ He  tried  to  be  as  casual  as  his 
boss. 

Of  course  that  was  about  ten  knots 
too  long  and  “Over  the  Gangplank” 
eventuated.  The  reporter,  somewhat 
dazed,  went  back  to  his  typewriter  to 
pound  out  his  first  column.  That  was 
shortly  after  the  war.  In  1925  he  joined 
the  American — with  a  contract,  a  daily 
column,  an  office  of  his  own,  and  a  half- 
column  cut  of  himself  in  the  paper  every 
day.  He  even  has  assistants  now,  and 
he  can  write  what  and  how  he  pleases. 
There  is  a  lot  of  Harry  Acton  ip  the 
colum«,  even  when  he  is  talking  about 
Andrew  Mellon,  Herbert  Hoover,  Mary 
Pickford.  Mary  Garden.  Tex  Guinan, 
Arturo  Toscanini  or  anybody  else.  But 
Jus  readers  like  it.  His  column  is  popu¬ 
lar. 

The  main  reason  for  this.  I  believe,  is 
that  Acton  continues  to  be  thrilled  every 
tune  a  big  liner  feels  her  way  down  the 
bay  or  warps  into  her  dock.  And  the 
Weitement  of  a  sailing,  with  its  thou¬ 
sands  of  waving  hands,  the  farewell  tears 
and  kisses.^  its  bon  voyage  parties,  the 
bands  playing,  when  he  de.scribes  all  this 
It  becomes  contagious.  Poor  landlubbers 
whose  only  seagoing  experience  has  been 
^  the  Staten  Island  ferry  get  a  second 
band  thrill  when  Acton  tells  of  the  last 
warning  whistle  and  the  scramble  among 
|ne  visitors  to  get  ashore.  Many  who 
had  heard  that  whistle — perhaps  at  mid- 
niRbt — in  their  narrow  New  York  aparf- 
lyents  turn  to  Acton’s  column  to  find  out 
u  the  reality  in  anv  wav  matches  their 
mmantic  dreams.  .And  Acton  is  seldom 
disappointing  in  this  connection.  The 
'xcitemcnt.  hvsteria,  and  sadness  of  a 
tailing  never  fall  to  move  him. 

Here’s  the  wav  he  does  it : 

tall  onera  hata  .  .  .  jrayctv  .  .  .  low- 
•  .^^are  harku  .  .  .  pretty  women  in 
Jno*e  $wishinfr  eveninsr  frowns  .  .  .  everybody 
“•Ppy  .  ,  .  cocktails  .  .  .  stewards  Iti^fring 
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luggage  hither  and  thither,  cameramen  on  deck 
above  blasting  away  ,  .  .  long  lanes  of  cars  fil¬ 
ing  up  to  the  pier  .  .  .  the  big  liner  hiding  in 
the  darkness  with  only  the  lights  from  the  port- 
hol.es  and  decks  shining  out  along  that  dark¬ 
ened  waterfront  .  .  .  cops  shouting  orders  to 
the  auto  drivers  .  .  .  giggle-giggle  girls,  all 
aflutter,  wondering  where  the  cabin  is  which’ll 
take  Aunt  Gussie  to  Europe  .  ,  , 

In  other  words,  the  Bremen’s  off  at  mid¬ 
night  ... 

It  develops  that  Mary  Pickford  is  on 
board.  Acton  tells  how  she  received  the 
reporters,  what  she  had  to  say  about 
Doup^.  what  she  was  wearing,  how 
many  dozens  of  flowers  there  were, 
where  her  stateroom  is.  .And  then  he 
reminisces  about  other  “old  heroes  of 
the  screen,”  and  the  way  they  act  on 
shipboard. 

_He  has  developed  an  easy  intimacy 
with  well-known  persons.  The  William 
H.  Vanderbilts  are  treated  in  the  same 
breezy  good-natured  style  as  are  the 
latest  flashes  in  the  pan  from  Holly¬ 
wood.  In  this  instance  the  “Europa”  is 
“soon  to  toss  away  the  ropes  and  head 
out  across  the  Atlantic:” 

We  romp  up  the  g.vngnlank  (Acton  writes)  to 
meet  the  William  H.  Vinderbilts.  Big  party 
in  their  suite.  All  in  swallow  tails  ...  A  rap 
at  the  door  brings  a  nice  young  chap  in  even¬ 
ing  dress,  with  a  glass  in  his  hand.  We  want 
^ir.  Vanderbilt? 

He  calls  out  through  the  crowded  suite  of 
heautifully  gowned  women  and  dapperly  dressed 
men:  “Oh  Mr. '  Vanbkhbilt  I  Mr.  Vander¬ 

bilt  !  You’re  wanted  by  the  press,  sir,  the 
press  wants  to  see  you.  sir,  Mr.  Vanderbilt!" 

Oh  it’s  great  fun,  y’know. 

Mr.  William  H.  \  andrrhilt  appears.  Tall, 
good  looking,  smiling,  light  brown  hair  .  .  . 

“Oh,  that’s  all  you  can  say  about  me,  I 
guess.  Just  off  for  a  little  holiday  .  .  .  Just  a 
little  'rip,  nothing  more,  no  news.  Thanks  for 
calling  .  . 

And  back  to  the  party. 

Famou.s  and  notorious,  rich  and  poor, 
popular  and  unpopular,  they  all  sooner 
or  later  find  their  way  into  .Acton’s  col¬ 
umn.  Earnest  Schclling,  “one  of  the 
most  likable  Gangplankers  we’ve  ever 
met,”  “a  Miss  Guinan,”  Paderewski. 
Frank  B.  Kellogg,  “whose  wife  stems  to 
run  the  works,”  everybody  of  any  re¬ 
nown  who  decides  on  an  .Atlantic  trip — 
and  who  doesn’t?— are  used  by  Acton 
just  as  familiarly  as  the  A’andcrbilts. 

And  they  like  it.  The  informal  cere¬ 
monies  of  sailing  loosen  tongues  that 
refuse  to  waggle  in  an  office,  and  there  is 
an  air  of  frivolity  and  gayety  on  board 
that  newspaper  reporters  naturally  fit 
into.  Anything  that  adds  to  the  con¬ 
fusion  helps  make  a  perfect  sailing. 

“F.vcn  Morgan  is  softening  in  the  salt 
air,”  Acton  told  me.  “He  used  to  slam 
the  door  in  reporters’  faces.  Now  he 
closes  it  gently.  Sometimes  he  will  even 
stand  in  the  threshold  and  say  ‘God  bless 
you’  to  the  news  men.  He  won't  give 
you  anything,  but  he  always  is  kind. 

“I  met  him  once  on  deck  when  a  ship 
was  fogged  up  one  day.  I  thought  des¬ 
perately  for  something  to  say  to  him  to 
start  him  talking  about  the  depression. 
‘What  did  you  mean,  Mr.  Morgan.’  I 
asked,  ‘when  you  said  that  it  alwavs 
stops  raining?’  ‘I  never  said  that.’  he 
answered,  ‘hut  it’s  a  significant  sentence 
and  I  wish  I  had.”  Well,  anyhow,  I 
got  a  auote  out  of  him. 

"Another  hard  one  to  tackle  is  Samuel 
Insull,  the  utility  man.  We  reporters 
never  saw  anything  but  his  back  until 
John  Regan,  of  City  Nezvs,  asked  him 
one  time  something  about  the  Giicago 
Civic  Opera.  He  opened  up  beautifully. 
He  was  willing  to  talk  on  that  subject. 
That  broke  the  ice.  He’ll  give  us  some 
quotes  now. 

“You  might  as  well  have  an  Icicle  for 
a  pencil  when  vou  trv  to  eet  somethine 
out  of  Toscanini.  He’s  absolutely  cold 
to  newspapermen.  I  got  only  one  sen¬ 
tence  out  of  him,  and  I  have  tried  to 
talk  to  him  many  times.  That  time  was 
when,  several  months  ago,  he  and  Mrs. 

Toscanini  had  just  come  on  hoard, 
shortly  before  the  ship  was  to  sail.  They 
were  much  confused.  Some  of  the  lug¬ 
gage  had  been  temporarily  misplaced  or 
something,  and  it  .seems  that  Toscanini 
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himself  was  to  blame.  His  wife  had  evi¬ 
dently  been  giving  him  the  devil  about 
it.  I  approached  him  at  this  inoppor¬ 
tune  time.  He  looked  helplessly  at  me 
and  said :  “Oh,  oh !  I  am  a  very  bad 
man,  very,  very  bad  man.  Don’t  talk 
to  me.” 

“Charles  E.  Mitchell  of  the  National 
City  Bank  is  another  one  who  seldom 


Up  the  ladder  in  search  for  news. 

Acton  (on  ladder)  and  his  ship 

news  rolleagues  boarding  a  liner 
from  the  revenue  cutter. 

talks.  But  once  when  we  got  after  him 
he  decided  to  relent,  and  he  turned  at  us 
and  gave  us  an  explanation  of  the  eco¬ 
nomic  situation — but  in  the  damnedest 
technical  terms  you  ever  heard  of.  He 
used  words  and  figures  that  even  a  finan¬ 
cial  expert  wouldn't  understand.  We 
didn’t  know  whether  we  were  afoot  or 
horseback.  After  he  finally  finished  we 
got  together  and  tried  to  come  to  a  de¬ 
cision  on  what  he  had  been  talking 
about.  But  no  one  understood.” 

General  Pershing  is  a  great  door- 
slammcr,  and  Martin  W.  Littleton,  the 
international  lawyer,  is  usually  discourte¬ 
ous,  to  say  the  least,  to  newspapermen, 
Acton  said.  “But  as  a  rule,”  he  added, 
“they  usually  are  very  understanding  and 
kind.  They  may  not  have  anything  to 
say,  but  they  are  nice  about  telling  yon 
so.  I  don’t  hound  anybody  when  I 
know  how  he  feels  about  it.” 

Ship  news  reporters  have  more  trou¬ 
ble  with  people  who  have  too  much  to 
say  than  with  those  who  have  nothing, 
Acton  observed. 

“Some  society  ncople  and  most  of  the 
average  laymen,”  he  said,  “are  more  anx¬ 
ious  to  get  their  names  and  pictures  in 
the  paper  than  those  we  would  like  to 
get. 

“And  usually  the  one  who  talks  the 
longest  is  the  one  who  has  been  at  the 
bar  the  longest.  The  average  traveler, 
you  know,  although  he  may  not  be  much 
of  a  drinker  at  home,  becomes  an  au¬ 
thority  on  the  bars  in  Paris,  I.ondon  and 
Berlin. 

“And  of  course  everybody  knows  that 
a  steamship  ticket  makes  an  economic 
expert  out  of  anybody." 

The  bigger  and  more  famous  they  are. 
Acton  said,  the  more  human  they  are. 
“Thev  know.”  he  added,  “that  they  have 
ten  toes  iust  like  the  rest  of  ns.  Re¬ 
porting  ship  news  is  about  the  easiest 
ioh  in  the  world  hccausc  you  have  the 
biggest  peonle  in  the  world  to  deal  with, 
and  the  hieeest  peonle  are  the  most 
courteous  to  meet.  And  they  give  you 
copy  too.” 

.Acton  was  horn  in  New  York  Citv 
and  was  reared  by  his  crandparents  near 
Youngstown.  N.  Y.  He  never  liked  to 
go  to  school.  He  never  could  get  it 


into  his  head  that  it  was  important  to 
know  the  difference  between  a  noun  and 
a  verb — “and  1  can  hardly  tell  them 
apart  to  this  day”  he  said.  He  played 
hookey  one  day  and  came  to  New  York. 
By  some  hook  and  crook  he  got  a  note 
to  Paul  Block,  who  was  then  interested 
in  the  Nezv  York  Mail,  and  got  a  job  as 
copy  boy  at  $6  a  week.  He  was  pro¬ 
moted  after  a  time  and  spent  two  years 
at  police  headquarters. 

Then  on  his  18th  birthday  he  joined 
the  army  and  went  to  France  and  Bel¬ 
gium  with  the  37th  Division.  “Like 
most  soldiers,”  he  said,  “I  don’t  remem¬ 
ber  much  of  what  happened  over  there. 
We  all  went  and  came  back  in  a  daze.” 

He  returned  one  March  and  still  in 
uniform — “I  couldn’t  afford  civilian 
clothes,” — and  went  to  the  Mail  to  get 
his  old  job  back.  He  felt  pretty  much 
a  hero  as  he  stalked  into  the  editorial 
rooms.  Fred  Knowles,  then  the  city 
editor  (now  with  the  McNaught  Syndi¬ 
cate),  dimly  remembered  Acton:  “Oh, 
were  you  working  here?”  he  asked,  and 
after  accustoming  himself  to  his  lack 
of  glory  Acton  started  to  work  again. 
He  was  in  the  city  room  at  first,  then 
on  police,  and  finally  on  rewrite.  Jack 
Reardon,  who  succeeded  Knowles  as 
city  editor,  assigned  him  to  the  water¬ 
front  in  1920. 

The  following  year  Acton  went 
abroad — returning  to  France  on  the 
same  ship  with  Clemenceau — “the  first 
celebrity  I  ever  met,”  he  said,  “a  regu¬ 
lar  fellow” — and  on  his  return  he  wont 
to  the  Telegraph. 

When  he  joined  the  American  in  1925 
he  had  a  little  talk  with  Bradford  Mer¬ 
rill,  then  the  general  manager.  Acton 
was  a  little  worried  over  what  to  call 
his  column.  He  couldn’t  call  it  “Over 
the  Gangplank”  because  the  Telegraph 
was  using  that.  Mr.  Merrill  told  him 
that  the  title  didn’t  matter  much,  but 
what  was  underneath  did.  The  title  now 
reads  “On  the  Gangplank.” 

In  1926  Acton  was  married  to  Miss 
Vera  Zankl  by  the  late  Rev.  “Tony” 
Grogan,  known  as  the  waterfront  priest, 
in  the  Mission  of  the  Holy  Rosary  at  the 
Battery  overlooking  the  harbor.  Acton 
and  the  priest  had  long  been  friends, 
having  met  many  times  on  shipboard. 
The  Actons  live  in  Flushing,  T.ong  Is¬ 
land,  and  have  two  daughters,  Joan,  two 
years  old,  and  Mary,  nine  months. 

Acton  likes  his  job  tremendously  and 
he  is  proud  of  what  he  has  done  with  it. 
Blit  he  shows  no  signs  of  becoming  a 
prima  donna  writer,  temperamental  and 
cantankerous.  He  always  remembers,  he 
said,  that  sign  just  outside  his  office 
door.  It  reads :  “Please  observe  your 
deadline  or  we  will  have  to  go  to  press 
without  vour  departmental  stuff.”  And 
coming  into  contact  with  so  much  guff 
and  ostentation  in  his  regular  day’s 
work,  he  has  learned  to  be  philosophic 
about  his  own  capabilities. 

“Do  you  read  my  stuff?”  he  asked 
me  when  the  interview  was  finished. 

“No.  Not  regularly,”  I  said. 

“All  right  then.”  he  said.  “I’m  glad 
to  hear  you  say  that.  The  euys  T  hate 
most  are  those  who  say :  ‘Gee,  Harry, 
that  was  a  swell  column  vou  had  the 
other  day  in  the  Times.’  Know  what  I 
mean  ?” 


LEVY  EFFECTIVE  AUG.  15 

Canada  has  given  five  more  weeks' 
grace  to  magazine  publishers  in  the 
United  States  in  connection  with  the 
levying  of  I.*!  cents  a  pound  on  imnorta- 
tions  of  periodicals,  provided  for  in  the 
budget.  Instructions  issued  to  customs 
collectors  informed  them  the  levy  will 

not  become  effective  until  Aug.  15,  1931. 


NEW  EL  MERCURIO  DIRECTOR 

Clemente  Diaz  T.eon  has  been  named 
to  replace  Carlos  Silva  Vildosola  as  di¬ 
rector  of  El  Mercurin,  Santiago.  Chile. 
Sr.  Leon  was  formerly  assistant  editor. 
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WRIGLEY  RETURNS  TO  NEWSPAPERS  ,  Vatican 

WITH  BIG  COPY  IN  TWO  STATES  labor  conditions  for”  President  Hoover 

-  and  former  labor  editor  of  the  Xew  York 

Bu.in...  Condition.  Ripe  for  Extended  Drive,  Willi.m 

Wrigley,  Jr.,  Says - Statements  of  Scientists  Featured  Europe  for  some  time  for  the  U.S.  gov- 

in  Large,  Illustrated  Copy  ernment. _ 


\  N  old  story  told  in  a  new  and 
dramatic  way  serves  as  the  copy 
theme  of  the  newspaper  advertising  cam¬ 
paign  launched  this  week  in  Illinois  and 
California  by  the  William  Wrigley,  Jr., 


START  TODAY  after  lunch 


One  of  the  heavily  illustrated  adver¬ 
tisements  in  new  Wrigley  series. 


Com()any.  makers  of  chewing  gum.  The 
advertising  will  appear  in  the  larger 
newspapers  in  both  of  these  states  for 
the  rest  of  the  year.  Large  space  is 
being  used,  the  average  cojiy  running 
240  lines  on  five  columns. 

Chewing  gum  has  long  been  heralded 
as  an  aid  to  digestion,  for  s(K>thing 
jumpy  nerves,  and  for  moistening  the 
smoker’s  dry  mouth.  In  the  present 
campaign,  however,  J.  Walter  Thompson 
Company  of  Chicago  has  taken  these 
well-known  assertions  and  introduced 
scientific  prfxjf  into  the  picture.  For  the 
first  time  extensive  laboratory  investiga¬ 
tions  have  l)een  made.  Scientific  matter 
from  many  experiments  is  now  hi  ought 
forward  to  show  that  gum  chewing  is 
something  more  than  a  plea.sant  pastime. 

Commenting  on  the  campaign,  Mr. 
Wrigley  declared  that  he  felt  it  to  be  of 
real  educational  as  well  as  merchandis¬ 
ing  value. 

“We  have  had  one  of  the  foremost 
scientists  of  the  country  working  on 
this  problem,’’  he  said,  “and  we  believe 
his  findings  are  a  real  contribution  to 
puldic  health.  We  live  in  an  exacting 
age  and  everything  which  we  can  do  to 
lessen  the  tremendous  strain  comes  as  a 
welcome  relief.  Unfortunately,  most  of 
us  will  not  take  the  time  to  do  the  many 
things  which  we  know  we  should  to  give 
our  nervous  systems  a  chance  to  rebuild 
themselves  against  the  daily  wear  and 
tMr.  Our  scientific  findings  show  that 
‘time  out’  now  is  not  an  absolute 
necessity.  Much  of  the  tension  can  he 
relieved  while  we  continue  to  fight  the 
battle.  In  the  laboratories,  our  scientists 
chartered  reactions  on  many  subjects. 
They  were  amazed  at  the  effect  of  chew¬ 
ing  gum  in  lessening  nervous  strain  and 
fatigue. 

“We  decided  immediately  that  their 
findings  were  of  such  general  value  that 
they  should  be  presented  forcefully  to 
the  public.  And  we  have  sufficient  faith 
in  future  business  conditions  to  jiresent 
them  now.” 

In  Illinois,  the  Wrigley  advertisements 
will  tell  the  public  alxiut  the  benefits 
of  chewing  gum  after  smoking.  In 
northern  California,  the  newspaper  ad¬ 
vertising  will  stress  the  importance  of 


chewing  gum  to  relieve  nervous  tension, 
while  in  southern  California  the  digestive 
value  of  gum  chewing  will  be  featured. 

Under  the  caption,  “If  you  smoke  a 
lot  (and  who  doesn’t)  try  this.”  the 
I  followinK  copy  appears  in  one  Wrigley 
advertisement  to  be  used  in  this  cam¬ 
paign  : 

“Chew  Wrigley’s  frequently.  Wrigley’s 
lietween  smokes,  by  stimulating  a  free 
flow  of  saliva,  keeps  the  tastebuds  moist 
and  fresh  and  definitely  relieves  dry 
I  mouth.  Thus,  scientists  say,  the  sensa- 
:  tion  of  taste  is  intensified.  ...  At  the 
cigar  stand,  take  your  change  in 
Wrigley’s.” 

A  typical  advertisement,  featuring  the 
nerve-soothing  qualities  of  gum  chewing, 
reads  in  part  as  follows : 

“If  you  really  want  to  know:  There 
are  in  that  portion  of  the  face  <lirectly 
I  connected  with  gum  chewing,  the  trunks 
of  the  Sth  or  trigeminal  nerve  and  also 
the  7th  nerve.  Gum  chewing,  which 
necessitates  the  massage  of  relaxation  of 
'  these  nerves  (scientists  say)  definitely 
retluces  nervous  tension,  promotes  nerv¬ 
ous  relaxation.” 

Under  the  striking  heading.  “Soup  to 
'  pie  in  10  minutes.  45  seconds,”  \\'rigley 
Company  brings  its  third  message  to  the 
public : 

j  “Fast  eating,  like  that  reported  here, 
is  iust  an  everyday  performance  in 
thousands  of  restaurants  in  thousands  of 
American  cities !  .  .  .  Xo — we  don’t 

claim  that  Wrigley’s  will  cure  chronic  in¬ 
digestion.  Rut  we  do  know  that  thou¬ 
sands  of  people  have  found  that  Wrigley’s 
after  meals  is  a  definite  aid  to  digestion. 

“Biochemists  say  they’re  right ! 
They’ve  demonstrated  that  W’rigley’s 
helps  to  relax  nervous  tension.  And  as 
we  all  know,  it  promotes  a  beneficial 
flow  of  saliva.  Thus  it  aids  in  offsetting 
the  bad  effects  of  fast  eating.  .  .  .  After 
lunch-  -take  your  change  in  Wrigley’s.” 

This  newspaper  advertising  campaign, 
illustrated  with  news  photographs  and 
captioned  with  catchy  headlines,  supple¬ 
ments  the  car  card  and  iioster  advertis¬ 
ing  now  being  done  by  Wrigley’s.  The 
present  campaign  marks  the  return  of 
Wrigley’s  to  the  newspai)ers  after  an 
absence  of  several  years.  The  campaign 
approaches  in  linage  some  of  the  largest 
national  advertising  campaigns  of  the 
current  year,  according  to  executives  of 
the  J.  Walter  Thompson  Company. 

RADIO  PROGRAMS  DROPPED 


Four  Vermont  Dailies  Take  Action — 
Two  More  Will  Follow 

(S/tccial  to  Editor  &  Pcblisher) 

B.skre.  Vt.,  July  7. — By  agreement 
reached  by  the  six  members  of  the  Allied 
X'ennoiit  Dailies,  radio  programs  have 
lieen  dropped  from  the  pages  of  the 
IhirlUifiton  /•'rce  Press,  Rutland  Herald, 
Parre  Times,  and  St.  Johnsbury  Cale¬ 
donian.  and  will  sixin  disappear  from 
Pennin</lon  Banner  and  the  Brattlehoro 
Reformer.  The  latter  are  carrying  an¬ 
nouncements  of  non-advertising  features 
of  iniixirtant  events  and  speeches.  The 
Rutland  Herald  announces  in  a  box  that 
it  will  print  full  programs  of  radio  sta¬ 
tions  at  the  regular  advertising  rates. 

The  Burlinjfton  News.  St.  .Albans 
Mettsenaer  and  Montpelier  .Argus  carry 
tlie  abbreviated  programs  of  nearby  sta¬ 
tions  with  the  advertising  element  elimi¬ 
nated  as  nearly  as  jxissible. 

DAYLIGHT  SAVING  REPEALED 

Mobile.  ■•Ma.,  has  repealed  an  ordinance 
putting  daylight  saving  time  into  effect. 
The  Mobile  Register  led  the  campaign 
for  its  reiK'al. 

WHITE  VISITS  CHICAGO 

T.  J.  White,  general  manager  of  the 
W.  R.  Hearst  newspapers,  has  been  visit¬ 
ing  Hearst  newspapers  in  Chicago  and 
Milwaukee. 


WEEKLIES  OF  CANADA 

ELECT  DORNAN 


Nearly  400  Editors  Attend  Regina 

Convention - Trophies  Awarded 

in  Better  Newspapers* 
Contest 


(Special  to  Editor  &  Pcblisher) 
Regina,  Sask,,  July  6. — S.  J.  Dornan, 
publisher  of  the  .Alameda  (Sask.)  Dis¬ 
patch.  was  elected  president  of  the 
Canadian  Weekly  Newspapers  .Asso¬ 
ciation  at  the  final  session,  July  5.  of  the 
twelfth  annual  convention  held  here  for 
the  past  three  days.  He  was  formerly 
vice-president. 

.Arthur  Marsh,  .Amberstburg  (Out.) 
liclto,  was  made  first  vice-president, 
Charles  Clark,  Red  Deer  (.Alta.)  High 
Rwer  Times,  second  vice-president,  and 
F.  Roy  Sayles,  Renfew  (Out.)  Mercury. 
continues  as  managing  director. 

The  convention  was  attended  by  be¬ 
tween  .575  and  4<K)  weekly  newspaper¬ 
men  from  all  parts  fif  Canada.  Follow¬ 
ing  the  meeting  the  members  entrained 
for  Banff,  Alta.,  for  a  holiday.  More 
than  217  newspiipers  were  represented. 
Mr.  .Sayles  rejKirted  the  total  member¬ 
ship  to  be  .599,  with  158  newspapers  in 
.Saskatchewan. 

That  the  job  printing  'situation  was 
not  particularly  bright,  was  reported  by 
S.  R.  Wynn.  Yorkfon,  Sask.,  chairman 
of  the  job  printing  committee. 

In  a  forceful  speech,  J.  W.  Dafoe,  e<li- 
tor-in-chief  of  the  li'innipeg  Manitoba 
Free  Pretts.  criticized  daily  newspapers 
for  the  manner  in  which  they  were  “en¬ 
slaving  themselves”  in  their  hesitancy  in 
standing  out  in  public  cau.ses  in  spite  of 
opposition.  He  did  not  think  they  were 
fully  discharging  their  duties  to  the  pub¬ 
lic.  Weekly  newspapers  were  far  less 
liable  to  pass  out  of  existence  than 
dailies,  he  said,  referring  to  the  sale  of 
the  .Ww  York  World. 

The  newspapermen  were  entertained  by 
the  Regina  Board  of  Trade,  the  (jovern- 
ment  of  Saskatchewan  and  the  World’s 
Grain  Show  Committee. 

Saskatchewan  won  premier  honors  in 
one  section  of  the  “Better  Newspapers” 
competition,  it  was  announced  Friday 
morning.  The  Savage  shield  was 
awarded  to  the  Kerrobert  Citizen,  J.  J. 
Zubich,  proprietor :  second,  Sivan  River 
(Man.)  .^tar  and  Times;  third,  Hartney 
(B.C.)  .‘itar;  fourth.  Flin  Flon  (Man.) 
Miner;  fifth  prize  was  a  dead  heat  be¬ 
tween  the  .Alameda  (Sask.)  Dispatch  and 
lYadcna  (.Sask.)  .\’ews;  sixth.  Crystal 
City  (Man.)  Courier;  seventh  La  Fleche 
(Sask.)  Press.  This  competition  was 
for  newspapers  under  1.500  circulation. 

The  Mason  trophy.  2.000  circulation, 
went  to  the  Kamloops  (B.C.)  Sentinel: 
second.  Barrie  (Ont.)  Examiner;  third. 
Renfrew  .Mercury;  fourth.  BowmanviUe 
(Ont.)  Statesman ;  fifth,  Huntingdon 
(Que.)  Glean  or. 

The  ChUkvack  (B.C.)  Progress  was 
awarded  the  Clark  cun  for  newspapers 
with  a  circulation  of  1..500  or  more.  The 
Duncan  (B.C.)  Cowichan  Leader,  was 
second;  third.  Courtney  (B.C.)  Com- 
mox  .Argus;  fourth.  Curling  (Newfound¬ 
land)  li’estern  .*itar;  fifth,  Richmond 
Hill  (Ont.)  Liberal. 

.Addresses  and  papers  given  at  the  con¬ 
vention  showefl  that  the  general  feeling 
was  that  the  times  of  depression  were 
fast  passing:  that  the  weekly  newspapers 
were  generally  in  a  fairly  prosperous 
condition,  and  that  cost  sheets  should  be 
used  on  every  weekly  paper. 

IRWIN  JOINS  DETROIT  MIRROR 

James  W.  Irwin,  former  assistant  to 
F.  G.  Bonfils,  publisher  of  the  Denver 
Post,  has  joined  the  staff  of  the  Detroit 
Daily  Mirror.  Irwin  was  with  the  Post 
alxiut  three  years.  He  formerly  was 
city  editor  of  the  Chicago  Herald  and 
F..vaminer. 


JOHNSON  NAMED  NIGHT 
NEWS  CHIEF  OF  U.P. 


Former  Manager  of  Central  Division 
Now  Located  in  New  York  in  Charge 
of  News  for  Morning  Papers — 
Joined  Service  in  1921 


Earl  J.  Johnson  has  been  appointed 
night  news  manager  of  the  night  service 
of  the  United  Press  with  headquarters 
in  New  York, 
and  entered  upon 
his  new  duties 
this  week.  He 
has  charge  of  all 
the  regular  and 
special  services  to 
the  morning 
newspaiiers  and 
is  in  charge  of 
the  U.  P.  night 
local  staff.  His 
position  has  been 
newly  created. 

.\Ir.  Johnson  un¬ 
til  recently  was 
manager  of  the 
central  division  of  the  United  Press  in 
Chicago.  No  one  has  yet  Ix-en  apixiinted 
to  succeed  him  there. 

Mr.  Johnson  has  been  with  the  United 
Press  since  1921.  Before  joining  the 
U.P.  he  was  on  newspapers  in  Kansas 
and  Missouri. 

For  the  last  two  and  a  half  years  he 
has  been  in  charge  of  United  Press  news 
and  business  affairs  in  eight  states  in  the 
Mid-West.  Previous  to  that  assignment 
he  was  successively  news  editor  of  the 
Great  Lakes  division  with  headquarters 
in  Columbus,  (). ;  western  editor  of  the 
night  service  in  Chicago,  night  editor  in 
New  A'ork,  day  editor  in  New  York  and 
news  editor  of  the  Mid-West.  He  joined 
the  United  Press  as  a  reporter  in  Chi¬ 
cago. 


TIETSORT  LEAVES  U.  S. 

Flying  to  Rio  de  Janeiro  to  Edit 
New  English  Daily 

Francis  J.  Tietsort,  New  York  news¬ 
paperman,  took  off  July  11  from  New¬ 
ark  Airport  for  an  eight-day  flight  to 
Rio  de  Janeiro,  where  he  will  edit  a  new 
Knglish-language  daily  newspaper.  Mrs. 
Tietsort  will  accompany  him. 

Mr.  Tietsort’s  newspaper  will  be  called 
the  Rio  Daily  Mail.  It  will  be  the  only 
h'nglish-language  daily  in  the  city,  which 
has  several  weekly  publications  printed 
in  P'nglish.  Its  offices  will  be  in  the  build¬ 
ing  of  O  Noite.  25  stories  high  and  the 
talle.st  structure  on  the  continent.  .Ap¬ 
proximately  20,000  people  in  Rio  de 
Janeiro  and  the  state  of  Sao  Paulo  are 
.American  and  English,  Mr.  Tietsort  said 
this  week. 

He  was  the  first  American  publisher 
in  Brazil,  more  than  20  years  ago  con¬ 
ducting  the  Re^’i.sta  do  Automo^’eis.  and 
as  early  as  l‘)09,  representing  a  wireless 
organization,  was  instrumental  in  equip¬ 
ping  25  ships  and  11  land  stations  with 
wireless. 


NEW  WEEKLY  PLANNED 

Nezi'sdom.  a  proposed  new  weekly 
tabloid  to  be  devoted  to  news  and  gossip 
of  newspapermen  in  the  New  A’ork  area, 
and  which,  it  is  stated  will  provide  work 
for  50  unemployed  newspapermen,  is  ex¬ 
pected  to  appear  soon,  according  to  M. 
J.  Klein,  general  manager.  The  paper 
will  cost  25  cents  a  copy.  Newspapermen 
are  being  urged  to  subscribe  for  a  month. 
Funds  will  be  administered  by  a  board  ot 
trustees  composed  of  Joseph  Ridder,  Sezv 
York  Journal  of  Commerce:  \V.  R- 
Hearst,  Jr.,  .Nezv  York  .American ;  and  a 
third  trustee  to  be  named.  Printing  of 
the  paper  and  office  facilities  have  been 
donated  by  Mr.  Hearst,  Jr. 

HOE  EXECUTIVES  SAIL 

H.  R.  Swartz,  president  of  R.  Hoe  & 
Co.,  sailed  for  Europe  on  the  Leviathan 
July  4.  He  will  spend  several  weeks 
abroad.  On  July  3,  John  M.  Master.son, 
secretary  of  R.  Hoe  &  Co.,  sailed  on 
the  liner  Westernland  for  a  month  s 
visit  in  Europe. 
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PRESS  HAD  300  SEATS 

AT  HEAVY  TITLE  BOUT 


Cleveland’s  Largest  Gathering  of 
News  Writers  Since  Republican 
National  Convention  in  1924 
at  Ringside 


{Special  to  Editor  &  Pvblisher) 

Cleveland,  0.,  July  6.— The  Schmel- 
ing-Stribling  heavyweight  contest  in  the 
Cleveland  public  stadium,  July  3,  drew 
the  largest  group  of  newspaper  writers 
and  cartoonists  to  the  city  since  the 
national  Republican  convention  that  nomi¬ 
nated  Calvin  Coolidge  for  the  Presidency 
seven  years  ago. 

Seats  for  300  press  workers  were  pro¬ 
vided  around  the  ring.  About  1,000 
press  tickets  were  issued  by  the  Madison 
Square  Garden  Corporation  of  Ohio. 
Gwrge  H.  Render,  stadium  commissioner, 
former  newspaperman  was  in  charge  of 
publicity. 

The  Postal  and  Western  Union  tele¬ 
graph  companies  installed  wire  services 
at  the  stadium  and  42  telephone  booths 
were  available. 

Scores  of  sports  writers  lugged  port¬ 
able  typewriters  to  the  scene  of  the  battle. 
Graham  McNamee  and  Ployd  Gibbons 
described  the  fight  over  a  National 
Broadcasting  Company  network. 

Sales  of  extra  editions  of  all  three 
Cleveland  newspapers — the  Nctes,  Press 
and  Plain  Dealer — the  night  of  the  fight 
and  the  next  morning  were  reported 
good. 

Stribling’s  rooters  included  John  S. 
Cohen,  publisher  of  the  Atlanta  Journal 
and  John  Brice,  business  manager  of  the 
paper.  Schmeling  had  a  loyal  friend  in 
Fritz  Witte,  editor  of  the  Cincinnati 
Press,  German  daily. 


GROUP  VISITS  CAVERNS 


Annual  Convention  of  Virginia 
Press  at  Luray 

{Special  to  Editor  &  Publisher) 
Richmond,  Va.,  July  9. — The  forty- 
third  annual  convention  of  the  Virginia 
Press  .Association  convened  at  Luray,  in 
Page  county,  N’irginia,  tonight,  for  a 
“get-acquainted”  session.  The  business 
session  will  begin  Friday  morning  and 
continue  to  Saturday  at  10  a.  m.,  when  a 
trip  to  Skyland  will  be  made. 

The  entertainment  feature  provided  by 
the  l.uray  committee  consists  of  a  trip 
through  the  Luray  caverns  Friday  after¬ 
noon,  a  banquet  Friday  night. 

.At  the  annual  dinner  Friday  the 
Grumman  silver  loving  cup  for  the  “best 
weekly”  newspaper  in  Virginia  will  be 
awarded.  The  cup  was  won  in  1929  by 
the  I'irpinia  Star,  of  Culpeper,  and  in 
1930  by  the  Eastern  Shore  Nctvs,  of 
Onancock. 


CITY  REPORTS  ON  PUBLICITY 

The  City  of  New  Orleans,  I.a.,  which 
spent  $,160,0(K)  in  a  three-year  advertising 
camjaign  just  completed,  has  issued  a 
report  showing  that  the  Association  of 
Commerce  supplied  29,209  photographs  to 
publications,  prepared  574  special  articles, 
arranged  469  radio  talks,  distributed 
1.5(IO,(X10  pieces  of  printed  matter,  and 
I  obtained  17,.520  news  items  in  New 
i  Orleans  newspapers.  The  city’s  adver- 
i  tising  was  placed  in  magazines,  news- 
I  papers  and  trade  publications. 


LIPPMANN  RETURNS 

Walter  I.ippmann,  former  editor  of  the 
-Vetc  York  World,  returned  from  Elurope 
July  4  on  the  Europa.  He  will  begin 
writing  for  the  AVtc  York  Herald  Trih- 
loic  in  the  fall. 

FINCH  TO  SHAWNEE 

Gayton  Finch,  formerly  of  the  adver¬ 
tising  staff  of  the  Arkansas  City  (Kan.) 
Traveler,  has  joined  the  Shazvncc 
tOkla.)  Morning  Nezvs  and  Evening 
Star  as  advertising  manager. 


PARIS  ON  VACATION 

Barry  Faris,  vice-president  and  general 
uew's  manager  of  International  News  Ser¬ 
vice,  is  on  a  motor  trip  to  Canada. 


ATTENDED  CLASSIFIED  CONVENTION 


Members  of  the  Newspaper  Classified  Managers’  Departmental  of  the  Pacific 
Advertising  Clubs’  Association  photographed  at  the  recent  convention  in 
Long  Beach,  Cal.  Identification  in  box  below. 

’TosiTioN”  dEmandsTiased  onTalse 

IDEA  OF  HOW  NEWSPAPERS  ARE  READ 


Any  Advertising  Page  in  a  Newspaper  Pulls — Chief  Merit  of 
Position  Is  Convenience  in  Identifying  Regular  Adver¬ 
tiser — Does  Not  Primarily  Influence  Effectiveness 

By  GUY  HUBBART 


T  RECENTLY  received  the  following 
communication : 

“Every  so  often  an  argument  breaks 
out  in  our  field  as  to  the  relative  merit 
of  the  right  or  left  side  of  a  page  for  re¬ 
tail  advertisements.  In  several  cases  we 
have  had  difficulty  in  holding  accounts 
because  the  belief  is  prevalent  that  one 
part  of  a  page  is  more  effective  than  an¬ 
other  in  bringing  results.  Just  now  a 
good  advertiser  threatens  to  pull  out  of 
the  paper  because  he  cannot  always  have 
the  upper  right  hand  corner.  How  can 
we  meet  this  condition?” 

It  would  seem  that  the  first  step  shopld 
be  to  find  out  the  source  of  the  adver¬ 
tiser’s  idea  that  a  reader’s  interest  can 
be  less  intense  at  one  position  on  a  page 
than  at  another.  If  she  sees  the  cut  or 
printed  description  of  a  desirable  value 
in  silk  hosiery  on  the  left  side  of  the 
page  she  will  be  just  as  impressed  as  if 
it  were  on  the  right.  The  same  would  be 
true  of  upper  or  lower  position.  And 
after  all,  aside  from  the  physical  attrac¬ 
tiveness  of  one  advertisement  as  against 
another,  it  is  the  nature  of  the  mer¬ 
chant’s  values  that  attract  readers. 

There  was  a  time  when  the  idea  pre¬ 
vailed  that  reading  matter  to  the  left  of 
an  advertisement  gained  it  several  de¬ 
grees  of  reading  value.  It  did  not  seem 
to  matter  what  the  reading  matter  was 
about — murder,  arson,  cyclones  or  scan¬ 
dal.  The  advertiser  felt  that  the  selling- 
power  of  his  message  was  definitely  in¬ 
creased.  No  advertiser  ever  found  a 
way,  however,  to  prove  this  belief. 


Then  there  once  existed  a  similar  idea 
that  the  right  hand  advertisement  of  sev¬ 
eral  pyramided  on  the  page  had  the  ad¬ 
vantage. 

In  most  quarters,  these  beliefs  have 
disappeared.  Still,  the  query  shows  that 
the  mental  bias  of  some  advertisers  al¬ 
lows  them  to  use  the  beliefs  as  the  basis 
of  complaints. 

.And  regardless  of  the  genuineness  of 
the  advertiser’s  complaint  it  can  and 
often  does  grow  into  a  serious  menace 
to  solicitors.  In  the  instance  cited,  the 
linage  loss  would  be  considerable  and 
hard  to  replace  since  the  size  and  type  of 
store  represented  is  scarce  in  the  town. 
Advertisers  there  arc  limited  and  every 
line  of  space  counts  as  it  does  in  larger 
and  more  fertile  fields. 

While  the  above  query  and  many  like 
it  never  can  fully  be  covered  due  to  the 
fact  that  all  are  specific  cases  involving 
oftentimes  personal  feelings  and  attitudes 
on  the  part  of  advertisers,  the  question 
suggests  that  newspapers  might  well  give 
some  thought  to  how  best  to  describe 
how  an  advertising  page  works;  also 
along  the  same  line  it  would  be  helpful 
to  formulate  some  standard  practice  for 
explaining  to  advertisers  how  a  page  is 
read,  or  better  still,  how  the  different 
advertisements  composing  it  are  read,  if 
several  are  on  the  page. 

Pages  work  now  as  they  always  did 
and  advertisements  are  read  as  they  al¬ 
ways  were,  but  little  ever  has  been  done 
to  develop  a  good  way  to  describe  the 
action. 


THOSE  IN  THE  PICTURE 

^L.ASSIF'IEI)  advertising  men  and  women  at  departmental  sessions  of  Paeifie 
Advertising  Clubs’  Assoeialion  annual  convention.  Long  Beaeh,  Cal.,  arc, 
left  to  right,  seated;  C.  II.  Powell,  Los  Anpceles  Examiner;  F.  S.  Haynes, 
San  Pedro  Seics-Pilot ;  Kenneth  Flood,  San  Die/eo  Union-Tribune;  H.  H. 
Pattison,  Phoenix  (Ariz.)  Republic-Gazette;  A.  Mortimore.  San  Francisco 
Daily  ISews. 

First  row,  standing:  W.  R.  Powell.  Los  Angeles  Illustrated  Daily  ISeivs; 
Martha  Pennell,  Los  Angeles  Herald;  Emma  H.  Hartman,  Los  Angeles 
Express;  Gertrude  We.ston,  Los  Angeles  Daily  News;  Mary  G.  Halpiek. 
Los  -Angeles  Examiner;  Edna  J.  Carrico,  Hollywood  Citizen;  L.  C.  Appel, 
Los  Angeles  Herald;  R.  L.  Rellem.  Pasadena  Star-ISews;  W.  E.  Douglas.  Long 
Reach  Press-Telegram;  H.  J.  Harrison,  San  Francisco  Chronicle;  J.  R.  Tobin, 
Hfdlywood  Citizen. 

Rear  row:  Glen  Doughty.  Los  Angeles  Herald;  Carl  Nisseii.  Los  Angeles 
Herald;  W.  R.  Cass,  Glendale  News-Press;  W.  P.  Weher,  Los  Angeles  Exam¬ 
iner;  Worth  Wright.  Los  Angeles  Examiner;  K.  O.  Tinkham.  Los  Angeles 
Herald;  R.  J.  Heyne,  Phoenix  Republic  Gazette;  Thor  M.  Smith,  Los 
Angeles  Examiner. 

Attending  the  convention  but  not  in  the  picture  were;  R.  E.  Seiler,  Los 
Angeles  Times;  W.  J.  Oldham,  former  classified  manager,  Pasadena  Star- 
News;  Pitt  .A.  Walker  classified  manager,  Los  Angeles  Express. 


Naturally  any  advertising  page  in  a 
newspaper  has  its  equal  share  of  the  full 
pulling  power  of  the  complete  newspaper, 
since  no  reader  takes  the  paper  apart 
when  it  enters  the  home. 

.•\s  far  as  individual  tastes  and  prefer¬ 
ences  go,  sports,  fashions,  news,  features 
and  so  on  may  be  read  first  or  last.  But 
there  is  no  first  or  last  to  the  interest 
that  leads  a  newspaper  reader  to  notice 
and  read  a  given  advertisement.  Interest 
in  the  store  and  its  featured  values  are 
the  things  that  make  people  read  ad¬ 
vertising.  Advertisement  readers  are 
looking  for  needed  items,  or  to  get  sug¬ 
gestions  on  what  they  need. 

If  a  store  has  for  many  years  had  its 
ad  copy  on  the  back  page,  the  chief 
merit  is  convenience  to  the  reader  who 
has  read  the  paper  and  the  store’s  an¬ 
nouncements  for  years.  This  is  valuable 
and  no  one  would  argue  against  it.  But 
the  same  principle  could  hardly  hold  good 
in  the  case  of  a  position  on  a  page.  In 
fact,  if  the  advertiser  were  wholly  alive 
to  the  situation  he  would  demand  that 
his  position  be  shifted  now  and  then  on  a 
page  and  from  one  page  to  another  for  the 
sake  of  the  amplified  reader  interest  it 
would  give  his  advertising.  This  would 
be  especially  valuable  to  an  advertiser 
running  on  regular  schedule  three  to  four 
times  weekly.  Reference  is  made  here  to 
copy  less  than  a  page  in  size  but  the 
rules  would  fit  even  a  page  advertiser. 

People  are  likely  to  get  a  firmer  im¬ 
pression  of  a  store’s  advertising  identity 
if  they  run  across  it  here  and  there  over 
a  period,  first  on  one  page  then  on  an¬ 
other.  This  is  because  the  reader’s  inter¬ 
est  in  one  advertisement  is  more  or  less 
magnified  by  the  complete  effect  of  the 
entire  paper.  If  it  so  happened  that  a 
hundred  readers  habitually  looked  at 
only  two  pages  in  a  paper,  that  many 
people  might  miss  a  specific  store’s  copy 
but  a  complete  circulation  of  readers  never 
would  miss  it.  And  if  the  case  were 
built  upon  only  a  hundred  readers  the 
advertiser  would  be  foolish  to  run  the 
copy.  He  pays  for  a  complete  circula¬ 
tion  and  gets  it  regardless  of  where  his 
copy  is  placed.  Also  he  pays  for  an  all¬ 
page  or  every-page  reading  of  a  paper 
and  he  gets  it  every  time  an  edition 
comes  out  and  on  each  active  copy  of 
the  edition.  There  is  no  such  thing  as 
segment  reading  of  a  newspaper,  or 
slice-reading  of  pages.  People  look  for 
what  they  are  most  interested  in,  but 
they  also  look  through  a  paper  to  be  in¬ 
terested.  This  is  worth  repeating  20 
times  a  month  to  advertisers — readers 
also  look  through  a  paper  to  be  interested. 
Editors  know  this  but  it  may  be  that  not 
all  space  salesmen  or  even  advertising 
managers  think  of  it  that  way  or  try  to 
make  a  solicitation  argument  out  of  the 
fact. 

And  when  people  read  a  paper  to  be 
interested  they  put  into  the  paper  the  ele¬ 
ment  that  makes  it  an  effectual  advertis¬ 
ing  medium,  because  people  want  to  be 
interested  in  .store  advertising  to  an  equal 
degree — if  in  a  different  way — than  they 
want  to  be  interested  in  news  and  fea¬ 
tures.  And,  of  cfturse,  advertising  is  part 
of  the  reader-interest  of  a  newspaper. 
Readers  read  up  and  down  any  and  all 
pages,  right,  left,  top  or  bottom  and 
wherever  an  advertisement  is,  it  shares 
in  the  interest  which  leads  the  reader  to 
read.  Putting  it  another  way,  there  is 
no  position  to  reader  interest.  Why  not 
explain  that  to  advertisers  who  may  not 
know  it?  When  jams  arising  from  posi¬ 
tion  arguments  are  hard  to  handle  these 
angles  on  how  a  paper  or  a  page  is  read 
may  help : 

1.  People  look  for  what  they  are  hab¬ 
itually  and  naturally  interested  in  and 
they  look  for  things  to  be  interested  in. 
These  two  things  put  equal  reading  value 
so  far  as  advertisements  go  on  any  page 
or  anv  position  on  the  page. 

2.  Every  store  advertisement  and  every 
item  on  it  increases  the  reading-value  of 
a  newspaper  because  people  are  interested 
in  things  they  need  and  want  and  must 
have  and  they  look  for  the  advertised 
items  of  interest  just  as  they  look  for 
news  items  of  interest. 

3.  There  is  no  “position”  to  reader  in¬ 
terest.  It  permeates  the  entire  newspaper, 
page  bv  page,  and  everything  on  the 
page  gives  life,  action  and  vitality  to  the 
entire  paper. 


Editor  &  Publisher  The  Fourth  Estate  for  July  11,  1931 


PROVINCIAL  CONTROL 
OF  RADIO  DENIED 

Canada’*  Supreme  Court  Holds  That 
Federal  Gorernment  Has  Full 

Jurisdiction — Two  Justices 
Dissent 

(Special  to  Editus  &  Publishu) 
Ottawa,  Ont.,  July  6. — The  decision 
of  the  Supreme  Court  of  Canada  last 
week  that  control  over  radio  in  Canada 
belongs  to  the  federal  government 
rather  than  the  provincial  governments 
removes  one  obstacle  in  the  way  of 
nationalized  radio  broadcasting.  On  a 
reference  submitted  to  it  by  the  Domin¬ 
ion  government  the  supreme  court 
found  the  federal  authority  had  full 
legislative  control  over  radio  hy  a  ma¬ 
jority  decision.  In  dissenting  judg¬ 
ments,  Mr.  Justice  Rinfret  and  Mr. 
Justice  Lamont  found  the  provinces  had 
the  right  to  legislate  at  least  as  regards 
radio  receiving  apparatus.  The  major¬ 
ity  decision  was  concurred  in  by  Chief 
Justice  Anglin,  Mr.  Justice  Smith  and 
Mr.  Justice  Newcombe. 

The  matter  came  to  a  head  when  the 
Province  of  Quebec  challenged  the  right 
of  the  Dominion  by  passing  a  statute 
to  provide  for  the  licensing  of  radio 
stations.  The  decision  arrived  at  by 
the  court  here  is  not  final,  as  an  appeal 
will  probably  be  taken  by  Quebec  to  the 
Judicial  Committee  of  the  Privy  Coun¬ 
cil.  That  appeal  will  be  heard  in  time 
to  permit  of  legislation  to  nationalize 
radio  at  the  1932  session  of  Parliament. 

The  contest  of  jurisdiction  held  up 
the  scheme  to  nationalize  radio  which 
has  been  hanging  fire  ever  since  a  com¬ 
mission  to  investigate  broadcasting  was 
appointed  by  the  government  in  1929. 
In  its  report  the  commission  recom¬ 
mended  the  taking  over  of  all  broad¬ 
casting  equipment  by  the  federal  gov¬ 
ernment,  the  establishment  of  a  chain 
of  high-powered  stations  operated  on  a 
system  similar  to  that  of  the  British 
Broadcasting  Corporation.  All  direct 
advertising  was  to  be  eliminated  and 
revenue  obtained  from  a  license  fee  of 
$3  on  receiving  sets  and  a  limited 
amount  of  indirect  advertising  by  way 
of  sponsored  programs.  Opposition  to 
the  scheme  came  chiefly  from  the 
Province  of  Quebec  and  the  action  of 
the  Quebec  government  in  demanding 
the  right  to  control  broadcasting  within 
the  province. 

$200,000  OIL  CAMPAIGN 

Eight  Color  Pages  in  Schedule  for 
Standard  Oil  Firm 

(By  telegraph  to  Editob  &  Publisheb) 

San  Francisco,  July  8. — Release  of  a 
$200,000  twenty-week  “bigger  dollar 
campaign"  hy  the  Standard  Oil  Com¬ 
pany  of  California  starts  Sunday,  the 
McCann-Erickson  Advertising  Agency 
announced  today.  Included  in  the  copy 
will  be  eight  full  page  color  advertise¬ 
ments  to  run  in  the  Pacific  edition  of 
American  Weekly  and  in  Associated  Sun¬ 
day  Magazine  Company  newspapers. 

Copy  will  appear  in  240  newspapers, 
mostly  on  the  Pacific  coast,  and  will  1^ 
in  daily  black  and  white  as  well  as  in 
color.  This  is  the  second  gasoline  sched¬ 
ule  this  year  and  follows  closely  an 
extensive  “zerolene”  campaign,  still 
running,  which  involves  extensive  space, 
boosting  Standard  grease  products. 

PETTIBONE  PROMOTED 

Holman  D.  Pettibone,  recently  elected 
member  of  the  Chicago  Daily  Ncrvs 
board  of  directors,  was  advanced  to  the 
presidency  of  the  Chicago  Title  and 
Trust  Company,  July  9.  Mr.  Pettibone 
has  been  vice-president  and  trust  officer 
for  several  years.  He  was  elected  to  the 
Daily  News  board  after  the  death  of 
Walter  A.  Strong,  publisher. 

PRESENTS  HERO  AWARD 

The  Detroit  Hero  award  of  $100  for 
the  month  of  June  has  been  given  to 
Sergeant  Charles  C.  Walton  in  recog¬ 
nition  of  his  arrest  single-hand^  of  four 
Ohio  desperadoes.  The  Detroit  Mirror 
makes  the  award  for  valorous  deeds. 


WHAT  WORLD  FLIERS  HAD  TO  FACE 


From  every  angle  the  unwinking  lenses  of  news  cameras  stared  at  Wiley  Post 
and  Harold  Gatty,  world-circling  airmen,  during  their  reception  by 
Mayor  Walker  at  City  Hall,  New  York,  last  week. 


SPEAKERS  FOR  PRESS 
CONGRESS  LISTED 

Ambassador  Clark,  Karl  Bickel  and 
Senor  Villasana  to  Address 
Sessions  in  Mexico 
City 

Chief  speakers  at  the  meeting  of  the 
Press  Congress  of  the  World  at  Mexico 
City,  Aug.  10-14,  will  be  J.  Reuben 
Clark,  Jr.,  Ambassador  to  Mexico; 
Karl  Bickel,  president  of  the  United 
Press  AssociaticMis,  and  Senor  Vincente 
Villasana,  president  of  Associated  news¬ 
papers  of  the  Republic  of  Mexico,  it  was 
announced  recently  by  Frank  L.  Martin, 
associate  dean  of  the  School  of  Journal¬ 
ism  at  the  University  of  Missouri  and 
chairman  of  the  Congress. 

Walter  Williams,  president  of  the  uni¬ 
versity  and  honorary  president  of  the 
Congress,  will  return  from  a  lecture  tour 
in  Argentina  for  the  sessions.  Robert 
Hell  of  the  Lyttleton  Times,  Christ¬ 
church,  New  Zealand,  president  of  the 
Congress,  will  attend  the  meeting. 

While  the  program  for  the  remaining 
four  days  has  not  been  definitely  ar¬ 
ranged  as  yet,  the  subjects  to  he  dis¬ 
cussed  and  the  speakers  who  have  been 
invited  have  been  announced  by  Mr. 
Martin.  Among  the  subjects  are : 

News  communication,  with  a  discus¬ 
sion  of  character  of  news  sent  between 
nations  and  methods  of  bringing  about 
its  improvements,  and  a  discussion  of 
cable  services  and  rates. 

Censorship  and  freedom  of  the  press, 
with  a  discussion  of  attitudes  of  various 
governments  on  this  subject  and  the  dif¬ 
ficulties  being  encountered  by  journalists 
in  the  various  countries. 

Interchange  of  journalists  between  the 
various  countries  and  the  value  of  the 
good  will  features  of  the  system. 

Journalistic  education,  with  a  discus¬ 
sion  of  what  can  he  taught  with  a  view 
to  producing  better  international  journal¬ 
ists. 

Ethics  of  journalism  and  standards  of 
practices. 

Promotion  of  the  welfare  of  journal¬ 
ism.  with  a  di.scussion  of  the  status  of 
the  profession  in  the  various  countries, 
the  reasons  therefor  and  what  may  he 
done  to  bring  about  imurovement. 

International  copyrights. 

ISSUES  AGENCY  LIST 

The  C.  J.  .Xnderson  Snecial  .Vgency 
has  just  issued  its  1931  list  of  Chicago 
siiecial  representatives  and  general  ad¬ 
vertising  agencies,  including  their  tele¬ 
phone  numbers. 

APPOINTS  R.  J.  BIDWELL 

Bernard  H.  Ridder.  president  of  the 
Xew  York  Staats-Zeituno  and  Herold, 
has  appointed  the  R.  J.  Bidwell  Company 
to  represent  these  papers  in  the  Pacific 
Coast  territory. 


GANNETT  SAVES  MRS.  BICKEL 

Plunged  Into  Water  When  U.P.  Presi¬ 
dent’s  Wife  Fell  from  Yacht 

Rochester  Yacht  Club  boat  owners 
have  confirmed  a  report  that  reached 
New  York  City  that  Frank  E.  Gannett, 
president  of  the  Gannett  Newspapers,  at 
nine  p.  m.,  July  6,  rescued  Mrs.  Karl 
Bickel,  wife  of  the  United  Press  presi¬ 
dent,  from  drowning  in  ten  feet  of  water. 

Mrs.  Bickel  with  her  husband  had  been 
a  guest  of  Mr.  and  Mrs.  Gannett  aboard 
Mr.  Gannett’s  yacht  “Widgeon”  on  a 
Lake  Ontario  cruise.  The  boat  had  been 
docked  in  Rochester  Yacht  Club  basin 
at  Summerville,  a  mile  south  of  Lake 
Ontario,  just  off  the  Genesee  river. 

Mrs.  Bickel,  dressed  for  the  return 
journey  to  New  York  on  the  New  York 
Central  Railroad,  mistook  the  basin  water 
for  planking  and  dropped  from  sight  in 
the  darkness. 

Mr.  Gannett  immediately  plunged  to 
her  rescue  and  both  were  assisted  to  the 
ship  by  deckhands.  An  hour  following 
the  incident  Mrs.  Bickel  appeared  none 
the  worse  for  her  experience  and  with 
her  husband  boarded  the  train  for  the 
metropolis. 

Neither  Mr.  Gannett  nor  Mr.  Bickel 
would  discuss  the  incident. 

A.M.  OR  P.M.?  READERS  TO  VOTE 

Fort  Myers,  Fla.,  Daily  Puts  Decision 
Up  to  Subscribers 

Newspaper  readers  in  Fort  Myers,  Fla., 
were  asked  this  week  by  the  Fort  Myers 
Press  and  Tropical  Neu’s,  recently 
merged  dailies,  to  decide  whether  the  con¬ 
solidated  newspaper  should  be  an  after¬ 
noon  or  morning  publication. 

Before  the  merger  on  June  1  the  Press 
published  in  the  afternoon  and  the  Tropi¬ 
cal  News  in  the  morning.  Since  the  con¬ 
solidation  a  daily  afternoon  and  Sunday 
morning  paper  has  been  published. 

Dropping  of  the  morning  edition  on 
week  days  brought  a  spirited  protest  from 
many  readers  who  wrote  in  to  say  that 
they  preferre<i  a  morning  edition.  In 
announcing  that  the  decision  would  be  put 
up  to  a  vote  of  the  subscribers  the  com¬ 
bined  newspa|)ers  quoted  a  telegram  from 
Barron  Collier,  president  of  the  publish¬ 
ing  company  after  the  merger,  in  which 
he  co’Miseleii  “giving  the  people  what  they 
want." 

The  referendum  will  he  conducted  by 
♦'■e  Fort  Myers  Merchants  Association. 
Snecial  ballots  have  been  printed  to  be 
distributed  to  all  subscribers  by  the  car¬ 
riers.  The  ballots  will  be  returned  signed 
by  the  subscriber  and  will  be  checked 
again.st  the  circulation  list  before  being 
deposited  in  the  ballot  box. 

BURGDORF  TO  MEDFORD 

S.  J.  Burgdorf,  formerly  on  the  adver¬ 
tising  staff  of  the  San  Francisco  Chron¬ 
icle.  has  joined  the  Medford  (Ore.) 
Daily  Neios  as  advertising  manager. 


N. E.  CIRCULATION  MEN 
MEET  AT  NEWPORT 

Wives  of  Delegates  Tell  What  They 
Seek  First  in  Newspapers  — 
Carrier  Boy  Prixes 
Favored 

(By  telegraph  to  Editob  &  Publishes) 

Newport,  R.  L,  July  9. — The  annual 
summer  convention  of  the  New  England 
Association  of  Circulation  Managers 
closed  here  tonight.  Mayor  Mortfmer 
A.  Sullivan  of  Newport,  who  attended 
many  of  the  gatherings,  extended  the 
freedom  of  the  city. 

President  Daniel  E.  Byron,  Pawtucket 
Times,  opened  the  first  session  yester¬ 
day.  The  morning  was  given  over  to  the 
question  of  the  best  comics  for  boys  and 
girls  up  to  14  years  of  age,  and  the  pro¬ 
motion  value  of  news  bulletins.  It  was 
the  consensus  that  bulletins  are  merely  of 
service  to  the  public  and  have  no  effect 
on  sales. 

Wives  of  some  of  the  delegates  were 
invited  into  the  business  session  to  tell 
the  circulation  men  what  they  look  for 
first  in  the  newspapers. 

The  opinions  of  the  women  were  as 
many  and  varied  as  could  be  with  some 
saying  they  always  read  the  advertise¬ 
ments  first,  while  others  said  they  look 
for  scandal,  or  for  advice  to  the  love¬ 
lorn,  or  the  obituary  columns,  or  the 
comics.  Some  said  they  first  glanced 
over  the  personal  items. 

Building  mail  circulation  was  discussed 
at  length.  Some  members  favored  the 
use  gf  letters  both  before  and  after  the 
expiration  of  subscriptions  while  others 
reported  they  got  the  best  results  by 
personal  calls  of  canvassers  or  by  tele¬ 
phone  calls. 

Members  were  unanimous  in  the  opin¬ 
ion  that  best  results  can  be  obtained  from 
carrier  boys  by  offering  prizes  as  an  in¬ 
centive  for  greater  effort  in  building  up 
their  routes. 

The  entertainment  was  in  charge  of 
Carl  O.  Gustafson,  Newport  Daily  News. 

About  SO  members  were  present.  For¬ 
mer  Mayor  William  P.  Clark  and  his 
partner  Thomas  F.  Curry  of  the  firm  of 
W.  P.  Clark  Co.,  newspaper  distributors, 
were  active  at  the  sessions  as  was  former 
President  James  McKernan  of  the  Inter¬ 
national  Circulation  Managers’  Associa¬ 
tion.  Former  President  William  E.  Pot¬ 
ter  of  the  New  England  Association  also 
was  nresent  as  was  former  President  A.  B. 
Croshere  of  New  Bedford,  Mass. ;  Charles 
E.  Hughes  of  the  Proindence  Journal 
news  department ;  George  Reynolds  of 
New  Bedford,  Mass. ;  Edward  Dolhenty, 
Jr.,  of  Worcester,  Mass,  and  Miss  Mabel 
Tolman  of  Providence. 

Yesterday  the  managers  and  their  wives 
went  to  Portsmouth  as  luncheon  guests 
of  Colonel  Edward  A.  Sullivan,  publisher 
of  the  Nezoport  Daily  News.  In  the 
evening  they  attended  a  clambake  at  Gen¬ 
eral  Bliss’  camp  at  Easton  Point,  as 
guests  of  the  Providence  Journal  and 
Evening  Bulletin.  Circulation  Manager 
Thomas  Farrelly  of  the  Journal  and  Bul¬ 
letin  was  toastmaster. 

It  was  voted  to  hold  the  annual  meet¬ 
ing  for  1932  at  the  Statler  Hotel  in  Bos¬ 
ton,  on  the  third  Wednesday  and  Thurs¬ 
day  in  January. 

The  delegates  and  the  newspapers  they 
represent  included :  Robert  E.  MacGlash- 
ing,  Taunton  (Mass.)  Gasette;  Edward 
Byron,  Kennebec  Journal,  Augusta,  Me.; 
Thomas  Farrelly,  Providence  (R.I.) 
Journal  and  Bulletin ;  Edward  Dolhenty, 
Worcester  (Mass.)  Telegram-Gazette; 
John  Connor,  Woonsocket  (R.I.)  Call; 
Harold  Sloane,  Worcester  (Mass.)  Post; 
James  E.  Hennessey,  Boston  (Mass.) 
Herald-Traz'eller;  Samuel  Rosoff,  New 
Bedford  (Mass.)  Times;  P.  H.  Viets, 
Hartford  (Conn.)  Courant;  George 
Fisher,  Berk.shire  Eaole,  Pittsfield.  Mass.; 
George  Sullivan,  Fall  River  (Mass.) 
Herald  Nezes;  A.  B.  Carleton,  Brockton 
(Mass.)  Enterprise;  James  Fareta. 
Haz’erhill  (Mass.)  Gazette;  Norman 
Johnson,  Hartford  (Conn.)  Times;  John 
Grifing,  Prozndence  (R.I.)  Nezvs;  Carl 

O.  Gustafson,  Newport  Daily  News; 
William  E.  Potter.  Union  Leader,  Man¬ 
chester.  N.  H. ;  and  L.  K.  Butler,  Bridge¬ 
port  (Conn.)  Post-Telegram. 
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DAILIES  ASKED  TO  RALLY  BEHIND  MOVE 
FOR  LIFE  INSURANCE  CAMPAIGN 

A.N.P.A.  Bureau  of  Advertising  Says  Newspapers  Should 
Impress  Local  Agents  With  Values  of  Organized  Drive- 
Committees  Making  Slow  Progress,  Bulletin  States 


GAVE  FIREWORKS  DISPLAY 

Approximately  60,000  people  attended 
the  annual  Fort  IVayne  (Ind.)  News- 
Sentinel  band  concert  and  fireworks  dis¬ 
play  held  July  4  at  the  Irene  Byron  Sana¬ 
torium.  The  News-Sentinel  boys  band 
gave  a  concert  which  lasted  an  hour. 


HAIR  OIL  ACCOUNT  PLACED 


A  BULLETIN  prepared  for  distribu¬ 
tion  this  week  by  the  Bureau  of  Ad¬ 
vertising  of  the  American  Newspaper 
Publishers’  Association  calls  upon  news¬ 
papers  of  the  country  to  put  their  weight 
behind  the  movement  for  a  cooperative 
life  insurance  advertising  campaign. 

This  movement,  sponsored  by  the  co¬ 
operative  advertising  committees  of  the 
Life  Insurance  Sales  Research  Bureau 
and  the  National  Association  of  Life 
Underwriters,  has  been  making  slow 
progress.  The  Bureau  of  Advertising 
plan  urges  newspapers  to  impress  local 
life  insurance  agents  with  the  values  of 
such  an  advertising  campaign  and  ask 
them  to  write  to  their  companies  indors¬ 
ing  the  idea. 

The  bureau’s  bulletin  reproduces  a 
brief  on  newspaper  advertising  submitted 
by  the  bureau  to  the  Life  Insurance 
Sales  Research  Bureau  in  Januarv,  1929. 
An  accompanying  statement  says: 

“The  Research  Bureau  is  maintained 
by  leading  life  insurance  companies  to 
deal  with  problems  common  to  the  in¬ 
dustry.  In  1927  it  financed  an  investi¬ 
gation  to  determine  the  feasibility  and 
desirability  of  a  cooperative,  educational 
advertising  campaign  on  life  insurance. 
A  report  containing  the  results  of  this 
investigation  set  forth  in  detail  reasons 
why  life  insurance  could  and  should  be 
advertised.  A  committee  of  insurance 
executives  was  then  appointed  to  confer 
writh  the  individual  companies  on  the 
question  of  organizing  a  campaign.  A 
minimum  annual  appropriation  of  $500,- 
000  was  sought,  but  the  basis  of  assess¬ 
ment  proposed  contemplated  a  yearly  ap¬ 
propriation  of  several  times  that  amount 
if  the  project  was  generally  supported. 

“The  campaign  has  made  slow  prog¬ 
ress,  although  companies  whose  pledges 
aggregate  close  to  $400,000  have  so  far 
agreed  to  attend  a  conference  to  consider 
the  adoption  of  the  plan.  The  Bureau 
of  Advertising  has  cooperated  with  the 
Research  Bureau  by  supplying  informa¬ 
tion  and  interviewing  company  heads. 
It  is  generally  conceded  that  a  final  de¬ 
cision  depends  upon  the  attitude  of  sev¬ 
eral  pivotal  companies  who  so  far  have 
failed  to  agree  to  the  conference  pro¬ 
posed.  In  the  bureau’s  judgment,  the 
scheme  needs  further  promotion  from 
within  the  insurance  industry  inasmuch 
as  a  number  of  leading  officials  inter¬ 
viewed  are  definitely  interested  in  its  big 
possibilities. 

“The  bureau  brief  is  presented  here  in 
full  in  the  hope  that  our  members  will  lay 
it  before  life  insurance  agents  with  the 
suggestion  that  they  endorse  its  repom- 
mendation  to  the  companies  they  repre¬ 
sent.  It  will  be  remembered  that  when 
the  fire  insurance  campaign  was  being 
considered,  bureau  members  cooperated 
by  convincing  fire  agency  men  that  ad¬ 
vertising  would  be  of  definite  value  to 
them  as  well  as  to  the  industry  generally. 
Thousands  of  letters  were  written  by 
these  agents  and  the  bureau’s  membership 
knows  the  result.  Every  English  lan¬ 
guage  daily  newspaper  in  the  country  is 
now  carrying  the  copy  of  the  Fire  Under¬ 
writers  Association.” 

The  bulletin  cites  instances  of  the  suc¬ 
cessful  use  of  advertising  by  insurance 
companies  and  associations.  Referring 
to  the  brief  submitted  two  years  ago  by 
the  bureau  it  says : 

“While  some  of  the  figures  in  this  1929 
brief  are  obsolete,  as  shown  by  recent 
bureau  bulletins,  the  arguments  advanced 
*re  still  thoroughly  sound.  The  pros¬ 
perous  atmosphere  of  1928-9  pervades 
parts  of  the  brief,  but  the  lean  months 
since  then  have  served  further  to  em¬ 
phasize  the  necessity  for  insurance  ad¬ 
vertising.  It  is  ne^ed  now  more  than 
^er.  Any  insurance  official  will  tell  you 
that  lapsation  of  policies  has  been  a  ser- 
jous  problem  of  depressed  times  and  that 
building  up  increased  insurance  among 
present  holders  of  small  policies  has  been 
a  difficult  job.  One  high  official  of  a 


great  company  recently  said  to  us: 

“  ‘Education  advertising  would  have  cut 
policy  lapses  in  the  past  year.  It  would 
have  convinced  many  people  that  their 
insurance  policies  were  too  valuable  to 
drop ;  that  they  should  keep  up  their 
premium  payments  at  any  cost.’  ” 


The  National  Oil  Products  Company, 
Inc.,  Harrison,  N.J.,  has  appointed  Mc¬ 
Mullen,  Sterling  &  Chalfant,  Inc.,  New 
York  advertising  agency,  to  direct  the 
advertising  of  its  Euthol,  an  olive  oil 
product  claimed  to  be  beneficial  for  the 
hair  and  scalp. 


PRESIDENT  HOOVER  AND  WHITE  HOUSE 
CORPS  AT  ODDS  OVER  NEWS  “LEAKS’ 

Secret  Service  Men  Investigated  When  ‘‘Human  Interest” 
Stories  Appear  in  Newspapers — Correspondents 
Dissatisfied  With  Rapidan  Camp  Facilities 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  St  Publisher 


WASHINGTON,  D.  C,  July  9.— 
”  White  House  correspondents  and  the 
White  House  have  reached  a  crisis  in 
their  controversy  over  how  and  what 
Presidential  news  should  be  gathered.  The 
difficulty  has  been  brewing  for  some  time 
and  now  it  has  reached  the  point  where 
members  of  the  secret  service  detail  are 
e.xperiencing  the  novelty  of  having  them¬ 
selves  investigated  and  the  correspondents 
have  been  told  that  henceforth  all  White 
House  news  shall  come  from  either  the 
President  himself  or  Theodore  Joslin,  his 
secretary  in  charge  of  press  matters. 

At  the  same  time  the  correspondents, 
w'eary  of  attempting  to  cover  news  at 
the  President’s  summer  camp  on  the 
Rapidan  from  a  point  20  miles  away  have 
asked  to  be  permitted  to  camp  on  the 
reservation  with  the  Marine  guard  or 
elsewhere.  If  such  permission  is  not 
forthcoming  there  is  a  plan  afoot  to 
establish  a  correspondent’s  camp  as  close 
to  the  reservation  as  possible. 

The  correspondents  are  not  allowed  on 
the  Presidential  reservation  at  Rapidan, 
but  put  up  at  the  nearest  hotel  at  Orange, 
V’a.,  about  20  miles  away.  From  there 
they  have  to  learn  as  best  they  can  by 
telephone  when  the  President  will  start 
on  his  return  to  Washington  anil  some¬ 
times  they  get  left  behind.  They  could 
avoid  that  by  parking  their  cars  at  the 
Rapidan  camp  exit  and  waiting  for  the 
President  to  come  out,  but  are  reluctant 
to  intrude  on  the  President’s  right  _  to 
some  privacy  on  his  week-end  vacation 
trips. 

It  is  obvious  that  the  inquiry  into  the 
doings  of  the  Secret  Service  men  was 
instituted  to  determine,  if  possible,  whether 
or  not  they,  or  any  of  them,  were  re¬ 
sponsible  for  a  few  recent,  innocuous, 
human-interest  stories  that  have  ema¬ 
nated  from  the  Presidential  circle. 

The  story  that  incurred  the  Presiden¬ 
tial  wrath  most  of  all  was  the  yarn  of 
Mr.  Hoover’s  unheralded,  record-break¬ 
ing  dash  from  the  Rapidan  to  Wash¬ 
ington  last  Sunday,  by  which  he  not 
only  caught  the  correspondents  flat- 
footed,  but  lost  an  attache  or  so,  and  left 
his  luncheon  guest.  Attorney  General 
Mitchell,  disappointed  in  the  lonely  Vir¬ 
ginia  hills.  The  correspondents  left  their 
camp  at  the  time  scheduled  for  the  Presi¬ 
dent  to  leave  only  to  find,  at  the  cross¬ 
roads  where  they  usually  picked  up  the 
White  House  cars,  that  the  President 
had  passed  by  in  record-breaking  time  an 
hour  before.  Lawrence  Richey,  of  the 
.secretariat,  had  failed  to  notify  the  press 
of  the  time  of  the  President’s  hurried 
departure. 

The  correspondents,  the  following  day, 
wrote  the  story  of  the  wild  ride  from  the 
Rapidan.  The  President  was  obviously 
piqued. 

A  story  that  the  trans-Atlantic  phone 
conferences  during  the  debt  holiday  dis¬ 
cussions  were  carried  on  from  three  tele¬ 
phone  extensions  on  the  White  House 
end  prompted  the  Presidential  belief  that 
there  was  a  “leak”  .somewhere.  Then  to 
bring  about  the  crisis  there  followed  the 
storv  of  the  President’s  moratorium  on 


It  seems  the  President,  anxious  to  take 
a  little  nap  before  going  to  the  baseball 
game  last  Tuesday,  was  disturbed  by  a 
carpenter  repairing  the  attic  and  sent  an 
attache  to  tell  the  carpenter  that  he  had 
declared  a  moratorium  on  noise.  Paul 
Mallon  of  the  United  Press  wrote  the 
■Story  and  the  “leak”  suspicion  was  con¬ 
firmed. 

A  minor  tilt  between  the  White  House 
news  writers  and  Mr.  Joslin,  himself  a 
former  correspondent,  ensued,  and  the 
leaks  were  ordered  plugged. 

The  Secret  Service  investigation  was 
carried  on  by  William  H.  Moran,  chief 
of  the  Secret  Service,  and  Mr.  Richey,  of 
the  secretariat,  himself  a  former  Secret 
Service  man. 

A  few  other  smaller  stories  helped 
kindle  the  flame,  such  as  the  one  about  the 
patch  on  the  White  House  curtain  being 
a  manifestation  of  Hoover  economy. 


PULP  MERGER  INQUIRY 
IS  CONSIDERED 


Government 
Named  to 
Canada 


Commission  May  Be 
Look  Into  Affairs  of 
Power  and  Paper 
Company 


Ottawa,  July  8. — The  Dominion  Gov¬ 
ernment  is  considering  appointment  of  a 
commission  to  investigate  the  affairs  of 
the  Canada  Power  and  Paper  Company, 
it  was  stated  tonight,  but  has  reached  no 
final  decision. 

Representatives  have  been  made  to  the 
Cabinet  that  the  present  condition  of  the 
paper  industry  is  partly  due  to  the  al¬ 
leged  partial  collapse  of  the  merger 
headed  by  the  company.  In  the  amalga¬ 
mation,  many  concerns  were  taken  over 
and  several  large  Toronto  and  Montreal 
financial  institutions  were  interested. 


PROF.  LEE  LEFT  $17,862 

Professor  James  Melvin  Lee,  dean  of 
the  .School  of  Journalism  at  New  York 
University  and  conductor  of  the  “Our 
fhvn  World  of  Letters”  column  in 
Editor  &  Publisher,  who  died  Nov.  17, 
1929,  left  an  estate  appraised  this  week 
at  $25,978  gross  and  $17,86.1  net,  of  which 
$21,342  was  in  securities.  His  stocks  in¬ 
cluded  25  shares  of  Corn  Exchange  Bank 
Trust  Company.  A  contract  for  the 
publication  of  his  book,  “Business 
Ethics,”  based  on  royalties  for  the  last 
three  years,  was  valued  at  $250,  and  the 
same  valuation  was  found  for  “History 
of  American  Journalism.”  He  owned 
1,200  books  valued  at  $1,000  and  had  .100 
volumes  of  autographs  by  and  about 
James  Fenimore  Cooper,  also  valued  at 
$1,000.  Mrs.  Helen  Wellner  Lee,  the 
w’idow,  was  the  sole  heir. 


MOHAIR  BUREAU  APPOINTS 

The  National  Mohair  Promotion  Bu¬ 
reau,  New  York,  has  appointed  the  Mc¬ 
Lain  Organization,  Inc.,  Philadelphia 
advertising  agency,  to  direct  its  adver¬ 
tising  account. 


E.  D.  DeWnr  RETIRES; 
SUTER  SUCCEEDS  HIM 


Member  of  Newspaper  Brokerage  Firm 
Will  Devote  Time  to  Personal 
Interests — Handled  Many 
Big  Sales 

Retirement  of  E.  D.  DeWitt  as  a 
member  of  the  newspaper  brokerage  firm 
of  Palmer,  DeWitt  &  Palmer,  New 


Her.man  Sutf.«  Charles  M.  Palmer 


York,  effective  as  of  July  1,  was  an¬ 
nounced  this  week. 

The  business  will  be  continued  at  the 
firm’s  old  address,  350  Madison  Avenue, 
under  the  name  of  Palmer,  Suter  & 
Palmer.  Herman 
Suter,  for  seven 
years  with  the 
old  firm,  succeeds 
to  the  interest 
formerly  held  by 
Mr.  DeWitt. 

E.  D.  DeWitt 
became  a  member 
of  the  firm  in 
1922.  In  his  ten 
years  as  a  mem¬ 
ber  of  the  firm 
he  handled  many 
important  news- 
paper  deals 
throughout  the 
country.  He  has  retired  in  order  to  give 
more  time  to  important  personal  interests. 

In  addition  to  his  interest  in  the  news¬ 
paper  brokerage  business,  Mr.  DeWitt  in 
1926  became  owner  of  the  Canandaigua, 
(N.Y.)  Messenger,  which  was  operated 
by  his  son,  Richard  DeWitt.  This  prop¬ 
erty  he  sold  in  1930.  In  the  summer  of 
1929  he  purchased  the  Long  Branch 
(N.J.)  Record,  which  is  now  published 
under  the  direction  of  his  son. 

Added  to  his  newspaper  interests,  Mr. 
DeWitt  has  for  some  years  owned  and 
operated  a  large  dairy  farm  at  Glen 
Gardner,  N.  J.,  where  has  made  his 
summer  home.  He  also  established  a 
winter  home  at  Panama  City,  Fla. 

The  firm  of  Palmer,  DeWitt  &  Palmer, 
now  Palmer,  Suter  &  Palmer,  is  the  out¬ 
growth  of  the  newspaper  brokerage  busi¬ 
ness  started  in  1899  by  Charles  M. 
Palmer,  and  which  he  has  continuously 
headed  for  the  31  years  of  its  existence. 

He  was  joined  in  the  business  in  1915 
by  his  son.  Dean  Palmer,  who  has  been 
an  active  partner  ever  since,  except  for 
one  year  and  a  half  with  the  A.E.F.,  and 
who  continues  in  the  same  capacity. 

Herman  Suter,  the  third  member  of 
the  firm,  has  been  publisher  of  several 
newspapers,  the  Nashville  Tennessean, 
the  Philadelfihia  Evening  Times,  under 
the  ownership  of  the  late  Frank  A. 
Munsey,  and  the  Washington  Herald. 
Since  his  graduation  in  1899  from 
Princeton,  Mr.  Suter  has  been  continu¬ 
ously  engaged  in  the  newspaper  business 
up  to  1924.  Then  he  joined  the  late  firm 
of  Palmer,  DeWitt  &  Palmer. 

Miss  Mary  E.  .Salmon,  for  many  ywrs 
with  the  firm,  has  been  named  office 
manager. 


E.  D.  DeWitt 


C.  F.  CHATFIELD  APPOINTED 

C.  F.  Chatfield,  formerly  an  advertis¬ 
ing  executive  with  the  Fairchild  Pub¬ 
lications,  has  been  made  general  adver¬ 
tising  manager  of  Browning  King  &  Co., 
clothing  chain.  It  is  planned  later  to 
center  all  the  chain’s  advertising  work 
under  his  direction  at  the  New  York 
offices.  Mr.  .  Chatfield  was  for  years 
with  Barron  G.  Collier,  Inc.,  and  for  a 
time  conducted  his  own  business  as  pub¬ 
lishers’  representative. 
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NEW  TAX  LEVY  TURNED  INTO  STRONG  t 

SELLING  THEME  BY  CANADIANS  cided  to  absorb  this  increased  sales  tax. 

_  .  .  .  This  announcement  amounts  to  a 

I  c  IIJ1.C  1  !?• _  a.  A  "rn.  a  D  •  reduction  in  price,  making  Tip  Top 

Large  Space  Used  by  Several  Firms  to  Announce  That  Prices  clothes  an  even  more  sensational  value  at 

Would  Not  Be  Raised  Despite  New  $24.”  etc. 

T  ’n:  D  la*  The  Hurlbut  Shoe  Company  spoke  to 

1  aritt  regulations  much  the  same  effect,  under  the  headline, 

"Sales  Tax  Notice.  Hurlbut  prices  and 
By  R.  S.  KENNEDY  quality  are  tbe  same  in  spite  of  4  per  cent 

TOURING  the  afternoon  of  June  1,  Mr.  plaining  it,  and  recording  important  com-  demanded  by  the  Government.  Greatest 
-L'  R.  B.  Bennett,  Premier  and  Finance  ments  on  it,  those  advertisers  may  be  con-  volume  in  Hurlbut  history  makes  this 


Minister  of  the  Dominion  of  Canada, 
rose  to  make  his  budget  speech  to 
Parliament. 

A  deficit  of  some  $75,000,000  had  to  be 


DESPITE  THE  INCREASED  SALES  TAXj 

Wt  art  ptUMl  t«  MMMU  a  | 

PRICE  REDUCTION 
CHASEiSANDORN’S 

SEAL  BRAND 

COFFEE 

Yaw  CM  MW  bay  CMsds's  UrfMi  mHmc  tmttm  si 
iIm  tcwMl  price  is  ili  biMery. 

TreMesJsawly  aacreseed  caaMsaptiM.  willi  ile  rs> 
lailist  sceaasiisi  is  predsrtiM.  pefito  sar  psaa 
isf  this  pestreai  Mvisg  as  W  yaaa.  Take  ■dtaatagi 
af  k.  Aek  yaar  fiawr  far  CU«  4  Saahata**  Seal 
Btaad  CsNae  al  4e  sew  law  price. 

M  iKrute  ia  prices  ef  i 

CHASE  &  SANBORN’S  TEAS 


sidered  to  have  grasped  opportunity  by 
the  forelock,  with  a  most  effective  grip! 

The  actual  appeal  made  in  these  adver¬ 
tisements  differs  in  an  interesting,  and 
rather  subtle  way.  Two  of  them  made  a 
straight  guarantee  to  absorb  the  sales  tax 
themselves.  “We  Pay  the  Sales  Tax! 
No  Increase  in  Price  of  Tip  Top 
Clothes"  said  The  Tip  Top  Tailors  Ltd., 
in  a  450  line  advertisement.  “Despite  the 
greatly  increased  sales  tax  just  announced 
by  tbe  Government,  the  price  of  Tip  Top 


possible.” 

In  the  case  of  tea,  there  has  been  im¬ 
posed  a  duty  (hitherto  it  has  been  on  the 
free  list)  as  well  as  the  .sales  tax.  The 
Salada  Tea  Company  used  a  300  line  ad¬ 
vertisement  to  announce:  “No  Increase 
In  The  Price  of  ‘Salada’  Tea  Despite 
the  New  Duty  and  Sales  Tax.  To  the 
Public — Canada’s  largest  selling  Tea  will 
not  cost  the  consumer  more  despite  the 
new  taxation.  Do  not  pay  more  than  the 
price  on  the  packet.  We  Pay  the  Duty 


I  and  home-town  boosters  in  other  large 
STANDARD  BRANDS  LIMITED  |  industrial  centers  may  follow  with  profit. 
.  I  It’s  this: 

I - - !  For  years  and  years,  as  far  back  al- 

Chase  &  Sanborn  copy  based  on  most  as  any  city  editor  can  remember, 
tax  increase.  there  have  come  regularly  into  newspaper 

offices,  copies  of  Consular  Reports  sub¬ 
met.  National  revenue  had  fallen  off.  mitted  by  United  States  Consuls  and  con- 
Business  was  depressed.  The  public  was  sular  agents  stationed  in  all  parts  of  the 
feeling  the  effects  and  was  consequently  world.  Usually,  little  attention  was  paid 
far  more  keenly  interested  in  the  budget  to  these  documents,  which  reflected  items 


tailored-to-measure  clothes  will  not  be  and  the  Tax.  To  Retail  Grocers — You 
increased.  To  give  you  the  same  high  will  find  no  Duty  or  Sales  Tax  items 

CONSULAR  REPORTS  FURNISH  BASIS 
FOR  PHILADELPHIA  CAMPAIGN 

Business  Progress  Association  Placing  300  Lines  Weekly  to 
Tell  of  Business  Opportunities — Results  ''Extremely 
Satisfying,”  Executive  Says 

By  ARTHUR  JOYCE 

SOMETHING  new  in  newspaper  ad-  method  for  making  a  service  of  this  type 
vertising  is  appearing  in  Philadelphia,  available  to  the  business  community. 
In  it  is  a  suggestion  that  the  newspapers  Trade  opportunities  are  opportunities 


Chase  &  Sanborn  copy  based  on 
tax  increase. 


BuninPHH  for 

Philadelphia  Firnut 


than  it  had  been  for  many  years.  All 
the  efforts  of  all  the  publicity  men  and 
advertising  agencies  on  the  continent, 
could  not  have  encompassed  the  same 
degree  and  quality  of  attention. 

For  the  process  of  levying  or  lighten¬ 
ing  taxes  is  quite  different  from  the 
United  States  method.  In  Canada  the 
budget  is  the  work  of  a  cabinet  which 
leads  and  controls  a  Parliamentary  ma¬ 
jority  which  is  nearly  always  sufficiently 
powerful  and  sufficiently  amenable  to 
ensure  the  passage  of  the  budget  bill 
with  only  such  changes  of  detail  as  may 
seem  expedient. 

This  being  the  case,  the  budget  speech 


interest  only  to  manufacturers,  export¬ 
ers  and  importers.  Only  occasionally 
did  they  contain  anything  of  sufficient 
public  interest  to  warrant  publication  as 
news. 

More  often,  the  rejwrts  were  sent  to 
the  library  along  with  other  govern¬ 
mental  documents  or  they  were  thrown 
away.  Chambers  of  commerce,  trade  as¬ 
sociations,  libraries  and  sucb  institutions' 
kept  them  on  file  for  reference.  Some  of 
the  larger  manufacturers  got  copies 
regularly  and,  perhaps,  some  use  was 
made  of  them.  More  often,  not. 

A  real  use  recently  has  been  found  for 
these  consular  reports  in  offering  to 


/m 


Philadelphia  Bi'MA'e.s.s 
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becomes  something  more  than  a  mere  manufacturers  a  very  definite  service  for 
series  of  proposals.  Practically,  if  not  business  extension  that  has  proved  itself  only  if  they  are  made  use  of  quickly.  If 
theoretically,  those  proposals  are  jaets,  not  only  practical,  but  productive  of  ac-  too  much  time  is  allowed  to  elapse  be- 
from  tbe  moment  thev  are  uttered,  tual  new  orders  for  products.  And  to  tween  the  receipt  of  an  inquiry  and  ac- 
While  the  budget  debate  is  a  long  af-  the  daily  newspapers  it  offers  helpful  tion  upon  it,  it  then  liecomes  an  oppor- 
fair,  and  the  effective  date  of  certain  service  to  manufacturers  through  the  ad-  tunity  for  someone  else.  The  problem 
taxes  which  need  departmental  prepara-  vertising  pages.  ^or  us  is  to  minimize  the  time  between 


How  consular  reports  are  being 
featured  in  paid  spare. 


fair,  and  the  effective  date  of  certain  service  to  manufacturers 
taxes  which  need  departmental  prepara-  vertising  pages, 
tion  before  they  can  lie  collected,  is  set  The  I’hiladelphia  Bin 
a  month  or  more  ahead,  all  tariff  .Association  is  responsible 
changes  come  into  effect  on  the  same  practical  use  for  these  re] 
day  the  budget  is  presented.  sociation  recently  began 

.About  5  o’clock  on  Monday  Mr.  Ben-  campaign  in  all  of  the  Ph 
nett  announced,  among  hundr^s  of  other  papers  placing  .300-line  sp 
tariff  changes,  that  a  duty  of  40^  a  ton  day  morning  under  the  ui 
would  be  imposed  on  importations  of  “Business  News  for  Phila 
anthracite  coal.  On  Tuesday  that  40<‘  and  in  an  identical  layout, 
was  actually  being  collected  at  every  In  this  space  the  Association  lists  var- 
port  of  entry  in  the  Dominion.  ious  types  of  business 

.As  all  such  changes  are  kept  most  many  of  which  are  glean 
scrupulously  secret  until  their  actual  an-  lar  reports.  It  should  b< 


vertising  pages.  minimize  the  time  between 

The  Philadelphia  Business  Progress  receipt  of  an  inquiry  and  action  upon  it. 
.Association  is  responsible  for  evolving  a  Tbe  dady  newspaper  provides  us  witli 
practical  use  for  these  reports.  The  As-  that  means. 

sociation  recenilv  began  an  advertising  “This  conception  of  our  funciton  as  a 
campaign  in  all  of  the  Philadelphia  news-  service  bureau  was  what  lead  us  to  start 
papers  placing  .300-line  space  every  Mon-  the  campaign.  W  hile  it  is  yet  only  in  an 
dav  morning  under  the  uniform  heading;  experimental  stage,  nevertheless,  the 
“Business  News  for  Philadelphia  Firms,”  number  of  inquiries  resulting  from  the 


advertising  bas  been  extremely  satisfying. 
“W'e  have  adopted  a  uniform  layout  as 


ious  tvpes  of  business  opportunities,  tending  to  identify  successive  issues  of 
many  of  which  are  gleaned  from  consu-  this  advertising,  with  the  expectation 


lar  reports.  It  should  be  explained  that  that  business  firms  will  gradually  come 


nouncement  in  Parliament,  it  can  easily  this  organization  is  established  on  pub-  to  Iwk  for  it  regularly  under  the  same 
be  seen  how  keen  public  interest  must  be,  licly  subscribed  funds  and  that  its  pri-  heading.  W'e  cannot  see  it  in  any  other 

and  how  suddenly  and  seriously  every  marv  purpose  is  to  bring  new  industries  way,  but  that,  as  the  campaign  becomes 

individual  is  affected.  to  Philadelphia,  in  furtherance  of  which  increasingly  established,  we  shall  be  able 

There  is  certainly  “attention  value”  to  it  maintains  what  is  totlay  regarded  as  to  pi'rform  a  very  useful  service  to  busi- 

burn,  in  the  budget!  It  is  natural  there-  one  of  the  largest  national  campaigns  of  ness  of  the  Philadelphia  area.” 

fore  that  many  advertisers  should  take  community  advertising.  Two  distinct  types  of  copy  are  being 

advantage  of  it.  A  corollary  function  is  to  increase  the  used  in  the  series.  One  comprises  gen- 

Tbe  Canadian  budget  speech  was  made  total  annual  volume  of  business  done  in  eral  trade  opportunities,  gleaned  from 

on  Monday,  June  1.  In  Tuesday's  issue  Philadelphia  by  the  industrial  and  busi-  consular  reports,  originated  by  the  Asso- 

of  the  Montreal  Star,  appeared  eight  ad-  ness  firms  now  located  here.  It  is  in  ciation  or  coming  to  it  by  direct  inquiry, 

vertisements,  varying  in  size  from  1800  furtherance  of  the  latter  object  that  the  The  other  covers  inquiries  by  Philadel- 
to  100  lines,  specifically  and  directly  ap-  local  advertising  campaign  has  been  un-  phia  manufacturers  for  commodities 
pealing  to  the  public  on  the  basis  of  the  dertaken.  which  they  purchase  out-of-town  but 


marv  purpose  is  to  bring  new  industries  way,  but  that,  as  the  campaign  becomes 
to  Philadelphia,  in  furtherance  of  which  increasingly  established,  we  shall  be  able 
it  maintains  what  is  today  regarded  as  to  pi'rform  a  very  useful  service  to  busi- 
one  of  the  largest  national  campaigns  of  ness  of  the  Philadelphia  area.” 


community  advertising. 


Two  distinct  types  of  copy  are  being 


A  corollary  function  is  to  increase  the  used  in  the  series.  One  comprises  gen- 
total  annual  volume  of  business  done  in  eral  trade  opportunities,  gleaned  from 
Philadelphia  by  the  industrial  and  busi-  consular  reports,  originated  by  the  Asso- 
ness  firms  now  located  here.  It  is  in  ciation  or  coming  to  it  by  direct  inquiry. 


to  100  lines,  specifically  and  directly  ap¬ 
pealing  to  the  public  on  the  basis  of  the 
new  taxes.  Considering  that  in  the  same 
issue  were  some  58  columns  of  reading 
matter  detailing  the  speech  in  full,  ex- 


dertaken.  which  they  purchase  out-of-town  but 

“The  daily  newspaper,”  said  an  official  would  prefer  to  purchase  in  the  home 
of  the  Business  Progress  Association,  area  if  they  could  locate  a  source  of 
“recommends  itself  to  us  as  the  practical  supply. 


added  to  our  invoices.  We  will  pay  these 
ourselves  in  order  that  you  may  serve  the 
public  without  extra  charge  and  keep  the 
same  profit  as  before.” 

Chase  &  Sanborn  made  the  same  state¬ 
ment  with  regard  to  their  tea,  and  went 
even  farther  in  the  case  of  their  coffee 
(on  which  there  has  been  no  change  in 
the  duty).  “Despite  the  Increased  Sales 
Tax  we  are  pleased  to  announce  a  Price 
Reduction  on  Chase  &  Sanborn’s  Seal 
Brand  Coffee.  You  can  now  buy  Can¬ 
ada’s  largest  selling  coffee  at  the  lowest 
price  in  its  history.  Tremendously  in¬ 
creased  consumption  .  .  .  resulting 
economies  .  .  .  permits  our  passing 
this  generous  saving  on  to  you.” 

A  prominent  chain  of  independent 
stores  merely  announced:  “No  Increase 
in  Prices  of  ‘A'ictoria’  Teas  and  Cof¬ 
fees.” 

A  great  Canadian  coke  manufacturer, 
whose  costs  are  of  course  not  affected 
by  import  duties,  very  pertinently  reas¬ 
sured  consumers  that  it  would  not  take 
advantage  of  the  increased  tariff  on  for¬ 
eign  coke,  to  gouge  the  difference  out 
of  them — a  very  general  and  not  un¬ 
justified  belief  which  consumers  cheri.sh. 
The  LaSalle  Coke  Company  used  1,800 
lines  of  space  to  make  that  point. 

It  should  be  remembered  that  these 
advertisements  are  merely  those  which 
appeared  in  a  single  issue  of  a  single 
paper,  the  first  issue  after  the  budget  an¬ 
nouncement.  There  will  doubtless  be  a 
steady  stream  of  them  for  some  time  to 
come. 

Far-sighted  advertisers  will  prepare 
to  turn  even  taxes  into  salesmen. 

BELGO  GROUP  OBJECTS 

Canada  Paper  Merger  Situation 
Await*  Compromise 

{By  telegraph  to  Editor  &  Publisher) 

Montrf.al,  July  8 — The  situation  as 
regards  the  proposed  reorganization  of 
Canada  Power  and  Paper  Corporation 
was  unchanged  today  with  objections  of¬ 
fered  to  the  Dunning  plan  by  tbe  Belgo 
Group,  wbo  contend  the  plan  does  not 
provide  for  their  interests  to  an  equitable 
degree.  Questions  of  management  of  the 
proposed  new  company  and  what  addi¬ 
tional  recompense  may  be  obtained  for 
security  holders  of  the  Belgo-Canadian 
property,  one  of  the  important  constituent 
companies  of  the  Canada  Power  and  Pa¬ 
per  Corporation,  are  the  points  of  interest. 

As  to  the  matter  of  management,  Hu- 
liert  Biermans  has  told  Belgo  share¬ 
holders  that  on  the  choice  of  president 
and  general  manager  of  the  new  company 
would  depend  to  a  large  degree  its  future 
prosperity.  He  also  said  that  were  the 
Belgo  company  returned  to  its  original 
owners,  and  left  out  of  the  plan  of  reor¬ 
ganization,  preferred  shareholders  would 
be  receiving  dividends  within  three  years. 
Moreover,  the  problem  of  getting  work¬ 
ing  capital  would  be  taken  care  of,  he 
added. 

It  remains  to  be  seen  if  (a)  any  ad¬ 
justments  are  decided  upon  or  (b)  if 
agreement  may  be  reached  on  the  subject 
of  management,  or  (c)  if  th  Belgo-Cana¬ 
dian  company  is  to  be  left  out  of  the 
Dunning  plan  of  reorganization. 

SUES  FOR  PRIZE  AND  WINS 

Georgia  Woman  Claim*  Error  in 
Weekly’*  Count  of  Vote* 

Mrs.  L.  R.  White  has  been  awarded 
a  verdict  of  $99.5  against  the  IVaycross 
(Ga.)  Georf/ian,  weekly,  and  L.  3V. 
Herrin  and  Lloyd  Herrin,  publishers. 

Mrs.  White  was  awarded  third  place 
in  the  Georgian’s  subscription  contest,  but 
claimed  the  votes  were  not  counted  prop¬ 
erly.  and  that  she  W’as  entitled  to  first 
jilace  and  the  award  of  a  new  automobile. 
She  sued  for  the  value  of  the  car.  The 
jury  returned  a  verdict  in  her  favor  this 
week. 

EDITOR  SENTENCED 

Clay  W.  Metzker,  editor  of  the  Pl^ 
mouth  (Ind.)  Democrat,  was  sentenced 
to  one  day  in  jail  and  fined  $400  in  F^- 
eral  court  recently  for  making  false  cir¬ 
culation  statements  to  the  government. 
He  was  indicted  on  the  charge  more  than 
a  year  ago. 
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1,021,614 

Potential  Consumers 


T 

A  HERE  are  372,689  families  —  1,639,832 
people — residing  within  the  A.  B.  G.  suburbs  of 
Philadelphia.  They  represent  the  cream  of  this 
great  market  because  their  incomes  are  the 
largest  and  their  standards  of  living  highest. 

No  one  Philadelphia  newspaper  affords  bet¬ 
ter  than  38%  coverage  of  this  huge  and  concen¬ 
trated  suburban  population. 

To  miss  the  other  62%  of  Philadelphia’s 
A.  B.  G.  suburban  market  is  to  miss  232,185 
families — 1,021,614  people. 

In  other  words,  the  consumers  you  fail  to 
reach  represent  a  market  containing  more 
people  than  live  in  the  cities  of  Milwaukee  and 
Indianapolis  combined. 

To  accept,  on  any  grounds,  the  statement  that 
a  single  Philadelphia  newspaper  can  approach 


anything  like  a  complete  advertising  job  here, 
is  equivalent  to  withholding  your  sales  story 
from  more  than  a  million  people  in  the  suburbs 
alone. 

There  is  only  one  way  to  obtain  100%  cover¬ 
age  of  this  great  market — to  dominate  in  both 
the  city  and  suburbs.  It  is  through  the  Gurtis- 
Martin  group  of  Philadelphia  newspapers — the 
Morning,  Evening  and  Sunday  Public  Ledger 
and  the  Morning  and  Sunday  Philadelphia 
Inquirer. 

This  group  has  no  equivalent,  no  substitute, 
no  rival.  No  other  combination  can  match  its 
efficiency  or  economy. 

In  fairness  to  yourself  and  your  product  get 
all  the  facts  before  another  Philadelphia  news¬ 
paper  advertising  schedule  is  released. 


CURTIS-MARTIN  NEWSPAPERS,  INC.  .  .  .  INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC  LEDGER  Ifjilabelpfjia  inquirer 

MORNING  EVENING  SUNDAY  MORNING  SUNDAY 
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BARRON  COLLIER  FIRM  MUST  DEFEND 
SUIT  OVER  $7,000,000  CONTRACT 


Union  Car  Advertising  Co.,  Inc.,  Charges  Eastern  Adver¬ 
tising  Co.  Deprived  It  of  Boston  Railway  Privileges 
by  Unfair  Competition 


BARROX  G.  collier,  the  Eastern 

Advertising  Company,  Inc.,  and  the 
Guaranty  Trust  Company  of  New  York, 
as  sole  executor  of  the  late  Clinton  El¬ 
liott,  must  defend  an  action  for  damages 
brought  against  them  by  the  Union  Car 
Advertising  Comiany,  Inc.,  which  claims 
it  was  deprived  of  a  $7,000,tXX)  contract 
with  the  Boston  Elevated  Railway  Com¬ 
pany  by  unfair  comjjetition. 

The  Appellate  Division  of  the  New 
York  Supreme  Court,  first  department, 
this  week  reinstated  one  of  three  causes 
of  action  which  had  been  dismissed  some 
time  ago  by  a  lower  court.  The  first  iwo 
causes  of  action  predicated  uixjii  the  de¬ 
fendants’  wrongful  interference  with  an 
alleged  consummated  contract  were  not 
sustained  on  apiK*al.  The  lower  court 
dismissed  the  whole  complaint  at  the  close 
of  the  plaintiff's  evidence. 

The  plaintiff,  a  New  York  corjioration, 
is  engaged  in  the  car  advertising  business. 
The  corporate  defendant,  h'astern  Adver¬ 
tising  Co.,  Inc.,  is  a  Massachusetts  com¬ 
pany,  engaged  in  a  similar  business,  and 
is  controlled  largely  by  the  defendant 
Barron  G.  Collier.  Clinton  Elliott  an 
original  defendant,  was  a  stockholder  and 
director  of  the  Eastern  Advertising  Co. 
in  1925  and  prior  thereto. 

In  1925  the  Boston  Elevated  Railway 
Company,  then  under  the  control  of  a 
Board  of  Public  Trustees,  solicited  bids 
for  the  exclusive  business  of  placing  ad¬ 
vertising  in  the  cars,  motor  buses  and 
stations  of  the  railway.  The  contract 
covering  such  privileges  and  expiring 
April  1,  1926,  was  then  held  hy  the  ICast- 
ern  Advertising  Company  at  an  annual 
rental  of  $157,t)(X)  a  year. 

Four  firms,  namely  the  Eastern  Adver¬ 
tising  Company,  the  Union  Car  Adver¬ 
tising  Company,  the  Boston  Advertising 
Company,  and  the  Chicago  Elevated  Rail¬ 
way  Advertising  Company,  submitted 
bids  for  the  new  contract  which  was  to 
run  for  15  years  from  April  1,  1926. 

The  bid  of  the  Union  Car  Advertising 
Company  for  $7,080,000,  on  a  15-year 
basis,  exceeded  that  of  the  Eastern  .Adver¬ 
tising  Company  by  $1.()00,0(K).  The  con¬ 
tract,  however,  sub.sequently  was  awarded 
to  the  Eastern  company  uikhi  a  five-year 
basis,  but  included,  in  addition  to  the 
advertising  privileges,  the  right  to  install 
vending  and  weighing  machines. 

In  contending  that  it  was  deprived  of 
the  contract  hy  unfair  comj)ctition,  the 
Union  Car  Advertising  Company  offered 
in  evidence  a  letter  dated  b'el).  25.  1925, 
written  to  the  Railway  company  by  the 
treasurer  of  the  Eastern  company.  It 
contained  a  charge  that  the  plaintiff  in- 
fcrcntially,  and  its  i)resident  and  owner, 
liad  lost  every  advertising  privilege  they 
ever  jtossessed  and  that  the  plaintiff  was 
“now  running  the  advertising  privileges 
in  a  small  steam  railroad.” 


The  Union  company  showed  that  it  was 
successful  in  other  business  ventures  and 
that  it  had  the  advertising  privileges  with 
the  Pennsylvania  Railroad.  The  Union 
company  also  offered  proof  tending  to 
show  that  the  bids  submitted  by  competi¬ 
tors,  other  than  by  itself  and  the  Eastern 
company,  were  sham  bids  and  that  the 
companies  presenting  them  were  ct)n- 
trolled  and  dominated  by  Barron  Collier ; 
that  one  of  such  companies  was  a  so- 
called  “dead  company,”  that  a  sham 
letter  from  .Artemus  Ward  &  Co.,  Inc., 
a  New  York  concern,  owned  and  con¬ 
trolled  by  Collier,  was  sent  to  the  Rail¬ 
way  lM>ard  in  which  it  refused  to  bid 
uiwn  the  false  ground  that  the  contract 
should  l)e  awarded  to  a  local  concern. 

Further,  it  was  charged,  the  Eastern 
company  represented  to  the  railway  offi¬ 
cials  that  the  Union  Car  Advertising 
Comjany  was  a  sham  organization  and 
would  l)e  dependent  on  Collier  and  his 
company  for  business.  In  addition  there 
was  evidence  tending  to  show  an  attempt 
to  defeat  the  plaintiff’s  efforts  to  obtain 
its  contract  and  its  rights  by  the  use  of 
outside  influence. 

“While  the  principle  of  law  which  the 
plaintiff  invokes  is  more  or  less  novel, 
and  is  not  yet  well  defined  and  formu¬ 
lated  by  a  lengthy  line  of  judicial  <le- 
cisions,”  said  the  Appellate  Division 
opinion,  by  Justice  O’Malley,  “it  seems 
clear  that  the  third  cause  of  action  as 
allegwl  is  well  founded  upon  a  theory  of 
unfair  comi)etition. 

"just  as  a  business  man  who  occupies 
a  fiduciary  relationship  with  another  is 
held  to  something  stricter  than  the 
morals  of  the  market  place,’  so,  the  same 
Inisiness  man,  though  not  occupying  a 
fiduciary  rclationshij).  may  not,  within 
the  law,  when  engaged  in  ordinary  busi¬ 
ness  transactions  with  another,  and  deal¬ 
ing  at  arm’s  length,  descend  l)elow  the 
morals  of  the  market  place.  We  are  of 
the  opinion  that  it  is  unfair  comivetition 
not  to  t>e  countenanced  by  a  court  of  law 
for  a  business  man.  wantonly  or  mali¬ 
ciously,  without  provocation,  to  interfere 
with  another  person's  business  by  i)re- 
venting  a  third  party  from  entering  into 
a  contract  with  such  person  which  con¬ 
tract.  it  is  reasonably  certain,  would 
have  1>een  made  but  for  such  interfer¬ 
ence.’’ 

FRIGIDAIRE  SALES  UP 

Hot  weather  has  stimulated  business 
for  Frigidaire  Corporation,  Dayton,  O. 
The  c<»mpany’s  July  production  of  house¬ 
hold  electric  refrigerators  has  been  set 
at  .52  per  cent  above  that  of  July,  19.10. 
June  production  was  30  per  cent  alxive 
that  of  the  samt  month  last  year.  Dur¬ 
ing  July  and  August  Frigidaire  Corpo¬ 
ration  will  conduct  a  fifteenth  anniversary 
sales  campaign. 


Where  Pocketbooks  Count  More  J 
Than  Bluebooks* 


We  know,  from  a  survey,  just  the  kind 
of  people  who  read  the  Daily  News. 

Salaried  folk,  most  of  them,  who  are  busy 
earning  a  living;  who  have  money  t6 
spend. 

Advertisers  find  they  respond  quickly,  for 
over  100,000  people  see  every  message  on 
our  smaller  sized  page. 


123  East  Pico  St.  Los  An^eleSi,  Calif. 

National  RcpresentatlTOs:  REYNOLDS* FITZOEBALD,  Inc. 


SNAKE  BITES  CROSBY’S  SON 


Perry  Crosby,  noted  cartoonist  and 
creator  of  “.Skippy,”  with  his  only 
son,  Percy.  Jr.,  after  the  one-\ear-ohl 
child  had  heen  hitleii  hy  a  five-foot 
hlack  snake  on  the  Ooshy  estate 
at  .McLean.  \  a.  The  child  was 
pronounced  out  of  danger  after 
Mr.  Croshy  cut  a  gash  in  the  wounded 
arm  and  sucked  the  venom  from  it. 

GRANTED  PILOTS’  LICENSES 

Richard  E.  Lindsay,  business  manager 
of  the  Sarasota  (Fla.)  Herald,  and  his 
si.ster,  Miss  .Sara  Lindsay,  .society  editor, 
last  week  successfully  passed  the  govern¬ 
ment  tests  for  i)rivate  pilots’  licenses. 
Miss  Lindsay  was  the  only  Woman 
student  at  the  local  flying  field. 


PULP  FIGURES  ISSUED 


Both  Production  and  Consumption 
Dropped  in  United  States  in  1930 

(Special  to  Editor  &  Publisher) 

Washi.ngton,  D.C.,  July  6. — Both  the 
production  of  wood  pulp  and  the  con¬ 
sumption  of  pulpwood  decreased  in  1930 
as  compared  with  1929,  according  to  the 
U.S.  Department  of  Commerce. 

In  19.50,  the  department  points  out. 
there  were  produced  4,610,000  tons  of 
wood  pulp  as  compared  with  4,862,285 
tons  in  1929,  a  decrease  of  5.2  per  cent, 
while  the  consumption  of  pulpwood 
dropped  from  7.645,011  cords  in  1929  to 
7,155,588  cords  last  year,  or  6.4  per  cent. 

Maine,  Wisconsin,  and  Washington 
are  the  three  largest  producing  and  con¬ 
suming  states,  in  that  order.  Washing¬ 
ton,  incidentally,  was  the  only  state  to 
.show  an  increase  both  in  production  and 
consumption  of  pulpwood  and  W'ood  pulp 
in  19.50,  as  compared  with  1929. 

.A  detailed  study  of  the  report  made 
by  the  department  reveals  that  the  output 
of  standard  newsprint  dropped  from 
1.409.169  tons  in  1929  to  1,232,611  tons 
last  year. 

The  department  also  reports  the  ca¬ 
pacity  of  the  121  newsprint  machines 
counted  in  the  survey  at  1,712,130  tons 
a  year  of  310  working  days. 

Consumption  figures  for  domestic 
spruce  led  all  the  rest  in  that  respect, 
1,842,251  cords  having  been  consumed 
in  1930,  but  hemlock  was  a  close  sec¬ 
ond  with  1,185,711  cords,  and  South¬ 
ern  yellow  pine  was  third  was  997,195 
cords. 


ROSE  VISITING  UNITED  STATES 

Accompanied  by  his  wife  and  son,  A. 
G.  Rose,  managing  editor  of  the  Rcjiina 
(Sa.sk.)  Daily  Star,  left  July  1  for  a 
moirth’s  automobile  tour  of  eastern  Can¬ 
ada  and  the  United  States.  A.  M. 
Thomas,  of  hYlmonton,  has  joined  the 
.staff  of  the  Daily  Star  as  acting  manag¬ 
ing  editor  during  Mr.  Rose’s  absence.  He 
was  formerly  with  the  Edmonton  (.Alta.) 
Pullctin. 


A^.000.000  KEUIllOODM/UtKEI 


Can  be  reached  thru  fCi/min^toni 
Leadings  Dail^  Newspapen 


To  reach  a  greater  portion 
of  the  purchasers  of  this  $96,- 
000,000  food  bill,  a  vast  major¬ 
ity  of  retail  stores  and  general 
advertisers,  too,  depend  on  the 
Wilmington  Evening  Journal  and 
the  Morning  News. 

For  15  successive  years  The 
Evening  Journal  has  never  failed 
to  show  a  steady  increase  in  cir¬ 
culation  and  at  the  same  time  has 
continued  to  show  an  ever  in¬ 
creasing  volume  of  advertising 
linage  in  both  retail  and  general 
food  accounts,  most  of  which  are 
carried  exclusively. 

The  Evening  Journal  reaches 
8  out  of  every  10  homes  in  Wil¬ 
mington  and  advertisers  may  buy 
The  Evening  Journal  separately 
(27,747  circulation)  or  in  com¬ 
bination  with  the  Morning  News 
(38,964  total  circulation)  at  one 
low  cost. 


The  Morning  News  &  The  Evening  Journal 

Dominates  the  Del.-Mar.-Va.  Shopping  Area 
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Living  Standards 


..  In .. 

LOUISVILLE 


Max 


r\  ■ 
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KENTUCKIANA 


The  Louisville  market,  which  in¬ 
cludes  oractically  all  of  Kentucky 
and  a  lar^e  oortion  of  Southern 
Indiana,  can  be  reached  and  culti¬ 
vated  effectively  only  through  the 
metropolitan  newspapers  of  Louis¬ 
ville — The  Courier-Journal  and 
The  Louisville  Times. 


Here  is  the  way  that  the  80,296 
Louisville  families  spend  their 
money,  according  to  the  census  of 
distribution:  $37,794,054  for  food; 
$26,537,782  for  automobiles;  $20,- 
486,286  for  apparel,  and  $19,314,411 
for  general  merchandise.  (The  total 
retail  trade  in  Louisville  was  $155,- 
563,436.) 

The  people  of  Louisville  are  pre¬ 
dominantly  (81.7%)  native  whites, 
accustomed  to  the  comforts  and  con¬ 
veniences  of  modern  living.  That 
they  are  home-loving  folk,  filled 
with  civic  pride,  is  evidenced  by  the 
fact  that  63%  of  them  occupy  single 
family  dwellings  and  more  than 
2,188  acres  are  included  in  their 
public  parks. 

In  this  city  of  307,745  people  you 
can  place  your  advertising  message 
before  94%  of  the  families  every  day 
at  one  low  cost  through 


THE  COURIER-JOURNAL 

THE  LOUISVILLE  TIMES 

100,000  Croup  of  American  Cities — NUMBERS— Audit  Bureau  of  Circulations 
REPRESENTED  NATIONALLY  BY  THE  BECKWITH  SPECIAL  AGENCY 
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MERCHANDISE  MANAGER  PLAYS  LARGE 

PART  IN  FIXING  STORE  BUDGETS 

Advertising  Executives  Not  Always  in  Supreme  Control  of 
Expenditures  and  Media  Selection — A  “Behind 
the  Scenes”  View 

By  A  A  SNYDER 

(This  is  the  fourteenth  of  a  series  of  publicity  are  not  actually  the  men  in  all 
articles  by  Mr.  Snyder  on  Retail  Adver-  cases  who  reign  supreme  over  adyertis- 


tising  and  Merchandising.) 


ing  outlays.  In  many  of  our  experiences 


- -  #  I  j  V  1 _ Mr.  L.ram  said,  nc  nas  Deen  an  n  is  rcsyunsiLiic  lur  uic  siurc  s  progress. 

many  occasions  we  have  b^n  ^ the  aviation  enthusiast  for  more  than  Promotional  funds  are  scrutinized  just  as 

yj  asked  by  newspaper  ^vert.s.ng  th^e.r  beliefs  Yet  ^^ey  give  w^ay  to  the  recalled  that  it  carefully  as  delivery  expense  might  1^ 

solicitors:  Who  is  the  man  behind  the  ,  nreraniratinn  was  almost  12  years  ago  to  the  The  apportionment  of  salaries  and  corn- 

department  store  s  advertising  ®  ?  ^licfc  as  thf  Hictrihn-  day  that  he  made  his  first  flight  mitments  for  advertising  facilities  and 

Some  have  long  b^n  puzzled  as  to  the  1  i  eren  o  nnmtn  “I  wailed  until  the  four  younger  equipment  become  a  subject  for  “round 

identity  of  the  tnd.vidual  h^s  the  Uon  of  ^d^rtising^  are  Crams  were  through  college  and  table”  discussion.  The  advertising  man- 

?r  *lhe'^  elimination  ^of  another,  high  rate  of  ‘Humover”  in  advertising  on  their  own  before  I  aspired  to  ager  must  of  necessity  be  guided  and  in- 

EtSi  the  m^edu“  drawing  up  a  executive  personnel  in  department  stores  fly  a  plane”  he  said.  “Now  1  see  fluenced  by  the  opinions  of  his  con- 

store  adverhs^ig  budSt  hL  b^n  oh-  is  an  indiLtion  tliat  dissatisfactions  and  no  reason  why  I  shouldn’t.”  freres.  By  the  same  token  he  may  have 

siured  t^  m^  men  delega^  to  the  dissension  are  rather  prevalent.  Very  Mr.  Cram  .s  part.c.pat.ng  .n  the  h.s  say  about  affairs  which  do  not  norm- 

task  of  bringing  hi  linage  contracts  or  few  are  those  in  department  store  adver-  «xth  national  air  tour  this  week.  ally  fall  within  the  province  of  advertis- 

ronv  tisine  circles  who  are  safely  ensconced  _  r  it  .i  ■ 

W  hen  some  solicitor  finds  it  difficult  indefinitely  in  their  executive  chairs.  Therefore,  we  can  look  upon  the  ad- 

to  oSn  what  he  believes  should  be  a  This  would  indicate  that  advertising  had  a  big  day  in  underwear.”  The  ad-  ^^hTfeeSf  LTdTthrnr^^^^^^^^^ 
fair  portion  of  a  store’s  advertising  ex-  managers  are  not  omnipotent  in  ruling  crafters  will  retort  on  the  other  hand :  .^h^  teclmical  head  of  the  promotion^ 

p.„ditur.hHs  prone  .oW«v.  there  are  on  adver&ing.  Therefore  let  ns  pene-  “11  goods  »er.  the  r^  STb.  IdilrSLTxin.f^fta’rht 


DAVENPORT  (lA.)  EDITOR 
MAKES  SOLO  FLIGHT 
O  ALPH  CRAM,  62-year-old  editor 
of  the  Davenport  (la.)  Demo¬ 
crat,  made  his  first  solo  flight 
June  29  at  Cram  field,  the  local 
airport,  named  in  his  honor. 

“I  just  wanted  to  demonstrate 
the  fact  that  any  business  man  can 
fly  his  own  plane  nowadays  after 
a  short  course  of  instruction,” 
Mr.  Cram  said.  He  has  been  an 
aviation  enthusiast  for  more  than 
a  decade  and  he  recalled  that  it 
was  almost  12  year^  ago  to  the 
day  that  he  made  his  first  flight. 
“I  waited  until  the  four  younger 
Crams  were  through  college  and 
on  their  own  before  I  aspired  to 
fly  a  plane,”  he  said.  “Now  1  see 
no  reason  why  I  shouldn’t.” 

Mr.  Cram  is  participating  in  the 
sixth  national  air  tour  this  week. 


expenditures  since  he  is  responsible  for 
the  fiscal  affairs  of  the  firm.  While  he 
may  not  concern  himself  with  specific 
aspects  such  as  media  or  physical  presen¬ 
tations,  he  acts  as  a  spokesman  for  the 
store’s  financial  ability  to  absorb  a  given 
amount  of  advertising.  His  operating 
budgets  will  permit  only  that  portion  of 
advertising  expense  as  is  economically 
sound  from  the  standpoint  of  profitable 
operation. 

The  management  division  also  is  heard 
from  in  connection  with  advertising  since 
it  is  responsible  for  the  store’s  progress. 
Promotional  funds  are  scrutinized  just  as 
carefully  as  delivery  expense  might  be. 
The  apportionment  of  salaries  and  com¬ 
mitments  for  advertising  facilities  and 
equipment  become  a  subject  for  “round 
table”  discussion.  The  advertising  man¬ 
ager  must  of  necessity  be  guided  and  in¬ 
fluenced  by  the  opinions  of  his  con¬ 
freres.  By  the  same  token,  he  may  have 
his  say  about  affairs  which  do  not  norm¬ 
ally  fall  within  the  province  of  advertis¬ 
ing. 

Therefore,  we  can  look  upon  the  ad- 


many'secret  influences  over  which  he  trate  a  bit  further.  advertising  would  have  done  the  trick.”  m.uea  oy  auverusmg  execuuves  oui  mey 

has  no  control.  When  a  rebuff  is  ex-  The  “key”  division  of  a  department  And  so  it  goes.  «rta.nly  have  definite  limitations  as  to 

perienced  he  is  often  puzzled  as  to  his  store  is  the  “merchandise  office.”  Here  While  there  is  no  indication  of  open  fheir  powers.  Accordingly,  sokotors  Md 
next  step.  The  more  resourceful  news-  the  general  merchandise  manager  makes  hostility  between  the  advertising  and  newspaper  executives  should  take  this 
paperman  in  the  field  of  news  reporting  his  headquarters.  Purchasing  budgets  merchandise  divisions,  we  can  always  consideration  m  n^otiating  for 

digs  into  his  assignment  to  “find  reasons  are  prepared  for  divisional  merchandise  sense  a  certain  degree  of  friction  between  hnage  contracts.  True  it  is  that  they 
why.”  His  brother  in  the  advertising  managers  who  in  turn  collaborate  with  the  two  groups.  It  would  be  wise  for  tne  delicate  situation  ot  being 

department  can  also  ferret  out  the  causes  their  departmental  buyers  in  arranging  newspaper  solicitors  to  learn  more  about  aeterenti^  to  the  advertising  manager 
for  lack  of  business  from  store  accounts,  merchandise  commitments.  The  mer-  the  ideas  of  a  store’s  merchandising  divi-  j 

Those  with  limited  imagination  and  in-  chandise  division  issues  “open  to  buy”  sion  on  the  subject  of  advertising.  A  a  juthless  age  and 

itiative  will  resort  to  persistent  calling,  orders  which  are  authorizations  to  make  newspaper  friend  of  ours  determined  to  i  ^  certainly 

With  each  succeeding  visit  they  find  purchases  for  given  amounts.  Each  de-  get  it  at  first  hand  and  so  he  got  himself  should  be  seen. 


mitted  by  advertising  executives  but  they 
certainly  have  definite  limitations  as  to 


themselves  up  against  a  stone  wall,  partment’s  daily  sales  figures  are  a  job  in  a  New  York  City  department 

Their  sales  arguments  become  repetitious  scrutinized.  Periodically,  a  check  is  store  helping  out  on  Saturdays.  He 

and  stereotyped  and  soon  fall  on  the  deaf  made  as  to  the  number  of  items  sold  as  learned  about  merchandise  and  studied 


U.P.  MEN  MARRY 

Three  members  of  the  Austin,  Tex., 


ears  of  the  brusque  retail  executive  who  a  result  of  certain  advertising ;  refunds,  the  reactions  of  customers  to  the  adver-  bureau  of  the  United  Press  have  married 

is  generally  endowed  with  little  patience,  exchanges,  adjustments,  “mark-ups”  and  tising  which  his  newspaper  earned.  He  recently  Sam  D  Hales  eraduate  of 

To  approach  a  hopeless  situation  of  “mark-downs”  are  tabulated  and  credits  overheard  the  comments  of  the  sales-  Bavlor  University  and  vvith  the  UP 

this  kind  it  is  essential  that  we  know  or  demerits  are  made  against  the  mer-  people,  the  buyers  and  the  merchandise  •  J.  ,  .  npremher  took  hie  hriHe 

more  about  the  modus  operand!  of  the  chandising  operation  of  each  department,  men  and  in  a  short  time  “began  to  talk  w-  pip-_„r  Posev  of  Memnhis  Tp* 

retail  advertising  structure  so  that  we  While  the  management  of  a  store  is  a  shop”  with  the  best  of  them.  Display  »  r  ^  j  .  Snencer  E  Tones  and 
are  familiar  with  the  elements  with  which  very  responsible  function,  the  merchan-  advertising  took  on  a  more  definite  form  w-  p.-np-,  Pavnn  of  FreHerirk  \fH 

we  are  dealing.  While  no  two  stores  have  dise  division  is  generally  considered  to  to  this  solicitor  and  within  a  short  time  marnVH  Vernon  A  MePee  ’form’ 

exactly  the  same  methods  of  treating  be  the  “bridge”  of  the  retail  craft.  Its  he  possessed  a  grasp  of  the  subject  which  ,  •,  editor  of  the  ’  TPnro  ’  \W- 

publicity  and  promotion,  there  are  funda-  activities  are  the  life-blood  of  most  helped  him  considerably.  -p^-,  ^  married  Miss  Tanire  Tones  nf 

mentals  of  operating  a  store  generally  stores.^  Consequently,  the  merchandise  We  must  not  overlook  the  fact  that  the  Hillsboro  Tex 
which  are  directly  related  to  advertising,  executives  _  have  sort  of  a  “Colonel  average  department  store  functions  under  ’ 

To  know  what  is  going  on  behind  the  House”  influence  in  affairs  that  have  to  the  guidance  of  an  executive  committee. 

scenes  is  to  obtain  facts  which  will  serve  Ao  with  promotion  and  advertising  since  Weekly  conferences  of  “key”  executives  BILL  TAXES  CHAIN  STORES 

as  “trail  blazers”  in  reaching  the  desired  fboy  are  more  or  less  responsible  for  take  place;  discussions  of  policy,  store  A  graduated  tax  on  chain  stores  is 

objective.  income.  The  goods  that  this  di-  operation,  marketing,  management  and  provided  in  a  bill  modeled  after  the  In- 

Before  probing  too  deeply  into  this  sub-  vision  buys  must  be  sold  and  naturally  advertising  are  subjects  which  are  part  diana  law  which  has  passed  the  upper 

ject,  let  us  consider  an  important  point.  Tfi^v  cannot  be  impersonally  interested  in  of  the  agenda.  Each  division  is  rep-  house  of  the  Alabama  legislature.  It  is 

The  average  department  store  is  the  out-  tAp  functions  of  the  advertising  division,  resented  at  these  meetings.  Here  we  now  before  the  lower  house.  Under  the 

growth  of  a  “one  man  business.”  Its  One  of  the  amusing  conditions  of  cer-  find  the  general  manager,  usually  an  ex-  bill,  the  scale  of  license  starts  at  $1  for 

founder  or  founders  were  men  of  indus-  stores  is  the  character  of  the  alibis  ecutive  vice-president,  the  controller,  the  first  store,  $15  a  store  on  chains  from 

try  and  possessed  that  certain  spark  of  employed  when  “things  don’t  go  over.”  merchandise  manager,  store  superintend-  two  to  five,  $25  a  store  on  chains  from 


genius  and  ability  that  paved  the  way  The  merchandise  office  will  often  say :  ent  and  advertising  or  publicity  director,  five  to  10,  $.s0  a  si 
for  the  colossal  organizations  of  today,  “ff  (meaning  the  advertising  group)  It  is  not  unusual  to  find  the  store  con-  stores,  and  $75  a  st( 
When  they  passed  away  or  approached  so-and-so  paper  I  would  have  troller  discussing  advertising  policies  and  more  than  20  stores, 

the  mellow  years  of  old  age,  younger  p 
blood,  sons,  grandsons,  sons-in-law, 

nephews  or  brothers-in-law  continued  _  _ 

nite  aspects  of  department  store  opera-  ANNOUNCEMENT 

tion  to-day  is  the  existence  of  nepotism.  ===^^=^^==^^===— ^=— — — — — — - 

Businesses  that  have  been  “handed  ' 

down”  from  one  generation  to  another 

Effective  July  1,  1931,  the  newspaper  brok 
age  business  formerly  conducted  under  1 

made  up  of  smuRness  and  complacency  firm  name  of  PALMER,  DeWITT 

and  pay  slight  attention  to  the  doctrine  riATXAT^n  *111  *  i  i 

PALMLK  will  be  continued  by  C. 

brought  on  the  present  affluence  of  their  Palmer,  Herman  Suter  and  Dean  Pain 

establishments.  Thev  mistake  momen-  1  r 

turn  for  personal  accomplishment.  This  UnCler  the  tiriTl  name  Ol 

sidelight  IS  brought  up  to  acquaint  our 
readers  with  the  fact  that  scions  of 

ffiT“"MesmenMo^^^^^^^  PAL'M'R'R  ST  (Sj  PATA/fF 

advertising  structure.  No  one  will  deny  ^  A A. A.V j  A  JL/XV  V3C  A  X^A.^JLV1.A 

that  many  are  astute.  On  the  other 

hand,_  too  many  of  them  rely  on  their  Rt 

superior  judgment  in  formulating  pub-  A 

licity  plans  despite  their  lack  of  technical  J.DU  iNAaCllSOn.  x\V0HU.e 

or  native  ability  for  handling  such  an  •vt 

important  store  function.  Y'o'Tk' 

It  may  also  appear  to  be  Icse  majeste  X  A/1  IV  v..>'l.Ly 

to  say  that  advertising  managers,  sales 

promotion  managers  and  directors  of  _ 


utive  vice-president,  the  controller,  the  first  store,  $15  a  store  on  chains  from 
srehandise  manager,  store  superintend-  two  to  five,  $25  a  store  on  chains  from 
t  and  advertising  or  publicity  director,  five  to  10,  $.s0  a  store  from  10  to  20 
It  is  not  unusual  to  find  the  store  con-  stores,  and  $75  a  store  on  all  chains  of 


ANNOUNCEMENT 

Effective  July  1,  1931,  the  newspaper  broker¬ 
age  business  formerly  conducted  under  the 
firm  name  of  PALMER,  DeWITT  Su 
PALMER  will  be  continued  by  C.  M. 
Palmer,  Herman  Suter  and  Dean  Palmer 
under  the  firm  name  of 

PALMER,  SUTER  &  PALMER 

at 

350  Madison  Avenue 
New  York  City 
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CUSTOMERS  DELIVERED 

within  24  HOURS 


careful  study  of  a  few  copies  of  the  Globe 
will  show  you  how  this  paper  is  edited  to  give 
the  advertiser  the  most  effective  display  of  his 
message.  Boston  Globe  readers  want  to  read 
interesting  advertising  news  as  well  as  general 
news.  We’ll  gladly  send  you  a  few  copies. 
Address  Box  189,  Boston,  Mass. 


IF  a  department  store  advertises  a  special  sale  in  hand  bags 
or  backgammon  sets,  the  store’s  executives  know  within 
twenty-four  hours  whether  or  not  their  message  has  taken 
effect. 

From  constant  experience,  and  careful  checking  of  results, 
they  know  very  accurately  jusf  what  to  expect  from  each 
advertising  medium  they  use. 

IN  BOSTON  department-store  space  buyers  placed  in  the 
Sunday  Globe  (the  paper  with  the  highest  rate)  almost  as 
many  lines  of  advertising  as  they  did  in  all  the  other  Boston 
Sunday  papers  combined. 

And  the  careful  surveys  of  the  AAAA  show  that  the  Daily 
Globe  is  at  least  the  equal  of  the  Sun¬ 
day  edition  in  pulling  power. 


Concentrate  your  Boston  advertising 
in  the  medium  that  has  proved  its 
advertising  effectiveness  when  subjected 
to  the  most  exacting  of  comparative 
tests  .  .  . 


The  Boston  Globe 


on  Tuesday  morning.  British  manu-  Crowe,  Conti 
factoring  engineers  were  probably  the  Overseas  Ti 
most  backward  of  the  important  indus-  might  bear  1 
tries  in  regard  to  the  character  of  their  tising  missii 
advertising,  Sam  Mayor,  managing  di-  urged  his  he 
rector  of  Mayor  and  Coulson,  said,  closest  exam 

Many  engineers  whose  products  were  “VVe  have 

of  first  rate  quality  though  that  quality  advertising,” 
alone  ought  to  sell  them.  As  every-  cussed  the  2 
body  else  knew  that  was  not  true.  Pro-  the  fact  tha 
spective  purchasers,  even  of  engineer-  number  of  s< 
ing  products,  must  be  informed  of  the  business,  to 
of  profits.  I  believe  there  are  times  merits  of  what  they  were  considering  —not  for  th 

when  expenditure  has  to  be  maintained  buying  if  business  was  to  be  expanded,  business,  but 

even  at  the  risk  of  lower  dividends.”  The  old  question  of  whether  the  l^e  prosperit 

The  opinion  of  our  leading  experts  to-  newspaper  advertisement  representative 
day  would  be,  Sir  Corner  suggested,  that  really  assisted  the  advertiser  by  provid-  "  V  ^  ® 

the  correct  step  taken  to  meet  the  pres-  ing  just  the  information  about  cover-  credit  and  li 

ent  depression  was  the  production  of  age,  and  so  on,  was  discussed  by  the  ^^e  lack  of 

articles  at  a  price  to  meet  depression  Press  Representation  Session.  M.  L. 

purses.  This  could  be  accomplished  by  Daniels,  managing  director  of  the  concluded, 

mass  production  and  advertising.  United  Drug  Comi>any,  Ltd.,  of  Not- 

Propaganda,  advertisement,  salesman-  tingham,  said  the  vast  sums  now  being  WEDDI 

ship  and  service  were  the  four  things  spent  on  advertising  showed  clearly  that  When  Bei 
that  could  help  us  now,  declared  Sir  Mai-  all  the  important  results  were  coming  tlie  Albany 
colm  Roljertson,  speaking  of  the  coun-  in  satisfactorily,  thanks  in  the  main  to  slipped  off 
try’s  present  industrial  troubles.  British  a  growing  spirit  of  co-operation  be-  marry  Miss 
firms  did  not  spend  anything  like  enough  tween  the  manufacturer  and  the  news-  ter,  he  had  K 
in  advertising.  pajwr  press.  The  one  desire  of  the  of  the  Eveni 

T(Klay  the  great  need  was  to  recap-  newspaper  fraternity  was  to  assist  But  five  da; 
ture  the  spirit  of  enterprise  which  the  manufacturers  to  come  out  on  top  in  published  the 
great  merchant  adventurers  posses.sed,  the  great  and  difficult  game  of  business,  his  marriagi 
Lionel  G.  Jackson,  president  of  the  Insti-  One  result  of  the  convention  had  away.  Reev 

tute  of  Incorporated  I’ractitioners  in  Ad-  l)cen  to  raise  the  status  of  advertising,  the  city  editc 
vertising,  told  the  Manufacturers’  Session.  Sir  Gomer  Herrv  said  at  the  otficial  a  staff  man 
(iift  schemes  instead  of  advertising  bamiuet  on  Tuesday  evening.  He  felt  bought  a  big 
were  descril)ed  as  a  wicked  misdirection  that  their  united  efforts  were  a  definite  story  was  to 
and  a  fallacy  by  \\ .  Buchanan  Taylor,  contribution  towards  the  recovery  of  with  a  two-( 
publicity  manager  of  J.  Lyons  and  Co.,  industrial  prosperity. 

popular  tea-shop  and  restaurant  firm.  Lt.-Col.  E.  E.  Lawson,  vice-president  McGLYh 
speaking  at  the  Newspaper  Management  of  the  British  Advertising  .Association,  P.  S.  Mc( 
Session.  Newspaper  advertising:  intelli-  summing  up  the  convention,  at  the  clos-  of  the  Molh 

gently  applied  was  the  greatest  sales  ad-  session  on  Wednesday,  June  24,  attending  tin 

junct  extant,  he  said.  Gift  schemes,  of  j^aid  there  were  still  a  number  of  those  gational-Chr 
which  there  has  been  such  a  great  in-  engagea  in  advertising  who  were  in-  Wash.,  and 
crease  in  this  country  in  the  last  year,  clinecl  to  sneer  at  conventions,  but  his  on  the  convc 
had  damaged  straightforward  trading.  superiority  complex  was  not  quite  so  pressions  of 
.\nswering  the  question,  ‘‘Do  British  highly  developed  and  he  would  say  returning  M 
Manufacturers  Realize  the  Power  of  /\d-  (|uite  frankly  that  he  had  not  been  to  his  wife,  wd 
vertising  at  the  .Advertising  .Agents’  a  single  convention  without  learning  for  a  few  we 
Session  on  Tuesday,  June  23,  C.  Harold  something.  celebrated  th 

\  ernon,  managing  director  of  C.  \  ernon  Referring  to  the  hint  of  Sir  Edward  this  week. 


GREATER  ADVERTISING  WILL  PROMOTE 
TRADE,  BRITISH  CONVENTION  TOLD 


Closer  Co-operation  Between  Manufacturers  and  Advertising 
Agents  Urged  at  Glasgow  Meeting — Prince  of  Wales 
Sends  Message 


short  stories  by 


Ellis  Parker  Butler 
Berton  Braley 

Virginia  Terhune  Van  de  Water 
David  William  Moore 


These  well-known  authors  have  con¬ 
tributed  the  summer  fiction  program  of 


The  NEA  Magazine 


It’s  not  easy  to  find  the  right  kind  of 
short  fiction  for  July  and  August,  but 
EveryWeek  has  it. 


Write  or  wire  to 

NEA  Service,  Inc 

1200  W.  3d  St.,  Cleveland,  Ohio. 


YOUNGSTOWN  TELEGRAM 

Designed  by 

JAMES  WILLIAM  THOMAS 

Newspaper  Architects  »nd  Engineers 

3868  Carnegie  Ave.,  cNyeland,  O. 
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ereas  Youth— 

What  age  has  striven  mightily  to  get — it  keeps.  Whereas 
youth,  full  of  ^  im,  reckons  not  at  all  the  cost  of  its  emolu¬ 
ments  and  blows  all  it  gets  with  a  fine  disregard  for  the 
future.  And  why  should  youth  ponder  rainy  days  ahead 
— someone  else  has  always  held  the  umbrella  in  the  past. 

Of  course,  youth  learns  in  time  to  tuck  away  a  dollar 
here  and  there — but  youth  pays  well  while  it  learns,  and 
is  the  richest  slice  in  any  market  for  all  save  vendors  of 
trick  teeth  and  long-sleeved  nighties. 

And  that,  advertisers  all,  is  why  the  Chicago  Evening 
American  rates  a  prominent  place  in  every  Chicago  adver¬ 
tising  schedule.  Edited  tb  win  youth’s  early  interest  and 
then  hold  it  through  the  years,  its  great  circulation  leader¬ 
ship  in  its  field  leaves  no  room  for  question  of  its  larger 
potential  selling  power. 

CHICAGO  EVENING 

A  M  E  R  I  CAN 

a  flood  newspaper  now  in  its  KLP-V’KXl'M  year 
of  circulation  leadership  in  Chicago's  evening  field. 


A  ational  Representatives : 

RODNEY  E.  BOONE  ORGANIZATION 


Editor  &  Publisher  The  Fourth  Estate  for  July  11,  19S1 


MORE  DUPLEX 


THE  ST,  LOUIS  STA 


XEW  PRESS  EXIT  INST 

DUPLEX  patented  interchangeable  snper-dnty  nni 
color  cylinders  wiil  make  the  plant  the  fines 


I 


m  -jjE  ■■ 

= 


MiLii 

M  ■*-  r- 


- 


0  - 


These  additional  press  units  with  the  additional  complete  color  cylinder  equipment  for  the  new 
Star  plant  are  only  commensurate  with  the  rapid  growth  and  development  of  the  Star  in  the  St.  Louis 
field,  made  necessary  by  a  progress  indicated  by  a  gain  of  over  25,000  lines  in  local  advertising  in  June,  1931. 
compared  with  June,  1930,  and  a  gain  of  over  15,000  lines  in  national  advertising  in  the  same  comparison. 
Naturally  with  such  growth  immediately  in  evidence  the  St.  Louis  Star  foreseeing  the  future  is  preparing 
for  it  —  and  again  turns  to  DUPLEX  SUPER-DIT’Y  UNITS  as  the  equipment  for  high  efficiency,  net 


productive  service  in  this  growth. 

BUT — visit  the  fai*tHry — see  for  yourself  flie  iiiatprial.  workmanship,  enttiii^*^ 
why  oni*e  in  they  stay  in  f«ir  years  «»f  effieient  serviee. 

THE  DUPLEX  PRlXTIXCi  PRESS  € 

CHICAGO 


TIMES  BLDG. 
NEW  YORK 


Editor  &  Publisher  The  Fourth  Estate  for  July  11,  1931 


PER-DIJTY  UNITS 


I  INCREASES  DUPLEX 


ATIOX  BY  33a  per  cent. 

perposed  formers,  heavy  duty  folders,  and  special 
t  versatile  and  most  economical  in  operation 


ew  01  n  €LSTO>IERS  WRITE  OUR  ADS: 

u's  Some  other  recent  orders  either  now  running  or  soon  to  be  erected  and  running  where  Duplex  Super  Units 
11-  can  be  seen  — 


»”  CHESTER  (PA.)  TIMES  —  JAMAICA  (N.Y.)  LONG  ISLAND  DAILY  PRESS  —  JOHNSTOWN  (PA.) 

DEMOCRAT  — ST.  LOUIS  (MO.)  GLOBE  DEMOCRAT  —  ST.  LOUIS  (MO.)  POST  DISPATCH 
^2  Also,  among  others:  — HOLYOKE  (MASS.)  TRANSCRIPT  —  ASBURY  PARK  (N.J.)  PRESS  — 
PORTLAND  (ORE.)  NEWS  TELEGRAM  —  SPRINGFIELD  (MASS.)  SHOPPING  NEWS 

>erl  tk  of  ibe  of  these  presses  and  learn  why  and  see  personally  the  r«‘asons 

WANT  — BATTLE  CREEK,  MICHIGAN 


iG0\ 


J-E  BLDG 


io 


DE  YOUNG  BLDG 
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UTILITY  SUPPRESSION 

I  ASSERT  that  tly  Kansas  City  Star  doesn’t  hesi¬ 
tate  to  color  the  news  as  it  sees  fit  and  that  they 
(sic)  are  more  than  untruthful  and  resort  to  de¬ 
liberate  lies,  and  I  think  their  paper  should  be  sup¬ 
pressed  from  the  mails.” 

This  message  sent  by  Henry  L.  Doherty,  head  of 
the  giant  Cities  Service  and  allied  utilities,  to  Post¬ 
master-General  Brown  is  an  accurate  gauge  of  his 
temi>er  and  a  remarkable  demonstration  of  his  belief 
in  his  power.  The  redundancy  of  the  phrase  “more 
than  untruthful,”  is  a  key. 

Mr.  Doherty  is  familiar  with  newspaper  practice, 
having  been  in  many  a  battle  with  public- service 
editors  of  the  mid-west,  and  it  is  passing  strange  that 
he  should  imagine  he  could  scare  the  Kansas  City 
Star  by  a  silly  suppression  appeal  to  the  Postmaster 
General  or  equally  excited  telegrams  to  the  Secretary 
of  Commerce,  the  A.X.P..\.,  the  U.  S.  Chamber  of 
Commerce  and  other  quasi-official  institutions.  Per¬ 
haps  he  needs  a  more  efficient  battery  of  press 
agents  to  tell  him  how  such  tactics  are  likely  to  make 
the  Star  even  more  influential  than  it  fortunately  is 
at  present. 

The  excitement  is  all  about  the  fact  that  Gov. 
Harry  W’oodring,  of  Kansas,  staunchly  backed  by 
the  Star,  has  been  fighting  for  lower  gas  rates  for 
the  people  of  Kansas.  An  order  forbidding  the  sale 
of  certain  of  Doherty’s  securities  in  Kansas  aroused 
the  fury  of  the  utilities  magnate.  He  declared  war 
to  the  death.  (jOV.  W'^oodring  and  the  Star  accepted 
the  challenge,  the  latter  stating  editorially:  “Mr. 
Doherty  has  no  intention  of  dealing  fairly  with  the 
public  until  the  State  compels  him  to.  So  he  care¬ 
fully  avoids  discussing  the  real  issue — the  mainte¬ 
nance  of  war  prices  on  gas  when  all  other  commodi¬ 
ties  are  down.” 

But  Mr.  Doherty  kept  hammering  on  the  idea  that 
the  difficulty  was  largely  due  to  the  Star’s  “vicious,” 
“evil,”  “untruthful,”  “deliberate  lies”  and  proposed 
that  the  battle  should  decide  the  mighty  question  of 
whether  a  newspaper  which,  from  all  accounts,  ap¬ 
pears  to  satisfy  the  people  of  its  community  all  right, 
but  is  distasteful  to  the  utilities  magnate,  should  con¬ 
tinue  to  be  given  circulation  in  the  U.  S.  mails. 

All  of  which  will  give  newspaperdom  a  silly  season 
smile.  But  this  situation  is  not  funny  when  analyzetl. 

Confused  public  thoiu/ht  and  disturbed  busi¬ 
ness  conditions  call  for  the  best  leadership  jour¬ 
nalism  affords. 

PSYCHOLOGY  PUZZLE 

IX  a  Western  city  a  newspaper  was  engaged  in 
fighting  a  corrupt  and  incfimpetent  city  adminis¬ 
tration,  more  or  less  tied  up  with  mean  rackets. 
Some  local  advertisers  withdrew  their  accounts, 
complaining  that  the  newspaper  exjKtsures  were  “hurt¬ 
ing”  business. 

Nothing  in  journalism  is  more  c.xasperating  than 
this  reaction  among  ignorant,  spineless,  visionless  mer¬ 
chants.  Blind  to  the  fact  that  the  newspaper  is  risk¬ 
ing  much  to  defend  the  city,  thus  to  prevent  waste  or 
misuse  of  taxpayers’  funds  and  uphold  the  principle 
of  free  government,  stupid  adverti.sers  propose  to 
exert  their  economic  power  to  preserve  a  pleasant, 
though  perilous,  status  quo. 

In  this  strange  day  many  municipalities,  counties 
and  states,  are  actually  in  or  verging  on  bankruptcy 
through  rotten  misgovernment,  with  firemen,  police 
and  school-teachers  going  unpaid,  and  one  would  think 
that  any  citizem  with  a  grain  of  common  .sense  would 
be  grateful  to  a  newspaper  which  fights  for  honest 
and  able  administration.  Regardless  of  patriotism, 
self-interest  ought  to  dictate  such  a  course.  Hut  no, 
there  are  those  who  cannot  bear  the  had  news, 
though  the  had  fact  troubles  them  not  at  all.  Who 
can  explain  this  puzzle? 

Chief  Justice  Hughes  recently  said  from  the  U.S. 
Supreme  Court  bench  :  “The  administration  of  gov¬ 
ernment  has  become  more  complex,  the  opiiortunitics 

for  malfeasance  and  corruption  have  multiitlied,  crime 
has  grown  to  the  most  serious  projwrtions.  airl  the 

danger  of  its  protection  by  unfaithful  officials  and  of, 
the  impairment  of  the  fundamental  security  oi  life 
and  property  by  criminal  alliances  ami  official  neglec:, 
emphasize  the  primary  need  of  a  vigilant  and  cour¬ 
ageous  press,  especially  in  great  cities." 

Rather  a  zealous  plugi/cr  than  a  brilliant 
slacker. 


I  have  heard  of  thee,  that  thou  canst  make 
interpretations,  and  dissolve  doubts. — Daniel, 

V;  16. 


PREPARE  FOR  A  RAID 

ASP.\C'E  raid  of  magnitude  is  being  planned  for 
the  coming  Fall.  Xewspapers  may  as  well  pre¬ 
pare  for  it.  The  President's  Hlmployment  Com¬ 
mittee  and  the  .Association  of  Community  Chests  have 
agreed  that  this  year  the  local  community  che.st  cam¬ 
paigns  shall  be  held  in  a  given  week,  thus  to 
saturate  the  whole  country  with  the  money-giving 
spirit.  Robert  P.  I.amont,  Secretary  of  Commerce, 
gave  the  scheme  his  blessing  in  Minne.sota  recently. 
He  admitted:  “Whatever  the  trend  of  business  dur¬ 
ing  the  balance  of  the  year,  the  demand  for  relief  will 
be  unusually  heavy  next  Fall  and  Winter.” 

So.  the  Community  Chest  .Association  propo.ses  to 
create  a  “national  publicity  campaign  through  news¬ 
papers  and  magazines,  by  means  tif  advertising,  the 
radio  and  special  pamphlets,  all  aimed  at  creating 
widespread  understanding  of  the  necessity  of  using 
every  possible  local  re.source,  public  and  private,  for 
local  relief.”  The  association  also  .sets  forth  that 
“this  would  permit  a  publicity  barrage  that  would 
reach  across  the  entire  country  and  have  dramatic 
possibilities,  which  the  association  believes  would 
stir  the  imagination  of  the  people.” 

Professionals  will  be  in  charge  of  this  imagina¬ 
tion  stirring,  of  course,  and  the  cost  to  the  press  will 
be  millions. 

More  to  be  dreaded  than  any  amount  of  space 
raiding,  however,  is  the  prospect  of  plastering 
everything  that  is  printed  with  the  gloom  of  hard 
times  this  Fall.  It  will  probably  take  weeks  for  the 
country  to  revive  from  that  chilling  bath.  If  the 
community  chest  collections  were  to  be  taken  in  the 
usual  manner,  staggered  throughout  the  Fall  and 
Winter,  nothing  unusual  would  be  thought  about  it, 
and  the  people  probably  would  give  as  freely  and  as 
much  as  thev  usually  do.  It  will  hurt  business,  just 
at  a  time  when  advertisers  hope  to  recoup  from  a 
wretched  \ear. 

Every  person  with  an  ounce  of  red  blood  has 
sympathy  for  the  poor  in  this  country — sympathy  that 
lately  is  stronglv  mixed  with  indignation.  The  com¬ 
munity  chest  idea,  operated  locally,  is  an  excellent 
idea  if  and  when  it  is  not  used  by  large  employers  to 
saddle  tlieir  welfare  rcsponsiliilities  onto  the  general 
public. 

P.S'cry  nezosCaper  de.zen’S  the  fine  touch  of  an 
inlellit/ent  and  zeholesome  zfonian  zorifer. 

AUTOMOTIVE  LINAGE  BREAKS 

There  has  been  an  element  of  mystery  in  the 
fact  that  automotive  linage  has  been  weak  for 
more  than  two  years.  True,  sales  were  off  in  vol¬ 
ume  ami  there  was  an  admitte<l  over-stock,  but  the 
chief  fact  is  that  the  total  uumlier  of  motor  cars  i  i  this 
country  on  January  1,  now  revealed  by  the  Depart¬ 
ment  of  t'ommerce,  exceeded  26,6(K),(XK).  This  was 
an  increase  of  44,(KH)  over  the  count.  Despite 
the  (lei)rcssion  car-driving  lias  continuctl  practically 
unabatetl,  according  to  gas  consumption  statistics. 
Cars  wear  out.  often  in  a  year  or  two.  The  replace¬ 
ment  busimss,  to  say  notbinc  of  the  part  business, 
must  be  tremendous  when  the  fleet  numl  crs  more 
than  a  quarter  of  a  hundred  million  vehicles.  On 
ton  of  this  we  have  the  official  news  that  the  total 
actually  increased  44,0(K)  in  the  suppfi.sedly  disastrous 
year,  1930. 

No  wonder  that  newspaper  linage  is  now  breaking 
for  the  autom  itive  classification.  It  would  be  strange 
if  it  did  not  jiour  out  in  excellent  volume  before  Fall 
show  time.  F.iiitor  &  I’rni.isjiKR  reconls  this  week- 
some  interesting  news  concerning  new  schedules  from 
le.'iding  car  manufacturers.  There  is  almost  as  much 
comfort  in  such  reports  as  may  be  found  in  the 
international  moratorium. 


RADIO  “CIRCULATION” 

P.ARTI.AL  returns  by  states  are  made  by  the  fed¬ 
eral  Census  Bureau  of  families  owning  radio  sets. 
Connecticut  shows  the  largest  number  of  sets  per 
family,  and  Mississippi  the  smallest,  in  the  returns  to 
date.  The  bureau  gives  the  former  state  a  total  of 
213,821  families,  of  whom  54.9  per  cent  possess  radio 
sets.  In  Mississippi  there  are  25,475  families,  with 
only  5.4  per  cent  radio  ownership. 

These  census  reiiorts  are  complete  for  a  total  of  31 
states  and  the  District  of  Columbia.  The  average 
radio  ownership  among  the  3,179,760  families  of  those 
states  is  approximately  33  per  cent  of  the  total.  This 
rr'tio  will  probably  be  maintained  for  the  whole 
country. 

It  is  interesting  to  compare  these  figures  with  daily 
newspaper  totals.  For  instance,  Connecticut’s  213.821 
families,  according  to  Editor  &  Publisher  Year  Book 
statistics,  read  468,736  daily  newspapers.  In  the  in¬ 
stance  of  Mississippi,  the  daily  newspaper  coverage 
is  107,942  for  25,475  families. 

In  the  whole  country  there  are  approximately 
20,000,000  families.  Editor  &  Publisher  Year  Book 
shows  that  two  daily  newspapers,  on  the  average,  are 
published  and  distributed  for  every  American  home 
each  week-day.  An  average  of  one  Sunday  news¬ 
paper  is  sold  into  each  home,  with  more  than 
5,000,000  copies  to  spare. 

Some  newspapers  are  making  good  use  of  these 
radio  returns  as  they  come  from  the  Census  Bureau. 
For  instance,  Miami  (Fla.)  Herald  brought  out  a 
circular  showing  that  out  of  377,823  families  in  Flor¬ 
ida,  only  58,446,  or  15.5  per  cent,  owned  radio  sets, 
and  of  the  30.902  families  in  Miami  only  7,587,  or 
24.6  per  cent,  were  radio  set  owners.  The  newspaper 
then  showed  that  its  city  circulation  alone  was  far 
greater  than  the  total  number  of  families. 

Birmingham  (Ala.)  Nezos  and  .■Igc-Herald  has  jti.st 
published  a  survey  of  1,089  radio  listeners  in  its  city, 
demonstrating  what  use  set  owners  make  of  their 
radio  outfits.  The  results,  in  brief,  follow : 

(1)  Slightly  fewer  than  half  of  the  sets  were  turned 
on  when  the  investigators  made  their  visits,  between 
noon  and  midnight. 

(2)  There  were  496  adults  and  167  children  listen¬ 
ing  to  the  535  sets  which  were  in  operation. 

(3)  Three-fourths  of  the  men  and  women  listening 
knew  the  station  they  had  tuned  in,  but  fewer  than 
one-fourth  knew  the  sponsor  of  the  program  then 
going  on. 

(4)  About  a  fourth  of  the  listeners  had  bought 
goods  as  a  result  of  radio  advertising. 

(5)  .A  majority  of  the  listeners  had  used  their 
radios  in  the  morning  of  the  day  when  interviewed; 
a  majority  did  not  like  radio  advertising;  a  majority 
had  not  looked  at  the  radio  program  in  the  newspaper 
than  day. 

Birmingham  has  64,443  families,  according  to  the 
census,  and  26.7  per  cent  own  radio  sets.  [A  full 
report  of  this  survey  will  be  found  in  other  columns 
of  Editor  &  Publisher.] 

What  radio  costs  the  advertiser  is  fairly  well 
known,  but  we  have  some  new  figures  from  a  book, 
“Radio  in  .Advertising,”  just  issued  by  Harper  & 
Bros.,  under  the  authorship  of  Orrin  E.  Dunlap  of 
York  Times.  We  quote  from  one  chapter; 
“‘How  much  does  the  air  cost?’  asks  the  business 
man.  ‘How  much  of  it  do  you  want?'  asks  the 
broadcaster.  ‘.An  hour  in  Xew  A’ork  City,  between 
O  i>.  m.  and  1  a.  m..  costs  $650;  a  quarter  of  an  hour, 
$254.  The  same  time  on  twenty  stations,  $4,815  for 
the  hour;  $1,880  for  the  quarter.  Do  you  want  urban 
or  rural  coverage?  Do  you  want  the  Southwest,  the 
Northeast  or  the  Pacific  Coast?  And,  of  cfitirsc,  you 
provide  your  own  artists.’  ” 

•An  agate  line  of  advertising  in  .388  morning  news¬ 
papers  of  the  I'nited  States,  witli  14,4.14.257  combinc  l 
circulation,  costs  $30.51.  a  millinc  rate  of  $2.5.1. 

In  the  1.554  evening  newspapers,  with  25,154.91? 
circulation,  an  agate  line  costs  $87.02.  a  milline  rate 
of  $.v43. 

.All  agate  lino  of  advertising  in  the  521  .Siiiiday  news- 
IKipers,  circulation  26,413,047,  costs  $ft2.34,  or  $2.30 

niilline  rate. 

.htything  to  suppress  the  free  z'oiee  of  a 
public  scrz'ice  nezespaper.  bluff  libel  suits,  pull¬ 
ing  adz’crtising.  jailing  the  editor  for  contempt, 
injunction  proec.zs,  cien  personal  violence,  but 
it  remained  for  Henry  L.  Doherty  to  try  bar¬ 
ring  a  nezespaper  from  the  mails. 
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PURELY  PERSONAL 


Robert  P.  HOLLIDAY,  publisher 
of  the  San  Francisco  Call-Bulletin, 
a  major  in  infantry  of  the  U.  S.  Army 
Reserve,  goes  to  camp  at  San  Luis 
Obispo,  Cal.,  July  19.  He  will  be  in¬ 
spector  general. 

R.  J.  Cromie,  publisher,  Vancotn'cr 
(B.C.)  Sun,  was  a  passenger  recently 
on  the  first  trip  of  the  Western  Canada 
Airways,  between  Vancouver  and  Vic¬ 
toria,  British  Columbia. 

\'ance  C.  McCormick,  owner  and  pub¬ 
lisher  of  the  Harrisburg  (Pa.)  Morning 
Patriot  and  Evening  Ne^vs,  was  elected 
vice-president  of  the  National  .■\ssocia- 
tion  of  Community  Chests  and  Councils, 
recently.  He  was  also  named  a  member 
of  President  Hoover’s  committee  on  un¬ 
employment. 

Frank  B.  Noyes,  president  of  the  Asso¬ 
ciated  Press  and  publisher  of  the  IVash- 
ingtnn  Star,  returned  this  week  from  a 
trip  to  Europe.  He  has  been  gone  since 
May. 

P.  T.  Anderson,  vice-president  and 
general  manager  of  the  Macon  (Ga.) 
Telegraph  and  Evenings  Nezes  was 
elected  inactive  vice-president,  chairman 
of  the  finance  committee  and  a  member 
of  the  board  of  directors  of  the  City 
Bank  and  Trust  Company  which  opened 
in  Macon,  July  2.  Mr.  Anderson  headed 
the  citizens  committee  which  formed  this 
new  bank  after  the  close  of  the  former 
Luther  Williams  Bank  and  Trust  Com¬ 
pany  last  January. 

R.  N.  Dosh.  editor  of  the  Ocala  (Fla.) 
Star  and  R.  L.  Sweger,  publisher  of  the 
Gadsden  Countv  Titnrs,  at  Quincy,  Fla., 
and  past  president  of  the  Florida  Press 
.Association  have  been  appointed  mem¬ 
bers  of  the  state  racing  commission. 

Walter  L.  Sanborn,  publi.sher  of  the 
Lonsdale  (Pa.)  North  Pem  Reporter 
and  Mrs.  Sanborn,  recentlv  returned 
from  an  automobile  trip  through  the 
New  England  states. 

Edward  T.  Stackpole,  Sr.,  owner  and 
editor-in-chief  Harrisburg  (Pa.)  Tele¬ 
graph.  in  an  address  before  the  Harris¬ 
burg  Rotary  Club  this  week  described 
the  highpoints  of  his  recent  trip  around 
the  world. 

William  T.  Pape,  publisher,  IVaterbury 
(Conn.)  Republican-Ainerican  is  on  a 
trip  to  Alabama. 

Col.  Charles  C.  Kahlert,  publisher, 
Perth  Amboy  (N.J.)  Nezos,  has  been 
named  by  Governor  Morgan  F.  I.arson 
to  serve  as  a  member  of  the  Thomas  A. 
Edison  Memorial  Park  Commission. 

James  L.  McGovern,  editor  Bridgeport 
fConn.)  Times-Star,  has  resumed  his 
duties  after  an  illness. 

•Arthur  Ryan,  editor.  Holyoke  (Mass.) 
Transcript,  was  elected  a  member  of  the 
.American  Whist  League  last  week. 

Quimby  Melton,  puhli.sher  and  editor. 
Griffin  (Ga.l  .Vere.r.  has  been  elected 
commander  of  the  Georgia  Department, 
.American  T.egion. 

Mrs.  Jay  Fullhright.  publisher, 
Fayettez'ille  (.Ark.)  Democrat,  with  her 
daughters.  Roberta  and  Tlelen,  and  Tony 
Carrntli,  left  June  25  by  automobile  for 
New  A’ork  to  visit  her  son.  T.  W.  Full- 
bright. 

F.  T.  T.ynett.  owner  of  the  .Scranton 
fPa.)  Times,  has  been  named  chairman 
of  a  committee  which  is  asking  for  funds 
to  help  restore  St.  T.urv’s  cbiircb  in  that 
citv  following  a  dvnamite  outrage. 

F.  T.  Kurd,  managing  director  of  the 
Vancouz'er  fB.C.J  Proz'inre.  has  been 
reannointed  to  the  hoard  of  governors  of 
the  University  of  Hritish  ColnmI>ia  rep¬ 
resenting  the  provincial  government. 

W.  T,.  Skelton,  editor  of  the  FJherton 
(Ga.)  .Star,  recently  suffered  a  stroke 
of  paralysis  and  is  serinusly  ill, 

1.  .A.  T.ivingston.  publisher,  Rn.zsell- 
Z'llle  f.Ark.J  Courier-Democrat .  anel  Mrs. 
Livingston  were  at  San  .Antonio.  Tex.. 
June  26.  when  their  son.  F.rwin  T.ivings¬ 
ton.  was  commissioned  a  second  lieuten¬ 
ant  in  the  .Army  .Aviation  Corps. 

Paul  Schlesselman  recently  became 
editor  and  publisher  of  the  Alamosa 
(Colo.)  Daily  Courier. 

-Albert  Howell,  Jr.,  brother  of  Clark 


Howell,  editor,  Atlanta  Constitution,  and 
an  official  and  general  counsel  of  that 
newspaper,  is  reported  convalescing  from 
a  recent  illness. 

Herbert  H.  Wind,  editor  of  the  Cairo 
(Ga.)  Messenger,  has  been  elected  a 
messenger  of  the  Georgia  legislature. 

John  Nelson,  Montreal,  former  editor 
of  the  P’ictoria  (B.C.)  Colonist,  was 
elected  international  director  for  Canada 
and  Newfoundland  at  the  International 
Rotary  Congress  in  Vienna  recently. 

W.  W.  Canfield,  editor  of  the  Utica 
(N.Y.)  Observer-Dispatch,  is  on  a  motor 
trip  to  the  mid-western,  southwestern  and 
Rocky  Mountain  states  with  his  daughter, 
Mrs.  H.  R.  Hemmens  of  Forest  Hills, 
N.Y.,  and  his  grand-daughter.  Miss 
Helen  Canfield.  He  will  write  a  series 
of  articles  on  his  travels. 


FOLKS  WORTH  KNOWING 


Charles  H.  J.  Mitchell,  publisher  of 
the  Huron  (S.D.)  Evening  Huronite, 
this  summer  is  taking  his  first  extended 
vacation  in  more 


IN  THE  BUSINESS  OFFICE 

KOY  C.  K.ATES,  general  manager  of 
the  Rochester  Time.z-Union  and 
Democrat  Sr  Chronicle,  has  returned  to 
his  work,  following  a  week’s  illness. 

Frank  D.  McDonald,  business  manager. 
St.  I.ouis  Star,  was  a  recent  visitor  in 
Dayton,  O. 

Frank  S.  Cook,  advertising  manager 
Norfolk  (A’a.)  Ledger-Dispatch,  has  re¬ 
turned  to  the  office  from  a  trip  to  Miami, 
Fla. 

Edward  J.  .Stacknole.  Jr.,  treasurer, 
Horrhburg  (Pa.)  Trlenraph.  was  ap¬ 
pointed  a  member  of  the  board  of  trtisfees 
of  the  .Scotland  (Pa.)  Soldiers’  Orphan 
School,  this  week. 

H.  Thomas  Dee  has  resigned  from  the 
advertising  department  of  the  Norfolk- 
J'irginian-Pilot  and  gone  to  Richmond, 
A'a. 

S.  Steele  Grissman  has  joined  the 
.Tohnstozvn  (Pa.)  Democrat  advertising 
staff. 

Frederick  K,  Rcybold.  director  of  na¬ 
tional  advertising,  JVilminaton  (Del.) 
Ezrrv  F.zrning.  is  spending  his  vacation 
in  Cleveland  and  other  midwest  cities. 

I.ouis  Morrell,  display  solicitor.  IFor- 
cester  (Mass.)  Telenram-Gaactte.  has 
returned  from  a  vacation  in  New  A''ork. 

John  O’Brien,  eireulation  mana.gcr. 
Council  Bluffs  (Ta.)  Nonpareil,  has  re¬ 
turned  from  his  vacation  spent  iij  touring 
the  cast  and  Canada. 

Otis  Stovall,  formerly  classified  man- 
.'>gcr.  Dallas  (Tex.)  ^forning  Nezvs  and 
Journal,  is  now  handling  advertising  for 
the  Tyler  (Tex.J  Courier-Times  and 
Morning  Telegraph. 

Tames  AT.  Kirkham.  assistant  general 
manager.  Salt  Lake  City  Deseret  Nezvs, 
has  left  on  an  eastern  states  business  trip. 

Glenn  T..  Morrison,  eireulation  manager 
Toledo  Nezvs-Bee.  and  Mrs.  Morrison  are 
parents  of  a  daughter,  horn  recently  in  St. 
Vincent’s  hospital,  Toledo. 

Charles  F.  Merkel  h.^s  ioined  the  busi¬ 
ness  department  of  the  Marion  (O.)  .Star. 
Afiss  Rose  Pctrucelli.  cl.nssified  adver- 


than  35  years. 
During  this  time 
he  has  never  been 
gone  from  his 
work  more  than 
two  weeks  at  a 
time.  This  sum¬ 
mer,  however,  he 
went  to  Vienna 
as  a  delegate  to 
the  Rotary  con¬ 
vention  and  he 
plans  to  be  gone 
two  months,  re- 
Chas.  H.  j.  Mitchell  turning  about 
-Aug.  1. 

Mr.  Mitchell  started  his  newspaper 
career  at  the  age  of  11,  on  a  weekly  at 
Keota.  Ta.  When  he  was  17  he  pur¬ 
chased  the  Hanoz'er  (Ill.)  Journal  which 
he  operated  successfully  for  two  years. 
He  then  was  on  papers  in  St.  Joseph, 
Mo..  Kansas  City  and  other  cities.  For 
a  year  he  was  with  the  Me.vico  City 
Herald,  an  English-language  publication, 
returning  to  the  United  States  to  be¬ 
come  publi.sher  of  the  Storm  I.ake  (la.) 
Pilot  Tribune,  weekly,  which  he  pub¬ 
lished  from  1906  to  1922.  Then  he  be¬ 
came  publisher  of  the  Siou.r  Falls  (S.D.T 
Pre.zs  and  in  1925  became  associated  with 
W.  C.  T.usk  in  the  T.usk-Mitehell  News¬ 
papers,  Inc.,  and  became  publisher  of  the 
Rapid  Citv  fS.D.)  Journal.  He  has 
been  publisher  of  the  Evening  Huronite 
since  the  paper  was  purchased  by  his 
organization  in  1926. 


OLIVER’S  In  The  Circus  Nowb 


How  tlie  kids  love  tins  daily  cartoon  series:  “Oliver’s 
.-Adventures!  !” 


Tlie  fstraiifie  and  llirilliiifi  experienres  of  a  small  boy 
Avlio  manairrs  to  {ret  into  some  of  tbe  most  amazin{r  situa¬ 
tions  hold  the  yonthfid  readers’  attention  from  day  to 
day.  Exeitinc  and  real.  The  rohnst.  h<*althy  adventures 
of  a  repnlar  hoy. 


Here’s  a  kid  feature  that  makes  dad  buy  two  papers. 


That  is,  if  he  wants  to  read,  himself. 


The  McNau^t  Syndicate,  Inc. 


V.  V.  McNitt 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Charles  V.  McAdam 
President 


A  GREATER 
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10  STAR  COMICS 


Joe  Jinks 
Fritzi  Ritz 
Looy 

Little  Mary  Mixup 
Benny 

Susie  Sunshine 

Danny 

Little  Dave 

From  9  to  5 

Just  Among  Friends 


EDITORIAL  LEADERS 


Rollin  Kirby 
Hugh  Hutton 
Sam  Love 
John  Pilgrim 
Earle  Ferris 
The  Nomy-Gnomes 


tising  manager,  Bridaepnrt  (Cnnn.)  .Sun¬ 
day  Herald,  is  spending  her  vacation  at 
Meriden,  Conn. 

Trant  Miller,  of  Richmond.  Va..  has 
joined  the  Norfolk-Virginian-Pilot.  ad¬ 
vertising  staff. 

Fred  O.  Rouse,  former  circulation  man¬ 
ager  of  the  Bay  Citv  (Mich.)  Daily 
Times  and  the  Grand  Rapids  Press,  and 
Mrs.  Ronse.  arc  parents  of  a  daughter. 


DAILY  NEWS  PICTURES 


SPORTS 


Feg  Murray 
Dick  Templeton 


IN  THE  EDITORIAL  ROOMS 

Roy  W.  BOM'N.  managing  editor. 

Vancouverr  (B.C.)  Daily  Prozdnee, 
was  a  passenger  recently  on  the  first  trip 


of  the  Western  Canada  Airways,  which 
recently  started  operations  hetiveen  Van¬ 
couver  and  A’ictoria  British  Columbia. 

Clarence  I..  Wilson,  managing  erUtor. 
Worcester  (Mass.)  Ezming  Post,  is 
spending  his  vacation  in  New  York. 

Bnrl  Armstrong,  managing  editor, 
.Salt  Lake  Telegram,  is  on  a  vacation  in 
California. 


SERIAL  STORIES 

A  new  serial  every  month 


MAGAZINE  PAGE 


T.ee  AT.  Woodruff,  managing  editor. 
Grand  Rapids  (Mich.)  Press,  was  in¬ 
stalled  vice-nresident  of  the  Grand 
Rapids  Botarv  Club,  July  2. 

(Continued  on  ne.rf  page) 


Modern  Women 

Guide  to  Charm 

Party  Hints 

You  and  Your  Child 

Speaking  of  Style 

A  Dish  a  Day 

Modes  and  Manners 

Pallor,  Bedlam  and  Wrath 

Home  Making 

The  Pingos 


CROSS  WORD  PUZZLES 


CIRCULATION  BUILDERS 


Your  Handwriting 
Your  Numberscope 
Stella  (Astrology) 
Paris  Patterns 


“The  Best  Buy  in  the  Syndicate 
Field” 


V  t 


I'or  Terms  and  Samples,  Wire 


UniltMl  Feature  Syndicate 

Sole  Distributors  of 

World  Feature  Service 

220  East  42n*l  Street,  New  York 
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EDITOR  A  PUBLISHER 

FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 


THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Established  by  Allan  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CO^  INC, 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryants  9-3052,  3053,  3054.  3055  anJ  3056 
EDITORIAL  personnel 
Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
Newt  Editor;  Robert  S.  Mann,  AssocisUe 
Editor;  John  W,  Perry,  Feature  Editor. 
EXECUTIVE 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  C.  B. 
Croomes,  Secreittry  and  Business  Man¬ 
ager;  James  W.  Brown,  Jr,  Promotion 
Manager;  C.  H.  Strate,  CircuUaion  Man- 
ager;  S.  L,  Dare,  Classified  Manager. 
London,  England,  office:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons,  c/o  World’s  Press  News,  Lnd- 
gate  House,  110  Fleet  Street,  E.  C.  4. 
Paris,  France,  office:  76  rue  det  Petits 
Champs,  Sydney  R.  Clarke,  Manager.  Paris 
Editor:  George  Langeiaan,  15  rue  Portal, 
Enghiendet-Baint,  ^ine  et  Oise. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Building,  360 
North  Michigan  Avenue,  George  Branden* 
burg.  Correspondent;  and  Otto  L.  Bruns, 
Western  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co,  742  Market  Street,  San  Fran¬ 
cisco;  Times  Bldg,  Los  Angeles;  and 

Stuart  Bldg,  Seattle.  Washington. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.PA.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulationa  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Siae  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Diq>lay  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: — 


Sm 

Ums 

1 

Tim* 

^4 

13 

Tiaa. 

2C 

Tiro** 

52 

TioMS 

IPxf* 

472 

8250 

8225 

8200 

81M 

8148 

SS4 

140 

120 

110 

104 

>5 

'4  9x1. 

14S 

75 

70 

45 

40 

55 

L  9xt. 

84 

SO 

45 

40 

33 

30 

A  P»i« 

42 

30 

25 

20 

17 

14 

The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  fl6  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posses¬ 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Cirmlations  with  a  certified  “A.B.C.” 
circulation  as  follows: 


Six  Months 
Ehtded 


1  Total 
I  tributten 


Dss.  81,  1930 .  10,488  11,417 

*  1*29 .  10,  IM  11,.S«4 

*  1#M .  8.9«7  10,010 

*  1927 .  8.220  9,54* 

*  1»2<1 .  7,014  ^7.989 


PERSONAL 

{Continued  from  page  27) 

Bernard  L.  Krebs,  managing  editor, 
Sew  Orleans  (La.)  Times- Picayune,  is 
spending  his  vacation  in  the  North  Caro¬ 
lina  mountains.  During  his  absence, 
Laurence  Calvert,  news  editor,  is  acting 
managing  editor. 

Carl  H.  Bowers,  until  recently  head 
of  the  photographic  department,  Dayton 
(O.)  Herald,  has  established  a  commer¬ 
cial  photographic  laboratory. 

VValther  KirchhofF,  famous  tenor,  re¬ 
turned  from  Europe  July  4  on  the  Eu- 
ropa  and  started  his  duties  as  a  meml)er 
of  the  editorial  staff  of  the  New  Jersey 
Freie  Zeitung. 

John  T.  Boifieullet,  an  honorary  mem¬ 
ber  of  the  Georgia  Press  Association, 
and  a  staff  writer  of  the  Atlanta  Journal, 
was  elected  secretary  of  the  Georgia 
senate  now  in  session  at  Atlanta.  Mr. 
Boifieullet  was  for  several  years  clerk 
of  the  (Georgia  House. 

William  Hay.  for  several  years  sports 
editor,  Lethbridge  (Alta.)  Herald,  has 
been  transferred  to  the  telegraph  desk. 
Claire  Rivers  has  been  promoted  from 
the  reportorial  staff  to  the  sports  depart¬ 
ment. 

J.  R.  Doty,  former  head  of  the  Dayton 
(<5.)  Daily  News  photographic  section, 
has  taken  over  a  commercial  concession 
in  a  Dayton  amusement  park. 

Alphonse  J.  Sigl,  Rochester  Times- 
Union  radio  and  aviation  editor,  is  spend¬ 
ing  his  vacation  at  his  summer  home  at 
Hilton,  N.  Y.,  on  Lake  Ontario. 

Lawrence  E.  Davies,  Philadelphia  cor¬ 
respondent  of  the  New  York  Times,  has 
returned  from  a  vacation  trip  to  the 
home  of  his  parents  in  Oregon. 

Phil  Lemar  Anderson,  of  the  Rochester 
(Minn.)  Post-Bulletin,  has  returned 
after  a  two-weeks’  vacation  in  the  Black 
Hills  of  ^uth  Dakota,  and  several 
days  at  Chicago.  He  made  the  trip  by 
motor,  accompanied  by  Mrs.  Anderson. 

Reynolds  C.  Moorhead,  city  editor  of 
the  Philadelphia  Inquirer,  is  acting  as 
managing  editor  during  the  absence,  in 
Europe,  of  John  Trevor  Custis. 

Monte  Barrett,  who  writes  copy  for 
the  “Jane  Arden”  comics  drawn  by 
Frank  Ellis  of  Chicago,  is  paying  a 
two  week  visit  to  Oakland,  Cal.,  his 
“home  town.”  He  is  accompanied  by 
Mrs.  Barrett. 

One  Stone,  1929  journalism  graduate 
at  Temple  L^niversity,  Philadelphia,  has 
been  appointed  editor  of  the  Southwest 
Times,  a  new  West  Philadelphia  weekly, 
in  addition  to  his  duties  as  news  editor 
of  the  IPcst  Philadelphia  Times. 

Charles  A.  Wright,  instructor  in  jour¬ 
nalism  at  Temple  University,  started 
July  1  his  sixth  summer  on  the  rewrite 
staff  of  the  Philadelphia  Bulletin.  At 
the  same  time  he  resigned  as  managing 
editor  of  the  Lancaster  Avenue  News,  a 
West  Philadelphia  weekly,  which  posi¬ 
tion  he  held  for  nine  years.  Wright  re¬ 
ceived  the  A.M.  degree  at  the  Univer¬ 
sity  of  Pennsylvania  in  June. 

Edgar  M.  Woods,  news  editor  of  the 
Bay  City  (Mich.)  Daily  Times  is  spend¬ 
ing  his  vacation  on  a  Great  Lakes 
freighter,  going  from  Alabaster,  Mich., 
to  Sandusky,  O.,  and  back. 

Myles  Pickering,  rew'rite  man  on  the 
Philadelphia  Inquirer,  is  acting  as  as¬ 
sistant  night  city  editor  while  James 
Tighe  is  away  on  vacation. 

Gail  Craike,  city  editor,  Regina 
(Sask.)  Morning  Leader,  has  returned 
from  a  holiday  visit  to  Eastern  Canada. 

Jake  Wade,  sports  editor.  Charlotte 
(N.C.)  Observer,  covered  the  Schmel- 
ing-Stribling  fight  at  Cleveland  for  his 
paper,  making  the  trip  by  airplane. 

Frankie  Cornelius,  of  the  staff,  Tulsa 
(Okla.)  JTorld.  formerly  of  the  Char¬ 
lotte  (N.C.)  Observer,  has  been  spend¬ 
ing  part  of  her  vacation  visiting  rela¬ 
tives  and  friends  in  North  Carolina, 
after  motoring  to  New  York,  .Atlantic 
City  and  \^'ashington. 

Miss  .Mice  Brink  has  joined  the  staff 
of  the  Bay  City  (Mich.)  Daily  Times 
as  assistant  woman’s  editor. 


I^ymond  Nelson,  real  estate  editor, 
Philadelphia  Inquirer,  is  away  on  his 
vacation. 

Joseph  Loftus  has  returned  to  the  staff 
of  the  Scranton  (Pa.)  Republican  after 
completing  a  course  at  Columbia  Uni¬ 
versity,  New  York. 

James  S.  Gibbons  has  resigned  from 
the  news  staff  of  the  Scranton  (Pa.) 
Sun. 

A.  Lincoln  Mahony,  Chicago  Daily 
News  reporter,  is  spending  his  vacation 
at  his  home  in  Sullivan,  Ind. 

Bud  Mulloy,  of  the  Chicago  Daily 
Times,  is  on  vacation  in  northern 
Wisconsin. 

Tom  Abernethy,  city  hall  reporter, 
Houston  (Tex.)  Press,  has  returned 
after  a  vacation  at  his  former  home  in 
Tallidigia,  Ala. 

Frank  Williams,  police  reporter, 
Houston  (Tex.)  Post-Dispatch,  spent 
his  vacation  in  New  Orleans. 

Henry  Kraft,  news  editor  of  the 
Albany  (N.Y.)  Knickerbocker  Press, 
has  returned  from  a  vacation  at  Lake 
George. 

Robert  E.  Connor,  Houston  (Tex.) 
Chronicle  court  reporter,  and  Mrs. 
Connor  are  parents  of  a  son,  Theodore, 
bom  June  30. 

J.  (jerhart  Crate,  correspondent  for 
Philadelphia  and  New  York  newspapers, 
and  police  reporter,  Camden  (N.J.) 
Post,  will  spend  his  vacation  next  week 
at  his  Seaside  Heights  cottage. 

E.  G.  Maxwell,  financial  editor  of 
Norfolk  (Va.)  I.edger-Dispatch,  has 
joined  the  news  staff  of  the  Norfolk 
V  irginian- Pilot. 

Marshall  Bird,  White  Cloud,  Mich., 
correspondent.  Grand  Rapids  (Mich.) 
Herald,  was  installed  as  noble  grand  of 
the  White  Cloud  Odd  Fellows  lodge, 
July  1.  Bird  is  also  president  of  the 
White  Cloud  Chamber  of  Commerce. 

Robert  H.  Kirkpatrick,  sports  editor, 
Marion  (O.)  Star,  is  back  from  a  vaca¬ 
tion.  Miss  Edna  Dutton,  society  editor, 
left  for  a  vacation  last  Monday. 

C.  F.  Osborne,  Pueblo  Star-Journal 
reporter,  has  returned  from  a  trip  with 
Mrs.  Osborne,  which  took  them  to  the 
larger  Eastern  cities. 

Gustave  G.  Friederich,  assistant  to  the 
general  manager,  Newark  (N.J.)  Freie 
Zeitung,  German  daily  newspaper,  has 
resigned  to  join  the  staff  of  a  Newport, 
R.  I.,  society  magazine. 

Miss  Rhoda  Hathaway  has  resigned  as 
society  editor  of  the  Albany  (N.Y.) 
Knickerbocker  Press.  She  will  1«  suc¬ 
ceeded  by  Miss  Katherine  Patrick,  mem¬ 
ber  of  the  Junior  League  and  graduate  of 
Mount  Holyoke  college. 

Russell  Waller  has  joined  the  staff  of 
the  Ortoiri-ille  (Minn.)  Independent  as 
news  editor. 

Douglas  Mackie,  parliamentary  re¬ 
porter  of  the  Regina  (Sask.)  Daily  Star, 
recently  returned  from  a  three-weeks 
automobile  trip  to  Boston. 

Alyson  E.  Smith,  chamber  of  commerce 
reporter,  Ogden  Standard-Examiner,  has 
left  for  a  two  weeks’  vacation  in  Cali¬ 
fornia. 

Joe  Pickle,  editor,  Baylor  University 
newspaper  for  1931-1932,  has  joined  the 
Big  .spring  (Tex.)  Daily  Herald  staff  as 
reporter  and  sports  editor  for  the  summer 
months. 

Miss  Gertrude  Miller,  formerly  a  per¬ 
sonnel  director  in  a  Pittsburgh  factory 
and  buyer  for  Macy’s  department  store. 
New  York,  will  succeed  Miss  Lucille 
Norgord  as  home  economics  expert  of  the 
Albany  (N.Y.)  Evening  Nrtt'S,  July  15. 
Miss  Norgord  is  sailing  to  France. 

Charles  Day,  city  editor  Portsmouth 
(Va.)  Star,  has  renewed  his  contract 
with  Station  WGH,  New'port  News,  Va., 
for  the  broadcasting  of  his  weekly  column 
of  poetry. 

Wells  R.  McBride,  police  reporter 
Ogden  .Standard  E.ramincr,  has  returned 
from  a  two  weeks’  vacation  in  California. 

Frank  Cutherell,  feature  writer,  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  is  spending 
his  vacation  in  the  Blue  Ridge  mountains 
of  Virginia  working  on  a  book  manu¬ 
script. 


Roland  (joodman.  University  of  Mich¬ 
igan  journalism  student,  has  joined  the 
editorial  staff  of  the  Grand  Rapids 
(Mich.)  Herald  for  the  summer.  Good¬ 
man  was  the  winner  of  the  current  events 
contest  sponsored  recently  by  the  New 
York  Titnes. 

Joseph  Rowlett,  circulation  manager, 
Waterbury  (Conn.)  Republican- Ameri¬ 
can,  has  returned  home  after  a  vacation 
spent  at  Mena,  Ark. 

H.  D.  Vollmer,  state  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  is  spending  his 
vacation  in  Kennebunkport,  Me. 

D.  G.  Ruggles,  telegraph  editor,  Dallas 
(Tex.)  Morning  News,  has  returned 
from  a  two  weeks  vacation  spent  in  Cali¬ 
fornia. 

Harrison  Merrill,  columnist,  Kalaina- 
coo  (Mich.)  Gazette,  suffered  face  lace¬ 
rations  in  an  automobile  accident  in  Lan¬ 
sing,  Mich.,  June  28. 

Capt.  William  J.  Slator,  city  editor, 
Waterbury  (Conn.)  Republican,  of  the 
specialists’  reserve  corps,  covered  Water¬ 
bury  day  at  Camp  Devens,  Mass.,  last 
week.  He  was  on  the  camp  press  bureau 
staff  last  year. 

Joe  Lubben,  radio  editor,  Da//aj  (Tex.) 
Morning  News,  is  spending  two  weeks’ 
vacation  motoring  in  New  Mexico  and 
Colorado. 

Richard  A.  Hebert,  a  graduate  of  Holy 
Cross  College,  has  join^  the  reportorial 
staff  of  Portland  (Me.)  Press  Herald. 

Edward  Hiram  Dutcher  has  resumed 
reportorial  duties  on  the  Syracuse  (N.Y.) 
Post  Standard  after  a  two  weeks’  tour  of 
the  south. 

Thomas  J.  Riley,  editorial  staff  New 
Bedford  (Mass.)  Evening  Standard,  is 
writing  a  series  on  the  Rhode  Island  fish 
trap  war. 

Mrs.  Fred  P.  Cumbus,  wife  of  the 
automobile  editor.  New  Orleans  (La.) 
Times-  Picayune,  is  visiting  in  England, 
her  birthplace. 

Glen  Perrins,  copy  reader,  Ogden 
Standard-Examiner,  has  left  for  a  two 
weeks’  camping  and  fishing  trip. 

Webster  Jones,  aviation  editor,  Port¬ 
land  Morning  (Dregonian,  accompanied 
the  Pacific  northwest  states  air  tour  re¬ 
cently  through  Oregon,  Washington  and 
Idaho. 

Thomas  J.  Wynne,  Fall  River  (Mass.) 
Herald  News  editorial  staff,  is  spending 
a  two  weeks’  vacation  at  his  home  in 
Warren,  R.  I. 

William  E.  Murphy,  feature  writer, 
Worcester  (Mass.)  Evening  Post,  is  on 
vacation  at  his  camp  at  Lake  Quaboag, 
Brookfield,  Mass. 

Franklin  D.  Williams,  reporter,  Syra¬ 
cuse  (N.Y.)  Post  Standard,  has  b^ 
spending  his  vacation  at  his  home  in  Mid¬ 
dletown.  N.  Y.,  and  New  York  City. 

Philip  Guptill,  Syracuse  (N.Y.)  Post 
Standard  telegraph  editor,  has  returned 
after  spending  two  weeks  at  Bar  Harbor, 
Me. 

W.  Reed  Alvord,  Colgate  University 
graduate,  has  joined  the  editorial  staff 
of  the  New  York  Herald  Tribune. 

Henry  T.  Ford,  day  city  editor,  Wor¬ 
cester  (Mass.)  Telegram,  is  spending  his 
vacation  at  his  home  in  Quincy,  Mass. 

Glen  Allen,  Nerv  York  Herald  Tri¬ 
bune;  Harry  Ilsley,  New  York  Times 
and  Theodore  E.  Buell. //art/ord  (Conn.) 
Courant,  covered  the  Watertown  (Conn.) 
Horse  Show  last  week. 

C.  Fred  Wittner  joined  the  sports 
staff.  New  York  Herald  Tribune,  re¬ 
cently. 

Ernest  LaBranche,  copy  desk.  War- 
ce.fter  (Mass.)  Telegram,  is  host  during 
his  vacation  to  a  group  of  boys  at  his 
camp  at  Webster  lake. 

Lee  Walker  Martin,  copy  desk.  New 
Orleans  (La.)  Times-Picayune,  recently 
made  a  two-weeks’  automobile  tour  of 
twelve  mid-western  and  southern  states, 
covering  3,788  miles. 

Harold  Frey,  Los  Angeles  E.ra)ntner, 
spent  his  vacation  in  New  Mexico. 

Charles  S.  Foltz,  Jr.,  graduate  of 
Franklin  &  Marshall  College,  I^ncaster, 
Pa.,  is  now  a  member  of  the  Netv  York 
Herald  Tribune  editorial  staff.  His 
father  is  the  retired  editor  and  owner  of 
the  Intelligencer-Journal  of  Lancaster. 
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Fred  P.  Cumbus,  automobile  _  editor, 
New  Orleans  (La.)  Times-Picayunc, 
covered  the  opening  of  the  Bonweir 
bridge  across  the  Sabine  river  near 
Merryville,  La.,  last  week. 

Richcards  Viomer,  sports  department, 
New  York  Herald  Tribune,  has  sold  a 
story,  “The  Swell  Head”  to  the  Satur¬ 
day  Evening  Post. 

Joseph  Mitchell  and  Ben  Robertson, 
Jr.,  editorial  staff,  Nezv  York  Herald 
Tribune,  sailed  July  7  aboard  the  S.  S. 
City  of  Fairbury  bound  for  a  two- 
month’s  stay  in  Russia. 

Fred  E.  Wortham,  who  recently  re¬ 
signed  from  the  Canyon  (Tex.)  Nezvs 
staff  to  become  editor,  Floydada  (Tex.) 
Plainsman,  has  resigned  that  post  to 
return  to  Canyon  as  secretary  of  the 
chamber  of  commerce. 

Miss  Ruth  Brandao,  University  of 
Missouri,  school  of  journalism  graduate, 
is  now  on  general  assignments  with  the 
AVk'  Orleans  (I^a.)  Item. 

Robert  Evans,  formerly  of  the  Nezv 
York  Daily  News  and  New  Haven 
(Conn.)  Journal-Courier,  has  joined 
the  Bridgeport  (Conn.)  Sunday  Herald 
as  cameraman. 

William  Becker,  veteran  member  of 
the  Bridgeport  (Conn.)  Sunday  Jlerald 
city  staff,  has  retired.  He  is  succeeded 
by  Leon  Clark. 

Henry  Lee,  a  student  at  Harvard 
University,  has  rejoined  the  Bridgeport 
(Conn.)  Times-Star  city  staff  for  the 
summer  months. 

Barnabas  B.  Toth,  formerly  with  a 
New  York  City  Hungarian  paper,  has 
joined  the  Bridgeport  (Conn.)  Post 
city  staff. 

M.  E.  Maudlin  of  Kokomo,  Ind.,  was 
appointed  managing  editor  of  the  Colony 
(Kans.)  Free  Press  recently. 

Charles  H.  Guptill,  for  two  and  one- 
half  years  a  reporter  on  the  Portland 
(Me.)  Press  Herald,  has  been  appointed 
clerk  of  the  Committee  on  Elections  of 
the  United  States  House  of  Repre¬ 
sentatives. 

John  M.  Hurley,  city  editor,  Bridge¬ 
port  (Conn.)  Times-Star,  is  confined  to 
his  home  by  illness. 

Mrs.  Ix)uise  Champlin  Hartley  has 
joined  the  Chieago  Herald  and  Examiner 
staff. 

Donald  Blackstone  has  become  staff 
cartoonist  for  the  Bridgeport  (Conn.) 
Sunday  Herald  succeeding  George 
Beatty,  resigned. 

Jerry  Shaloo,  a  teacher  at  the  Uni¬ 
versity  of  Pennsylvania,  has  joined  the 
lYoreester  (Mass.)  Telegram  staff. 

Robert  Rocco,  an  .Atlantic  City  news- 
photographer,  was  injured  recently 
while  attempting  to  get  a  photograph 
of  a  fire. 

Miss  Barbara  Peavey,  city  staff, 
Bridgeport  (Conn.)  Post-Telegram,  has 
resigned. 

James  H.  Flaberlin,  copy  desk.  Spring- 
field  (Mass.)  Union,  is  spending  his  va¬ 
cation  at  Block  Island. 

Alerritt  W.  Sills,  Miehigan  (Ind.) 
A’cccj.  editorial  staff  left  for  Europe  for 
a  two  months’  tour. 

Henry  G.  Coit  of  the  Nezvark  Evening 
Nezi'S  city  staff  was  given  a  dinner  last 
week  by  his  fellow  workers.  He  left 
after  the  dinner  for  California,  where  he 
will  be  married  July  13  . 

Harry  Cunningham,  former  ship  news 
reporter  on  the  Nezv  York  World,  is 
now  on  the  staff  of  the  Jamaica  (X.Y.) 
Queens  Ez'ening  News. 

Ricliard  J.  Linehan,  district  reporter 
on  the  Jamaica  (X.Y.)  Queens  Ez’cning 
Sezvs,  has  been  promoted  to  night  city 
editor. 

Mrs.  George  O.  Williams,  wife  of  the 
managing  editor  of  the  /tlhany  (X.Y.) 
Times-Union,  has  sailed  for  England. 

Myron  Townsend  has  resigned  as 
sports  editor  of  the  Bridgeport  (Conn.) 
Sunday  Herald.  He  is  succeeded  by 
A.  W.  Granger,  formerly  sports  editor 
of  the  New  Haven  Register. 

Lawrence  J.  Thyne,  Marlboro  cor¬ 
respondent,  Worcester  (Mass.)  Telegram, 
observed  his  S6th  anniversary  as  a  news¬ 
paperman,  July  5. 
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WEDDING  BELLS 

H  VINCENT  DRAYNE,  advertis- 
•  ing  man  of  Pittsburgh,  to  Miss 
Mary  L.  Hulsman,  advertising  woman, 
June  30. 

George  Woods  Peters,  of  the  adver¬ 
tising  department,  Los  Angeles  Steam¬ 
ship  Co.,  Los  .Angeles,  to  Mrs.  Elva 
Robertson  Stevens,  June  12  in  Fullerton, 
Cal.  Before  taking  his  present  position 
he  was  night  editor  of  the  Honolulu 
(T.H.)  Star-Bulletin. 

William  H.  Wade,  Sandusky  (O.) 
Register  city  hall  reporter,  to  Miss  Amy 
Newell  of  Terre  Haute,  Ind.,  June  27  at 
Tiffin,  O. 

Miss  Lois  Chapman,  former  society 
editor,  Rochester  (Minn.)  Post-Bulletin, 
to  James  Buffington,  Jr.,  of  Fall  River, 
Mass.,  at  Boston  July  3. 

Wade  W.  Sullivan  editorial  staff, 
Algona  (la.)  Upper  Des  Moines  Re¬ 
publican  to  Miss  Cecilia  Kelly  in  Em- 
metsburg,  Iowa,  July  1. 

Walter  Russell,  city  editor,  Musca¬ 
tine  (la.)  Journal,  to  Miss  Edna  Te- 
Strake,  Muscatine,  recently  in  Oska- 
luosa,  la. 

Walter  Jump,  community  editor  Paris 
(Ill.)  Beacon-News  to  Miss  Katherine 
Brinckerhoff,  Redmond,  Ill.,  June  25. 

James  Cabel  Dunne,  New  York, 
former  reporter  Utica  (X.Y.)  Daily 
Press  and  Troy  Times,  to  Miss  Ann  E. 
McKeon,  .Albany,  recently,  in  Cathedral 
of  the  Immaculate  Conception,  Albany. 

C.  J.  Gillette,  editor,  .V/orj/i^c/d  (Ore.) 
Coos  Bay  Times,  to  Miss  Sadie  Eliza¬ 
beth  Sackett  of  Seattle,  June  29. 

Miss  Dorothy  Dummer,  daughter  of 
Horace  Boylston  Dummer,  Boston  Post 
artist,  to  Reginald  W.  Tarr,  July  7. 

Miss  Olga  Ray  Rivette,  bookkeeper 
El  Reno  (Okla.)  Daily  Tribune,  to  Paul 
E.  Moon,  El  Reno  June  21. 

Miss  Irene  Snow,  Wichita  Beacon,  to 
J.  W.  Renfrew,  Jr.,  June  20  in  Wichita, 
Kan. 

Clarence  E.  Webster,  reporter.  Water- 
town  (X.Y.)  Daily  Times,  to  Miss 
Eunice  M.  Allen  of  South  Hadley, 
Mass.,  at  South  Hadley,  June  25th. 

Miss  Helen  Frances  Benner,  daugh¬ 
ter  of  Nathaniel  W.  Benner,  city  editor, 
Lezviston  (Me.)  Sun,  to  Allan  p.  Smith, 
head  of  the  science  department,  Moses 
Brown  School  of  Providence,  R.  I.,  re¬ 
cently. 

Miss  Lorene  Shelton,  Mount  Vernon, 
Mo.,  to  .Albert  Mason,  circulation  man¬ 
ager,  Pazvhuska  (Okla.)  Journal-Capi¬ 
tal,  June  20. 

(ieorge  Hanst,  of  Oakland,  Md.,  West 
A’irginia  Newspaper  Council,  to  Miss 
Pauline  Johnson  of  Frametown  W.  Va., 
at  In  wood,  W.  Va.,  recently. 

Carl  D.  Weimer,  sports  editor,  Creen- 
z'ille  (S.C.)  News,  to  Miss  Sophia 
Payne  Goodyear,  in  Atlanta,  June  22. 

Edward  Fales.  who  recently  resigned 
from  the  staff  of  the  Albany  (X.Y.) 
Knickerbocker  Press  to  join  the  .Albany 
bureau  of  the  Associated  Press,  to  Miss 
Edwina  Carver,  in  Alexandria,  Va., 
June  22. 


Associated  Press  in  Washington,  is  in 
New  York  on  a  business  trip. 

Luther  A.  Huston,  sales  director  for 
International  News  Service,  with  Mrs. 
Huston  and  daughter,  are  on  vacation  at 
Cape  May,  N.J. 

Richard  Massock,  recently  with  the 
Associated  Press  night  staff,  has  been 
transferred  to  the  cable  department. 

Sue  McNamara,  of  the  Associated 
Press  feature  staff  in  Washington,  js  on 
vacation  in  the  Black  Hills  of  South 
Dakota. 

William  B.  Goode,  I.N.S.  traffic  man¬ 
ager,  has  returned  from  a  vacation  spent 
motoring  through  the  Adirondacks,  On¬ 
tario,  and  the  Green  and  White  Moun¬ 
tains. 

Neil  Kelly,  formerly  of  the  .A.P.  day 
local  staff  in  New  York,  has  left  the 
service  to  return  to  Washington. 

Paul  Dallman,  formerly  of  the  Phila¬ 
delphia  Ledger,  has  been  added  to  the 
New  A’ork  staff  of  International  News 
Service. 

William  J.  Kostka,  I.N.S.  Chicago 
bureau,  manager  is  away  on  vacation. 

Jack  Whalen  of  the  I.N.S.  Springfield, 
Ill.,  bureau  is  motoring  through  the  mid¬ 
west  during  his  vacation.  Harold  Riefler 
has  been  added  to  the  Springfield  staff. 

Russell  Hathaway,  Capitol  correspond¬ 
ent  for  the  Albany,  N.Y.,  Bureau,  Asso¬ 
ciated  Press,  will  pass  a  two  weeks’ 
vacation  at  Cape  and  other  points 
along  the  Atlantic  coast  with  Mrs. 
Hathaway  and  their  daughter.  Miss 
Rhoda  Hathaway,  starting  July  20. 


PRESS  ASSOCIATION  NOTES 

George  SCOTT,  Northwestern  man¬ 
ager  for  International  News  Service 
with  offices  at  Portland,  Ore.,  leaves  July 
13  on  a  vacation  trip  to  Salt  Lake  City. 
Harry  Flanagan  of  the  San  Francisco 
bureau  is  now  on  vacation,  with  Fred 
Roper  serving  as  his  vacation  relief. 
Jack  Hanley  recently  returned  to  the  San 
F'rancisco  office  from  his  vacation.  E.  H. 
Martin,  I.N.S.  division  manager,  will  not 
take  his  vacation  until  the  closing  days  of 
-August. 

Bailey  Samelow,  of  the  Cosmopolitan 
Press  Service  staff,  is  in  Hawaii  gather¬ 
ing  material  for  a  series  of  articles. 

Larry  Perneau  of  Astoria  has  suc¬ 
ceeded  Jimmy  Rowe  on  the  United  Press 
staff  at  Salem.  Ore.  Rowe  has  been 
transferred  to  (Dlympia,  Wash. 

Franklin  K.  Mullin,  Indianapolis  staff, 
.Associated  Press,  and  Miss  Betty  Wag- 
gener  of  Rushville,  have  announced  their 
engagement. 

Reid  Montford,  feature  editor  of  the 


ASSOCIATIONS 

Roy  a.  hunter,  recently  elected 
president  of  the  Pacific  Advertising 
Clubs  Association,  addressed  the  San 
Francisco  Advertising  Club  luncheon 
en  route  to  his  home  at  Vancouver,  B. 
C.,  from  the  Long  Beach  convention. 

S.  W.  Thurber,  editor,  Tccumseh 
(Neb.)  Chieftain,  weekly,  has  been  re¬ 
elected  president  of  the  Southeastern 
Nebraska  Press  Club.  A.  E.  Ovenden, 
editor.  Pawnee  City  Chief,  was  elected 
vice-president  and  Aliss  F'unice  Haskins, 
editor,  Stella  Press,  was  again  named 
secretary-treasurer. 

H.  L.  Williamson,  Springfield,  Ill., 
secretary,  Illinois  Press  .Association 
for  nearly  20  years,  was  re-appointed 
state  superintendent  of  printing  by  Gov¬ 
ernor  Louis  L.  Emmerson  last  week. 
He  has  held  the  state  appointment  under 
five  governors. 

Mrs.  Fay  King  Watts,  manager,  na¬ 
tional  advertising  department,  Honolulu 
(T.H.)  Star-Bulletin,  has  been  elected 
chairman  of  the  Women's  Legislatut. 
Council,  an  organization  made  up  of  a 
score  of  women’s  organizations  in  the 
Hawaiian  Islands. 

Miss  Trena  Miller,  formerly  secretary 
of  the  Chamber  of  Commerce  of  Rotan. 
Texas,  has  been  appointed  secretary  of 
the  West  Texas  Press  .Association 
by  W.  S.  Cooper  of  Colorado,  president. 

Charles  Henry  Mackintosh  has  been 
elected  president  of  the  Honolulu  (T.H.) 
.ddz'crti.zing  Club.  Mr.  Mackintosh  is 
advertising  counselor  of  the  Honolulu 
Star-Bulletin.  He  succeeds  Riley  H. 
.Allen,  editor  and  manager  of  the  Star- 
Bulletin,  as  president  of  the  club. 

Miss  Noretta  McCormick  Smith,  of 
the  advertising  staff,  .dlhany  (X.Y.) 
Times-Union,  and  Mrs.  Eleanor  Chat¬ 
ham  Walter  of  the  Albany  (N.A’.)  Even¬ 
ing  Nezi's.  have  iK-en  aiipointed  to  the 
publicity  committee  of  the  .Albany  Ad- 
vtutTisiNG  Club. 


NEW  PUBLICATIONS 

F.  J.  TANGNEY  of  Lynn  and 
Swampscott,  Mass.,  started  at  Whit¬ 
man.  Mass.,  July  9,  publication  of  a 
weekly,  the  Whitman  Leader. 

West  Helena  (Ark.)  Philips  County 
Record  weekly,  has  been  established  by 
W.  S.  Tussey. 

James  J.  Cessna,  formerly  of  Dar- 
rouzet,  Texas,  has  begun  publication  of 
the  Higgins  (Tex.)  Tribune. 

The  South  Norfolk  (Va.)  Times,  a 
five-column,  eight-page  weekly,  made  its 
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first  appearance  Friday,  June  26.  Ray¬ 
mond  G.  Gray  is  editor  and  publisher. 

Watts  (Okla.)  Journal,  weekly,  printed 
its  first  edition  recently.  H.  B.  Arm¬ 
strong,  formerly  of  Altus,  Ark.,  is  the 
publisher. 


SPECIAL  EDITIONS 

'T'ORONTO  (Ont.)  MAIL  and  EM- 

PIRE,  Prosperity  Special,  of  the 
Norge  Corporation  of  Canada,  12  pages. 

Rochester  (N.Y.)  Times-Union,  12- 
page  semi-annual  financial  review,  July  1. 

Portland  (Me.)  Evening  News,  June 
30,  annual  recreation  edition,  56  pages, 
tabloid  form. 

Waynesboro  (Pa.)  Record  Herald, 
special  annual  Resort  Eidition,  44  pages, 
July  3. 

Sayre  (Okla.)  Headlight,  special  July 
4  edition.  W.  J.  Bacon  is  editor. 

Rochester  (N.Y.)  Democrat  &■  Chron¬ 
icle,  mid-year  business  review,  July  1. 

Ashland  (Ore.)  Daily  Tidings,  special 
edition  printed  in  purple  ink  for  Oregon 
state  Elks  convention,  recently. 

Marinct  (Wis.)  Eagle-Star,  48-page 
60th  anniversary  historical  edition,  June 
24. 

Laurence  (Mass.)  Telegram  and  Sun¬ 
day  Sun  published  a  12-page  tabloid  sec¬ 
tion  in  color  June  28-30,  announcing  the 
return  of  racing  on  the  Rockingham  race 
track  at  Salem,  N.  H.  J.  P.  S.  Maho¬ 
ney  is  editor  and  president,  Walter  J. 
Small  is  business  manager  of  the  papers. 

Temple  (Tex.)  Daily  Telegram,  60- 
page  Golden  Anniversary  edition,  June 
26,  in  celebration  of  Temple’s  50tl> 
birthday. 

Jamaica  (N.Y.)  Queens  Evening 
Nezvs,  40-page  tabloid  supplement,  June 
30,  marking  the  construction  of  subways. 

Plainfield  (N.J.)  Couricr-Nczvs,  Com¬ 
mencement  edition,  24-page  supplement, 
June  16. 


CHANGES  OF  OWNERSHIP 

George  baker,  formerly  of  the 
display  advertising  staff.  Big  Spring 
(Tex.)  Daily  Herald,  has  bought  the 
Sonora  (Tex.)  Deznl’s  River  News, 
weekly,  from  M.  A.  Wilson,  who  will 
operate  a  ranch. 

Harrison  P.  Hornish,  Keokuk,  la.,  has 
purchased  the  Balazia  (la.)  .Nezvs  from 
Mr.  and  Mrs.  W.  F'.  Porter,  who  have 
published  the  weekly  the  past  10  years. 
Mr.  Hornish  was  graduated  from 
Parsons  college  school  of  journalism  this 
spring  and  the  past  year  had  been  city 
editor,  Fairfield  (la.)  Ledger. 

W.  D.  Sheppardson,  formerly  of 
Wallington.  Kan.,  has  purchased  the 
Fleming  (Colo.)  Nezvs. 

J.  ('.  Hopkins,  newspanerman  of 
Sulphur,  Okla.,  has  purchased  the  Woods 
County  (Okla.)  Enterprise,  weekly  pub¬ 
lished  at  Waynoka. 

J.  L.  Meillin,  formerly  of  the  Hobbs 
(N.M.)  .Yrrc.r  and  also  of  Texas  papers, 
and  George  Townley.  son  of  W.  N. 
Townley,  owner  of  the  Pyotc  (Tex.) 
.Signal,  have  leased  the  paper  from  Mr. 
Townley.  He  is  leaving  for  Arizona  for 
his  health. 

I’olga  (S.D.)  Tribune  is  now  being 
published  by  Homer  Givens,  formerly  of 
Raton.  N.M.  The  weekly  was  purchased 
recently  from  the  Florton  estate. 


SCHOOLS 

TO.SF.PH  H.  MADER,  journalism  in- 
•'  structor  at  the  University  of  North 
Dakota.  Grand  Forks,  has  begun  his 
duties  as  publicity  manager  of  Yellow¬ 
stone  National  park  during  the  1931 
summer  season. 


NEW  PLANTS  AND  EQUIPMENT 

Plallas  (Tex.)  Dispatch  is  changing 
from  direct  to  alternating  current  in  press 
and  stereotyping  rooms.  New  motors  are 
being  installed.  The  Dispatch  was  one 
of  the  few  concerns  in  Dallas  using  direct 
current. 


R.  M.  LEE  RETURNS 

Robert  M.  Lee,  city  erlitor  of  the 
Chicago  Tribune,  has  returned  from  a 
month’s  tour  in  Europe. 
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^  rivalry  for  world  economic  supremacy 

\\  so  much  as  a  stimulus  to  industrial  plan- 

11^  1 _ J^\yM  I  ning.  And  especially  planning  with  an 

Wl^  iHr  objective.  The  Soviet  objective  is  in- 

I  creased  well-being  of  the  masses.  And 

I  same  number  of  the  Atlantic  there 

I  I  I  I  is  a  charming  historical  and  autobio- 

■  ■»»#  graphical  sketch  of  “A  Vanishing  Pro- 

■  ■  ■'  fession,”  by  Jacob  A.  Flexner,  a  famous 

The  fourth  book  on  finance  from  the  Louisville  physician  who  writes  of  the 
pen  of  Merryle  Stanley  Rukeyser,  old-time  apothecary.  Is  it  not  a  sur- 
financial  and  editorial  writer  for  the  New  prise  to  learn  that  there  was  a  time  when 
York  American  and  Universal  Service,  druggist  was  a  professional  man? — 
and  member  of  the  teaching  staff,  School  R-  W. 


Ford  MADOX  ford’s  war-time  'T'HE  fourth  book  on  finance  from  the 

novels,  “Xo  More  Parades,”  “Some  pen  of  Merryle  Stanley  Rukeyser, 

Do  N'ot,”  and  the  others  seemed  to  financial  and  editorial  writer  for  the  Neu 
me  so  predominantly  realistic,  but  with  York  American  and  Universal  Service, 
a  nice  little  trace  of  idealism  in  the  and  member  of  the  teaching  staff.  School 

character  of  his  Tory  gentleman  hero  of  Journalism,  Columbia  University,  has 

so  miscast,  that  I  was  enthusiastic  in  ad-  recently  been  published  under  the  title, 
vance  over  his  new  book  “When  the  “The  Doctor  and  His  Instruments,”  by  P. 

Wicked  ^ian  .  .  .  ”,  just  published  by  Blakjston’s  Son  &  Co.,  Philadelphia. 

Liveright,  especially  since  it  was  an-  Publication  of  the  book  was  timed  to 
nounc^  that  the  scene  was  American  coincide  with  the  holding  of  the  annual 

and  the  story  about  American  business,  convention  recently  of  the  American 

Maybe  the  anticipation  was  too  much  for  Medical  Association  at  Philadelphia. — W. 

any  book  to  satisfy — the  book  is  dis-  ♦  *  * 

appointing.  The  hero  of  the  war  series  rpHE  July  Atlantic  has  two  special  >s  one 

was  English  of  Dutch  extraction,  and  X  articles  on  business  today :  W  T.  American  books,  being  t 

an  admirable  fellow — unless  you  reckoned  Foster  and  Waddill  Catchings,  “In  the  printed  in  this  country. 

him  too  much  put  ui)on  by  Fate,  his  Day  of  Adversity,”  lay  the  blame  for  - 

wife  and  the  social  politics  of  the  Brit-  the  business  depression  on  “changes  in  ADDS  4-H  CL 

ish  army.  In  this  book  Ford  has  split  the  volume,  and  in  the  turnover  of  bank  i-i  ^  /rw  c 

him  in  two.  The  English  half  is  the  check  currency,” — ^an  extension  of  the  ,  ^  Dayton  (U.)  i 

centre  of  the  tale— it  is  his  “stream  of  classic  “quantity  theory  of  money;”  and  28  beg 

consciousness”  that  throws  the  narrative  A.  F.  Hinrichs,  director  of  research  in  ^  club  new 

all  out  of  chronology  and  all  out  of  easy  the  Brown  University  Bureau  of  Busi-  Wysong.  Similar  pag< 

comprehenson ;  the  Hollander  half  is  ness  Research,  writes  on  “Russia’s  Chal-  the  issues  of  Julv  26, 

his  partner  in  a  New  York  publishing  lenge  to  America.”  not  a  challenge  to 

house,  a  mythical  American  financier, 
a  millionaire  in  bricks  and  construction 
and  vague  exploits  that  bring  him  under 
the  ban  of  the  Federal  government. 

Xeither  of  these  halves  of  the  F.  M. 

Ford  hero  we  loved  and  pitied  in  “No 
More  Parades”  has  any  redeeming 
traits.  The  two  had  tramp^  every  state 
of  the  Union  as  printers  and  specula¬ 
tors  in  small  town  newspapers,  but  of 
these  adventures  the  reader  gets  no  con¬ 
nected  impression ;  they  are  presented 
only  in  cutbacks.  And  so  you  doubt  a 
little  the  rise  of  this  tramping,  wench¬ 
ing  pair  to  their  position  at  the  very 
top  of  a  famous  old  book  publishing  com¬ 
pany.  And  the  name  of  these  publishers 
— Post.  Gellatly  &  Jeaffreson — and  many 
other  names  and  details  of  local  color 
are  not  convincing.  One  part  of  the 
melodramatic  plot  hinges  on  what  could 
not  have  hapiiened  on  Good  Friday,  as 
if  that  day  were  as  solemnly  kept  by 
business  men  in  New  York  as  in  Lon¬ 
don.  The  business  background  of  the 
story  is  true.  I  know — and  so  probably 
do  you — of  parallels  to  the  old-line 
house  captured  by  new  and  very  com¬ 
mercial  Money:  the  internal  politics  and 
toadying  in  such  a  business ;  the  pitiful 
attempts  to  carry  a  prcKluct  to  a  buy¬ 
ing  market  through  such  schemes  as  pub¬ 
lishing  books  on  business  topics,  or 
transforming  the  old  company  into  a 
Book  Club ;  and  the  use  of  bribery  to 
get  official  adoptions  for  public  school 
use  of  text  books.  The  title  is  from  the 
prophesy  of  Ezekiel,  17th  verse  of  the 
18th  chapter.  Speaking  of  chapters. 

Ford’s  first  is  a  wonderful  picture  of  a 
“business  conference,”  and  tlie  last  is  a 
satiric  triumph  that  you’ll  find  the  whole 
bofik  well-worth  wallowing  through. — 

R.W. 


PRESENTS  RARE  BOOK 


SPHINX  CLUB  TO  DINE 

200th  Dinner  Will  Be  Held  Oct.  1 

on  Opening  of  Waldorf-Astoria 

The  200th  dinner  of  the  Sphinx  Club, 
organization  of  New  York  advertising 
men,  will  be  held  on  the  opening  night 
of  the  new  Waldorf-Astoria  Hotel  in 
New  York  Oct.  1,  it  was  announced 
recently. 

The  club  was  founded  35  years  ago, 
and  is  recognized  as  the  oldest  advertis¬ 
ing  club  in  the  world. 

The  last  dinner  given  by  the  club  was 
to  “Oscar  of  the  Waldorf”  on  the  clos- 


Blakjston’s  Son  &  Co.,  Philadelphia.  ented  to  the  American  Anti- 

I’ublication  of  the  book  was  timed  to  •  c  •  a  c  \\r  * 

coincide  with  the  holding  of  the  annual  duarian  Soa^y  of  W  orcester,  Mass  a 
convention  recently  of  the  American  copy  of  Hodder  s  Arithmetick.  The 
.Medical  Association  at  Philadelphia.— W.  was  printed  in  1719  m  Boston  by 

^  «  James  Franklin,  uncle  of  Benjamin 

rriHir  Ti.iw  i,oc  c.vo,-;oi  Franklin.  It  is  one  of  the  rarest  of 


*  Waldorf-Astoria.  “Oscar” 

Charles  H.  Taylor  of  the  Boston  Globe  jg  now  making  preparations  for  the  200th 


dinner. 

R.  F.  R.  Huntsman  is  president. 

NORRIS  HUSE  RETURNING 

Norris  Huse,  chief  of  the  Associated 
Press  picture  service,  is  on  his  way  back 


American  books,  being  the  first  arithmetic  to  New  York  after  a  business  trip  abroad, 
printed  in  this  country.  He  has  been  gone  since  March,  super- 

_  vising  the  work  incident  to  organizing 


ADDS  4-H  CLUB  PAGE 

The  Dayton  (O.)  Sunday  Journal  in 
the  issue  of  June  28  began  a  new  feature, 
a  page  of  4-H  club  news  edited  by  Virgil 
Wysong.  Similar  pages  w'ill  appear  in 
the  issues  of  July  20,  .August  30  and 
September  27. 


P.  &  A.  Photos,  Ltd.,  as  a  part  of  the 
.Associated  Press. 

REJOINS  SALT  LAKE  TRIBUNE 

Martin  Miller,  former  state  editor.  Salt 
Lake  Tribune,  has  returned  to  that  paper 
as  a  member  of  the  desk  staff  after  an 
absence  of  alxiut  a  vear. 


THE 

TACOMA 

TIMES 


Lf^ e  're  Among  the 

Nation^s  Best  Spenders! 


Retail  sales  in  Rhode  island  are 

13%  above  the  national  per  capita 
average,  according  to  the  federal  census 
of  distribution. 

In  this  compact  market  200,000  families 
are  within  an  hour’s  drive  of  their  Provi¬ 
dence  trading  center.  Many  live  in  Massa¬ 
chusetts;  some  in  Connecticut.  All  three 
states  are  among  the  first  ten  in  per  capita 
expenditures. 

In  adt'ortising,  too,  these  good  spenders 
are  easily  reached.  The  Journal  and 
Bulletin  offer  a  dominant  leverage,  both 
in  circulation  volume  and  reader  influence. 

Journal-Bulletin  Circulation  for  May:  1.34,436 


Journal-Bulletin 

FAMILIES 


In  Providence 

19  r  20 


In  Rhode  Island 

2  OUT  Q 
OF  D 

of  all  families 
uiio  read  Knicligli 


covers  87%  of  the  Engli.^li-reading 
families  in  Tacoma — at  half  the  cost 
of  the  other  Tacoma  medium  (a 
forced  combination). 

That  is  why  more  and  more  national 
advertisers  are  looking  to  The  Times 
exclusively  for  PROFITABLE  adver¬ 
tising  in  Tacoma. 

Kational  Representatives 
GILMAN,  NICOLL  &  RUTHMAN 


PIKvIDVDIIDEWCE 

(lOURNAL/BULLETIN 


'jEiylaftdsSecandL  a^est Market^ 


Representatives 

CHAS.  H.  EDDY  CO.  R.  J.  BIDWELL  CO. 

Boston  New  York  Chicago  San  Francisco  Los  Angeles  Seattle 
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During  May  the 

San  Francisco  News  gain¬ 
ed  more  than  33%  in  retail 
grocery  linage  —  and  in 
volume  again  led  every 
other  6-day  or  7-day 
San  Francisco  newspaper 
by  a  wide  margin. 

The  San  Francisco  News 

A  Scripps  •  Howard  Newspaper 
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WASHINGTON  GROUP  HELD  MEETING 
ON  WHEELS— DOBBS  NEW  PRESIDENT 

Editors  Visited  All  Parts  of  State  by  Special  Train  and  Auto¬ 
mobile — Three  Trophies  for  Excellence  Presented — 
Daily  Published  on  Train 


The  Washington  Press  Association  25  mile  beach  speedway  at  Long 
held  its  first  “Convention  on  Beach  and  back  to  Aberdeen  for  a  ban- 
\\heels”  the  last  week-end  in  June  and  quet  served  in  lumber  camp  style,  fol- 
at  the  same  time  concluded  its  state  lowed  by  a  dance  and  election  of 


Washington  Press  Association  members  photographed  on  the  road  to 
Paradise  Inn  on  the  slope  to  Mt.  Rainier. 


unity  campaign,  with  a  slogan  of 
“Know  Washington.”  The  trip  cov¬ 
ered  three  days  and  three  nights  and 
traveled  over  a  wide  section  of  the  state 
including  a  visit  to  the  new  federal 
reclamation  project  now  being  com¬ 
pleted  at  a  cost  of  $9,000,000  to  irrigate 
/2,U00  acres  around  Ellensburg,  as  well 
as  trips  to  the  seaside  and  the  state’s 
most  famous  mountain  resort.  Paradise 
Inn,  high  on  the  slopes  of  Mt.  Rainier. 
It  included  the  farming  sections,  the  old 
sagebrush  district  of  Central  Washing¬ 
ton  now  being  reclaimed,  the  lumtiering 
districts  of  Puget  Sound,  Grays  Har¬ 
bor  and  Willapa  Harbor  and  the  fishing 
and  oyster  districts  near  the  mouth  of 
the  Columbia. 

That  it  was  popular  with  the  mem¬ 
bers  was  demonstrated  by  a  unanimous 
vote  to  have  another  traveling  conven¬ 
tion  in  1932  and  hold  the  winter  insti¬ 
tute  at  the  Llniversity  of  Washington 
for  business,  as  well  as  the  quarterly 
group  meetings  around  the  various  dis¬ 
tricts.  The  members  visited  a  pulp 
and  paper  mill  at  Hoquiam,  took  a  three 
hour  cruise  on  the  yacht  of  S.  A.  Perk¬ 
ins.  Olympia  and  Ilellingham  publisher, 
and  were  dined  every  place  they  went. 
They  had  a  special  train,  chartered 
from  the  Chicago,  Milwaukee,  St.  Paul 
&  Pacific  and  were  accompanied  on  the 
trip  by  ranking  railroad  officials  of  the 
west  who  traveled  in  the  car  of  H.  B. 
Earling.  the  vice-president  of  the  road, 
attach^  to  the  train. 

Incidentally  enroute  they  decided  the 
1931  press  golf  championship,  which 
was  won  by  Thomas  Dobbs,  of  the 
Snohomish  Tribune,  who  later  was 
elected  president  of  the  association.  By 
a  coincidence,  last  year  H.  B.  Everest 
won  the  golf  championship  at  the  Spo¬ 
kane  session  and  that  same  afternoon 
was  elected  president.  The  first  18 
holes  of  the  championship  match  were 
played  at  Ellensburg  the  first  morning 
of  the  trip  and  the  .second  18  holes  at 
Raymond,  the  second  day. 

.\fter  a  half  day  and  lunch  at  Ellens¬ 
burg  members  went  by  train  through 
the  scenic  Cascades  to  Tacoma  for  a 
dinner  and  yacht  party  as  the  guests 
of  the  Tacoma  Chamber  of  Commerce. 

On  awakening  the  next  morning  the 
editorial  party  found  itself  at  Hoquiam 
for  a  breakfast  on  king  salmon  with 
the  Hoquiam  Chamber  of  Commerce. 
Then  followed  a  trip  through  a  pulp 
and  paper  mill,  an  automobile  trip  first 
to  Willapa  Harbor  and  then  to  North 
Head  lighthouse  at  the  mouth  of  the 
Columbia  for  a  picnic  sea  food  lunch. 
Next  was  an  automobile  drive  over  the 


officers.  D.  H.  Dickson  of  the  Elma 
Chronicle  was  re-elected  secretary  and 
Ralph  Reed  of  the  Kennewick  Courier 
Reporter,  treasurer.  The  trophy  for 
greatest  improvement  during  the  year 
went  to  H.  E.  Van  Ommeren  of  the 
Cashmere  Record,  the  Schoenfeld  tro¬ 
phy  for  the  best  newspaper  to  Sol 
Lewis  of  the  Lynden  Tribune  and  the 
president’s  trophy  for  the  greatest  serv¬ 
ice  to  the  organization  to  John  H. 
Reed,  of  the  University  District  Herald, 
Seattle. 

During  the  night  the  train  was  moved 
to  Ashford  at  the  gateway  of  Rainier 
National  Park,  .\fter  a  breakfast  on 
the  train,  the  whole  party  was  taken  in 
park  busses  to  Paradise  Valley  to 
spend  the  day  in  hikes  and  trips,  with 
lunch  at  the  inn.  .^fter  dinner  on  the 
diner  that  night  the  train  broke  up  at 
Tacoma,  with  Eastern  and  Central 
Washington  cars  being  attached  to  the 
east  bound  Olympian. 

A  daily  newspaper  of  four  pages, 
each  12  by  18  inches,  was  published  in 
the  baggage  car,  with  Lon  Cook,  of  the 
Milwaukee  publicity  department  as 
editor.  J.  H.  Kelly  of  the  Walla  Walla 
Daily  Bulletin  was  managing  editor  the 
first  day,  Harry  B.  Averill  of  the  Mt. 
Vernon  Herald  the  second  day  and 
W.  B.  Jessup  of  the  Bremerton  News- 
Searchlight  the  last  day. 


Persistence 

High  among  the  laws 
of  success  is  persist¬ 
ence.  Many,  if  not  most, 
failures  are  caused  by  the 
lack  of  it.  A  cardinal 
principle  with  Fratcr- 
vicus,  his  daily  readers 
aceptire  it  and  make  it 
their  own. 

If  not  represented 
in  your  city  you  can 
still  obtain  this  daily 
service.  Write  today. 


BETTER  FEATURES 
SYNDICATE 

Box  173 

M  iddletown,  Ohio 


NEW  YORK  DAILIES  TO  MEET  SHEDD  APPOINTS  FOUR 
State  Group  to  Hold  Summer  Conven-  AS.N.E.  COMMllTEES 


tion  in  Syracuse,  July  21—22 

The  summer  meeting  of  the  New 
York  .Associated  Dailies  will  be  held  at 
Hotel  Syracuse,  Syracuse,  N.Y.,  opening 
at  2  p.  m.  Tuesday,  July  21,  and  con¬ 
tinuing  the  following  day. 

Topics  pertaining  to  the  circulation, 
advertising,  editorial,  mechanical  and 
business  departments  of  newspapers  will 
be  discussed.  The  meeting  will  be  de¬ 
voted  exclusively  to  business  discussion 
with  no  entertainment  program  arranged 
as  has  been  the  past  custom. 

A  questionnaire  of  37  questions,  the 
answers  to  which  will  be  read  at  the 
meeting,  will  supply  the  most  important 
part  of  the  program. 

Forty-three  non-competing  small  city 
dailies  of  New  York  State  comprise  the 
group  which  was  formed  in  1899.  The 
officers  are  E.  S.  Underhill,  Jr.,  Corning 
Leader,  president;  W.  O.  Dapping,  Au¬ 
burn  Citizen-Advertiser,  vice-president, 
and  F.  E.  Kessinger,  Rome  Sentinel, 
secretary-treasurer. 


MARPLE  BUYS  N.J.  PAPER 

The  Rahway  (N.J.)  Record  semi¬ 
weekly,  was  sold  July  3  to  J.  Russell 
Marple  of  Zanesville,  O.,  its  editor  since 
last  .August,  at  an  announced  price  of 
$55,000.  The  paper  had  been  in  the 
hands  of  the  Rollinson  family  since  1878. 
Mr.  Marple  was  graduated  from  the 
School  of  Journalism  of  Ohio  University 
at  Athens  in  1929  and  worked  on  news¬ 
papers  in  Zanesville,  O.,  and  New  Bed¬ 
ford,  Mass.  He  announced  after  the  sale 
that  Kenneth  Q.  Jennings  and  James  H. 
Keefe  would  be  retained  as  managing 
and  city  editors,  respectively.  Mr. 
Jennings  is  also  assistant  professor  of 
journalism  at  Rutgers  University. 


MONTAGUE  BROADCASTING 

James  J.  Montague,  who  writes  the 
“More  Truth  Than  Poetry”  poem  daily 
in  the  Netu  York  Herald  Tribune,  is  now 
broadcasting  on  WJZ  at  4  p.  m.  daily. 


Personnel  of  Program,  Membership, 
Schools  of  Journalism  and  Legisla¬ 
tion  and  Freedom  of  the  Press 
Groups  Are  Named 


Four  committees  to  carry  on  the  work 
of  the  American  Society  of  Newspaper 
Editors  have  been  appointed  by  Fred 
F'uller  Shedd,  Philadelphia  Bulletin, 
president  of  the  society. 

William  J.  Vorpe,  Cleveland  Plain 
Dealer,  was  named  chairman  of  the  pro¬ 
gram  committee.  Other  members  are 
Henry  Justin  Smith,  Chicago  Daily 
News;  James  A.  Stuart,  Indianapolis 
Star;  Tom  Wallace,  Louisville  Times, 
and  A.  L.  Miller,  Battle  Creek  (Mich.) 
Enquirer. 

Schools  of  journalism  committee:  Paul 
Bellamy,  Cleveland  Plain  Dealer,  chair¬ 
man;  Harold  B.  Johnson,  Watertoien 
(N.Y.)  Times;  Don  Anderson,  Madisen 
Wisconsin  State  Journal;  Casper  S.  Yost, 
.S'f.  Louis  Globe-Democrat,  and  George 
B.  Armstead,  Hartford  (Conn.)  Courant. 

Committee  on  legislation  and  freedom 
of  the  press:  Col.  Robert  R.  McCor¬ 
mick,  Chicago  Tribune,  chairman;  Stuart 
H.  Perry,  Adrian  (Mich.)  Telegram; 
Henry  B.  Russell.  Springfield  (Mass.) 
Union;  E.  J.  Stackpole,  Harrisburg 
(Pa.)  Telegraph,  and  Sevellon  Brown, 
Providence  (R.I.)  Journal. 

Membership  committee :  George  H. 
-Adams,  Minneapolis  Star,  chairman; 
John  S.  Parks,  Fort  Smith  (Ark.)  South¬ 
west  American  and  Times-Star ;  Louis  I. 
Jaffe,  Norfolk  Virginian  Pilot;  Paul 
Benton,  Rochester  (N.Y.)  Times-Union, 
and  Roy  Moore,  Brush-Moore  news¬ 
papers. 


BINDER  IN  CHICAGO 

Carroll  Binder,  former  Rome,  Moscow 
and  London  correspondent  for  the  Chi¬ 
cago  Daily  Nacs,  has  returned  to  (Thi- 
cago  where  he  will  write  editorials  and 
special  articles  for  the  Daily  News. 


Give  Your  Stereo  Room 
A  Vacation  from  Disappointments 

\  T  OW,  during  the  vacation 
^  ^  period  let  your  Stereot57pers 
use  Wood  Dry  Mats.  They  give 
clean  casts — avoid  remolds  and 
help  speed  up  and  cheer  up  your 
whole  plant. 

Send  for  free  samples  and  let 
Wood  Dry  Mats  demonstrate 
themselves. 


FLONG  w  CORPORAliON 

HOOSICK  FALLS.  N.Y. 


Gat  or  Electric 
Scorchers 


“64’*  Parting 
Powder 


Cork,  Felt  and  Rubber  Molding  Blankets 


KXV 

MOl 
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1931 


DEALER. IZING  for  WALK-OVER 


For  every  one  of  these 
paid  for  by  WALK-OVER 


Since  1928,  the  George  E.  Keith  Company,  of  Brockton,  Massa¬ 
chusetts,  has  regularly  advertised  Walk-Over  shoes  in  The  Christian 
Science  Monitor.  In  three  calendar  years,  sixty  national  advertise¬ 
ments  appeared,  similar  to  the  large  one  shown  here. 

In  addition,  during  that  time,  a  total  of  7103  advertisements  like 
the  small  ones  reproduced  above,  ran  in  the  Monitor.  Each  featured 
Walk-Over  shoes.  But  they  were  paid  for  by  Walk-Over  dealers — 
more  than  a  hundred  of  them,  in  various  parts  of  this  country  and 
in  Great  Britain.  The  total  space  occupied  by  these  advertisements 
many  times  exceeded  the  total  space  paid  for  by  the  George  E.  Keith 
Company. 

Only  in  The  Christian  Science  Monitor  is  this  unusual  service 
to  be  obtained  ...  a  service  which  arranges  for  the  local  dealer 
the  world  over  to  advertise,  at  his  own  expense,  in  the  same  publi¬ 
cation  that  carries  the  manufacturer’s  advertising.  It  is  just  part  of 
the  cooperation  rendered  national  advertisers  by  this  international 
daily  newspaper. 

Send  for  booklet,  "Dealer-ized  Advertising."  This  booklet  gives 
additional  information  that  will  be  helpful  to  every  sales  and 
advertising  executive,  particularly  about  the  Monitor’s  unusual  mer¬ 
chandising  service.  Write  for  it  on  your  business  lettterhead. 


tih  DtnCAfo  ww* 


n 


HOLIDAYS  AHOY! 

lo  ihr  Miitl  nhip!%  •  •  •  up  u  muufiiiiiQ 
truil  •  •  •  or  complHely  hI  eaar  oo  u  brersc-swepl 
lawn  .  •  .  wfur  Walk-Over  flpoii  and  gel  ihe 
moat  out  of  life.  The  Walk-Over  dealer  in  your 
nrighl>orh<M>d  will  nhow  you  the  greatest  selection 
of  authentic  sport  shoes  ever  assembled.  Each 
made  on  springy,  'Velaxalion"  lasts.  Modem  style* 
and  prtceil  in  the  spirit  of  the  limes. 


\-€)Uep’ 


roa  viv  aooev 

Ceo.  E.  Ktrilh  Company,  Campello,  Brockton,  Maw. 


This  advertisement  reduced  from  the  original  Walk-Over 
advertisement  in  the  Monitor. 

*Dealer-izing:  putting  dealers  into  action;  making 
dealers.  A  word  that  significantly  describes  the  Mon¬ 
itor’s  service  to  national  advertisers,  whereby  dealers 
in  hundreds  of  cities  feature  in  their  own  Monitor  ad¬ 
vertisements  goods  nationally  advertised  in  the  Monitor. 


THE  CHRISTIAN  SCIENCE  MONITOR 

A  Daily  Netespaper  for  the  Home 

Published  by  The  Christian  Science  Publishing  Society  107  Falmouth  Street,  Boston,  Massachusetts 


YORK  CITY,  New  York 
270  Madison  Avenue 
,  DETTROIT,  Michigan 
••101  General  Motors  Bulldlhg 


BRANCH  ADVERTISING  OFFICES 


CHICAGO.  Illinois 
1058  McCormick  Building 

ST.  LOUIS.  Missouri 
1775  Railway  Exchange  Bldg. 


KANSAS  CITY,  Missouri 
405  National  Fidelity  Life  Bldg 

SAN  FRANCISCO.  California 
625  Market  Street 
MIAMI,  FLORIDA 


LOS  ANGELES.  California 
210  West  Seventh  Street 


SEATTLE.  Washington 
350  Skinner  Bldg. 
1229  Ingraham  Building 


LONDON.  England 
1  and  2  Adelphl  Terrace 
PARIS.  France 
3,  Avenue  de  I'Opira 


BERLIN  Germany 
XInter  den  Linden  59A 
FLORENCE,  Italy 
Via  Magenta  11 
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Mixed  Composition  NO 


•  •  Intertype  Corporation  Announces  a  e\ 
will  take  its  place  "in  the  line"  for  str|lii 
the  advantages  of  the  mixer  to  thip 


•  •  For  many  years  composing  room  executives  have  looked  forward  nr 
to  the  time  when  they  could  use  four  faces  for  straight  composition  nr 
and  could  set  sub-heads  along  with  news  matter,  as  well  as  enjoy  the 
other  advantages  of  mixed  composition  from  a  news  machine  "in  the 
line."  Heretofore  the  slower  speed  of  mixer  machines  has  caused  them 
to  be  impractical  "in  the  line."  The  NEW  Model  F  Intertype  Mixer 
gives  the  necessary  speed  for  practical  "in  the  line"  service. 


•  .The  path  of  travel  of  the  matrices  in  this  NEW  mixer  is  no  greater 
than  that  of  any  straight-matter  machine. 


•  •The  distance  from  the  distributor  to  the  magazine  and  from  the 


Twenty-one  of  these  NEW  Inter! 

the  new  plant  of  the  \ 


For  complete  information  about  this  NEW 


INTERTYPE  CORPORATION.  360  FURMAN  STREET.  BROOKLYN.  I 
HOWARD  AVENUE.  NEW  ORLEANS;  152  FREMONT  STREET.  S 
STREET.  BOSTON;  CANADA.  TORONTO  TYPE  FOUNDRY  CO.  LT 


A  Finger-touch  Lever  Changes  INSTANTLY 
from  one  size  or  face  to  another 


THE  PROGFIVE 

Made  its  way  b'e 
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magazine  to  the  assembler  is  no  greater  than  that  of  any  straight- 
matter  machine. 

•  •The  distributor  mechanism  of  this  NEW  mixer  is  simple  and  as  posi¬ 
tive  as  that  of  any  straight-matter  Intertype. 

•  •This  NEW  Intertype  Mixer  mixes  all  sizes  from  5  to  18  point  from 
either  magazine  at  straight-matter  speed. 


er 

he 


•  •As  this  NEW  Mixer  stands  no  higher  than  any  other  Intertype,  all 
parts  of  the  machine  are  easily  accessible  to  a  person  standing  on 
the  floor. 


r|e  Mixers  have  just  been  installed  in 
York  World -Telegram 


Inti  Mixer,  please  address  nearest  Intertype. office 


YH.  N»CH  OFFICES  AT  130  NORTH  FRANKLIN  STREET,  CHICAGO;  816 
ET.  S»C0;  1220  SOUTH  MAPLE  AVENUE.  LOS  ANGELES;  80  FEDERAL 
0.  LTDfO; LONDON;  BERLIN  •  DISTRIBUTORS  THROUGHOUT  THE  WORLD 


FVE  Intertype 

)'e  way  it's  made 


A  Finger-touch  Lever  Changes  INSTANTLY 
from  one  size  or  face  to  another 
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Advertising  Agencies 

NEW  MAGAZINE  STUDY 
ISSUED  BY  A.A.A.A. 

ZTO-Page  Book  Gives  Details  on 

Circulation  Duplication - Based 

on  Field  Survey  and  Pub¬ 
lishers’  Lists 

A  new  analysis  of  overlapping  in  cir¬ 
culation  of  60  general  magazines  has  been 
published  by  the  American  Association 
of  Advertising  Agencies.  Presenting, 
in  all  but  two  cases,  each  publication  m 
comparison  with  each  of  the  others,  it 
makes  a  book  of  270  pages.  Tables 
u'hich  comprise  the  bulk  of  the  work, 
show  total  circulations,  amount  of  dupli¬ 
cation  for  each  pair,  and  the  percentage 
of  circulation  of  each  magazine  which  is 
duplicated  by  each  other  magazine. 

A  total  of  1,684  pairs  of  comparisons 
are  listed. 

Subscriber  lists  furnished  by  the  pub¬ 
lisher  and  personal  interviews  with  read¬ 
ers  were  used  as  a  basis  for  the  study. 
Complete  subscription  lists  were  ob¬ 
tained  for  202  communities,  and  partial 
lists  for  three  larger  cities.  The  cities 
and  towns  were  well  distributed  geo¬ 
graphically  and  as  to  size,  a  total  of 
370,738  siibscrilicr  names  being  obtained. 

In  addition,  a  field  survey  reached 
S24  homes,  to  check  duplication  of  news¬ 
stand  circulation  as  compared  with  sub- 
scrilier  circulation. 

This  is  the  second  study  of  magazine 
duplication  issued  by  the  A. A. A. A.,  a 
muA  less  extensive  report  having  been 
made  in  1927. 

The  system  used  in  compiling  the  1027 
report  was  checked  by  several  statistical 
metht^s  in  Ijeginning  the  present  report, 
and  proved  so  satisfactory  that  it  was 
followed  again. 

The  r^irt  is  not  confined  to  members 
of  the  association,  but  is  offered  generally 
at  a  prir.e  of  $25. 

The  present  study,  it  is  stated,  corrobo¬ 
rates  closely  the  results  of  the  1927  sur¬ 
vey,  although  there  are  many  individual 
changes.  It  is  also  pointed  out  that  the 
duplication  reported  is  on  the  basis  of 
families,  and  not  individual  readers. 

The  report  was  prepared  by  the 
A.A.A.A.  department  of  research,  under 
the  personal  .supervision  of  Daniel  Starch, 
director. 


Honolulu  Agency  Incorporates 

In  order  to  expand  its  work  and  to 
permit  veteran  employes  to  purchase  an 
intere.st  in  the  firm,  the  Mellen  Asso¬ 
ciates  of  Honolulu,  advertising  agency, 
has  been  incorporated  as  the  Mellen  As¬ 
sociates,  Ltd.  (ieorge  Mellen  is  presi¬ 
dent  and  general  manager;  H.  Ben 
Street,  vice-president  and  production 
manager ;  Ma.suo  Ogoshi,  secretary,  and 
August  Chong,  treasurer.  Kenneth  W. 
Barr,  account  executive,  is  the  fifth  di¬ 
rector.  Chong  and  Richard  Egami,  who 
is  among  the  stockholders,  have  both 
been  with  the  firm  more  than  ten  years, 
h'lve  years  ago,  George  Mellen  pur- 
cha.sed  the  good  will  and  assets  of  the 
C  harles  R.  Frazier  C'ompany. 

Gillette  Clo>e>  Boston  Plant 

The  Boston  plant  of  the  Gillette  Safety 
Razor  Company  will  close  at  the  end  of 
July  for  an  indefinite  period,  in  order 
that  eejuipment  coming  from  the  plant  of 
the  AutoStrop  Safety  Razor  Company  at 
New  V’ork,  may  lie  consolidated  with  the 
equipment  now  in  use. 

New  Post  For  Lowenberg 

Sydney  B.  Loewenberg,  formerly 
with  the  Auspitz-Ix'e-Harvey  Advertis¬ 
ing  Agency,  Chicago,  and  more  recently 
assistant  advertising  manager  of  The 
Hub,  Henry  C.  Lytton  &  Sons.  Chicago, 
is  new  advertising  manager  of  J.  Blach  &• 
Sons,  Birmingham,  Ala. 

Joins  New  Orleans  Agency 

S.  F.  I.  Trahue,  formerly  of  the  adver¬ 
tising  deiiartnient  of  the  Wesson  Oil  & 
Snowdrift  Sales  Company,  has  joined  the 
staff  of  Bauerlein,  Inc.,  New  Orleans,  as 
an  account  executive. 


AMONG  THE  COPY  CHIEFS 

—  By  c.  p.  McDonald  — 


Louis  filaser 


H.\I)  the  misfortune  to  be  bfirn  in 
Washington,  I).C.”  confidees  I-ouis 
Glaser,  "where  goixl  little  boys  learn 
alxiut  politics  only  abstractly  and.  there¬ 
fore,  have  no  opjHirtunity  for  being  (ireat 
.American  Citizens  and  having  their 
automobile  parking  tags  properly  fixed 
up. 

"It  was  not  until  I  had  studied  law  at 
(leorgetown  Cniversity  and  suffered 
from  wearing  a  long  black  ribbon  on  my 
eyeglasses  for  years,  that  I  developed  a 
complex  for  a  job  on  the  IVasliiiifjtnu 
(D.C.)  Herald,  for  which  I  solicited 
space,  did  miscellaneous  editorial  jobs, 
and  conducted  a  motion  picture  column. 

“After  an  adventure  in  the  New  York 
advertising  field  as  advertising  manager 
for  Kopps  Bros. — a  fact  which  New 
York  has  graciously  forgfitten — I  re¬ 
tired  for  a  year  to  Virginia  and  edited 
the  Hot  SH’ituis  Telegraph — salary, 
when,  as,  and  if. 

“Back  to  Gotham,  marrying  a  Wash¬ 
ington  girl  who  should  have  had  better 
judgment,  enlisting  in  the  Navy,  and 
ultimately  landing  in  Boston  and  opening 
up  my  own  agency,  all  followed  in  rapid 
succession.  Not  forgetting  that  I  once 
worked  for  such  agencies  as  Ewing  & 
Miles  and  Doremus  &  Morse. 

“I^uis  Glaser,  Inc.,  of  which  I’m 
president  and  copy  chief,  has  been  doing 
business  in  Boston  for  ten  years.  It 
boasts  a  very  limited  number  of  active 
accounts,  but  they’re  big,  representative 
ones — New  England  Coke,  International 
Paper  Company,  Sprague  .Specialties 
Company,  Nichols  &  Stone,  H.  'T raiser  & 
Company,  New  York  Mattress  Company, 
W'achusett  Shirt  Company. 

“There  are  other  good  men  in  our 
outfit,  but,  being  vain  and  selfish.  I  am 
taking  the  place  of  honor  for  myself, 
for,  after  all.  I  really  write  most  of  the 
copy. 

I  was  born  on  Sept.  9,  1890,  My  hob¬ 
bies  are  the  Glee  Club  of  the  University 
Club  of  Boston  and  writing  unaccepted 
fiction.’’ 


*90,796 

was  the  average  net  paid 
I  daily  circulation  of  The 
I  Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

I  JUNE,  1931 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
June,  1931,  was  191,723. 

Everything  in  Baltimore 
Revolves  Around 

THE  SU\ 

Morning  Evening  Sunday 


CUDDIHY  TAKES  NEW  POST 


Named  Market  and  Media  Director  of 
Lord  and  Thomas  &  Logan 

Frank  .\.  Cuddihy  has  lieen  appointed 
director  of  markets  and  media  of  the  Chi¬ 
cago  office  of  Lord  &  Thomas  and  Logan. 

-Mr.  Cuddihy  was  manager  of  tlie  re¬ 
search  department  of  Campbell-Ewald 
Company,  Detroit,  and  more  recently 
market  analyst  and  contact  executive  at 
Kling-Gibson. 

Mr.  Cuddihy  joins  the  Chicago  office 
of  Lord  &  Thomas  and  Logan  after  some 
twenty  years’  experience  in  advertising. 


New  Pott  For  Van  Collin 

C.  Van  Collin,  at  one  time  a  copy¬ 
writer  with  Batten,  Barton,  Durstine  & 
Osborn  in  New  York,  has  Ixjcome  ac¬ 
count  executive  of  the  Randolph  Cross- 
ley  Advertising  Co.  in  Honolulu.  Mr. 
Van  Collin  has  also  been  in  promotion 
work  for  the  Seattle  Post-Intelligencer 
and  the  Seattle  Times,  and  prior  to  go¬ 
ing  to  Honolulu  had  a  publicity  agency 
in  Los  -Angeles.  He  was  graduated 
from  the  University  of  Illinois  in  1923. 


Bluebird  Diamonds  To  Ludgin 

h-arle  Ludgin,  Inc.,  Chicago,  has  been 
appointed  advertising  agency  for  the 
Bluebird  Diamond  Syndicate,  whose 
headquarters  are  in  Chicago.  Bluebird 
registered  diamond  rings  w'ill  be  ad¬ 
vertised  under  a  merchandising  plan 
which  guarantees  the  quality  of  the 
-Stone  and  fixes  the  retail  price. 


New  Conklin  Mann  Client 

Terri  Cosmetics  Corporation,  maker  of 
Terripak  and  Terristik,  as  well  as  a  com¬ 
plete  line  of  face  powder,  rouge  and 
creams,  has  appointed  Conklin  Mann, 
Inc.,  New  V’ork,  to  handle  its  advertising. 


School  Account  Placed 

St.  John’s  Military  Academy,  Delafield, 
AVis.,  has  retained  Klau-Van  Pieterson- 
Dunlap  Associates.  Inc.,  Milwaukee,  as 
advertising  counsel. 


2  MORE  ADVERTISERS 
TRYING  AIR  STUNTS 


Enna  Jettick  Shoe  Company  Hat 
Dirigible,  Beech-Nut  Company 
Send*  Autogiro  on  National 
Tour 


Two  more  national  advertisers  have 
taken  to  the  air  to  attract  attention  to 
their  products.  They  are  the  Enna  Jet- 
tick  Shoe  company  and  the  Beech-Nut 
Packing  company  . 

Following  in  the  path  of  the  Standard 
Oil  Company  of  New  York,  which  won 
page  one  mention  with  an  autogiro  tour 
recently,  the  Beech-Nut  company  is  send¬ 
ing  another  windmill  plane  on  a  barn¬ 
storming  tour  of  the  country.  The  tour 
got  off  to  a  big  start  with  Miss  Amelia 
Earhart,  noted  trans-Atlantic  fiier,  as 
pilot  in  a  cross-country  flight.  The  tour 
made  page  one  when  the  plane  crashed. 

Enna  Jettick,  meanwhile,  is  sending  a 
baby  dirigible  to  various  cities  of  the 
country  and  having  it  pick  up  city  offi¬ 
cials  and  newspapermen  for  short  cruises. 
The  dirigible’s  visit  is  being  accompanied 
by  news-style  advertising  which  shows 
the  bag  in  air,  under  a  caption,  “Dirigible 
\  isits  - !’’ 

■Among  the  first  air  ventures  under¬ 
taken  by  a  national  advertiser  was  that 
of  the  Texas  Oil  Company,  with  Capt. 
Frank  M.  Hawks,  now  the  world’s  avia¬ 
tion  speed  king,  piloting  a  fast  plane 
from  airport  to  airport  across  the  country 
long  before  he  won  his  present  laurels. 


Takes  In  Chicago  Agency 

Blackett-Sample-Hummert,  Inc.,  New 
A'ork,  Chicago  and  San  Francisco  ad¬ 
vertising  agenev.  has  consolidated  with 
Crowell.  Crane,  Williams  &  Co.,  of  Chi¬ 
cago.  The  combined  firms  will  operate 
under  the  name  of  Blackett-Sample- 
Hummert  Inc.,  and  will  be  under  the 
direction  of  Hill  Blackett,  J,  G.  Sample, 
E.  F.  Hummert  and  L.  A.  Crowell. 


Morley  Mats 

arc  recommended 
not  only  to  users  of 
Autoplatc  Machines 
but  also  to 
all  other  stereotypers 

The  Morley  Mat  Economic,  which  sells 
at  1  2  cents,  has  become  extremely  popu¬ 
lar  among  many  users  of  hand-box 
equipment,  as  well  as  among  those 
users  of  Autoplate  Machines  who  do 
not  need  many  casts  per  mat, 

12c  15c  17c  25c 

Try  Them 

Samples  will  be  sent  to  you  on  request. 

Please  specify  gauge,  shrink,  and  maxi¬ 
mum  number  of  casts  per  mat,  and  send 
us  a  copy  of  your  newspaper. 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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Dr.  Daniel  A.  Starch’s  new 
Income  Map  of  the  U.  S.// 


INCOME  MAP  OF  THE  UNITED  STATES 

THE  SIZE  OF  EACH  STATE  INDICATES 
ITS  TOTAL  INCOME 


DAN/a.  snacH 


This  map  reproduced  by  permission  of  Dr.  Daniel  A.  Starch 


Ranks  Texas  as 

The  following  paragraph  was  taken  from  an  article 
about  Dr.  Starch’s  new  income  survey  that  appeared 
in  the  June  issue  of  Tide. 

“First,  as  a  step  toward  determining  incomes  by 
smaller  units,  Dr.  Starch  computed  incomes  by  states. 
Doing  that  he  became  interested  in  an  allied  project, 
made  up  a  distortion  map  showing  each  state  in  its 
buying  power  size.  On  it  may  be  noted  that  four 
states  (New  York,  Pennsylvania,  Illinois,  Ohio) 
covering  more  than  a  third  (34.63%)  of  the  U.  S. 
have,  therefore,  more  than  a  third  of  the  total  income, 
according  to  Dr.  Starch.  Eight  states  (the  four  above 


a  Major  Market 

plus  California,  Texas,  New  Jersey,  Michigan) 
account  for  half  of  the  total  (52.14%).” 

The  size  of  Texas  on  this  income  map  indicates  its 
market  importance  to  national  manufacturers.  Texas 
will  produce  its  share  of  national  volume  if  your 
Texas  advertising  campaign  is  adequate.  The  news¬ 
papers  listed  below  cover  a  big  share  of  the  Texas 
market  and  are  essential  to  your  getting  maximum 
volume  in  this  big  and  important  market  area.  Write 
these  papers  for  specific  information  on  the  market 
they  cover. 


Amarillo  Globe 
Amarillo  News 
Austin  American 
Austin  Statesman 
Beaumont  Enterprise 
Beaumont  Journal 
Dallas  Journal 
Dallas  Morning  News 
Dallas  Times  Herald 
El  Paso  Herald 
El  Paso  Times 
Galveston  Daily  News 


Texas 

The  biggest  market  area  in  the  U.  S. 


Galveston  Tribune 
Houston  Post-Dispatch 
Houston  Chronicle 
San  Antonio  Express 
San  Antonio  Evening  News 
Port  Arthur  News 
Waco  News-Tribune 
Waco  Times-Herald 
Wichita  Daily  Times 
Wichita  Record  News 
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AD-VENTURES 

By  ROBERT  S.  MANN 


The  Boston  Conference  on  Retail  Dis¬ 
tribution,  which  has  set  a  precedent 
of  plain  speaking  on  business  problems, 
lists  outstanding  speakers  in  a  prelimin¬ 
ary  announcement  of  the  1931  conference, 
to  be  held  Sept.  14,  15,  and  16. 

Department  stores  are  represented  on 
the  program  by  Kenneth  Collins,  of 
Macy’s,  New  York;  A.  Lincoln  Filene,  of 
PYlene’s,  Boston ;  D.  F.  Kelly,  The  Fair, 
Chicago;  Benjamin  H.  Namm,  the  Namm 
Store,  Br(X)klyn ;  and  others.  Chain 
store  representatives  are  headed  by  \V.  T. 
Grant;  J.  C.  Penney;  Albert  H.  Morrill 
of  Kroger's.  Newspaper  workers  include 
Louis  Wiley  of  the  Xcw  York  Times; 
Arthur  Brisbane  and  John  Mench,  mer¬ 
chandising  counselor  for  the  Hearst 
Newspapers. 

Paul  T.  Cherington,  marketing  con¬ 
sultant  :  and  Paul  H.  Nystrom  of  Colum¬ 
bia  University,  are  also  on  the  program. 
Other  speakers  represent  various  univer¬ 
sities  and  the  United  States  Department 
of  Commerce. 

*  *  * 

A  TWO-MACHINE  cigarette  factory 
designed  to  catch  the  attention  of 
passers  has  been  opened  by  the  Liggett  & 
Myers  Tobacco  Company  on  the  ground 
floor  of  the  Railway  Exchange  Building, 
Chicago,  and  each  day  turns  out  up  to 
750,'X)0  Chesterfield  cigarettes  under  the 
public  gaze. 

Full-page  advertisements  in  the  Chi¬ 
cago  newspapers  announced  the  opening 
of  the  factory. 

The  plan  is  similar  to  that  followed 
for  years  by  the  American  Tobacco  Com¬ 
pany  in  making  Lucky  Strike  cigarettes 
in  the  show  windows  of  a  Times  Square 
corner  in  New  York.  The  Lucky  factory, 
no  longer  a  novelty,  was  closed  a  few 
months  ago. 

*  *  * 

pLICQUOT  CLUB  COMPANY, 
maker  of  ginger  ale,  is  spending  ap- 
proximateely  ^  per  cent  more  money  for 
advertising  this  year  than  last,  and  will 
further  incease  its  appropriation  in  1932, 
according  to  H.  Earle  Kimball,  president. 
He  told  the  Research  Bureau  of  the  Ad¬ 
vertising  Federation  of  America  this 
week  that,  beginning  with  a  $4,000  appro¬ 
priation  in  1903.  his  enmpapy  had  in¬ 
creased  its  advertisijig  expenditures  every 
year,  including  four  depression  periods, 
and  that  expenditures  have  averaged  well 
over  a  million  dollars  a  year  for  the  last 
six  years. 

“If  we  were  only  planning  for  sales 
during  1931,”  he  continued,  “we  could 
stop  advertising  today  and  reach  this 
year’s  sales  objectives.  An  aviator  at  a 
couple  of  thousand  feet  can  kill  his  mo¬ 
tor  and  reach  a  nearby  field  if  that  were 
as  far  as  he  wanted  to  go.  But  he  keeps 
his  motor  going  and  retains  altitude  be¬ 
cause  he’s  going  somewhere.  Many  a 
business  today  is  ‘losing  altitude’  be¬ 
cause  of  limited  sales  planning  on  the 
part  of  the  executives.’’ 

*  *  * 

1^ EMBERS  of  the  Six-Point  League, 
_  organization  of  newspaper  advertis¬ 
ing  representatives  in  New  York,  will  be 
hosts  to  media  executives  of  advertising 
agencies  at  a  golf  tournament  to  be  held 
July  28  at  the  North  Hills  Golf  Club, 
Douglastown,  L.I.  Invitations  are  being 
sent  out  by  Hill  F.  Best,  president.  George 
A.  Riley  is  chairman  of  the  Golf  Com¬ 
mittee  of  the  League.  The  pre^ram  in¬ 
cludes  a  qualifying  round  of  nine  holes 
in  the  morning,  followed  by  luncheon, 
eighteen  holes  of  golf,  and  dinner.  There 
will  be  two  prizes  for  every  foursome 
which  plays. 

*  •  * 

^  HRIFTY  consumers  will  begin  buy- 
ing  again  “if  copy  writers  will  shake 
off  the  old  ‘word-smith’  complex  and 
desert  literature  for  salesmanship,”  Gates 
Ferguson  told  the  Advertising  Club  of 
St.  Louis  recently.  Mr.  Ferguson,  assist¬ 
ant  general  sales  manager  of  the  Postal 
Telegraph-Cable  Company,  was  in  St. 
Louis  to  make  a  telegraphic  credit  survey 
of  the  United  States  at  the  annual  con¬ 
vention  of  the  National  Retail  Credit 
Association. 


Anew  angle  has  turned  up  on  the 
“Buy  Now”  movement  in  a  newspaper 
campaign  handled  by  Sterling  Beeson, 
Inc.,  Toledo  advertising  agency.  The  cam¬ 
paign,  j)aid  for  by  public  subscription, 
urged  the  selfish  advantages  to  be  found 
in  buying  Toledo-made  products. 

First  copy  was  devoted  to  Willys-Over- 
land  automobiles  and  trucks,  since  the 
Willys-Overland  plant  was  termed  the 
most  important  industry  from  the  stand- 
lK)int  of  employment.  Pointing  out  that 
the  company  spends  $15,000,000  a  year  in 
Toledo  and  Lucas  county  for  materials 
and  supplies  alone,  in  addition  to  its  pay¬ 
roll.  full-iMge  copy  asked  for  “friendly, 
intelligent  and  reasonable  consideration 
of  Toledo-made  products  by  Toledo  pur¬ 
chasers.” 

Sales  of  the  Willys-Overland  Company 
in  its  home  county  two  months  of  the 
campaign  increased  to  25  per  cent  of  all 
cars  sold  there,  the  agency  states,  while 
the  percentage  for  the  previous  year  was 
less  than  10  per  cent,  and  the  percent¬ 
age  nationally  less  than  3  per  cent. 
m  *  * 

INDIA  TEA  GROWERS’  fourth  ypr 
of  advertising  thus  far  is  exceeding 
previous  years  in  extent,  according  to 
Paris  &  Peart,  New  York,  agency  in 
charge  of  the  account.  The  agency 
figures  that  more  than  a  billion  advertis¬ 
ing  messages  will  be  sent  forth  during 
the  year  ending  in  March.  Advertise¬ 
ments  on  varied  schedules  in  561  news¬ 
papers  will  account  for  900,000,000  of 
these  messages,  while  the  campaign  also 
includes  cooking  schools,  talkies,  maga¬ 
zine  space,  school  lectures,  grocery  pub¬ 
lications,  booklets,  broadcasting,  and 
posters. 

A  fund  “approaching  a  million  dollars,” 
it  is  stated,  has  been  spent  in  cooperative 
advertising  of  the  “Map  of  Incjia”  label. 

Newspaper  schedules  call  for  insertions 
at  least  monthly  and  in  many  cases  from 
three  to  six  times  a  month. 

*  *  * 

OUND  psychology  is  evident  in  the 
wave  of  advertisements  telling  the  pub¬ 
lic  about  business  successes.  John  David, 
men’s  clothing  firm.  New  York,  is  among 
the  latest  to  adopt  the  plan.  In  a  six- 
column  newspaper  advertisement  it  an¬ 
nounced  this  week  that  the  first  six 
months  of  1931  showed  an  increase  of 
31.7  per  cent  in  number  of  garments 
spld,  and  6.2  per  cent  in  dollar  volume 
for  the  several  stores,  compared  with 
the  first  half  of  1930. 

mm* 

JUNE  department  store  sales  are  re¬ 
corded  at  96  on  the  Federal  Reserve 
Board’s  index,  which  makes  allowance 
for  number  of  business  days  and  for  sea¬ 
sonal  changes.  The  index  for  May  is 
reported  at  97  and  for  April  at  106.  The 
1923-25  average  is  taken  as  100. 

On  an  average  daily  basis  the  pre¬ 
liminary  figures  show  a  decrease  of  6 
per  cent  from  May  to  June,  and  3  per 
cent  from  June,  1930,  to  June,  1931.  The 
aggregate  for  the  first  half  of  the  year 


LUDLOW 
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design  of  modern 
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LUDLOW  TYPOCRAPH  CO. 
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is  reported  as  9  per  cent  below  lliat  for 
the  first  half  of  1930. 

*  ♦  ♦ 

CARROLL  R.\GAN,  of  Graves, 
McCleish  and  Campbell,  New  York 
agency,  has  been  announced  as  winner  of 
a  prize  offered  for  the  best  four-part 
male  chorus  song  to  be  dedicated  to  the 
Advertising  Club  of  New  York.  He 
wrote  both  music  and  words  for  the 
winning  song  entitled  “Mosques  and 
Minarets.” 


Client*  Fete  Agency 

Badger  &  Browning,  Inc.,  advertis¬ 
ing  agency  of  Boston  on  the  occasion 
of  its  second  anniversary  last  week  was 
tendered  a  surnrise  dinner  by  its  many 
clients  at  the  Parker  House,  Carroll  J. 
Swan,  prominent  Hub  advertising  man, 
was  toastmaster  with  C.  R.  Flint  of  the 
Knit  Goods  Specialty  Company  of  Chico¬ 
pee  Falls,  the  first  client  of  Badger  & 
Browning,  extending  felicitations  on  be¬ 
half  of  all  the  companies  represented. 
Joseph  T.  Badger,  president  of  the  firm, 
responded  on  behalf  of  his  organization. 


Direct*  Pix-Up  Account 

The  Boston  office  of  Doremus  &  Com¬ 
pany  has  been  chosen  to  direct  the  adver¬ 
tising  of  the  Wallace-Roberts  Company 
of  Canton,  Mass.,  makers  of  Pix-Up,  a 
preparation  to  relieve  the  after-effects  of 
alcohol.  Newspapers,  magazines  and 
business  papers  will  all  be  used. 


Degen  Join*  New  York  Agency 

Robert  F.  Degen,  who  for  1 1  years 
was  advertising  manager  for  George 
Borgfeldt  &  Co.  of  New  York,  and  more 
recently  manager  of  the  toilet  goods  divi¬ 
sion  of  Frederick  Stearns  &  Co.  of  De¬ 
troit.  has  joined  the  service  department 
of  Erwin,  Wasey  &  Co.  of  New  York. 


Appoint*  Addi*on  Var*,  Inc. 

Addison  Vars,  Inc.,  has  been  appointed 
by  the  Bordeaux  Laboratories,  Inc.,  Al¬ 
bany,  N.Y.,  manufacturers  of  steam 
generator  heating  systems,  to  handle  their 
advertising  account. 


ESTES  A  VICE-PRESIDENT 

The  board  of  directors  of  Oberfelder- 
Franken,  Inc.,  New  York  agency, 
elected  Bernard  Estes  a  member  of  the 
board  and  vice-president  in  charge  of 
marketing  and  merchandising.  He  was 
formerly  with  the  Charles  B.  Coxhead 
organization,  and  prior  to  that  with  the 
Fairchild  Publications  and  Metropolitan 
Life  Insurance  Company. 


We*tinghou*e  Account  Divided 

The  account  of  Westinghouse  Electric 
&  Mfg.  Co.,  Pittsburgh,  Pa.,  and  Mans¬ 
field,  O.,  is  now  divided  between  Henri, 
Hurst  &  McDonald,  58  East  Washii^;. 
ton  street,  Chicago  who  handle  all  refrig, 
erator  advertising  and  Fuller  &  Smith 
and  Ross.  Cleveland,  O.,  agency,  who 
handle  radio  advertising. 


AD  TIPS 


Lee  E.  Donnelley  Company,  1746  Union  Tniit 
niiildlng,  Cleveland.  Will  make  up  lists  durlni 
August  for  the  Ney  Manufacturing  Company, 
Canton,  Ohio. 

Feoheimer,  Frank  le  Spedden,  Ino.,  1224  Mac¬ 
cabees  Building.  Detroit.  Placing  account  lor 
the  Fruehauf  Trailer  Company,  Detroit. 

Klau.Van  Fietersom-Dunlap-Aasociatea,  lac., 
744  North  4th  street,  Milwaukee.  Now  hand¬ 
ling  account  for  the  Zenith  Manufacturing  Clr- 
poration,  .Milwaukee. 

Mace  Advertising  Agency,  I/ehmann  Building, 
Peoria,  Illinois.  Will  make  up  lists  during  the 
month  of  August  fur  Farm  Tools,  Inc.,  Mane- 
Ucld,  Ohio. 

Jay  H.  Haish  Company,  400  South  Main 
street,  Marlon,  Ohio.  Placing  account  for  the 
Il.vdraulic  Press  Manufacturing  Company,  .Mount 
Gilead,  Ohio. 

Moser  &  Cotins,  Brown  &  Lyon,  Inc.,  420  Lei- 
ington  avenue.  New  York.  tVill  make  up  listi 
during  the  month  of  August  for  H.  G.  McFad- 
din  &  Company,  Inc.,  New  York. 

Bedfield-Coupe,  Inc.,  247  Park  Avenue,  New 
Y'ork.  Placing  account  for  Charles  F.  Matt- 
lage  &  Sons,  Inc.,  New  York,  imckers  of  Heney 
Moon  Brand  Orange  Juice  and  Y'ou-.\II  Brand 
French  Salad  Dressing. 

Koche  AdTertising  Company,  310  South  Michi¬ 
gan  avenue,  Chicago.  Said  to  be  issuing  copy 
to  newspapers  on  the  National  Toilet  Company, 
Paris,  Tenn. 

P.  P,  Willis  Corporation,  lO.I  West  Adame 
street,  Chicago.  Will  make  up  lists  during  the 
month  of  August  for  the  Spencer  Heater  Com¬ 
pany,  Wllliamsimrt,  Pa. 
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ONE  PRICE  TO  ALL 

is  the  Inviolable  policy  in  the  sale  of  Certified  Dry 
Mats. 


NO  COMPROMISE  WITH  QUALITY 

is  the  inviolable  policy  in  the  manufacture  of  Cer¬ 
tified  Dry  Mats. 

The  performance  of  Certified  Dry  Mats  over  a  period  of 
years  speaks  far  more  eloquently  than  anything  we  can  say 
about  our  product.  That  is  why  we  respectfully  suggest  that 
you  try  some  Certifieds  in  your  own  plant,  under  your  own 
working  conditions. 

If  you  prefer  samples  we  will  gladly  supply  them  to  you  free 
of  charge  and  without  obligating  you  in  any  way. 

A  case  of  500  mats  will  enable  you  to  make  a  thoroughly 
comparative  trial  so  that  you  can  properly  evaluate  Certi¬ 
fied  Dry  Mats  for  their  fine  working  qualities  and  superior 
printing  which  they  make  possible. 

Forget  pricel  Use  quality  at  the  right  pricel  It  paysl 

CERTIFIED  DRYMATCORFORAnON 

Madison  Avenue  ^ New\brk.*HY. 
fbrd^nthb/er  sforwo^lgj/ng  ijse  CerMM  Dry  Mats 

AUMINTHC  ILftA. 
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A  bulletin  board 

tbat  talks  ! ! 


Long  a  magnet  for  crowds,  a  bulletin  board  becomes  still  more  effective  when  it  comes  to 
life  and  speaks!  When  a  reporter’s  voice  reads  live  news  items  over  the  Western  Electric  Public  Address 
System,  papers  sell  fast  among  the  listeners.  The  Public  Address  System  consists  of  apparatus  for  picking 
up  sound,  amplifying  it  and  distributing  it  to  one  point  or  many.  Standards  of  sound  reproduction  are 
high  just  as  you’d  expect  from  equipment  built  by  the  makers  of  Bell  Telephones. 


Western  Electric 

PUBLIC  ADDRESS  AND  MUSIC  REPRODUCTION  SYSTEMS 
Distributed  by  GRAYBAR  Electric  Company 


!  i 

I  GRAYBAR  ELECTRIC  CO.,  | 

Graybar  Building,  New  York,  N.Y.  | 

I  Gentlemen:  Please  send  us  the  story  of  the  | 
I  Public  Address  System.  | 


1^  CITY . STATE .  j 


Editor  Sc  Publisher  The  Fourth  Estate  for  July  11, 


SIMPLE  FILING  SYSTEM  FOR  SMALL 
DAILY  DESCRIBED  BY  LIBRARIAN 


Master  Card  Index  and  5  by  1 1  H  Inch  Envelopes  for  Clippings 
Used — Only  Fifteen  Minutes  Daily 
Spent  in  Filing 


By  GEORGE  V.  MATHER 

Librarian,  Albion  (Micb.)  Evening  Recorder 

4X  arson  trial  was  in  progress  in  the  are  also  given  to  a  large  number  of 
ralhf.nn  ('nnntv  Mich.,  circuit  court  biotrrauhical  sketches  on  local  citizens  on 


*  Calhoun  County,  Mich.,  circuit  court  biographical  sketches  on  local  citizens  on 
a  few  weeks  ago.  The  defense  lawyers,  file  in  the  office. 


fighting  for  an  acquittal,  were  quite  cer-  .X  separate  index  deals  with  persons 


tain  that  a  fire  had  occurred  in  the  build-  in  the  community  who  have  criminal 
ing  eight  or  nine  years  ago.  Yet  one  of  records  and  is  kept  in  a  manner  similar 


the  principal  witnesses  for  the  state,  the  to  police  files.  It  is  especially  valuable 
owner  of  the  building,  could  recall  no  in  communities  where  the  police  do  not 


such  fire.  By  proving  that  a  fire  had  keep  detailed  records  on  all  persons  ar- 
occurred  before,  the  defense  hoped  to  dis-  re.sted  locally.  Often  several  months 


credit  this 
testimony. 


elapse  between  the  arrest  and  trial  of  a 
criminal.  In  the  meantime,  detaijs  be- 


Defense  representatives  spent  nearly  come  vague  in  the  reporter’s  memory  and 
half  a  day  in  searching  the  musty  files  of  prolong^  search  of  the  old  issues  of  the 


the  Albion  lizwning  Recorder  before  find-  paper  is  neces.sary  without  this  file. 


ing  the  story  of  that  fire.  Had  that  fire  In  starting  a  small  city  clipping  file 


occurred  in  the  last  three  years,  no  such  not  too  many  sub-divisions  should  be 
long  and  tiresome  search  would  have  used  at  first.  The  better  way,  we  found. 


been  necessary.  Since  the  end  of  1928,  was  to  start  with  only  30  or  40  sub- 
the  Recorder  has  maintained  a  clipping  divisions  and  to  make  further  divisions 


and  filing  system  so  that  stories  can  be  when  a  number  of  clippings  dealing  with 


easily  and  quickly  discovered 


Our  filing  system  is  simple.  The  Re-  gathered. 


a  particular  activity  or  institution  are 


corder  with  its  circulation  of  less  than 
3,000  is  unable — like  most  small  news- 


All  material  which  records  important 
events  should  be  placed  in  the  files.  The 


papers — to  spend  much  on  its  library,  acid  test  of  future  use  should  be  applied 
In  fact,  I  do  not  average  more  than  15  to  every  clipping.  There  are  so  many 


minutes  a  day  in  keeping  up  this  index  athletic  events  in  Albion  that  our  policy 
and  filing  system.  Regular  reportorial  is  to  clip  only  stories  of  unusual  contests 


duties  occupy  most  of  my  time. 


and  season  summaries.  Especially  is 


The  system  is  one  that  any  small  paper  the  Recorder  on  the  lookout  for  histori- 
can  use  at  a  minimum  of  cost.  It  was  cal  material  to  fill  in  the  many  big  gaps 


adopted  after  the  editorial  department  in  the  history  of  Albion  and  vicinity. 


was  convinced  that  the  old  loose-leaf  To  any  newspaper  contemplating  a 


reference  system  was  inadequate.  When  similar  index  and  file  there  should  be 
a  reference  was  looked  up  under  the  old  one  word  of  warning :  Do  not  expect  too 


system,  which  was  used  for  four  years,  much  in  return  on  the  investment  in  such 
it  was  necessary  to  drag  the  large  bound  a  system  for  two  or  three  years.  It 


volumes  off  the  shelves.  They  were  too  takes  time  to  accumulate  a  sufficient  fund 
big  to  be  placed  comfortably  on  a  re-  of  knowledge  to  be  of  real  value  just  as 


porter’s  desk  and  first  column  stories  it  takes  several  years  before  a  child 
were  usually  pulled  over  out  of  sight  in  burins  to  sl|pw  the  knowledge  stored  up 
the  binding.  in  its  brain. 

The  essentials  of  the  Recorder  system  - 


are  a  master  card  index  and  clippings.  BARRED  FROM  EXECUTION 

which  are  filed  in  5”  bv  lU-i"  envelopes.  _ 

These  are  large  enough  so  that  a  story  a  ^ot  for  “Good  of  Society,”  OkU- 


half  column  long  and  two  columns  wide 
can  be  placed  within  without  folding. 
This  system  mav  seem  out  of  date  to 


home  Governor  Tell*  Pres* 

Asserting  his  belief  that  newspaper 


some  librarians  on  large  newspapers,  but  descriptions  of  legal  executions  are  not 


is  both  adequate  and  comparatively  inex-  for  the  “good  of  society,’’  Governor  W. 


pensive  for  the  small  paper.  Two  filing  H.  (.Mfalfa  Rill)  Murray  announced  in 
case  sections  and  two  large  filing  drawers  Oklahoma  City  July  7,  he  would  issue  no 


suffice  for  all  of  the  Recorder  index  and  passes  for  newspai)ermen  to  witness  the 


files  at  present. 


electrocution  of  Paul  Cole  at  the  State 


All  of  the  material  included  in  the  files  Penitentiary  July  8. 


is  local  in  scope.  The  limited  space  former  secretary  of  the  Seminole 


available  in  a  small  newspaper  is  not  bounty  Election  Board,  was  convicted  of 
sufficient  to  allow  the  filing  of  long  billing  Ernest  Irby,  a  Wewoka  druggist 


sufficient  to  allow  the  filing  of  long  killing  hrnest  Irby,  a  Wewoka  druggist 
special  articles  dealing  with  national  Cole’s  business  associate,  just 


events.  Press  associations,  now  that  before  Irby  was  to  appear  as  a  witness 
leased  wires  are  common,  are  constantlv  aRaii'st  Cole  in  a  liquor  conspiracy  case. 


leased  wires  are  common,  are  constantlv  aRamst  C  ole  m  a  liquor  conspiracy  case. 

furnishing  a  sufficient  amount  of  histori- - 

cal  and  interpretive  dispatches  on  all  im-  WON  IN  TWO  ELECTIONS 

portant  national  and  world  events.  This  _ 

leaves  the  scope  of  the  small  newspaper’s  Colorado  Publisher  Supported  by 


library  to  local  events,  including  county 
and  perhaps  some  state  affairs. 

The  master  index  is  composed  of  5” 


Voter*  on  Two  I**ue* 

Walter  Walker,  miblishcr  of  Grand 


hv  3”  cards.  In  this  file,  are  plac^  Junelion  (Colo.)  Daily  ')cntinel  has 
cards  telling  of  all  marriages  and  deaths.  victorious  twice  within  60  days 


A  cross-reference  card  is  also  placed  municiiwl  elections. 


under  the  maiden  name  of  each  bride.  On  ,  election,  the  Sentmel  de- 


the  bridegroom’s  card  and  on  all  death  ^  plan  to  bond  the  city  for  $750,000 

cards,  the  clipped  story  is  nastt'd.  with  f<^r  a  new  lighting  system.  In  the  sec- 


date  when  it  appeared  iir  the  ’paper  "nd  election,  after  obtaining  reduced  rates 
stamped  on  it.  In  this  way.  all  details  f"*!  agreement  to  build  two  large  new 


of  such  events  can  be  quicklv  obtained  plants  at  a  cost  of 

without  consulting  the  clipping  enveloiies  ^*^^.000  to  develon  farming  districts,  the 


or  the  bound  files. 


Sentinel  successfullv  advocated  granting 


It  may  seem  absurd  to  “big  time"  ^  ^-V^ar  lighting  contract  to  The 
newspapermen  and  to  librarians  to  in-  '  ublic  Service  Company  of  Colorado. 


elude  a  card  on  every  marriage  and 
death,  but  in  a  small  city  these  are  items 
which  are  often  referred  back  to  and  in 
these  items  much  information  not  other¬ 
wise  obtainable  as  to  relatives,  etc.,  is 
given. 


GANNETT  STARTS  LIBRARY 

A  circulating  library  of  newspaper 
literature  has  lieen  started  for  employes 
of  the  Frank  E.  Gannett  group  of  news¬ 
papers.  The  library,  which  contains  lead- 


Other  cards  placed  in  the  master  index  ing  works  of  fiction  and  non-fiction,  is  at 
refer  those  in  search  of  information  to  the  office  of  the  Rochester  (\.Y.)  Times 


articles  which  have  been  clinped  and  I’nion.  Gannett  employes  may  obtain  the 


placed  in  envelones  captioned  as  books  by  mail  without  any  charge,  and 
“Persons  Honored.”  Cross-references  maj'  keep  them  for  two  weeks. 


HOLLYWOOD  NEWS  OCCUPIES  PLANT 


New  $.5(K),000  home  of  the  Hollywood  (Cal.)  News. 


WITH  more  than  10,000  people  attend¬ 
ing,  the  Hollywood  (Cal.)  Nezvs, 
published  by  Col.  I.  C.  Copley,  formally 
opened  its  new 


plant  at  1.545  - 

North  Wilcox 
avenue,  the  after- 
noon  and  evening  I 

The  structure,  JPK 

two  stories  in  v  _ 

height,  and  occu-  V  "W' 

pying  a  ground  if  ae  M 
area  145  by  145 
feet,  with  a  total 
floor  space  of  65,- 
000  square  feet,  i 

represents  a  to- 

tal  investment  of  VV.  U  Bef.be 

$500,000  in  land, 

building  and  new  equipment.  The  build¬ 
ing  is  of  modern  Spanish  style  of  archi¬ 
tecture,  of  reinforc^  concrete  and  steel, 
engineered  to  carry  an  additional  four 
stories  whenever  expansion  makes  such 
an  addition  necessary. 

The  building  is  finished  with  buff 
stucco.  In  front  are  14  piers,  fluted  and 
topped  with  terra  cotta  caps.  An  archi¬ 
trave  of  terra  cotta  borders  the  windows 
in  front  of  the  building  and  the  main  en¬ 
trance.  Over  the  entrance  is  a  large  dec¬ 
orative  tile  panel.  At  one  end  is  a  rep¬ 
resentation  of  a  Franklin  hand  press  of 
1730,  while  at  the  other  end  is  a  section 
of  a  mrKlern  1930  press. 

.X  IS-fixit  driveway  at  the  extreme 
north  side  of  the  Wilcox  avenue  frontage 
extends  around  the  building.  Windows 
are  of  steel  sash  type,  glazed  with  wire 
plate  glass,  except  on  the  first  floor  front. 
The  latter  windows  and  the  entrance  door 
have  aluminum  frames  with  a  sand  blast 
finish.  .X  base  course  across  the  front  of 
the  building  is  of  granite,  polished  black 
and  five  feet  in  height.  The  entrance 
d<K)rs  are  bronze. 

Immediately  inside  the  main  entrance 
is  the  lobby  with  a  customers’  counter 
separating  the  general  and  business  offices 
from  the  public.  Here  are  located  the 
display  and  classified  advertising  depart¬ 
ments,  the  auditor’s  and  bookkeeper’s 
offices,  the  circulation  department,  mailing 
and  newspaper  hoys’  room,  the  vault  and 
part  of  the  press  room,  which  extends  up 
from  the  basement. 

Palacio  tiling,  with  hlack  marble  base 
is  used  for  flooring  in  the  lobby  and  pub¬ 
lic  space.  The  walls  are  panelled  with 
mahogany  wainscoting.  The  counters 
and  interior  woodwork  of  the  general  and 
business  offices  are  of  mahogany. 

Leading  from  the  lobby  is  the  handsome 
stairway  with  palacio  treads  and  hand¬ 
decorated  tile  risers.  Balustrades  are  of 
wrought  iron. 

On  the  second  floor,  immediately  off  the 
stairway,  is  the  general  manager’s  and 
managing  editor’s  offices,  while  adjoining 
them  and  visible  from  the  latter’s  office  is 
the  city  room.  Next  the  city  room  is 
the  telegraph  room,  telephone  room. 


library  and  photographer’s  quarters.  To 
the  rear  is  the  engraving,  art  stereotyping 
and  composing  departments.  There  are 
shower  and  rest  rooms  on  the  second 
floor.  Acoustic  plaster  is  used  to  finish 
walls  and  ceilings. 

The  news  room  is  32  by  74  feet  in  size 
and  it,  like  the  other  rooms  on  the  second 
floor,  has  saw-tooth  skylights  that  give 
both  light  and  ventilation,  with  direct 
.sunlight  eliminated. 

In  the  basement  Is  located  the  new 
lOO-ton  Goss  multiple  unit  press. 

The  job  printing  department,  paper 
and  record  storage  rooms,  transformer 
and  electrical  and  boiler  rooms  are  also 
located  in  the  ba.sement. 

The  job  shop  in  the  front  part  of  the 
basement  is  lighted  through  the  sidewalk 
by  sidewalk  lights.  It  is  27  by  81  feet 
in  size. 

Provision  has  been  made  for  an  in¬ 
crease  in  press  space  of  150  per  cent  to 
care  for  growing  needs. 

A  form  lift  has  been  installed  to  con¬ 
vey  type  plates  from  the  stereotyping 
room  to  the  pressroom. 

In  the  last  two  years.  Col.  Copley  has 
built  four  modern  new  newspaper  plants 
in  California:  Santa  Monica  Outlook, 
Long  Beach  Sun,  Alhambra  Post-Advo- 
cate  and  Hollywood  News,  representing 
a  total  investment  of  $2.000,(KK).  All 
buildings  are  two  stories  and  basement 
structures.  Plans  are  now  under  way 
for  a  new  building  for  the  Pasadena 
Post. 

Founded  Nov.  1,  1921,  with  almut  30 
employes,  the  Hollywood  News  has  ex¬ 
panded  rapidly  until  it  now  has  175  em¬ 
ployes,  besides  250  carriers. 

Executives  of  the  News  includes  \V.  L. 
Beebe,  general  manager ;  E.  A.  Powell, 
business  manager,  and  Donald  H.  I.(?ng, 
managing  editor. 


BERKSON  JOINING  A.P. 

Seymour  Berkson,  reporter  for  the 
Chicago  Herald  and  Examiner  for  the 
past  six  years,  will  join  the  New  X’ork 
staff  of  the  Associated  Press  July  13. 
Berkson’s  stories  on  bail  bond  practices 
in  Chicago  resulted  in  legislation  being 
passed  that  eliminates  certain  unscrupu¬ 
lous  practices  on  the  part  of  profes¬ 
sional  bondsmen. 


GOVERNOR  LAUDS  CARTOON 

Jerry  Costello,  cartoonist  for  the 
Albany  (N.Y.)  Ezrning  Nezvs,  recently 
received  a  iier.sonal  letter  of  coin- 
mendation  from  Governor  I'ranklin 
R<K)sevelt  for  his  cartoon,  “Gexlspeed, 
attending  the  governor’s  departure  for 
Europe  to  visit  his  sick  mother. 


H.  M.  VAN  DUSEN  MARRIES 


H.  M.  Van  Dusen,  circulation  man¬ 
ager  of  Syracuse  (N.X’.)  .-^oKriia/- 
American,  was  married  to  Miss  Ethel 
Stern,  of  Qiicago,  June  30,  in  Cincago 
Mr.  Van  Dusen  was  formerly  circula¬ 
tion  manager  of  Chicago  Evening  Post’ 
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Speed  Your  Delivery 
:  -  20  PER  CENT 


A  Partial  List 
of  Newspapers 
Operating  Whites 

Akron  Times-Press 
Atlanta  Conotitution 
Atlanta  Georgian 
Atlanta  Journal 
Baltimore  American 
Baltimore  Sun 
Birmingham  Poal 
Boston  American 
Boston  Globe 

Bronx  (N.  Y.)  Home  News 
Brooklyn  Standard-Union 
Brooklyn  Times 
Buffalo  Evening  News 
Camden  Courier-Post 
Chicago  American 
Chicago  Daily  News 
Chicago  Herald-Examiner 
Cincinnati  Post 
Christian  Science  Monitor 
Cleveland  News 
Cleveland  Plain  Dealer 
Geveland  Press 
Columbia  (S.  C.)  Record 
Charlotte  Observer 
Dallas  News 
Davenport  Times 
Detroit  Free  Press 
Detroit  News 
Detroit  Times 
Erie  Times 
Florida  Times-Uni<)n 
Fort  Wayne  News-Sentinel 
Houston  Post 
Knickerbocker  Press 
La  Lucha  (Havana) 

Los  Angeles  Examiner 

Los  Angeles  Times 

Loo  Angeles  News  Company 

Louisville  Courier-Journal 

Memphis  Commercial  Appeal 

Metropolitan  News  Co.  (New  York) 

Miami  Daily  News 

Miami  Herald 

Milwaukee  Journal 

Mianeapolia  Journal 

Minneapolis  Tribune 

Montreal  Gaxette 

Montreal  La  Presse 

Montreal  Daily  Star 

Nashville  Tennessean 

Nebraska  Farmer 

Newark  (N.  J.)  News 

New  Bedford  Standard  and  Mercury 

New  Orleans  Item-Tribune 

New  York  American 

New  York  Dally  News 

New  York  Journal 

New  York  World-Telegram 

New  York  Times 

Niagara  Falls  Gaxette 

Oakland  Tribune 

Omaha  Bee-News 

Omaha  World-Herald 

Oregon  Journal 

Fawtucket  Times 

Philadelphia  Inquirer 

Philadelphia  Public  Ledger 

Philadelphia  Record 

Passaic  News 

Portland  (Ore.)  News 

Pittsburgh  Press 

Providence  Journal 

Beading  Eagle 

8t.  Louis  Post  Dispatch 

81.  Paul  Daily  News 

8t.  Paul  Dispatch-Pioneer  Press 

8cranton  Times 

8eattle  Times 

8hreveport  Times 

8pokane  Spokesman-Review 

Tampa  Tribune 

Toronto  Mail  and  Empire 

Toronto  Star 

Wall  Street  Journal 

Washington  Herald 

Washington  News 

Washington  Star 

Washington  Times 

Wichita  Eagle 

Worcester  Telegram 

Toungstown  Vindicator 


WHITE  now  offers  a  truck  designed  specifi¬ 
cally  for  newspaper  delivery  service  .  .  . 
the  new  Model  60-Ka, 

Drop  frame  chassis  design,  permitting  the 
driver  or  jumper  to  step  from  the  curb  directly  to 
the  floor  of  the  truck  and  six-cylinder  flexibility 
assure  more  work  per  hour — speeding  up  delivery 
service  20  per  cent  .  .  o  an  important  factor  in 
a  newspaper’s  continuous  race  against  time. 

The  Model  60-K  is  a  notable  addition  to  the 
complete  line  of  White  Trucks  which  for  years 
have  given  dependable  and  economical  service  to 
newspapers  throughout  the  country.  Additional 
information  can  be  secured  from  the  White  branch 
or  dealer  in  your  city  or  by  writing  The  White 
Company,  Clevelan<l,  Ohio. 


Fmatmrea  of  Neu> 
Dvliver^  Trmck 

1.  Easy  to  handle. 

2.  Three  wheelbases  as  low 
as  112-inche8  give  short 
turning  radius. 

3.  Six-cylinder  engine  and 
four  wheel  brakes  assure 
better  fierforniance  and 
flexibility. 

4.  Ample  space  to  carry  46 
bundles  of  1(N)  pa|)ersof 
40  pages  each. 

3.  Plenty  of  |>oster  spaire. 

O.  De{>endability,  Durabil¬ 
ity  and  1a)w  Operating 
cost  found  in  all  White 
Trucks. 


/ 


t  COMPLETE  LIXE  OF  FOUR  AXD  SIX-CYLIXDEK  NEWSPAPER  TRUCKS 
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Circulation 


KENTUCKY  BOYS  WIN 


DESCRIBES  OPERATION 
OF  BRANCH  UNITS 


M. 'W.  Halmbacher  Say*  Circulation 
Stations  Increase  New  Business, 
and  Tells  Experience  of  Hi* 
Papers  in  Oklahoma  City 


Although  the  cost  of  operating  branch 
circulation  stations  is  more  than  the  cost 
of  spotting  carriers’  bundles  to  conven¬ 
ient  corners,  the  “per  subscriber”  cost 
is  less,  due  to  increased  business,  M.  W. 
Halmbacher,  circulation  manager  of  the 
Oklahoma  City  Daily  Oklahoman  and 
Times,  said  recently  before  members  of 
the  International  Circulation  Managers 
Association. 

Mr.  Halmbacher  based  his  observa¬ 
tion  on  his  experience  in  Oklahoma  City. 
“Prior  to  our  operation  of  branch  sta¬ 
tions,”  he  said,  “our  city  circulation  for 
several  years  made  little  progress.  The 
population  of  Oklahoma  City  during  the 
year  1920  was  91,295.  The  combined 
city  circulation  of  the  Oklahoman  and 
Times  at  that  time  was  only  29,440. 

“E>uring  1924,  four  years  later,  our 
population  increased  to  116,000,  showing 
a  i^pulation  increase  of  25,185,  while 
during  this  same  period  the  Oklahoman 
and  Times  combined  increase  amounted 
to  only  6,537.  Considering  the  average 
family  to  consist  of  4%  people,  we  fell 
short  4,660  subscriptions  or  40  per  cent 
of  keeping  up  with  our  population 
grou'th. 

“Branch  stations  were  installed  dur¬ 
ing  1926.  In  comparison  with  1924  (a 
year  prior  to  its  installation)  we  had  a 
59  per  cent  increase  in  population  while 
our  circulation  increase  was  130  per  cent. 
While  our  operating  expense  of  city  cir¬ 
culation  increased  110  per  cent  during 
this  time  a  large  part  of  this  increase 
was  due  to  increased  population  and 
circulation.  The  ‘per  subscriber’  cost 
decreased  10.4  per  cent.” 

Among  the  advantages  of  branch  sta¬ 
tions  Mr.  Halmbacher  cited  better  serv¬ 
ice  to  subscribers  and  production  of  new 
business. 

The  chief  disadvantage,  he  said,  was  in 
finding  men  who  could  handle  boys  in 
large  groups. 

Carriers  Show  Selling  Ability 

A  carrier  salesmanship  demonstration 
contest  featured  the  recent  annual  meet¬ 
ing  of  the  newspaper  boys  of  the  At¬ 
lanta  Journal.  The  meeting  was  to 
stimulate  interest  in  the  purposes  of  the 
International  Circulation  Managers  As¬ 
sociation  newspaper  boy  welfare  com¬ 
mittee.  Seven  Journal  teams  competed 
in  the  contest  which  consisted  of  skits 
demonstrating  correct  newspaper  selling 
methods. 


LouisTille  Times  Contestants  Best  in 
Marble  Tournament 

Johnny  Jefferies,  12  _  years  old,  of 
Greenville,  Ky.,  representing  the  Louis¬ 
ville  Times,  won  the  annual  national 
marble  tournament  at  Ocean  City,  N.J., 
the  finals  of  which  were  held  Friday, 
June  26. 

Johnny  emerged  victor  and  his  buddy, 
Harley  Corum,  also  12,  of  Louisville, 
Ky.,  was  the  runner-up.  Harley  also 
was  a  representative  of  the  Louisville 
Times,  having  won  the  city  contest,  while 
Johnny  captured  the  state  territorial 
contest. 

Both  boys  competed  with  46  other 
contestants  from  all  parts  of  the  United 
States  and  Canada  in  the  national  meet, 
which  is  sponsored  by  the  central  group 
of  the  Scripps-Howard  newspapers. 

Miss  Gladys  Sullivan,  of  the  Courier- 
Journal  and  Times’  promotion  depart¬ 
ment,  had  charge  of  the  elimination  con¬ 
tests  that  selected  the  two  Kentucky 
champions.  She  also  chaperoned  the 
youths  on  their  trip  to  the  national  meet. 


Awards  “Yo-Yo”  Prizes 

The  Fall  River  (Mass.)  Herald  News 
awarded  $150  in  prizes  to  18  winners  in 
its  Yo  Yo  contest  staged  in  a  local 
th^tre  last  week.  John  Kerney  of  the 
editorial  staff,  son  of  James  Kerney, 
Trenton,  N.  J.  judge  and  newspaper 
publisher,  was  contest  editor. 


Conducts  Classified  Contest 

To  stimulate  interest  in  the  want  ad 
section  the  Council  Bluffs  (la.)  Non- 
/>areil  is  conducting  a  “search  and  find” 
contest.  Names  of  residents  each  day 
are  inserted  in  various  places  of  the 
section.  Those  whose  names  appear 
are  asked  to  clip  it  out  and  present  it 
at  the  business  department  where  they 
are  given  a  large  package  of  salt  free 
of  charge. 


Starts  Airplane  Delivery 

The  Newark  (N.J.)  Evening  News 
last  week  started  its  airplane  service  to 
resorts  along  the  Jersey  shore.  The 
paper’s  Wall  street  edition  is  carried 
from  Newark  to  a  Spring  Lake,  N.J., 
flying  field  in  30  minutes. 

Garden  Prizes  Awarded 

The  Grand  Rapids  (Mich.)  Press, 
July  3  distributed  five  prizes,  totaling 
$100.  to  the  winners  of  its  Yard  and 
Garden  contest.  The  contest,  which 
was  started  last  spring,  attracted  ap¬ 
proximately  3.^0  persons. 


Carrier*  Visited  Caverns 

Fifty  PA  Paso  (Tex.)  Times  carriers, 
with  three  members  of  the  circulation 
staff,  were  given  a  free  trip  recently 
through  Carlsbad  Caverns.  Carlsbad. 
New  Mexico.  H.  S.  Hunter,  editor  of 
the  Times,  accompanied  the  party. 


Publishes  Rodeo  Edition 

.\  Kiwanis  rodeo  edition  of  the  Elk 
City  (Okla.)  Ne^vs  published  June  16 
was  sent  to  all  communities  of  the  Elk 
City  trade  territory,  inviting  readers  to 
attend  the  benefit  rodeo  of  the  Kiwanis 
Club  June  19. 


Giving  Sport  Information 

The  Mobile  ( Ala.)  Register  has  in¬ 
stalled  a  service  telephone  line  to  give 
sport  fans  information.  It  is  open  four 
hours  daily  after  the  baseball  games  and 
materially  lightens  the  load  of  the  cen¬ 
tral  telephone  exchange. 


Sponsors  Autogiro  Contest 

The  Bridgeport  (Conn.l  Post-Tele¬ 
gram  is  sponsorii^  what  is  believed  to 
be  the  first  autogiro  model  contest  ever 
Staged.  The  contest,  open  to  boys,  will 
^  held  July  17th  at  the  State  Armory 
in  conjunction  with  a  regular  airplane 
model  cemtest  staged  by  the  papers  in 
collaboration  with  Leavitt’s  department 
store. 


Sponsoring  Bicycle  Meet 

The  Newark  (N.J.)  Star-Eagle  is 
conducting  its  annual  bicycle  meet  for 
bovs  under  16  at  Weequahic  Park  half- 
mile  track  on  July  12. 


SUSPENDS  DAILY  PUBLICATION 


Printed  Golf  Score  Card 

The  Abilene  (Tex.)  Reporter-News 
recently  printed  on  the  sports  page  a 
chart  providing  for  a  3  months  record 
for  individual  golf  scores,  under  the 
heading.  “Your  Summer  Golf  Game  for 
Better  or  for  Worse.” 


Adds  Magazine  Section 

The  Pueblo  (Colo.)  Star-Journal  re¬ 
cently  added  a  12-page  magazine  section 
to  its  Sunday  edition. 


Franklin  Time*  Enter*  Semi-Weekly 
Field  in  Malone,  N.  Y. 

The  Malone  (N.Y.)  Franklin  Timet 
a  morning  paper  published  by  the  Frank¬ 
lin  Publishing  Company,  suspended  pub¬ 
lication,  July  6,  as  a  daily  to  enter  the 
semi-weekly  field.  An  editorial  said  the 
suspension  was  due  to  the  business 
depression. 

The  Franklin  Times  will  be  published 
Tuesday  and  Friday.  A  feature  of  the 
paper  will  be  an  open  forum  for  free  ex¬ 
pression  of  public  opinion. 

The  Malone  (N.Y.)  Telegram  of 
which  Frank  E.  Gannett  is  president  and 
Douglas  N.  Callander,  managing  editor, 
is  now  the  only  daily  newspaper  in 
Malone. 


“Smiling”  Charlie  Goodman  was  se¬ 
lected  as  the  “most  courteous  news¬ 
paper  boy”  in  St.  Louis  not  only 
because  of  the  courtesy  he  always  ex¬ 
tends  to  his  customers,  but  because 
he  has  a  smile  ready  for  anyone  who 
passes  his  busy  comer.  He  has  been 
selling  newspapers  for  eight  years. 
He  was  selected  by  a  popular  vote 
among  newspapermen.  Photo  shows 
him  selling  a  girl  customer  a  paper. 

W.  VA.  EDITORS  ON  OUTING 


Members  of  Newspaper  Council 

Visit  Place*  of  Interest 

(Special  to  Editor  &  Publisher) 

Wheeling,  \V'.  Va.,  July  9.— The  fifth 
annual  outing  of  the  West  Virginia  State 
Newspaper  Council  opened  a  three-days 
session  today,  with  headquarters  at  Ogle- 
bav  Park  near  Wheeling.  The  program 
avoided  entirely  items  of  business. 
Visiting  editors  were  provided  with 
liadges  entitling  them  to  free  transporta¬ 
tion,  free  admission  to  theaters,  golf 
courses,  tennis  courts,  swimming  pools 
and  all  places  of  recreation. 

A  tour  to  Moundsville  will  be  con¬ 
ducted  Friday  by  Craig  Shaw,  Mounds¬ 
ville  Echo,  where  the  editors  will  inspect 
the  West  Virginia  state  penitentiary. 
I.ater  a  visit  will  be  made  to  the  Fokker 
Aircraft  plant,  Bethany  and  West  Liberty 
State  colleges,  the  sheet  mill  of  the 
Wheeling  Steel  Corjwration,  and  the 
Follansbee  Tin  Plate  Company. 

The  committee  in  charge  of  the  pro¬ 
gram  included  George  A.  Laughlin, 
Wheeling  News;  William  L.  Brice, 
Wheeling  Register;  Herschel  C.  Ogden, 
Wheeling  Intelligencer ;  (icorge  S.  Hahne, 
Follansbee  Review,  and  Mr.  Shaw. 

BIG  SPECIAL  EDITION 

The  New  London  (Conn.)  Day  on  July 
6  printed  a  204-page  Progress  Edition 
marking  its  50th  anniversary. 


Sponsoring  Treasuro  Hunt 

The  Jamaica  (N.Y.)  Queens  Evening 
News,  with  a  local  theatre  and  mer¬ 
chants,  started  a  $10,000  prosperity 

treasure  hunt  Monday,  July  6.  The  keys 
are  being  distributed  at  the  theatre. 


Expands  Delivery  Service 

Delivery  service  in  the  nearby  city  of 
Springdale  has  been  established  by  the 
Fayetteville  (Ark.)  Democrat.  The 
papers  are  moved  to  Springdale  by  auto¬ 
mobile  and  distribution  is  begun  at  5  p.m. 


READ  TOURING  WEST 

Harry  Read,  city  editor  of  the  Chicago 
Evening  American,  accompanied  by  his 
family,  is  on  a  motor  trip  in  the  \V>st. 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 

newspaper  with  as  large  a 
circulation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


GRANDI  DINES  BENDER 

Foreign  Minister  Dino  Grandi  of  Italy 
tendered  a  dinner  July  9  in  Rome  to 
Robert  J.  Bender,  vice-president  and  gen¬ 
eral  news  manager  of  the  United  Press, 
who  recently  arrived  in  Italy  from  New 
York.  Present  at  the  dinner  were 
United  States  Ambassador  J.  W.  Garrett, 
William  Phillips  Simms,  foreign  editor 
of  the  Scripps-Howard  Newspaper 
Alliance:  Manilio  Morgagni  and  Gio¬ 
vanni  Cappelletto,  president  and  gen¬ 
eral  manager  respectively  of  the 
Stephani  news  agency,  directors  of  Rome 
newspapers,  government  officials  and 
members  of  the  U.P.  Rome  bureau. 


ISSUES  MARKET  SURVEY 

The  Honolulu  Star-Bulletin  has  pub¬ 
lished  an  analysis  of  the  Hawaiian  mar¬ 
ket  in  a  booklet  “Home  Consumption  of 
Products  in  Hawaii,”  giving  detailed  in¬ 
formation  on  foodstuffs  and  other  pro¬ 
ducts*. 


ENLARGING  OFFICES 

The  Regina  (Sask.)  Daily  Star  has 
undertaken  extensive  alterations  to  its 
business  quarters,  doubling  their  size. 


Exceeded  By  Only  One  Phila. 
Newspaper  In  Local  Food  Adv. 
Camden  Courier-Post’s  Record 


Wlien  we  Imve  ftliown  all  Xa* 
tional  Fond  AflvertlHera  what 
Foral  Food  RetailerA  have  lonir 
been  ho  intimately  arqiiainted 
with,  we  Nhull  iinciiieHtionably 
rank  He<*<m<l  only  to  the  Thiladel* 
phia  Itulletin  in  total  Food  ad* 
vertininR. 

Most  of  the  Nation's  large  Food  Manu¬ 
facturers  are  already  taking  advantage 
of  the  unusual  merchandising  coopera¬ 
tion  and  only  thorough  coverage  afforded 
of  the  South  Jersey  Market  containing 
1200  Independent  and  500  Chain  outlets. 
We'll  appreciate  the  privilege  of  telling 
YOU  our  story. 

COURIER.POST 

“A  24-Hour  Medium  at  one  coet  ” 
Lsh  thsn  hslf  of  1%  rssdsr  dssIlMtt** 

National  Representatives 

GEO.  A.  McDEVITT  CO. 


Vigorously- 

Managing  editors  of  big 

dailies  . . .  Cubs  a  year  out 
of  college  . . .  Free  lances  abroad 
. . .  Country  publishers  . . .  Maga¬ 
zine  editors  .  .  .  Educators  .  . 

They’re  ALL  airing  their  opin¬ 

ions  in— 


A  monthly  forum  publiih^  by  the 
largest  of  all  prof'^'ooal  journalis¬ 
tic  organizations.  Alert,  provocaUve, 
entertaining. 

One  Year  $2  -  •  Five  Year*  97-90 

THE  QUILL 

836  Exchange  Avenue  Chicago 
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“The  Greatest  Single  Advance  in  Maintenance 

Convenience  in  Many  Years” —  Oklahoman  and  Times,  Oklahoma  City.  Okla. 


I  think  the  introduction  of  the  swinging  keyboard  by  the  Linotype  Company  is 
the  greatest  single  advance  in  maintenance  convenience  in  many  years.  I  find  it 

of  exceptional  aid  in  keeping  my  machines  up  to  par.  The  swinging  keyboard 
makes  it  a  pleasure  to  give  the  machine  the  slight  amount  of  attention  it  needs 

to  function  lOOpercentatall  times.  The  Ceylon  keyboard  rubber  roll  is  another 

innovation  that  ranks  among  the  leading  improvements.” 

CLAUDE  HENSLEY,  Machinist,  Oklahoman  and  Times,  Oklahoma  City,  Okla. 
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BRITISH  LABOR  DAILY 
GETS  NOTED  WRITERS 


Acquitition  of  Leading  Journalists 
from  Other  Papers  Is  Ad¬ 
vertised  in  Unique 
Way 


By  Allan  Delafons 

London  Correspondent,  Editor  &  Publisher 

London,  July  1. — Since  the  Daily  Her¬ 
ald  was  acquired  by  Odhams  Press  last 
year  and  reorganized  to  represent  the 
Labor  Government,  it  has  attracted  to  its 
ranks  many  leading  journalists  of  the 
country. 

A  stir  was  occasioned  in  b'leet  Street 
recently  when  it  was  announced  that 
H.  V.  Morton,  special  writer  on  the 
Daily  Express,  had  signed  a  contract  to 
join  the  staff  of  the  Herald.  The  move 
was  splashed  by  the  Herald  on  contents 
bills,  an  unusual  way  of  announcing  the 
acquisition  of  a  new  writer. 

This  was  followed  by  announcement 
in  contents  bills  and  in  large  posters 
throughout  the  country  that  Hannen 
Swaffer,  noted  as  drama  critic  on  the 
Daily  Express  and  Sunday  Express,  and 
recently  as  a  writer  on  spiritualism,  had 
gone  over  to  the  Herald. 

Now  H.  Beckles  Wilson,  who  re¬ 
turned  from  America  to  the  Express  last 
fall,  has  joined  his  colleagues  on  the 
labor  daily.  Wilson  has  been  acting  as 
film  critic  of  the  Express  since  G.  A. 
Atkinson  went  to  the  London  Daily  Tele¬ 
graph. 

The  news  of  the.se  changes  has  caused 
especial  comment  in  Fleet  Street  by  the 
way  in  which  the  Daily  Herald  has  ad¬ 
vertised  them.  This  is  a  new  note  in 
British  journalism.  For  some  years  now 
the  trained  journalist  has  had  to  make 
way  for  actors,  the  latest  divorcee,  crim¬ 
inals,  widows  or  relatives  of  executed 
murderers,  {Mliticians,  retired  public  of¬ 
ficials,  prominent  churchmen,  and  so  on, 
whose  writings  have  been  splashed  daily 
in  the  national  press. 

For  the  past  three  years  this  displace¬ 
ment  of  the  real  newspaperman  has  been 
the  cause  of  adverse  comment  by  all  the 
British  journalistic  organizations,  it  be¬ 
ing  stated  that  the  only  way  a  journalist 
could  get  into  print,  apart  from  the  rou¬ 
tine  work  of  a  newspaper,  was  to  write 
an  article  and  get  it  signed  by  some 
prominent  person  who  would  get  the 
larger  part  of  the  resultant  fee. 


CUBAN  PUBLISHERS  IN  DUEL 

Alfredo  Hornedo  and  Jo«e  I.  Rivero 
Both  Uninjured  After  Sword  Combat 

Two  Cuban  newspaper  publishers, 
Alfr^o  Hornedo,  of  El  Pais,  and  Jose 
I.  Rivero,  of  Diarto  de  la  Marina,  fought 
a  sword  duel  July  2  over  political  differ¬ 
ences  without  bloodshed  and  without 
satisfaction. 

Hornedo  challenged  Rivero  on  the 
basis  of  an  editorial  attack  on  Hornedo 
in  Rivero’s  paper. 

They  fought  five  three-minute  periods, 
stripped  to  the  waist,  and  then  the  en¬ 
counter  was  halted  by  the  referee  in  ac¬ 
cordance  with  Spanish  rules.  The  duel¬ 
ists  refused  to  shake  hands. 


FREDERIC  DEAN 

Frederic  Dean,  74,  journalist  and  lec¬ 
turer,  died  in  Quoque,  L.  I..  July  4. 
At  one  time  Mr.  Dean  was  Paris  cor¬ 
respondent  of  the  Neio  York  Herald  and 
later  music  and  drama  critic  of  the  New 
York  Commercial.  He  was  bom  in 
Bangkok,  Siam,  the  son  of  missionaries. 


McLAUGHUN  TO  JAPAN 

E!d  Allen  McLaughlin,  assistant  adver¬ 
tising  manager  of  the  Chance  Company 
of  Centralia,  Mo.,  has  been  appointed 
to  the  staff  of  the  Japan  Advertiser  in 
Tokio.  He  was  to  sail  from  San  Fran¬ 
cisco,  July  11. 


EUBANK  IN  LONDON 

Victor  Eubank,  for  two  years  attached 
to  the  Associated  Press  staff  in  Russia, 
is  now  with  the  London  A.P.  bureau. 
Stanley  Richardson  replaced  him  in 
Russia. 


RENO  FIGHT  RECALLS  PAST 


Difference  in  Coverage  by  San 
Francieco  Dailies  Is  Noted 

(Special  to  Editor  &  Publisher) 

San  Francisco,  July  6 — Reminiscent 
of  a  Fourth  of  July  21  years  ago  when  a 
galaxy  of  sport  writers  gathered  from  all 
parts  of  the  world  to  see  the  Jack  John- 
son-Jim  Jeffries  fight  was  the  group 
present  again  at  Reno  for  the  holiday 
bout  between  Max  Baer  and  Paulino 
Uzeudun. 

All  San  Francisco  dailies  had  ringside 
wires  directed  by  their  sports  editors. 
Tom  Laird,  sports  editor,  San  Francisco 
News,  and  Harry  B.  Smith,  San 
Francisco  Chronicle,  went  to  the  Nevada 
metropolis  early  to  direct  arrangements 
and  to  cover  the  ringside  story. 

Vernon  Grieve,  sports  editor,  and 
Wooster  Taylor,  feature  writer,  were 
present  on  behalf  of  San  Francisco 
Examiner,  which  also  contracted  for  the 
writing  services  of  Jack  Dempsey,  pro¬ 
moter  and  referee.  The  Examiner’s 
plane  tran.sported  pictures  and  writers. 

Pat  Frayne,  sports  editor,  headed  the 
San  Francisco  Call-Bulletin  delegation 
which  included  also  Johnny  Bruce  of  the 
sports  department,  Jimmy  Hatio,  car¬ 
toonist,  and  two  cameramen.  The  Call- 
Bulletin’s  plane  rushed  pictures  from 
Reno  for  the  afternoon  edition. 

At  the  time  of  the  Jeffries-Johnson 
battle  in  1910  the  Examiner  performed 
a  then  amazing  feat  by  hitching  a  mail 
car  to  a  special  train  and  therein  develop¬ 
ing  pictures  on  the  run  back  to  San 
Francisco  which  were  produced  in  the 
morning  edition. 

The  Examiner’s  1910  delegation  in¬ 
cluded  T.  A.  Dorgan,  Virgil  Naull, 
W.  W.  Norton,  then  dean  of  Coast  sports 
writers ;  Thomas  Nounan,  now  Examiner 
radio  editor;  A1  Williams,  now  circula¬ 
tion  manager  of  the  Seattle  Post- 
Intelligencer,  and  the  late  Ed  Hamilton. 


BRODY  DIRECTS  CAMPAIGN 


Writer  Leave*  Jersey  Daily  to  Boost 
Moore  as  Governor 

Irving  A.  Brody  resigned  July  S  as 
political  writer  .ind  legislative  corre¬ 
spondent  for  the  Httdson  Dispatch. 
Union  City,  N.  J.,  to  become  director  of 
publicity  for  the  Democratic  State  Com¬ 
mittee  in  the  campaign  of  A.  Harry 
Moore,  candidate  for  governor. 

Brody  started  his  newspaper  career  in 
1918  on  the  Troy  (N.Y.)  Record  as 
police  reporter,  going  to  the  Troy  Times 
in  1920  and  the  Albany  Argus  in  1921. 
Then  he  went  to  the  Hudson  Dispatch. 
He  left  the  Dispatch  in  1925  for  the 
Elizabeth  (N.J.)  Times,  returning  to 
the  Dispatch  in  1927. 

The  Dispatch  staff  gave  Brody  a  set  of 
bookends  and  a  six-foot  shelf  of  books 
on  his  last  day  on  the  paper.  He  was 
for  two  years  vice  president  of  the 
Hudson  County  Press  Club. 


REFUND  WITH  INTEREST 


Scbick  Razor  Copy  Makes  Novel 
Addition  to  Guarantee 

The  “money  back’’  guarantee  is  being 
made  more  attractive  by  the  makers  of 
the  Schick  safety  razor. 

.Advertising  a  “limited  offer”  of  the 
new  simplified  Schick  razors  at  $3.50 
(the  usual  price  is  $5),  newspaper  copy 
this  week  played  up  the  offer  of  “Money 
back  plus  4%  per  cent  interest  free.” 

If  a  buyer  is  not  satisfied  with  his  new 
razor  after  a  30-day  trial  period  he  may 
get  his  $3.50  back,  plus  a  year’s  interest, 
which  amounts  to  15.75  cents. 


BOURNE  SUCCEEDS  SHOREY 

Le  Roy  Bourne,  assistant  city  editor. 
Salt  Lake  Telegram,  has  been  appointed 
news  editor  of  that  paper.  He  succeeds 
Fred  Shorey  who  has  resigned  on  account 
of  continued  illness. 


JACKSON  ELLIOTT  RETURNS 

Jackson  S.  Elliott,  assistant  secretary 
of  the  Associated  Press,  returned  to  New 
York  this  week  from  a  trip  to  Wisconsin 
and  other  parts  of  the  Middle  West. 


WHAT  OUR  READERS  SAY 


COMMUNITY  SERVICE  CUP 

To  Editor  &  Publisher:  Please  accept 
our  most  sincere  thanks  for  the  beautiful 
trophy  cup  which  you  so  generously 
offered  for  the  prize  in  the  Greatest  Com¬ 
munity  Service  contest  sponsored  by  the 
National  Editorial  Association. 

Not  only  do  we  consider  this  our  most 
highly  prized  possession,  but  the  feeling 
is  shar^  by  all  the  members  of  our  staff 
and  the  citizens  of  “Friendly”  Fairbury. 

I  am  enclosing  letters  from  President 
Hoover  and  others  relative  to  this  award 
that  may  be  of  interest  to  you. 

Doyle  L.  Buckles, 

For  the  Fairbury  (Neb.)  News 


[Following  is  Mr.  Hoover’s  letter.] 
June  11,  1931. 

Mr.  Doyle  L.  Buckles, 

The  Fairbury  (Neb.)  News, 

My  dear  Mr.  Buckles: 

I  was  greatly  interested  to  note  in  the 
reports  of  the  National  Editorial  .Asso¬ 
ciation  convention  that  the  Fairbury 
News  had  been  awarded  the  first  place 
and  the  silver  trophy  in  the  Greatest 
Community  Service  contest  sponsored  by 
the  Association.  I  understand  the  award 
you  have  won  is  the  most  valued  distinc¬ 
tion  that  can  come  to  any  country  news¬ 
paper.  You  have  a  right  to  be  proud  of 
your  achievement.  I  desire  to  tender  you 
my  hearty  congratulations. 

The  importance  of  the  rural  press  in 
a  country  governed  by  public  opinion,  as 
is  ours,  cannot  be  exaggerated.  These 
newspapers,  read  thoroughly  by  every 
member  of  the  family,  influence  the  think¬ 
ing  of  millions  of  men  and  women.  They 
wield  tremendous  influence  upon  national 
affairs.  It  is  fortunate  that,  with  negli¬ 
gible  exceptions,  this  influence  is  em¬ 
ployed  on  the  side  of  community  service, 
morality  and  sound  principles  of  gov¬ 
ernment. 

Confident  that  the  award  your  news¬ 
paper  has  received  will  stimulate  other 
papers  to  like  service  and  with  all  good 
wishes,  I  am 

Yours  faithfully, 

Herbert  Hoovfji 
The  White  House,  Washington. 


BACKGROUND  OMITTED 

To  Editor  &  Publishfji:  It  so 
happens  that  I  am  in  a  peculiarly  neutral 
position,  insofar  as  newspaper  and  radio 
are  concerned,  being  managing  editor  and 
manager  of  a  radio  station.  Therefore, 
I  believe  I  can  view  the  situation  without 
prejudice. 

It  seems  that  the  general  excellence  of 
Eritor  &  Publisher  news  is  marred 
.somewhat  by  your  failure  to  give  the  en¬ 
tire  picture  of  proceedings  before  the 
Radio  Commission  as  they  affect  news¬ 
papers.  I  am  mentioning  two  specific  in¬ 
stances. 

When  WELL,  the  Battle  Creek  (Mich.) 
Enquirer  &  News  radio  station,  through 
no  fault  of  its  own,  was  forced  suddenly 
to  move,  it  was  cited  for  a  hearing  before 
the  Commission  on  the  charge  that  it 
was  operating  at  a  location  other  than 


that  designated  by  its  license.  The  fact 
that  the  Enquirer  &  News  had  fully  ex¬ 
plained  the  emergency  to  the  Commis¬ 
sion  and  acknowledged  the  truth  of  the 
complaint  made  no  difference  to  the  ex¬ 
aminer  who  reported  unfavorably  on  our 
application  for  a  new  license.  The  fact 
that  the  examiner  had  recommended  that 
our  license  be  denied  was  reported  by 
Editor  &  Publisher  without  giving  the 
background  picture.  When  the  Radio 
Commission,  learning  the  facts,  overruled 
the  examiner  and  decided  that  our  license 
should  be  renewed  no  mention  was  made 
in  Editor  &  Publisher,  so  far  as  I  have 
been  able  to  learn. 

The  Lansing  State  Journal  made  appli¬ 
cation  for  a  license,  being  obliged  to  desig- 
nate  a  specific  frequency.  The  applica¬ 
tion  was  set  for  a  hearing  before  the 
examiner.  Meanwhile  the  State  Journal, 
having  other  plans  in  mind,  asked  permis¬ 
sion  of  the  Commission  to  withdraw  the 
application.  The  withdrawal  was  refused. 
The  State  Journal  did  not  appear  for  the 
hearing,  and  accordingly  the  application 
was  denied. 

The  article  in  Editor  &  Publisher 
merely  said  that  the  Lansing  State  Jour¬ 
nal  was  refused  a  license  by  the  Radio 
Commission. 

Leo  Sheehan, 

Managing  Editor, 
Battle  Creek  Enquirer  S’  News. 


IT’S  A  GIFT 

To  Editor  &  Pubusher — My  newspa¬ 
per  letters  bring  me  solicitations  from 
time  to  time  from  literary  agencies,  cor¬ 
respondence  schools,  and  individuals  who 
seem  to  labor  under  the  delusion  that  I 
desire  to  become  rich  or  famous  by  writ¬ 
ing  stories.  They  offer  to  tell  me  how. 

One  such  agent,  whose  writing  is  not 
of  a  very  high  order,  motlestly  tells  me 
in  her  literature  that  after  she  has  fin¬ 
ished  correcting  my  manuscript,  “the 
finished  work  will  be  as  perfect  as 
humanly  possible.”  She  says  further, 
“Every  letter  you  receive  from  me  will 
tell  you  in  simple,  definite  language  how 
and  what  to  write,  giving  you  new  con¬ 
fidence  and  enthusiasm  for  the  task 
ahead.”  In  other  words,  the  tyro  must 
put  confidence  in  her  rather  than  in  him¬ 
self,  and  feel  enthusiasm  for  her  ideas 
and  suggestions  rather  than  for  his  own. 
By  taking  lessons  from  her  he  would  no 
doubt  in  time  become  a  good  pale  copy 
of  a  third-rate  writer. 

A  person  who  is  born  with  the  gift 
of  telling  a  story  need  not  pay  large 
sums  of  money  to  the  many  correspond¬ 
ence  schools  and  agents  who  are  out  to 
catch  the  “suckers.”  All  he  needs  is 
experience  of  life  and  the  ability  to 
write  grammatical  English.  He  can  per¬ 
fect  himself  in  composition  by  much 
practice  at  writing,  and  by  reading  the 
works  of  great  masters  of  English. 

One  who  has  not  the  gift  of  telling  a 
story  cannot  acquire  that  gift,  despite  the 
claims  of  the  correspondence  schools  to 
the  contrary.  If  we  have  a  diamond  in 
the  rough  we  can  be  taught  how  to 
polish  it.  But  we  cannot  polish  a  dia¬ 
mond  that  we  do  not  possess. 

Charles  Hooper 
Coeur  d’Alene,  Idaho. 
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CALIFORNIA  PUBLISHERS  PROPOSE  TO 
OPERATE  RADIO  STATIONS 

State  Association’s  Plan  of  Acquiring  Two  Broadcasting  Units 
Revealed  After  Executive  Board  Meeting — Feasibility  of 
National  Radio  Coverage  to  Be  Brought  Before  A.N.P.A. 

(i'/'mo/ fo  Edito*  &  Publisher)  A.N.P.A.  when  it  meets  in  Los  .\ngeles 

CAN  FRANCISCO,  July  7— Contem-  Nov.  9,  10  and  11.  The  C.N.P.A. 

plated  purchase  of  two  radio  stations  summer  session  in  the  Redwood  Empire 
and  the  possibility  of  ultimate  develop-  was  cancelled,  due  to  conflicting  dates, 
ment  of  a  nation-wide  hookup  of  news-  Prominent  newspapermen  attending  the 
paper  owned  non-advertising  stations  is  session  included:  Mr.  Judah;  Carroll 
revealed  by  the  California  Newspaper  H.  Smith,  La  Mesa  Scout;  J.  Sherman 
Publishers’  .'\ssociation.  _  McDowell,  Alameda  Times  Star;  Harvey 

Possibility  of  the  acquisition  of  the  R.  Ling,  Burbank  Review;  Dan  L. 
stations  was  revealed  by  President  H.  R.  Beebe,  Oroville  Mercury  Register;  M.  R. 
Judah_  following  a  meeting  in  San  Henry,  Livermore  Herald;  Leo  A. 
Francisco  of  the  association’s  executive  Smith,  Santa  Paula  Chronicle;  VV.  S. 
board.  It  also  was  learned  that  John  B.  Clawson,  Exeter  Sun;  J.  H.  Crothers, 
Long,  general  manager  of  the  organiza-  Eureka  Times;  Louis  Meyer,  Oakdale 
tion,  will  go  to  Des  Moines,  la.,  to  pro-  leader;  Florence  J.  O’Brien,  Chicago 
pose_  a  nationwide  news  broadcasting  Enterprise ;  C.  A.  Shoop,  Puente 
service  to  managers  of  state  press  as-  Journal;  Fred  Weybret,  Salinas  Index- 
sociations  gathered  there  in  September.  Journal;  F.  A.  Chatters,  Lindsay  Gazette. 
Definite  action  on  the  California  pro-  - 

W  ;n  ^ ^  "lert-  1  200  BACK  HEARST’S 

mg  in  Los  .Angeles  in  conjunction  with  on  in?  addicai 

the  American  Newspaper  Publishers  As-  Jv^D 

sociation  convention.  The  project  has  - 

been  under  consideration  of  a  committee  Noted  Men  Sign  Petition  Memorial- 
of  three  members  of  the  executive  com-  President  to  Call  Extra 

mittee  for  some  time.  •  t  » 

“Our  thought  is  to  operate  the  station  Session  of  Congress  to  Act 

without  advertising,  purely  in  the  public  Plan 

service,”  Mr.  Long  stated.  The  two  - 

stations  under  consideration  are  located  T welve  hundred  mayors  of  cities,  econ- 

in  Los  Angeles  and  San  Francisco.  In  omists,  labor  leaders,  educators,  preach- 
case  the  stations  are  acquired,  publishers  ers,  priests,  rabbis.  Salvation  Army  offi- 
of  the  C.N.P..\.  will  elminate  the  publi-  cers,  sociologists,  publicists,  comunity- 
cation  of  radio  schedules  and  give  free  chest  directors  and  Red  Cross  and  other 
space  only  to  their  own  non-advertising  social  workers  in  forty-four  states  and 
programs.  the  District  of  Columbia  have  signed  a 

The  nearest  approach  to  advertising  petition  memorializing  President  Hoover 
over  the  stations  would  be  statements  to  call  an  extra  session  of  Congress  to 
with  news  bulletins  that  details  may  be  enact  a  $3,500,000,000  unemployment  re- 
had  in  the  listeners’  home-town  paper,  lief  program  suggested  by  William  Ran- 
The  papers  will  not  be  named.  dolph  Hearst  recently  in  a  radio  address. 

The  stations  would  be  maintained  by  The  petition  calls  attention  to  the  esti- 
the  newspapers  in  the  association.  De-  mate  made  by  the  Standard  Statistics 
tails  of  the  proposal  were  learned  from  Company  that  the  loss  of  wages  and  sal- 
E.  H.  Wilder,  manager  of  the  associa-  aries  in  the  single  year  1930  was  more 
tion’s  .San  Francisco  office.  than  nine  billion  dollars. 

“With  219  newspapers  in  this  country  “Private  charitable  funds  are  inade- 
ow’ning  broadcasting  stations,”  Mr.  quate,”  the  memorial  continues,  “to  allevi- 
Wilder  said,  “there  seems  to  be  an  ate  the  suffering  resulting  from  these 
ultimate  future  for  a  national  organiza-  conditions,  and  many  of  these  funds  are 
tion  of  newspapers  presenting  broadcasts  nearing  depletion,  while  it  is  increasingly 
daily  and  in  every  way  independent  of  difficult  to  secure  contributions, 
advertising.”  “The  private  savings  of  the  workers. 

The  theory  as  presented  by  Mr.  Wilder  especially  the  unemployed,  are  virtually 
is  that  if  the  public  demands  spot  broad-  exhausted. 

casts  of  news  events,  there  is  no  agency  “The  liKal  and  state  governments  which 
better  fitted  to  provide  this  than  the  have  supplemented  private  relief  funds 
newspapers,  trained  for  generations  in  are  reaching  the  limit  of  their  legal  ca- 
the  gathering  of  news.  The  association’s  pacity  to  borrow. 

committee  is  of  the  opinion  that  news  “Regardless  of  any  change  that  may 
broadcasts  would  be  materially  benefited  occur  in  the  business  outlook,  millions  of 
if  given  by  trained  reporters.  our  fellow  citizens  face  a  winter  of  acute 

The  stations  would  he  supplementary  poverty  and  distress.” 
to  the  newspapers  even  as  the  bus  lines  The  signers  include  Mayor  James  M. 
are  supplementary  to  the  railroads,  he  Curley,  of  Boston;  Mayor  Frank  Murphy, 
holds.  of  Detroit;  Mayor  Daniel  Hoan,  of  Mil- 

“We  believe  that  radio  is  desirable  for  waukee:  such  economists  as  Dr.  John  H. 
entertainment  and  that  the  radio  fan  Cray,  of  the  American  Universitv  in 
turns  his  radio  dial  for  entertainment  and  Washington;  Professor  E.  A.  Ross,  of  the 
not  for  broadcasts.  We  believe  that  in  University  of  Wisconsin ;  such  represen- 
the  broadcasting  of  spot  news  events,  the  tative  church  leaders  as  the  Rev.  Dr.  John 
reporter  can  give  a  much  better  word  Ryan,  of  the  National  Catholic 

story  than  the  broadcasting  men  as  now  M'elfare  Conference;  Dr.  Z.  Conrad, 
employed.  Many  of  the  details  unnoticed  of  the  Congregational  Denomination ; 
by  others  would  be  noted  almost  uncon-  Rabbi  Stephen  S.  Wise;  the  Rev.  Frank 
sciouslr  by  the  trained  reporter.  D.  .Adams,  president  of  the  General  Con- 

“Newspapers  today  devote  some  space  vention  of  Universalist  Churches, 
to  radio  because  people  are  interested  in  .Among  the  editors  who  have  put  their 
the  entertainment  and  not  because  of  the  names  to  the  memorial  are  Robert  M. 
radio  advertising.  Our  programs,  as  Lovett,  an  editor  of  the  Xc-w  Rchuhlic. 
propos^,  would  eliminate  all  but  the  an<l  A-  Halgren.  associate  editor  of 
entertainment  from  the  broadcasting.”  The  Station. 

Explaining  the  supplementarv  service  Other  prominent  signers  are  Norman 
to  be  afforded  bv  the  use  of  radio,  Mr.  Thomas.  Slierwood  Eddv,  Carl  Vrooman. 
Wilder  said  that  much  of  the  material  former  .Assistant  Secretary  of  .Agricul- 
collected  bv  the  reporter  at  the  scene  of  tore;  Frederic  .Ahny.  former  president 
the  spot  news  broadcast  is  of  that  tvpe  of  the  National  Conference  of  Social 
which  would  be  blue-penciled  by  the  'Cork;  Darwin  I.  Meserole,  president  of 
editor.  Nevertheless,  this  copy  is  of  National  Unemiiloyment  League; 

interest  to  radio  fans.  f^r.  Reinold  Neihuhr,  of  Union  Theo- 

“Our  plan  is  not  to  replace  newspaper  logical  Seminary. 

stories  with  broadcasting,  but  to  make  cdc/'i  a  i  *  DortiMTcr* 

broadcasting  a  supporting  factor  of  the  SPECIAL  APPOINTED 

newspapers.”  Howland  and  Howland,  Inc.,  New 

In  addition  to  discussing  the  radio  A’ork,  has  been  appointed  to  renrese-'t 
proposition,  the  executive  board  decided  the  11  cmpstcad-Lynhrooh  (Long  Island) 
to  give  a  luncheon  in  honor  of  the  Daily  Star  nationally,  effective  July  1. 


SPOTTING  “BIG  NAMES’ 


Inez  Callaway,  society  editor  of  the 

Hew  York  Daily  Hews,  known  to  her 

readers  as  “Nancy  Randolph,”  photo¬ 
graphed  at  work  at  Belmont  Park 
during  the  recent  race  meet. 

URGED  SAFETY 

Dailies’  Cempeign  Against  Holiday 
Fatalities  Reported  Successful 

The  Des  Moines  Register  and  Tribune 
conducted  a  strenuous  campaign  during 
the  few  days  prior  to  July  4  asking  that 
the  public  observe  a  safe  and  sane  holiday. 

Stories  illustrated  with  pictures,  page 
one  editorials  and  lines  across  the  bot¬ 
tom  of  jiage  one  were  used  to  caution  the 
public  to  be  careful. 

Up  to  Monday  noon,  July  6,  there  were 
no  deaths  reported  in  the  state  from  auto¬ 
mobile  accidents  or  fireworks  over  the 
two-day  holiday.  The  only  fatality  in 
the  state  attributed  to  July  4  was  a 
drowning. 

VACATION  BY  ASSIGNMENT 

“(jO  take  a  vacation  in  Chicago,”  said 
the  city  editor  of  the  Chicago  Herald  and 
Examiner  to  William  Westlake,  reporter, 
“and  tell  us  about  it  every  day.”  Thus 
W'estlake  was  assigned  to  spend  two 
weeks  of  freedom  in  the  city.  He  has 
been  doing  a  daily  story  describing  his 
“vacation  discoveries”  and  the  good  times, 
including  everything  from  baseball  games 
to  airplane  rides. 

CHENEY  ACCOUNT  TO  TYSON 

The  advertising  of  S.  Cheney  &  Son 
of  Manlius,  N.  Y.,  has  been  placed  with 
O.  S.  Tyson  &  Co.,  Inc.,  New  York 
agency.  S.  Cheney  &  Son  manufacture 
grinders,  airplane  cylinders  and  castings. 
The  firm’s  advertising  is  largely  in  trade 
publications  and  direct  mail.  The  ac¬ 
count  will  be  handled  through  the 
Syracuse  branch  office  of  the  Tyson  or¬ 
ganization. 

STAFF  CHANGES  IN  DETROIT 

Glenn  F.  Jenkins  has  been  appointed 
night  city  editor  of  the  Detroit  Free 
Press  succeeding  Melvin  P.  A'oungs  who 
has  been  assigned  to  the  copy  desk.  Paul 
W.  I’ruske  formerly  of  the  Detroit 
Mirror,  and  James  it,  Garlick,  Jr.  have 
joined  tlie  editorial  staff. 

MUELLER  BRASS  APPOINTS 

The  Mueller  Brass  Company,  Port 
Huron,  Mich.,  has  apjiointed  Brooke, 
Smith  X:  I'rench.  Inc.,  Detroit  advertis¬ 
ing  agency,  to  direct  its  advertising  ac¬ 
count. 

HUGH  O’DONNELL  RETURNS 

Hugh  O'Donnell,  assistant  business 
manager  of  the  Sese  York  Times,  re¬ 
turned  to  New  York  on  the  Europa  July 
4  after  a  vacation  of  several  weeks 
abroad. 


EXECUTIVES  CHANGED 
ON  CAPITAL  DAILIES 

Mark  Shield*  Become*  Managiii| 

Editor  of  Wa*hington  Herald — 
Taylor  Succeed*  Baxter  a* 
Wa*hington  Po*t  M.E. 

especial  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  9. — Changes 
in  the  management  of  Washington’s  two 
morning  newspapers,  the  Washington 
Herald,  a  W.  R.  Hearst  paper,  and  the 
Washington  Post,  owned  by  Edward  B. 
McLean,  have  occurred  in  the  last  day 
or  two. 

Mark  Shields,  formerly  of  the  Pitts¬ 
burgh  Press  and  the  Pittsburgh  Sm- 
Telegraph,  has  been  appointed  manag¬ 
ing  editor  of  the  Herald,  succeeding 
Michael  W.  Flynn,  who  has  moved  up 
to  the  associate  editorship  under  Mrs. 
Eleanor  Patterson. 

Frederic  E.  Shapiro,  news  editor  of 
the  Herald,  has  been  succeeded  by  San¬ 
ford  Jarrell,  formerly  a  member  of  the 
paper’s  rewrite  battery. 

Norman  W.  Baxter  has  been  suc¬ 
ceeded  as  managing  editor,  of  the  Wash¬ 
ington  Post  by  Aubrey  Taylor,  who 
formerly  served  as  his  assistant. 

Mr.  Taylor  was  promoted  from  city 
editor  to  assistant  managing  editor  about 
six  months  ago. 

Mr.  Baxter  came  to  Washington  from 
the  Louisville  Courier- Journal  about.  12 
years  ago  and  joined  the  Philadelphia 
Public  ledger’s  Washington  bureau. 
I^ter  he  went  to  London  as  correspond¬ 
ent  for  the  Curtis-Martin  newspapers. 
About  six  years  ago  he  was  appointed 
sports  editor  of  the  Washington  Post, 
and  was  made  managing  editor  of  the 
Post  about  a  year  later. 

Mr.  Shields  was  tendered  a  farewell 
dinner  at  the  Pittsburgh  Field  Club  on 
July  6.  Among  the  speakers  were  H.  M. 
Bitner,  publisher  of  the  Sun-Telegraph; 
Edward  T.  Leech,  editor,  and  Ned  Doyle, 
managing  editor  of  the  Press;  Harvey  J. 
Boyle  of  the  Post  Gazette,  and  Judges 
Patterson  and  Gray  of  the  court  of 
common  pleas. 

HOLDS  ESTATE  WELL  KEPT 

Court  Denie*  Elverson  Administrator 
Mismanaged  Property 

Riverhf.ad,  L.  L,  July  8. — Considering 
the  obstacles  placeld  in  the  way  of  the 
orderly  administration  of  the  Suffolk 
County  estate  of  Colonel  James  Elver- 
son,  Jr.,  who  was  publisher  of  the 
Philadelphia  Inquirer,  the  estate  has  been 
well  managed  by  Herbert  E.  Blackman 
of  Philadelphia,  the  administrator.  Sur¬ 
rogate  Robert  S.  Pelletreau  declared  in 
an  opinion  issued  here  today. 

W'allace  E.  J.  Collins  of  Huntington, 
attorney  for  John  Green,  residuary 
under  Mrs.  Elverson’s  will,  had  allied 
that  Colonel  Elverson’s  estate  was  virtu¬ 
ally  insolvent,  declaring  that  if  Mr. 
Blackman  had  sold  securities  owned  or 
held  bv  the  decedent  before  the  market 
crash  in  1929  the  estate  would  be  worth 
millions  of  dollars. 

SIFTONS  SELL  PLAY 

Theatre  Guild  Will  Produce  Work  of 
Former  World  Man  and  Wife 

“The  Son  of  God.”  a  play  bv  Claire 
and  Paul  Sifton,  has  been  purchased  by 
the  Theatre  Guild,  New  York,  it  was  an¬ 
nounced  this  week.  The  production  will 
probably  be  made  this  coming  season  m 
association  with  Chester  Erskin,  who  also 
will  stage  the  play.  The  Siftons 
“Miflnight.”  which  the  Guild  presented 
last  Winter. 

Mr.  Sifton  was  for  several  years  a 
feature  writer  on  the  Sunday  staff  of  the 
former  .Vctc  York  lYorld. 

NEW  KASTOR  ACCOUNT 

Montgomery  \\’ard  &  Co.,  Chicago, 
have  appointed  the  H.  W.  Kastor  &  Sons 
Company,  Inc.,  Chicago,  to  direct  their 
national  advertising  campaign.  This  ap- 
liointment  does  not  include  the  company  s 
radio  advertising. 
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NEW  YORK-~the  First  Market- Automatically  Adds 
Nearly  a  Billion  Dollars  Yearly  to  Its  Realty  Wealth 

Thomas  M.  Lynch,  president  of  the  State  Department  of  Taxation,  recently  announced 
an  increase  of  approximately  $935,000,000  over  the  assessed  values  for  1930  as  shown 
by  the  1931  equalization  table  of  $29,151,830,644  for  the  Empire  State. 

This  increase  of  nearly  a  billion  dollars  To  national  advertisers  of  standard 
is  a  typical  illustration  depicting  a  brands,  the  FIRST  MARKET’S  value  is 


single  phase  of  the 
many-sided  values 
by  which  the  FIRST 
MARKET  of  the 
Union  is  measured. 
The  full  land  value 
of  its  site  was  found 
to  be  more  than  34 
billions  in  1930. 
This  represented  an 
increase  of  about 
$893,000,000  over 
1929. 


Circu¬ 

lation 

2,500 

Linas 

10.000 

Linas 

♦♦Albany  Evening  News . 

. (E) 

48.219 

.13 

.13 

♦♦Albany  Knickerbocker  Press . 

. (M) 

29,789 

.12 

.12 

♦♦Albany  Knickerbocker  Press . 

. (S) 

52,101 

.17 

.17 

** Amsterdam  Recorder-Democrat  . . 

. (E) 

9.299 

.05 

.05 

ttAubum  Citiaen-Advertiser-Journal 

....(E) 

10,336 

.065 

.053 

ttBuSalo  Courier-Express  . 

123,880 

.25 

.25 

ttBuSalo  Courier-Express  . 

181,914 

.30 

.30 

ttBuffalo  Evening  News . 

. (E) 

183,617 

.35 

.35 

♦♦Corning  Evening  Leader . 

. (E) 

9,140 

.06 

.06 

♦♦Elmira  Star-Oazette  Advertiser. . . 

..(EAH) 

33,172 

.11 

.11 

ttCeneva  Daily  Times . 

. (E) 

5,820 

.04 

.04 

♦♦Cloversville,  Johnstown  Morning 

Herald 

A  Leader-Republican  . . 

...(EAM) 

13,067 

,07 

.07 

ttithaca  Journal-News . 

. (E) 

8,223 

.05 

.05 

♦♦Jamestown  Morning  Post . 

12,434 

.043 

.045 

♦♦Kingston  Daily  Freeman . 

. (E) 

8,399 

.05 

.05 

ttL«ng  Island  City  Daily  Star.,.. 

. (E) 

31,763 

.15 

.10 

♦♦Newburgh-Beacon  Daily  News,. 

. (E) 

16,402 

.09 

.00 

ttThe  Sun.  New  York . . 

. (E) 

305,410 

.70 

.63 

ttNew  York  Times . 

. (M) 

441,657 

.90 

.882 

ttNew  York  Times . 

. (S) 

759,448 

1.20 

1.176 

ttNew  York  Herald-Tribune . 

. (M) 

303,154 

.75 

.735 

ttNew  York  Herald-Tribune . 

. (S) 

448,175 

.80 

.784 

ttNiagara  Falls  Gazette . 

. (E) 

24,496 

.08 

.08 

ttPort  Jervis  Union-Gazette . 

. (E) 

3,343 

.035 

.03 

♦♦Poughkeepsie  Star  and  Enterprise . (E) 

15,198 

.06 

.06 

♦♦Rochester  Democrat  &  Chronicle 

♦♦Rochester  Times-Union 

|(M&E) 

176,067 

.40 

.40 

♦♦Troy  Record  . 

...(MAE) 

25,003 

.07 

.07 

ttCovernment  Statement,  Apr.  1, 

1931. 

measured  by  results 
obtained  from  ad¬ 
vertising  linage  in 
the  Empire  State 
papers  given  here. 

Which  means 
greater  volume  of 
profits  at  less  com¬ 
parative  cost  than 
is  obtainable  from 
any  other  merchan¬ 
dising  field! 


**A.  B.  C.  Publishers’  Statement,  Apr.  1,  1931. 
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J.  B.  WALKER,  FORMER 
MAGAZINE  “CZAR,”  DIES 


Cotmopolitan  Magazine  Under  Hi* 
Management  Made  Phenomenal 
Strides  —  Wa»  Farmer,  News¬ 
paper,  and  Automobile  Man 


John  Brisben  Walker,  former  editor  of 
Cosmopolitan  Magazine,  and  once  con¬ 
sidered  the  “Napoleon  of  the  Mapazine 
World.”  died  at  his  home  in  Br<K)klyn 
Heights,  New  York  City,  July  7.  He 
was  83  years  of  age. 

Born  near  Pittsburgh,  he  entered  West 
Point  Military  Academy,  leaving  in  three 
years  to  go  to  China.  On  returning  he 
took  up  manufacturing,  but  lost  a  for¬ 
tune  of  $5(KJ,000  he  had  accumulated  dur¬ 
ing  the  panic  of  1873.  Then  he  entered 
journalism,  starting  by  writing  articles 
for  Murat  Halstead  and  the  Cincinnati 
Commercial  Gazette.  He  then  went  to 
the  Pittsburgh  Telegraph  as  managing 
editor  and  soon  afterwards  to  the 
U’ashington  Daily  Chronicle  as  editor. 

Dissatisfied  with  newsj)aper  work  he 
went  to  Colorado,  acquired  1600  acres 
of  land  and  raised  alfalfa,  and  soon  be¬ 
came  one  of  the  most  successful  farmers 
of  the  west.  The  farm  which  he  liought 
for  $60,000  he  later  sold  for  $372,000. 

-At  42  years  of  age,  his  health  was  im¬ 
paired  by  farm  work  and  he  was  advised 
to  seek  some  less  arduous  work.  He 
came  to  New  York  and  bought  the 
Cosmopolitan.  He  threw  himself  whole¬ 
heartedly  into  the  work,  and  before  the 
magazine  had  made  a  cent  he  had  ex¬ 
pended  $.360,000  on  it.  W'ithin  four 
years  under  his  management,  its  circula¬ 
tion  increased  from  16.000  to  51,000,  a 
huge  figure  in  those  days. 

One  of  his  literary  advisers  on  the 
Cosmopolitan  was  WTlliam  I^jan  Howells 
whose  many  innovations  have  become 
established  in  the  magazine  world.  The 
magazine  was  sold  in  1907  to  William 
Randolph  Hearst. 

Mr.  W’^alker  became  interested  in  auto¬ 
mobiles  and  purchased  the  Stanley  Auto¬ 
mobile  Company.  .After  the  sale  of  his 
magazine  he  became  interested  in  pacifist 
work,  and  he  waged  an  active  campaign 
against  the  United  States  entering  the 
World  war. 

•As  late  as  last  year  he  was  a  erusader 
for  good  dirt  roads. 

He  was  married  twice.  Five  children 
of  the  first  marriage  survive  and  three 
of  the  second. 


CHARLES  J.  ARNOLD 

Charles  Jules  Arnold.  52.  owner  and 
publisher  of  the  Grecncastle  (Ind.) 
Herald,  a  daily,  for  many  years,  died 
July  7  of  heart  disease  at  liis  home  after 
an  illness  of  several  months.  .Arnold 
was  president  of  the  Indiana  Democratic 
Editorial  Association  in  1913.  He  was 
at  one  time  on  the  editorial  staffs  of  the 
Kansas  City  Star  and  the  Kan.<!as  City 
Journal,  and  returned  to  Grecncastle  in 
1906.  He  was  a  charter  member  of  the 
Grecncastle  Rotary  Club,  and  was  a 
graduate  of  DePauw  University. 


MRS.  GEORGE  M.  ROGERS 

Airs.  George  M.  Rogers,  wife  of  the 
vice-president  and  general  manager  of 
the  Clei’eland  Plain  Dealer,  died  at  her 
home  in  Cleveland.  July  6.  after  a  long 
illness.  Funeral  services  were  held  in 
Cleveland.  July  8.  and  burial  was  made 
at  \\  illoughby,  O.,  Mrs.  Rogers’  old 
home. 


HAROLD  RAINE  BURIED 

Wires  of  the  Canadian  Press  were 
silent  two  minutes  July  6  during  the 
funeral  services  of  Harold  Raine.  gen¬ 
eral  superintendent  of  the  organization, 
killed  last  in  week  in  an  airplane  crash 
in  Hamilton,  Ont.  Funeral  services  were 
held  at  Winnip^. 


FRIEDRICH  AUSTERLITZ 

Friedrich  .Austerlitz.  editor-in-chief  of 
the  .Arbeit er  Zeitung.  Vienna,  organ  of 
the  Social  Democratic  party  in  Austria, 
died  July  5.  His  editorial  style  was  con¬ 
sidered  by  many  to  lie  unexcelled  in  any 
German-language  newspaper. 


(Obituary 


HP.  Moore,  proprietor  of  the  Acton 
•  (Ont.)  Tree  Press,  died  last  week. 
He  had  been  publishing  in  .Acton  for  the 
jiast  50  years. 

John  Franklin  Weaver,  82.  at  vari¬ 
ous  times  editor  of  the  Port  Smith  (Ark.) 
Daily  Tribune,  PJcz'ator,  Southivest 
Parmer,  and  Call,  and  for  the  past  eight 
years  a  resident  of  Portland,  Me.,  died 
in  that  city  July  1. 

Miss  Moi.lie  E.  Connijis,  70.  for  a 
jicriod  of  30  years  a  si>ecial  writer  for 
the  Oakland  Tribune  and  the  Oakland 
Pnquircr,  now  the  Post-P.nquircr,  died 
recently.  She  retired  in  1921. 

Cl.are.nce  Desmo.vi)  Graves,  49.  news- 
pajier  editor  and  advertising  man,  died  at 
his  home  in  Springfield,  Ill.,  June  28. 
Mr.  Graves  was  l^irn  at  Watcrville, 
.Minn.,  and  worked  on  the  news  staffs  of 
papers  at  Watcrville,  Minn.,  Joliet,  Ill., 
and  Henderson  Ky.  .At  one  time  he  was 
managing  editor  of  the  Danville  (Ill.) 
Commercial  Xnes.  In  1927  he  went  to 
Jackson.  Miss.,  where  he  was  with  the 
Clarion  Ledger.  .A  few  months  later  he 
became  editor  and  publisher  of  the  South¬ 
land  Dairy  and  Poultry  Parmer  and  the 
.Missi-fsippi  Weekly.  He  also  established 
the  (iraves  hatchery  and  was  author  of 
the  Graves  .Ad  Charts  and  (iraves  .Adver¬ 
tising  Manual. 

Fred  A.  Weinert,  of  .Alomogordo, 
N.  M.,  well-knf>wn  St.  Louis  advertising 
man  died  recently  at  his  home.  He  was 
formerly  on  the  advertising  staffs.  St. 
Louis  (Mo.)  Globe-Democrat  and  the 
PA  Paso  (Tex.)  Post. 

Jacob  Fi  edner,  77.  former  publisher 
Rushi’iHc  (Ind.)  Republican,  died  re¬ 
cently  at  Oshkosh.  Wis. 

Harold  J.  Saunders,  57,  who  recently 
disposed  of  his  newspaper  interests  at 
West  Salem.  Ore.,  to  go  to  Port  Orford. 
Ore.,  to  assume  editorial  management  of 
(he  Port  Orford  .\e70s,  died  of  a  heart 
attack  July  2. 

Mrs.  Hattie  Doying,  84,  widow  of 
George  E.  Doying.  for  many  years  pub¬ 
lisher,  Jacksonville  (Ill.)  Courier,  died 
June  25  in  her  home  in  Jacksonville. 

Mrs.  Ei.i.a  M.  F'eagg.  72.  wife  of 
F'.  H.  Flagg,  veteran  Oregon  newspaper¬ 
man,  died  recently  at  St.  Helens.  Ore. 

Ernest  Gri'ening.  Jr..  15.  son  of  Dr. 
Ernest  Gruening.  editor  Portland  (Me.) 
PA'cning  .AVre.v,  died  Sunday,  July  5. 

William  H.  MrsuLiTZ.  79,  father  of 
I-^rl  Mushlitz.  assistant  managing  editor, 
Indianapolis  .Star,  died  at  his  home  in 
Evansville  July  2. 

William  H.  Dickson,  for  20 years  on 
the  Hansard  staff.  House  of  Commons  at 
Ottawa,  and  for  many  years  prominent  in 
Canadian  newspaper  circles,  died  in  Og- 
densburg,  N.A'.,  recently.  Born  in  Eng- 
laml.  Mr.  Dickson  entered  newspaper 
work  on  the  Ottan’a  Pree  Press,  now 
amalgamated  with  the  Ottawa  Journal. 
I^tcr  he  worked  on  the  .Montreal  Ga¬ 
zette.  Toronto  Globe.  Toronto  P.mpirc, 
now  Toronto  Mail  and  Umpire.  He  was 
a  member  of  the  parliamentary  press  gal¬ 
lery  for  more  than  40  years. 

O.  T.  Graves.  54.  editor.  A.dtdrru’n 
(Ark.)  Little  River  News,  died  June  24 
in  a  hospital  at  Texarkana.  Ark.,  follow¬ 
ing  an  operation  for  appendicitis. 

John  S.  Lawrence.  79.  father  of  B.  F. 
Lawrence,  general  manager.  Indianapolis 
.Star,  died  at  his  home  in  Coquille.  Ore., 
July  2. 

Charles  G.  Durbin.  50.  eilitorial  staff. 
Meridian  (Miss.)  Star,  died  recently. 
Mr.  Durbin  was  born  in  Antwerp.  O.. 
Nov.  4,  1880,  and  spent  the  greater  part 
of  his  life  on  newspapers.  He  worked 
for  12  years  on  the  Danville  (Ill.)  Morn¬ 
ing  Press  staff. 

Cecil  H.  Tilton,  59.  of  Skowhegan, 
Me.,  for  24  years  foreman  of  Somerset 
Reporter,  died  July  5.  at  his  cottage  at 
I^ke  Sesserunsett.  In  1909  he  organized 
the  Somerset  (Me.)  Independent  and 
upon  the  merger  with  the  Independent, 
liecame  secretary  of  the  Independent- 
Reporter. 

Luther  M.  Bernheisel.  54.  a  native 
of  Perry  County,  Pa.,  died  at  his  home 


in  Seattle.  Wash.,  June  26.  where  he  had 
been  ca.shier  for  the  Seattle  Post  Intelli¬ 
gencer  for  25  years. 

Robert  H.  Exton.  41.  of  the  repor- 
torial  staff.  Trenton  (N.J.)  State  Ga¬ 
zette.  died  June  30. 

Mrs.  Florence  Durward.  wife  of 

H.  F.  Durward,  Memphis  correspondent 
of  the  Associated  Press,  died  in  Baton 
Rouge,  La.,  luly  3.  from  injuries  Mrs. 
Durward  suffered  in  an  auto  accident. 
Durward  flew'  to  Mrs.  Durward's  bed¬ 
side  and  was  with  her  when  she  died. 
Burial  was  in  Memphis. 

William  R.  Dalbey,  aged  71,  for  many 
years  in  the  newspaper  business  at 
Washington  Court  House.  O..  died  at 
his  home  July  5.  He  was  publisher  of 
the  old  Cyclone  Republican,  and  for 
years  had  been  a  correspondent  for 
Columbus,  Cincinnati.  Toledo  and  Cleve¬ 
land  papers. 

L.  B.  Musgro\t„  prominent  politician, 
mining  operator  and  for  years  publisher 
of  the  Jasper  (.Ala.)  .Mountain  Pagle, 
weekly,  died  in  Jasper  July  4.  His  age 
was  74.  He  was  a  leader  in  the  .Anti- 
Saloon  League. 

MRS.  ISABEL  W.  McELROY 

Well-Known  Washington,  D.C.,  News¬ 
paper  Woman  Dies  at  76 

(.^t'rcial  to  Kditor  S;  Pcblishkr) 

Washinghin,  D.  C..  July  6. — Mrs. 
Isabel  Worrell  McElroy,  the  first 
newspajier  woman  to  be  admitted  to 
membership  in  the  press  galleries  of 
Congress,  died  here  yesterday  after  five 
years  of  ill  health.  .At  one  time  she 
was  known  as  “the  woman  Bret 
Harte.”  .She  was  76  years  old  and  the 
wife  of  Col.  John  McElroy,  well-known 
Washington  newspaperman  who  died 
in  October.  1930. 

She  entered  the  newspaper  field  in 
1882  with  the  Kan.ms  City  .Star.  Later 
she  represented  the  same  paper  in 
Mexico,  being  the  first  newspaper 
woman  that  country  had  ever  seen. 
Coming  to  Washington  she  worked  for 
22  years  on  the  staff  of  the  P.vening 
■Star,  keeping  up  her  correspondence 
work  at  the  same  time.  In  1902  she 
became  associate  editor  of  the  National 
Tribune,  and  continued  that  work  until 
she  fell  ill.  Col.  McElroy  was  associate 
eilitor  of  the  same  paper. 

Mrs.  McElroy  was  a  member  of  the 
National  Women’s  Press  Club.  She 
was  the  author  of  monographs  on  “.A 
History  of  the  United  States  Flag.” 
“Presidential  China.”  “Presidents  of 
the  F'^nited  States.”  and  “Wives  of 
Presidents.” 


BEQUESTS  TO  EMPLOYES 

Emploves  of  the  late  S.  H.  W'orzalla 
in  the  Worzalla  Publishing  company. 
Stevens  Point.  Wis..  were  remembered 
in  his  will,  filed  for  probate.  It  disnoses 
of  a  $65,0fK)  estate.  .Among  them  were 
I^dislaus  Jaworski.  foreman.  $3,060; 
Paul  Klimowicz,  editor,  $1,000.  and  Mrs. 
E.  Gietkowski.  widow  of  a  former  em¬ 
ploye,  $500.  His  shares  in  the  publishing 
company  are  left  in  trust  to  Walter  S.. 
his  son  and  president  of  the  concern. 
Miss  Rose  and  Mrs.  .Anna  Crowley, 
Chicago,  daughters. 


GEORGE  E.  SLY 

Gecirge  Eugene  Sly,  60.  .Asheville. 
N.C..  former  vice-president  of  the  I'nited 
Publishing  Company  of  New  York,  died 
in  St.  Joseph’s  Hospital,  St.  Charles. 
Mo..  Tuesday  morning,  July  7.  from  a 
heart  attack.  The  bixlv  was  .sent  to  F're- 
donia.  N.Y..  by  Mrs.  Sly  and  her  sister, 
Mrs.  J.  T.  Dowd.  Mr.  Sly  was  stricken 
while  motoring  to  the  Ozark  Mountains 
to  spend  a  vacation. 


POLICE  HEAD  RESIGNS 

Public  Safety  Commissioner  Isaac  C. 
Flint  of  Utica.  N.  Y.,  has  resigned  to 
become  a  special  state  bank  examiner. 
Flint’s  resignation  was  recommended  by 
the  January  grand  jury,  whose  inquiry 
into  vice  and  crime  conditions  extended 
into  April,  following  a  lengthy  expose 
by  the  Utica  Observer-Dispatch.  Fol¬ 
lowing  the  grand  jury  report,  however; 
he  refused  to  resign. 


HARRY  L.  REICHENBACH 


Pioneer  Press  Agent  of  Motion  Pic. 
ture*  Dies  in  New  York 

Harry  L.  Reichenbach,  49.  pioneer 
press  agent  for  motion  pictures,  died  July 
3  in  New  York  City.  Funeral  service 
were  held  the  following  day  at  Temple 
Emanu-El,  in  New  York.  Honorary 
pallbearers  included ;  Mayor  Walker, 
Grover  A.  Whalen,  Will  Hays,  Jesse' 
Lasky,  A.  C.  Blumenthal,  Sidney 
Solomon,  Sime  Silverman.  Robert 
Lehman,  R.  H.  Cochran,  J.  R.  Rubin, 
•Sidney  Kent,  A.  J.  Kohler.  Walter 
Wanger,  William  Walsh,  Lee  Ochs,  .A1 
Lichtman,  Jack  Alicoate  and  Maurice 
Kami. 

Mr.  Reichenbach,  whose  stunts  were 
often  the  talk  of  Broadway,  is  mentioned! 
as  the  originator  of  present-day  motion 
picture  publicity  methods. 

He  worked  abroad  during  the  World 
war  for  Uird  Northcliffe,  and  in  Italy 
with  d’Annunzio.  He  went  on  tour  with 
Sarah  Bernhardt,  and  had  a  hand  in  real 
estate  development.  Later  he  handled 
jmblicity  for  Ruth  Elder. 

Born  in  F’rostburg,  Md..  he  ran  away 
at  the  age  of  13  to  join  a  dog  and  pony 
circus.  Before  he  was  17  he  had  gone 
twice  around  the  world  with  Raymond, 
the  magician. 

He  entered  the  publicity  field  early  and 
one  of  his  first  “stunts”  was  the  publiciz¬ 
ing  of  the  picture  later  known  as 
“September  Morn.”  His  clients  in¬ 
cluded.  among  others,  the  great  names  of 
the  film  world.” 

CHRYSLER  OFFERS  PRIZES 


Extra  Newspaper  Space  for  Dealeri 
Who  Get  Testimonials 

F'ive  thousand  dollars  in  newspaper 
advertising  is  being  offered  by  the 
Chrysler  Sales  Corpciration  to  Chrysler 
dealers  who  best  utilize  a  plan  of  secur¬ 
ing  testimonial  letters  from  prominent 
local  people  for  use  in  local  newspaper 
advertisements  to  be  inserted  by  the 
dealers. 

A  letter,  with  a  broadside  recently 
sent  newspaper  advertising  managers, 
urges  them  to  cooperate  with  Chrysler 
dealers  in  use  of  the  testimonial  plan. 
.All  advertising  awards  in  the  contest  are 
said  to  be  in  excess  of  the  dealers' 
regular  factory  advertising. 

The  plan  is  to  invite  intluential  citizens 
to  ride  in  a  certain  model  and  then  to 
sign  a  testimonial  that  is  furnished  by 
the  salesman  in  charge.  Permission  for 
use  of  the  testimonial  in  publicity  work 
is  al.so  requested. 


OUTING  FOR  STAFF 

More  than  1(X)  members  of  the  various 
departments  of  the  Utica  (N.A’.)  Ob- 
scrvcr-Dispatch  held  a  party  at  Cedar 

I.ake  Club  recently.  F'ollowing  a  diniier’ 
brief  remarks  were  made  by  Prentissj 
Bailey,  publisher ;  (ieorge  A.  Bradley, | 
managing  editor;  M.  V.  Atwood,  asso¬ 
ciate  editor,  Gannett  Newspapers,  and' 
Arthur  E.  Pflanz,  chairman  of  arrange¬ 
ment  committee.  I 


“DING”  ON  RUSSIAN  TOUR 

J.  N.  Darling,  secretary  of  the  Dti 
-Moines  Register  and  Tribune,  and  car- 
tfMinist  for  the  New  York  Herald  Tribura 
syndicate  has  gone  to  Russia,  where  ht 
will  spend  several  weeks.  Mr.  Darling 
expects  to  draw  a  series  of  cartoons  sim¬ 
ilar  to  those  he  drew  on  a  recent  trip  tc 
northern  Africa  and  southern  Europe. 

LISTING  NEWSSTANDS 

For  the  benefit  of  readers  going  awa' 
on  summer  vacations  the  Dayton  (0.) 
Daily  News  is  printing  a  list  of  news¬ 
stands  in  cities  in  10  states  and 
in  which  the  News  may  be  obtained.  The 
guide  contains  the  names  and  addres-e? 
of  the  dealers  selling  the  paper. 


SAFETY  DRIVE  URGED 

.All  Kansas  newspapers  have 
asked  by  the  highway  safety  committee 
of  the  Kansas  Chamber  of  Commerce 
through  F.  W.  Brinkerhoff,  chairman. 
to  unite  in  a  drive  against  death  and  in¬ 
jury  on  public  highways. 
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ri'' he  New  Orleans  (La.)  Times-Pica- 
A  xtine  is  publishing  in  its  Sunday  real 
estate  section  a  series  of  stories  about 
civic  and  street  improvement  associations, 
taking  one  association  each  week  and  giv- 
ing  its  history  and  accomplishments. — H. 


The  Buffalo  Evening  News  once  a 
week  gives  over  a  page  to  the  “Erie 
County  Legionnaire.”  Similar  space  is 
provided  weekly  for  Boy  and  Girl  Scout 
activities  in  the  city. — K. 
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The  Toledo  Ncivs-Bee  is  running  an 
interesting  series  on  the  editorial  page, 
titled  "The  Bright  Side  of  Toledo,”  each 
devoted  to  a  brief  interview  with  a 
Toledo  industrial  leader. — R.  P.  O. 
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Check  the  increase  in  attendance  at  the 
summer  schools  in  your  city.  The 
Newark  Sunday  Call,  July  5,  found  the 
increase  due  to  the  fact  that  boys  could  not 
get  summer  work  and  decided  to  study 
ratlier  tlian  be  idle. — J.  E.  B. 


Have  a  reporter  visit  the  cheaper  busi¬ 
ness  section  in  your  city  and  check  up  on 
misspelled  signs,  then  run  a  feature  based 
on  the  errors  without  naming  the  stores. 
Most  people  do  not  realize  how  many 
signs  are  misspelled.  “Restarant”  is 
common,  as  is  “Delecatesen.”  One  noted 
in  a  Connecticut  store  window  was 
“schoufer’s  caps,”  for  “chauffeur’s.”  Prob¬ 
ably  the  most  errors  are  found  along  main 
highways,  wayside  stands  being  the  worst 
offenders,  but  it  is  surprising  how  many 
city  stores  can  go  wrong.  A  Torrington, 
Conn.,  clothier  once  advertised  “Extra 
Pant  with  this  Suit.” — C.  B.  B. 


The  “mooching  reporter”  feature  went 
over  well  on  the  Chattanooga  (Tenn.) 
Times.  Let  a  reporter  visit  department, 
drug,  grocery,  and  cosmetic  stores,  and 
wholesale  houses,  asking  for  samples.  A 
good  assortment  usually  is  amassed,  from 
which  a  picture  can  be  taken.  Amusing 
experiences  while  “mooching”  will  pad 
out  the  story.  A  lead  recalling  when  a 
free  lunch  could  be  mooched  with  a  nickel 
beer  is  suggested. — S.  M.  S. 


The  Boston  Post  has  created  wide  in¬ 
terest  through  daily  publication  of  a 
“Brain  Teaser.”  Mathematical  problems 
and  statements  in  which  the  reader  deter¬ 
mines  if  wrong  or  right  and  why,  or  if 
logical  or  illogical  and  why,  constitute  the 
series.  One  is  published  each  day  and 
the  answer  appears  the  following  day. 
All  are  based  on  questions  given  in  exam¬ 
inations  for  students  in  higher  institu¬ 
tions  of  learning. — J.  H.  G. 


\\  elcoming  new  subscribers  with  a  card 
or  booklet  telling  of  the  services  avail¬ 
able  through  the  newspaper  doubtless 
would  prove  an  important  factor  in  pro¬ 
moting  friendliness  between  the  new  cus¬ 
tomer  and  that  paper.  Such  a  greeting 
might  include  a  “tell  a  friend  about  us’ 
plea,  stress  the  availability  of  classifiec 
advertising,  list  special  departments  anr 
tell  of  various  services,  as  informatior 
bureau  activities.  In  addition  there  mighi 
be  a  statement  of  policy. — X. 
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For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
^  specialized  technical  skill, 
insuring  savings  in  con¬ 
struction  costs  and 
economies  and  effi¬ 
ciency  in  operation. 

s.  P.  WESTON,  INC. 

Ntwspaptr  Buildingt, 
Productiom,  Optratiom, 

Surveys,  Vaiuatiens. 

<20  Lexington  Avenue,  New  York 


FORD  DEALERS  BOUGHT 
DOUBLE  TRUCK 

Thirty-four  Signed  Up  by  Dallas 

News  for  Two  Pages  Urging 
Tourists  to  Visit  Carlsbad 
Caverns 

The  Dallas  (Tex.)  Nezos  on  Sunday, 
June  28,  published  a  double  truck  adver¬ 
tisement  in  which  34  Ford  dealers,  the 
Carlsbad,  X.M.,  Chamber  of  Commerce 
and  a  Carlsbad  hotel,  invited  the  public 
to  make  a  trip  on  a  certain  loop  route 
to  visit  Carlsband  Caverns.  The  copy- 
totaled  4,930  lines  and  was  all  new 
business. 

.Accompanying  the  advertisement  in 
the  news  columns,  was  a  story  with  il¬ 
lustrations  of  the  country  traverserl. 

The  idea  was  originated  by  Harry 
Burkett,  Dallas  Ford  branch  manager, 
and  R.  L.  Davies,  assistant  branch  man¬ 
ager.  They  had  the  co-operation  of  Den¬ 
ver  and  Houston  branch  managers  in 
contacting  dealers  coming  under  their 
jurisdiction. 

.■A  trip  to  map  the  route  and  sell  the 
space  was  made  by  L.  H.  Renfro,  auto¬ 
motive  advertising  manager,  and  E.  G. 
Luter,  automobile  editor  of  the  Dallas 
News ;  Willard  Muse,  Ford  traveling 
representative  for  most  of  the  journey, 
and  Paul  Means,  Ford  traveling  repre¬ 
sentative  for  the  remainder.  J.  E.  Giles, 
Jr.,  assistant  wholesale  manager.  Ford 
branch,  operated  from  the  Dallas  head¬ 
quarters. 

The  1,200-mile  trip  was  made  in  six 
working  days,  making  an  average  of  200 
miles  traveled  daily.  There  were  36- 
advertisements  obtained.  Only  four  at¬ 
tempts  failed  to  produce  results. 


NIVEA  IN  DAILIES 


Famous  Nude  Figure  Dons  Bathing 
Suit  in  New  Campaign 

The  Xivea  Creme  girl  whose  sylph-like 
form  has  adorned  magazine  pages  with¬ 
out  benefit  of  clothing  donned  the  sem¬ 
blance  of  a  bathing  suit  when  she  ap¬ 
peared  in  newspaper  copy  this  week. 

But  the  suit  fitted  so  snugly  that  only 
the  discerning  eye  noticed  the  artist’s 
addition  to  the  famous  nude  of  magazine 
advertising. 

The  newspaper  campaign  for  Nivea 
Creme,  made  by  P.  Beirsdorf  &  Co.,  Inc., 
of  New  York,  is  based  on  the  plea  to 
“Stop  sunburn — get  sun-health — correct 
dry  skin.”  The  lithe  figure  reposes  under 
the  caption,  “When  your  skin  meets  the 
sun.” 

Another  step  toward  feminine  nudity  in 
newspaper  copy  was  taken  in  the  adver¬ 
tising  for  Billy  B.  Van’s  Pine  Tree  Soap, 
made  in  Newport,  N.H.  The  smiling 
figure  of  a  girl,  bust  high  in  a  natural 
pool,  offers  a  cake  of  Pine  Tree  soap, 
saying  it  “makes  your  body  sing — gives 
you  that  good-to-be-alive  feeling!” 

“Did  you  ever  take  a  dip  in  a  pine- 
fringed  mountain  lake  on  a  summer 
morn?”  asks  the  copy,  as  the  excuse  for 
the  girl’s  picture. 


Expansion  .  .  . 

Room  for  growth 
and  expansion, 
where  it  can  best  be 
utilized,  should  not 
be  overlooked  in 
planning  the  news* 
paper  plant. 


Robert  W.  Dickerson 

ARCHITECT 

SpeeUdiming  In  Newspaper 
Engineering 

1001  HURON  ROAD,  CLEVELAND 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


The  Albany  (N.A’.)  Times  Union 
obtained  a  double-page  layout  by  fea¬ 
turing  a  “Keep  CAk)!"  exposition.  The 
“exposition”  was  held  on  the  mezzanine 
of  a  theatre,  where  merchandise  for 
keeping  people  “cool  and  comfortable 
during  the  hot  days”  was  displayed. 
Refrigerators,  gas  ranges,  portable 
showers,  electric  fans,  ti.shing  supplies, 
sportswear  and  accessi>ries,  etc.,  were 
exhibited  and  advertised. — F.C.D. 


The  Akron  Times-Press  has  obtained 
a  page  of  small  advertisements,  running 
several  times  a  week,  by  labelling  a 
street  “Used  Car  Row.”  Copy  from  the 
dealers  on  this  “row”  are  built  around  a 
map  showing  the  location  of  each.  The 
paper  has  also  placed  two  large  banners 
across  the  street,  telling  motorists  that 
they  “are  now  entering  the  greatest  used 
car  row,”  etc.  and  telling  them  to  see 
the  Times-Press  for  advertised  bar¬ 
gains. — U.S.V. 

The  Birmingham  Post  is  creating  new 
interest  in  its  classified  advertisements 
by  offering  a  series  of  cash  prizes  for 
the  best  letters  from  readers  telling  why 
they  like  to  trade  with  one  of  the  firms 
listed  in  the  classified  column.  The  let¬ 
ter  may  be  written  on  the  merchandise, 
service  or  any  other  angle  of  the  busi¬ 
ness  desired. — G.H.W. 


“Seen  in  the  Shops,  Vacation  Spe¬ 
cials”  is  the  title  of  a  double  truck 
worked  up  by  the  Boston  Sumlay  Herald. 
The  advertisements  were  in  the  form  of 
readers  with  little  sketches  for  each 
one  and  were  written  in  the  form  of 
observations  of  a  shopp)er.  They  were 


Plan  to  Save 


by  consulting 
the  Archineer 

Plan  to  save  money  on  your 
new  plant  and  its  operation. 

Our  special  experience  in  tbe 
design  of  successful  news¬ 
paper  plants  will  help  you. 

Frank  D.  Chase.  Inc. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 

V. _ y 


with  full  automatic 
push  button  control 
is  u»ed  by 
New  York  Times 

Now  York,  N.  Y. 

Ask  them  abeat  it 

CLINE  ELEC.  MFC.  CO. 

Chicafo:  111  West  WaaiiinftoB 

Street 

New  Yorks  Daily  News  Bldg. 

220  East  42nd  St. 

San  Franciaco:  First  National 
.  Bank  Building 

'-4 


from  three  to  eight  inches  in  length  and 
attractively  arranged  in  the  layout. — P. 


The  Siou.r  City  (la.)  Tribune  recenily 
sponsored  a  Tribune  bargain  day  in 
conjunction  with  50  progressive  firms. 
The  pages  carrying  advertisements  of 
the  firms  were  captioned  “Bargain  his¬ 
tory  will  be  made  in  Sioux  City  on 
Tribune  day.”  The  purpose  of  the  day, 
the  paper  stated,  was  to  give  patrons 
“mercliandise  bargains  not  equalled 
since  before  the  World  war,”  and  to 
demonstrate  the  fact  that  “the  1931 
dollar  will  purchase  more  than  since 
1914.”— H.S.M. 


"Can  you  expect  your  furnace  to  oper¬ 
ate  efficiently  after  a  five-month  lay-off 
witliout  cleaning?”  headlines  a  furnace 
dealer’s  advertisement,  offering  to  clean 
furnaces  now  at  S3  so  they  will  be  ready 
for  fall  fires.  Furnace  dealers,  tinners 
and  heating  plant  contractors  can  be  sold 
space  on  this  idea. — R.G. 

Columbian 

Newspaper 

Inks 

The  Best  Ink 

is  the 

Cheapest  Ink 

The  L.  Martin  Co. 

45  East  42nd  Street 

New  York  City 

Arthur  S.  Tbompton,  Matusgnr  • 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCUTION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  lU. 
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HUMPHREY  REVERSES 
HIS  STAND  ON  RULES 

U.S.  Trade  Commiesioner  Now  Oppose* 
Amendments  to  Trade  Practice 
Code  Applying  to  Publisher* 
of  Periodicals 


By  George  H.  Manning 

IVashington  C orrespondettt ,  Editor  &  Publisher 

Washington,  D.C.,  July  6. — A  warn¬ 
ing  that  the  plan  of  the  Federal  Trade 
Commission  to  amend  the  trade  prac¬ 
tice  rules  subscribed  to  by  the  publish¬ 
ers  of  periodicals  may  cause  confusion 
and  mitigate  the  good  to  be  accom¬ 
plished  was  expressed  in  a  rather  sur¬ 
prising  announcement  by  W  illiam  E. 
Humphrey,  a  member  of  the  commis¬ 
sion. 

Early  in  June  the  commission  for¬ 
warded  the  ‘  suggested"  changes  to  the 
leaders  of  the  iicriodical  publishing  in¬ 
dustry  with  notice  that  they  had  60 
days  in  which  to  accept  them,  follow¬ 
ing  which  they  would  take  effect, 
amending  the  old  set  of  rules  which 
have  guided  the  business  conduct  of  the 
industry  fur  some  time  in  the  past. 

In  his  announcement.  Commissioner 
Humphrey  makes  the  direct  charge 
that  his  colleagues  are  engaged  in  an 
attempt  to  “standardize"  the  trade  prac¬ 
tice  rules  in  a  manner  that  would  give 
little  or  no  consideration  to  the  differ¬ 
ences  that  may  exist  in  the  business 
practices  and  conduct  of  different  indus¬ 
tries.  “Reasonable  standardization  in 
rules  that  are  adopted  by  future  con¬ 
ferences  of  course  is  desirable,”  the 
commissioner  said.  “But  standardiza¬ 
tion  of  the  rules  that  we  are  now  con¬ 
sidering,  I  cannot  believe  is  wise  or 
even  fair  to  industry.  These  present 
rules  have  been  adopted  and  worked 
out  in  some  instances  for  several  years 
by  the  various  industries  that  adopted 
them.” 

•The  commissioner  added  that  the 
more  they  reduced  the  rules  to  a  stand¬ 
ard  the  more  nearly  they  would  reduce 
the  result  of  the  work  of  the  industries 
concerned  and  of  the  commission  to  a 
mere  clerical  performance,  “and,”  he 
added,  “the  more  nearly  the  value  of 
these  rules  approach  zero.” 

He  referre<l  to  the  plan  to  standard¬ 
ize  the  Group  Two  rules  as  “an  absurd 
impossibility.”  since  these  rules  are 
those  enter^  into  voluntarily  by  the  in¬ 
dustry  concerned  and  in  many  instances 
cover  situations  peculiar  to  that  indus¬ 
try  alone.  The  Group  One  rules,  on 
the  other  hand,  are  those  that  could  be 
forced  on  any  industry  by  the  courts  if 
they  did  not  care  to  adhere  to  them 
voluntarily. 

Probably  the  most  surprising  feature 
of  Commissioner  Humphrey's  an¬ 
nouncement  rests  in  the  fact  that  it 
practically  reverses  an  announcement 
he  made  a  week  previous  in  which  he 
extolled  the  plan  to  amend  the  rules. 


CHANGES  IN  ROCK  ISLAND 

The  J.  W.  Potter  company,  publisher 
of  the  kock  Island  (111.)  Argus,  has  an¬ 
nounced  the  appointment  of  William  F. 
Schmacht  as  mechanical  superintendent, 
in  addition  to  duties  as  foreman  of  the 

composing  room.  He  will  be  assisted  by 
Elmer  E.  Osterman,  who  has  just  been 

appointwl  foreman  of  the  press  room  to 
succeed  Thomas  .•\.  Journy,  who  died 
June  6.  Russell  Boom,  of  the  editorial 
staff,  has  been  transferred  to  the  display 
advertising  department  as  copy  writer. 

OUTLOOK  PROMOTES  ROSE 

Effective  July  1,  Julian  B.  Rose_  has 
been  appointed  new  Western  Advertising 
manager  of  The  Outlook.  Mr.  Rose, 
with  the  New  York  office  of  Outlook  for 
the  past  year  and  a  half,  was  formerly 
advertising  manager  of  Aviation  Engi¬ 
neering.  The  Outlook  will  continue  to 
be  represented  on  the  Pacific  Coast  by 
Blanchard-Nichols-Coleman. 

SCHEERER  APPOINTED 

Effective  as  of  July  1,  Scheerer,  Inc., 
New  York  and  (Chicago,  has  been  ap¬ 
pointed  to  represent  the  Linton  (Ill.) 
Citizen  nationally. 


TO  VISIT  RUSSIA 

Miss  Helen  E.  Martin,  federal  court 
rejKjrter  for  the  Bay  City  (Mich.)  Daily 
Times,  left  last  week  for  a  three  months’ 
trip  in  Russia.  Raymond  Kuhn,  formerly 
of  the  Times  staff,  has  return^  to  take 
the  federal  beat,  while  Miss  Johanna 
Mueller  has  been  transferred  from  the 
woman’s  department  to  the  county  beat. 
W.  F.  Young,  Jr.,  of  the  county  beat,  has 
been  shifted  to  city  hall. 


SCREEN  BOOK  SOLD 

Capt.  Roscoe  Fawcett,  vice-president 
and  general  manager  of  Fawcett  Publica¬ 
tions,  this  week  announced  the  purchase 
of  Screen  Book  Magacinc. 


ADVERTISING  TAX  VOTED 


San  Antonio  Levy  Will  Rai*e  $102,000 
— Huntre**  Again  Head*  Board 

(Special  to  Editor  5c  Publisher) 

San  Antonio,  Tex.,  July  6. — The  City 
Commission  of  San  Antonio,  with  one 
dissenting  vote,  has  again  levied  the 
special  tax  of  5c  on  each  $100  valuation 
of  property  for  municipal  advertising 
purposes. 

The  tax,  it  has  been  estimated,  will  pro¬ 
duce  a  fund  of  $102,000  which  is  to  be 
spent  in  advertising  San  Antonio  under 
the  supervision  of  a  Municipal  Advertis¬ 
ing  Board  authorized  by  law  and 
apjKjinted  by  the  mayor. 


Frank  G.  Huntress,  publisher  of  the 
San  Antonio  Express  and  Evening 
Xews,  was  reappointed  chairman  of  the 
Municipal  Advertising  Board.  All  other 
members  were  reappointed  with  the  ex¬ 
ception  of  one.  Youngs  Crook,  whose 
place  was  filled  by  appointment  of  Robert 
Michael. 


TRAVIS  JOINS  WEEKLY 

Edmunds  Travis  until  recently  editorial 
writer  of  the  Houston  (Tex.)  Post- 
Dispatch  has  been  made  associate  editor 
of  the  Dallas  Texas  Weekly,  a  magazine 
published  by  Peter  Molyneaux.  Travis 
was  formerly  a  part  owner  of  the 
Austin  (Tex.)  Statesman. 


Time  and  again  the  effec¬ 
tiveness  and  the  worth  of 
Hoe  24  hour,  night  and 
day  emergency  service,  has 
been  proven  to  the  relief 
and  satisfaction  of  pub¬ 
lishers.  If  trouble  comes, 
telephone  or  telegraph 
and  the  complete  facili¬ 
ties  of  the  Hoe  Service 
and  Repair  Department 
will  immediately  respond 
to  your  assistance.  Always 
give  the  serial  number  of 
your  press  or  machine  to 
avoid  misunderstanding 
and  attendant  delay. 

R.  HOE  &  CO.,  Inc. 


These  are  the  Famous  Users  of  the 

A  NIT'”  MATRIX 
vjvyoo  VJI/TIN  1  kollisg  .machine 


Chicago  Daily  News 
{2  machines) 

Journal.  Milwaukee.  Wis. 

{2  machines) 

Star,  Kansas  City,  Mo. 

{.2  machines) 
Globe-Democrat.  St. 

Louis.  Missouri 
F*re88,  Pittsburgh.  Pa. 
Press,  Cleveland, Ohio 
l*ust ,  Cincinnati.  Ohio 
Times-Picayune,  New 
Orleans,  La. 

Nichi-Nichi,  Kobe.  Japan 
Record.  Philadelphia.  Pa. 
Times- Press,  Akron.  O. 
News,  Buffalo. N .  Y. 
Citizen,  Columbus,  Ohio 
Express  London,  Kng. 
Tiroes,  Hartford.  Conn. 
News,  Detroit,  Mich. 
Times-Union,  Rochester, 
New  V'ork 


Dispatch,  Columbus.  O. 

News-Bee,  Toledo.  Ohio 

Tribune.  BeavcrFalU.  Pa. 

Eagle,  Br(x>klyn,  N.  Y. 

Courier- Express, 

Buffalo.  N.  Y. 

Detroit  Daily,  Detroit, 
Mich. 

News,  New  York  City, 
N.  Y. 

Northwestern,  Ohskosh, 
Wis. 

Manitoba  Free  Press, 
Winnipeg.  Can. 

Times-Star,  Cincinnati, 
Ohio 

Press-Scimitar, 

Memphis,  Tenn. 

Journal-Herald. 

Dayton,  Ohio 

Chronicle,  San  Francisco, 
Calif. 

TeloRram,  Toronto,  Can. 

News,  Cleveland,  Ohio  * 


This  heavy  duty  GOSS  “GIANT**  moulds  dry  mats 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facts. 


Berry-Mingle  Co.^inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd  St. 

• 

Da*igner*  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

SpaclalUt*  in  selection  and  sale 
2  ofmachineryforincreasedpro- 

■»  duction. 

_C 

a-  Consultant*  in  construction,  de- 
o  sign.and  plan  of  arrangements 

<  ofbuildingstomeetthenews- 

•  paper  and  publishing  needs. 

-£  A  Strictly  Quality  Product 

j» 

A  Quality  Purchase  is,  after  all, 
the  Exercise  af  the  Truest  Economy 

PLAIN 

PACKING  FELT 

Rolls  Approx.  40  Lbs. 
Sheets  18"  x  28" 

Cut  Strips  Any  Width 
Packed  in  Cartons 
Ready  for  Use 

COATING  GUM 
PACKING  FELT  PASTE 
PASTING  MACHINES 


General  Office* 

138th  St.  and  East  River 
New  York  City 


GOSS  PRINTING  PRESS  COMPANY 

*535  So.  Paulina  Street 


AMERICAN 
PUBLISHERS  SUPPLY 


Drive  and  Control 

for 

B  Newspapter  Presses 


Send  for  particulara 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


NEW  YORK  CHICAGO  SAN  rRANCISCO 


P.  O.  BOX  131 
WEST  LYNN.  MASS. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 

put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 

No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mats.,  U.  S.  A 

OMe  Addrwa  NDfSCO— WoroMte 
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meadow  gold  drive  ; 

FEATURES  ICE  CREAM 

One  Hundred  Newspapers  Being  Used 
by  Dairy  Firm  —  Copy  Being 
Placed  by  Lord  &  Thomas 
and  Logan 

Tlie  Beatrice  Creamery  Company  is 
featuring  Meadow  Gold  brand  ice  cream 
in  what  is  said  to  be  the  first  national 
advertising  campaign  ever  run  on  ice 
cream.  The  first  season’s  advertising  is 
being  confined  to  the  summer  months 
and  is  appearing  in  approximately  100 
newspapers.  The  campaign  is  being  re¬ 
leased  under  the  direction  of  Lord  & 
Thomas  and  Logan. 

In  addition  to  newspaper  advertising, 
which  consisted  of  an  introductory  full- 
page  and  followed  by  alternate  half  and 
quarter-pages  each  week,  outdoor  adver¬ 
tising  in  30  cities  appeared  in  May,  and 
three  four-color  spreads  arc  being  used 
in  one  large  weekly  magazine. 

The  copy  theme  is  stressing  the  new 
manufacturing  process  used  in  making 
Meadow  Gold  ice  cream,  the  new 
“carry-home”  package,  the  value  of  ice 
cream  in  the  menu,  and  plays  up  the  fact 
that  the  product  is  available  at  “your 
drug  store.” 

The  tendency  to  localize  the  advertis¬ 
ing  is  due  to  the  fact  that  Beatrice 
Creamery  Company  has  no  distribution 
on  the  west  coast  and  only  a  small  out¬ 
let  in  the  south.  Its  strongest  territory 
is  in  the  north  central  west  and  eastern 
states. 

The  campaign  has  as  its  secondary  ob¬ 
jective  the  establishing  of  the  Meadow 
Gold  brand  name  for  the  company’s  other 
dairy  products,  namely,  milk,  butter, 
cheese  and  egps. 

CAN’T  PICTURE  DIAMOND 

New*  Cameras  Barred  at  Trial  of 
New  York  Gangster 

Newspaper  cameramen  will  be  barred 
from  the  courtroom  when  Jack  “Legs” 
Diamond,  New  York  gangster,  is  tried 
on  a  charge  of  assault  at  Troy,  N.Y., 
starting  July  13,  Supreme  Court  Justice 
James  C.  Cropsey  has  notilied  editors. 
Justice  Cropsey,  who  was  named  as  a 
special  magistrate  for  the  trial  by  Gov¬ 
ernor  Roosevelt,  also  has  instructed  court 
attendants  to  restrict  the  number  of 
reporters  allowed  at  the  press  table. 
Cards  will  be  issued. 

Because  of  his  reputation,  both  in  the 
United  States  and  Europe,  as  a  boot¬ 
legging  gang  leader,  who  has  been  rid¬ 
dled  with  rivals’  bullets  several  times. 
Diamond’s  trial  has  attracted  wide  atten¬ 
tion.  Court  officials  bad  prepared  to 
handle  scores  of  newspapernien,  chiefly 
from  New  York  city,  at  the  trial.  Spe¬ 
cial  tables  were  to  be  provided  for  the 
press  in  space  usually  taken  up  by  specta¬ 
tors,  and  telegraph  wires  were  to  be 
installed,  linking  the  courtroom  with 
newspaper  offices. 

WOULD  RESTRICT  BILX^OARDS 

An  outdoor  advertising  bill  spon.sored 
by  Representative  Key,  of  Jasper  county, 
was  introduced  in  the  Georgia  general 

wsembly  July  6  prohibiting  the  erection 

of  advertising  structures,  devices  or  dis¬ 
plays  within  the  limits  of  the  right-of- 
way  on  state  roads.  Further  it  would 
prohibit  the  erection  or  maintenance  of 
any  signs,  displays  or  devices  on  private 
property  without  the  written  permission 

of  the  owner.  The  bill  also  provides 

penalties  for  the  violation  of  the  act  and 

prohibits  defacing  state  highway  signs. 

COURT  HITS  TESTIMONIAL 

Mrs.  Jean  Norris,  recently  ousted  as  a 
New  York  City  magistrate,  was  described 
in  the  court  decision  as  having  “sanc¬ 
tioned  the  exploiting  of  her  judicial 
position  in  the  advertising  of  a  com- 
■nercial  product,  contrary  to  the  essential 
liignity  of  judicial  office.”  The  court’s 
statement  was  based  on  the  giving  of  a 
testimonial  for  Fleischman’s  Yeast,  il¬ 
lustrated  by  a  picture  of  Magistrate 
Norris  in  court  robes.  This  was  one  of 
several  charges  against  her. 


EDITOR  &  PUBLISHER 
Classified  Advertising 

SITUATIONS  (Cash  with  Ordar) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Caeh  with  Order) 

1  Time  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Newspaper  Brokerage — Only  high-grade  proper¬ 
ties.  porsoTi  ’l  service.  Clyde  11.  Kilux.  Brya>»t 
Bldg.,  Knnsns  City.  Mo. 

Real  Opportunity — Two  Lons  Nlnnd  weeklies, 
good  newRpjiper  nnd  j<di  phipf;  grusaintr  jri.’i.OOO: 
returning  owner  $10,000  profit;  aaeriflee  prfre 
000;  two-fifth  rnsh:  hiilnnee  en«v  terms. 
J.  B.  Shale,  Times  Building,  New  York. 

Newspaper  Interest  Wanted 

Newspaper  man  with  experience  from  ciih  re¬ 
porter  (*n  eountr.v  weekly  to  ton  executive  of 
mnjor-cit.r  dailies,  with  successful  owuership 
of  small  city  dnil.v  between,  would  p-iy  cash 
for  substantial  interest  in  good  newspaper. 
Owner  seeking  relief  from  routine  or  retire¬ 
ment  from  active  direction  of  his  property  can 
secure  cajiable,  trustworthy  associate  able  to 
direct  business  and  editorial  lodlcies  along 
sound  and  constructive  lines.  Address  B-80fi, 
Editor  &  riibllsher. 

Capital  Wanted 

Editor's  Assistant  with  adequate  capital 
wanted  for  rural  newspaper  chain.  Adnidahll- 
Ity  chief  requisite.  Box  B-8fi0,  Editor  A  Pub- 
!  Usher 


Newspapers  for  Sale 

For  Sal^  Only  Dally  Newspaper  in  industrial 
rit.v  of  JIO.OPO.  Excellent  coiumnnlt.v,  prestige 
and  merchant  support.  Coinidetc  plant  with  .lob 
facilities.  Splendid  opportunity  to  build  Into 
$2tM>.000  property.  Economical  to  operate.  ITn- 
usual  circumstances  com|>el  sale.  B-870,  F!dltor 
&  Publisher. 

Weekly,  earned  $4-l’i7  first  half  1031.  $0S4."  In 
10.30,  $2.'».000  capital:  big.  prosper«*us.  non¬ 

competitive  field:  great  future:  Ideal  coin- 
,  munlty  for  living.  Tor  g«»od  reasons  contnd 
can  he  had  with  $10,000  cash  down  payment, 
balance  terms.  B-80.3.  Editor  &  Publisher. 

Hotel  Advertining — Due  Bills 

Due  bills  arranged  for  trade  advertising  in  dally 
newspapers  on  Atlantic  Clt.v  hotels.  Our  service 
charge  W,  H.  Campliell  Co.,  1210  Com¬ 

merce  Av.,  Atlantic  City. 

Editorial — Press  Service 


On  the  Boardwalk  at  Atlantic  City 
Wppkl.v,  ninntlily  fpiitiirp  of  flip  world  :it  piny. 
ArrivalH  —  lopal,  forptun  —  If  dpslrpd.  f’onvpn- 
tions.  Assignments.  TMiotos.  <1.  Lclnibach, 
Press  Service,  310  Schwehin  Bldg.,  Atlantic  City. 

Writers’  Service 

Syndicate  service  for  writers.  Intenig«*nt  serv¬ 
ice.  Write  Bmll  Zubryn,  1476  Broadway,  City. 

CireolatioD  Promotion 

A.  M.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  California.  An  efficient  circulation 
building  organization  accepting  only  honafide 
subscriptions  (paid  in  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  siirve.v. 

Over  80%  of  all  circulation  campaigns  on  dally 
new’spapers  In  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com- 
pany.  The  dependable,  aelf  flnanclnd  PART- 
LOWH  PLAN  CnmpaiKn  is  absolute  Insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  In  circula¬ 
tion  building.  Partlowe  added  circulation  Is 
clean  clrciitntlon.  Rvery  subscription  verified 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  icire  you  a  free  Partlowe  arlentlflc 
survey  of  your  fleld  and  an  Intelligent  eitimate 
of  Its  posaihllltlea— without  oMleatlon.  Tha 

Charles  Partlowe  Company,  Occidental  Bldg., 

Indianapolis. 

Our  '^Better  Timea’*  Campaigns  have  unequalled 
psychological  appeal.  Hold  S-year  American 
record  for  cash  business  on  a  single  drive. 
Hudson  I>e  Priest.  240  Fifth  Ave.,  New  York. 

Ths  W.  8.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Help  Wanted 

Advertising  salesman,  familiar  with  newspaper 
fleld.  preferably  acquainted  with  publishers,  ad¬ 
vertising  managers,  to  sell  high-class  service. 
(too<l  appearnnee  and  personality  re<iiilre<!. 
Salar.v.  F'stablished  firm.  Reply,  giving  age, 
experience  nnd  references.  B-SOl,  Editor  & 
Publisher. 

Correspondents  to  supply  construction  and  im¬ 
provement  news.  Liberal  pa.vnient.  B-88P, 
Editor  &  Publisher. 

Managing  Editor. — Recent  death  of  our  miin- 
nging  editor  opens  an  opportunity  for  the  right 
man  to  succeed  him.  He  must  have  had  a 
successful  experience  ns  a  city  editor  and  be 
able  to  stand  a  searching  investigation.  Per¬ 
manent  connection  leading  to  stock  ownership 
is  open.  Man  under  4(»  iuit  over  30  years  of 
age  will  be  preferred.  Tinies-Repnblican.  Mar¬ 
shalltown,  Iowa. 


Situations  Wanted 

Advertising  Manager  on  Southwestern  or  Pacific 
Coast  paper.  Ntiw  ein]tloyed  on  nudroiNditan 
daily.  Successful  rect»rd  in  promotion  and  serv¬ 
icing  of  local  nnd  national  accounts.  .\g«*  2S. 
married,  excellent  references.  FMitor  A; 

Publisher. 


Advertising — 

To  a  Publisher  Interested  in  Advertising 
I.inage: 

Man,  33,  with  reputation  for  creating  new 
business  through  merchandising  plans,  c(»py 
ideas,  sales  ability  to  see  them  through  per¬ 
sonally  and  executive  ability  to  direct  and  in¬ 
spire  sales  staff,  wants  Job  ns  IXH'al  Adver¬ 
tising  Manager  Metropolitan  paper  or  Adver¬ 
tising  Director  smaller,  and  preferably  firlvntely 
owned,  prop<'rty  w’liere  hard  wrork  will  be  in¬ 
vestment  In  a  future.  Ten  years*  experience, 
go<»d  record.  B-876,  F^dltor  &  Publisher. 


Advertising — A  w’oman  with  many  years*  exp€^ 
rlence  in  conducting  the  advertising  department 
of  a  large  concern  is  now  free.  Did  all  the 
space  buying,  superxlsed  checking,  etc.,  and 
handled  fo]|ow*-up  and  aome  sales  work.  Seeks 
position  of  similar  nature  or  would  act  as  assist¬ 
ant  to  a  busy  executive.  Will  accept  n  niwler- 
ate  salary.  B.832,  Fklltor  A  Publisher. 

Artist — One  man  art  department.  Experienced 
in  retouching,  layouts,  cartoons,  roto  and  ud 
drawings.  B-R77,  Editor  A  Publisher. 

Assistant  to  Publisher 

of  successful  small  newspaper,  with  complete 
charge  during  bis  absence,  desires  new  connec¬ 
tion  In  city  between  thirty  and  fifty  thousand 
IKipnlation.  Record  of  ability  that  will  insure 
results.  Write  fully  to  avoid  unnecessary  cor¬ 
respondence.  B-8S6,  Editor  A  Publisher. 


Business  Manager  of  newspaper  with  interna¬ 
tional  reputation  wishes  to  connect  with  news- 
i>nper  offering  wdder  i>ossihilities  for  develop¬ 
ment.  If  opportunity  satisfactory  will  accept 
half  present  salary  and  conindsslon  on  annual 
business  Increase.  Write  or  wire  Box  R-8fi3, 
Editor  A  Publisher. 


Business— Ad  vert  Ising— 

Mr.  Publisher:  Are  yon  In  need  of  n  Business 
Manager  who  can  also  handle  your  advertising 
departments,  thereby  eliminating  cost  of  an 
advertising  manager.  Write  R  8-84.  FMItor  A 
Puidislier, 

Circulation  Manager  with  outstanding  record 
on  three  Eautern  new'apnpers  over  n  i>orlod  of 
ten  year*.  Kcon(*mieal  administration  and  a 
thorough  builder  of  home  delivery.  Ilan  never 
left  n  position  except  of  own  accord.  Exeel- 
lent  references  as  to  character  and  ability. 
Age  lift,  married.  Wlllln*  to  (cn  to  .Tour  Oit.v 
for  Interview.  Correepondenpe  will  be  held 

strictly  eonfldentlal.  Moderate  aalary  require- 
ment.  B-872,  Editor  A  Publisher. 

Editorial  man  with  lO  yearn*  all-around  expe¬ 
rience,  including  six  aa  Waahlngti*n  correaiMtnd- 
ent,  desires  executive  p<islt1on  with  good  future 
nnd  chance  to  buy  stock.  B-8fil,  Editor  A  Pub¬ 
lisher. 

Editoriil,  Reportorial— Man,  24,  (jenernl  expe¬ 
rience.  Trained  to  metropolitan  standards. 

Pungent  editorials,  graphic  news  writer,  capa¬ 
ble.  A  worker.  Investigate  my  refer¬ 

ences.  B-H83,  Editor  A  Publisher. 

Managing  Editor — News  editor.  3^0.000  circula¬ 
tion,  wants  managing  editor’s  [tost,  smaller  city. 
Fifteen  years  big  and  small  cities.  Not  afraid 
to  wTlte,  bead,  proofread,  makeup.  East  of 
Mississippi.  Month’s  notice.  References.  B-882, 
FMItor  A  Publisher. 


Situations  Wanted 

Newspaper  Woman  with  4  years*  experience 
selling  nnd  writing  display  copy  on  Metropoli¬ 
tan  dailies,  se^'ks  connection.  Some  reporting, 
feature  writing,  book  reviewing.  B-S71,  Edi¬ 
tor  A  Publisher. 

Publicity  Director — F'xceptioual  record  of  world¬ 
wide  success  founded  on  .vears  of  newspaper 
iind  magazine  experience.  Highest  credentials. 
B-S02.  FMitor  A  Publisher. 

Reporter,  experienced.  University  Junior  nnd 
liusiness  college  graduate.  Robert  Day,  823 
S.  Poplar  St.,  Seymour,  Indiana. 


Security  Sales  Executive  available  immediately. 
High  grade  Security  Sales  .Manager  (not  a  se¬ 
curity  dealer  or  liroker)  specializing  in  news¬ 
paper  tiuaiKdiig,  witii  a  sales  force  of  cntmble 
men  offers  bis  services  to  an  estaldlshed  com¬ 
pany  t(»  assist  in  selling  n  block  a<l  of  treasury 
st(»ek  f(»r  papers  on  expansion  or  additional 
working  capital.  Strictly  commission  basis. 
My  record  with  otlier  newspapers  available. 
Address  B-8t;2.  Edit(*r  A  Publisher. 


Sports  writer  and  cartoonist,  now  employed  as 
associate  editor  of  national  magazine,  desires 
to  get  back  on  s|Mirts.  Will  go  anywhere.  Ad¬ 
dress  B-88.3,  FMitor  A  Publisher. 

Web  Pressman,  1.3  yinirs’  experience.  Duplex 
factory  refonuice,  comldnation  Job  e.xperieiice. 
I'oiiipetent  meclianically  to  keep  dptiptnent  160% 
productive.  Will  go  aiiywlu're,  moderate  salary 
acceptable.  Married,  temperate  habits.  Indus- 
trhuis.  reliable.  B-8s7,  FMitor  A  Publisher. 

Mechanical  Equipment  For  Sale 

Fhotoengraving  equipment  for  tale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  4^ 
West  Broadway,  N.  Y.  O. 

Newspaper  File 

New  York  Tribune 

Wanted,  to  complete  n  file,  one  copy  of  the 
Now  York  Tribune  of  each  of  the  following 
dates  of  the  year  1863:  April  16,  21,  22,  23, 
24,  28,  3<>.  May  1,  2,  3.  3,  6,  7.  S.  9.  10.  14 
to  28  (inclusive),  3(b  31,  June  1  to  0  (Inclu¬ 
sive).  .Must  he  in  gcsHl  condition,  untorn  and 
complete.  Editor  A  Publlslier. 

Journalistic  Antiques 

A  (’ollector  Is  in  the  market  for  Journalistic 
anthiiiea  such  ns  autograpii  letters  of  former 
editors  in  this  country  or  in  Canada,  dating 
back  even  to  Ctdoiilul  tiiiivs;  first  Issues  of 
well-known  newspapers;  pictures  of  famous 
American  joiirimlists  of  past  generations;  old 
photographs  <»f  historic  news  events;  copies  of 
oh!  newspapers  coiitaiiilng  accounts  of  events 
of  unusual  interest;  or  an.v  other  antique  or 
relic  in  the  ttidils  of  advertising  ami  publish¬ 
ing.  L(Kik  through  your  old  letter  tiles,  scrap¬ 
books,  etc.  Then  let  me  know  what  you  have 
and  what  your  i>rlce  Is  (must  l>e  iiUHlerate.  but 
for  cash  if  accepted).  10-746,  FMitor  A 
Publisher. 


Can  y4»u 

liierease 

Linage? 

Is  your  promotion 
work  brimming  with 
logic  that  will  offset 

the  argument  of  the 

pessimist? 

Answer  these  ques¬ 
tions  in  a  Classified 

Ad— the  result  may 

be  a  golden  oppor- 

tunity. 

dassified  Service 

Editor  &  Publisher 


Blair  k  Aoatia,  circulation  builders,  222  West 
Oreenwicb  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones: 
Offlee  2-13si;  residence  81-9240. 

News  Editor— head  of  copy  desk,  lengthy  exiie- 
rlcnce  on  street  editions,  desires  change.  Mid¬ 
dle  west  preferred;  Will  make  personal  call 
for  interview.  B-8W,  Editor  &  Publisher. 

DawUy  Circulation  Serrloa  •zpaodc  clrculatloo 
OBlDf  metboda  mectlof  preaent  condltlona.  Write 
or  wire  F.  C.  Roeentbel.  Boalneas  Manager,  51 

I  Dewey  ATenae.  Huntington,  N  .Y. 

Newt  Photographer,  seven  yeara*  experience, 
with  equipment  and  car,  wants  poaltlon.  Ex¬ 
cellent  referencea.  Samplea  of  work.  B-878, 
Editor  A  Publisher. 

Good  Men  Available 

The  Newspaptr  Club  of  New  York 
is  undertaking  to  find  work  for  a 
number  of  newspaper  writers,  art¬ 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 

Newspaper  Club  of 
New  York 

Care  Editor  Cf  Publisher 
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Editor  &  Publisher  The  Fourth  Estate  for  July  11,  1931 


By  MARLEN  PEW 


Headline  forecast  for  March, 
1932:  Powers  Discuss  Extension  of 
War  Debt  Moratorium  For  Year,  or 
Skip- Year,  To  Aid  International  Trade 
Situation. 

*  *  * 

\  DD  astonishing  errors :  “Mark  Coney, 
electrical  wizard  and  discoverer  of 
wireless  telegraphy,  delivered  an  interest¬ 
ing  and  instructive  lecture.  .  .  .”  This 
was  published  recently  in  a  Texas  news¬ 
paper. 

*  *  * 

T  ETTER  from  Wallie  Moore,  of 
Muscatine,  Iowa,  asks:  “What  do 
you  think  about  college  graduates  who 
are  willing  to  work  on  newspapers  for 
the  experience?”  I  think  that  any  edu¬ 
cated  man  who  is  willing  to  work  for 
experience  is  sure  to  be  overpaid.  And 
any  editor  who  will  employ  free  labor 
will  probably  pay  double  the  rightful 
wage  in  libel  litigation. 

«  *  * 

DWTD  DEITZ,  science  writer,  has 
just  brought  out  a  colorful  book 
called  The  Story  of  Science.  In  the  lan¬ 
guage  of  the  people  he  tells  the  wonder¬ 
ful  story  of  the  universe,  the  earth,  the 
atom  and  of  known  life.  Reading  it,  I 
have  thoueht  how  valuable  it  ought  to 
be  to  a  reporter,  aiding  him  to  see  be¬ 
neath  the  surface  and  write  more  surely 
and  interestingly  of  the  daily  spectacle 
in  the  skies  and  the  endless  wiggling  and 
twisting  of  life  on  the  crust  of  the  earth. 
Brisbane  is  the  great  modern  master  of 
the  art  of  weaving  scientific  fact  into  a 
news  story,  converting  ordinarily  dull 
facts  into  pictures  which  thrill  the 
average  reader. 

*  *  * 

The  following  item  is  cut  from  the 
Binghamton  (N.Y.)  Press.  The 
author  is  Tom  Hutton,  editor  of  the 
Press,  a  frequent  caller  at  the  National 
Press  Club  at  Washington.  I  wish  to 
join  him  in  honoring  the  subject  of  his 
sketch,  one  who  for  many  years  was 
friendly  and  helpful  in  word  and  deed. 
“Swing  I^)w,  Sweet  Chariot,”  is  the 
headline  the  Binghamton  editor  put  over 
the  story: 

“Thousands  of  newspapermen  all  over 
America  read  yesterday  with  a  catch  in 
the  breath  of  the  death  of  Daniel  H.  Mc¬ 
Dowell  at  Washington.  They  knew  and 
loved  the  giant  black  man  as  Mac,  door¬ 
keeper  extraordinary  of  the  National 
Press  Qub. 

“Doorkeeper?  Well,  you  might  call 
him  that.  More  like  a  reception  commit¬ 
tee,  though;  with  an  infallible  memory 
for  faces  and  names.  Men  have  walked 
out  the  door  of  the  National  Press  Club, 
roamed  the  far  places  of  the  earth  and 
returned  five  years  later  to  be  called  by 
name  and  greeted  as  if  they  had  just  left 
the  day  before.  Mac.  like  Robert  in  the 
dining  room,  was  an  institution  at  the  Na¬ 
tional  Press  Club. 

*  *  * 

TIE  was  born  a  slave  and  in  the  Civil 
war  he  was  bodyguard  for  Stonewall 
Jackson.  Mac  could  tell  tales.  Later  he 
was  a  servant  in  the  retinue  of  Samuel 
J.  Tilden.  The  years  beat  him  down,  but 
he  was  amazingly  bright  and  cheerful  in 
his  fine  new  uniform  there  on  the  door  at 
the  Sign  of  the  Owl  within  the  last  two 
years.  Not  long  ago  the  word  went 
around  that  Mac  was  down  with  his  final 
sickness.  Now  the  sweet  chariot  has 
swung  low  and  Mac  has  gone  on. 

“It  isn’t  always  wise  to  speculate  about 
heavenly  rewards  and  such,  but  we  have 
this  notion  about  Mac.  St.  Peter  will  be 
standing  there  at  the  head  of  the  golden 
stairway,  one  eye  on  the  door  and  the 
other  on  some  mischievous  cherubim 
playing  around  the  Main  Entrance,  when 
Mac  comes  along,  smiling  as  always — 
hoping,  somehow,  there’ll  be  a  Floor 


Thirteen  in  the  establishment  somewhere. 
Then  St.  Peter : 

“‘Why,  Mac,  old  fellow!  After  all 
these  years.  Been  waiting  for  you  a  long 
time.  How’d  you  like  a  job  helping  here 
on  the  Door?’” 

“.\nd  Mac,  self-deprecating,  as  always : 
‘Yessuh,  Mr.  St.  Peter,  J)ut  you  see — 
my  feet ;  I  always  have  trouble  with  my 
feet.  Now  if  there  was  some  place  where 
Old  Mac  could  sit  down - ’  ” 

“Just  about  that  time  he’ll  pause,  be¬ 
cause  St.  Peter  will  I)e  iKiinting  for  him 
to  Uxjk.  .^nd  there  on  Mac’s  feet  will 
I)e  the  finest,  easiest,  shiniest  pair  of 
golden  slippers  you  ever  saw ;  taking  the 
ache  all  out  of  those  old  feet  and  those 
old  tired  limbs. 

“Yes,  and  we  can  see  Mac  sitting  there 
on  one  of  those  comfortable  golden  chairs 
through  all  eternity,  smiling  his  golden 
smile  of  welcome  to  the  souls  swarming 
upward  for  rest  and  reward  and  saying  to 
himself,  now  and  then,  as  he  used  to  say 
to  the  Washington  newspapermen: 

“  ‘I’d  rather  l)e  a  doorkeeper  in  the 
House  of  the  Lord  than  have  a  soft  job 
up  on  Capitol  Hill.’  ” 

mm* 

Harry  l.  reichenbach,  the 

press  agent,  is  dead.  He  was  smart 
and  original  and  took  pride  in  his  work. 
He  would  scorn  being  called  a  “public 
relations  counselor.’  The  old  school  of 
theatrical  press  agents,  of  which  he  was 
a  shining  example,  had  the  virtue  of  de¬ 
livering  interesting  story  material,  even 
if  most  of  it  was  faked  to  defeat  adver¬ 
tising  expense.  I  suppose  Harry’s  most 
famous  stunt  was  discovering  the  now 
celebrated  picture  “September  Morn.” 
Walking  down  Fifth  Avenue,  one  morn¬ 
ing,  the  press  agent  spied  a  quite  beauti¬ 
ful  print  of  a  nude  female  figure  in  the 
window  of  an  art  store.  His  snappy 
commercial  mind  went  into  motion  and 
presently  he  was  working  for  the  owners 
of  the  copyright.  The  undraped  girl 
was  shown  in  the  act  of  dipping  one  toe 
into  the  sea  and  Harry  named  the  pic¬ 
ture  to  suggest  a  chilly  day.  He  started 
public  discussion  by  inducing  some  silly 
vice  raider  to  arrest  the  dealer  for  pos¬ 
sessing  an  indecent  picture.  This  de¬ 
manded  newspaper  publication  of  the 
nude.  The  whole  country  laughed  and 
the  prints  were  in  great  demand.  Be¬ 
fore  Harry  was  through  with  that  job 
•September  Morn  decorated  the  walls  of 
many  thousands  of  homes,  clubs,  saloons 
and  hotels,  proving  to  be  the  be.st  picture 
seller  of  many  years.  Another  of  his 
stunts  was  to  direct  attention  to  a 
theatre  by  changing  the  name  of  a  New 
York  street  by  the  simple  device  of  hav¬ 
ing  signs  painted  and  hung  on  lamp 
posts  on  that  thoroughfare  while  the 
cops  were  sno<izing.  To  advertise  “Tar- 
zan  of  the  .\pes”  the  press  agent  placed 
a  live  lion  in  a  Broadway  hotel  and 
started  a  scare.  To  sell  the  “Virgin  of 
Stamboul”  he  faked  up  a  scene  of  eight 
pseudo  Turks  arriving  here  to  recover  a 
lost  sheik  for  whom  “$20,000  reward” 
was  posted.  Some  astute  editors  fell  for 
that  plant.  Such  were  his  tricks,  his 
clients  many  and  prominent  and  his  for¬ 
tune  estimated  at  more  than  a  million 
dollars. 

mm* 

"Y^OUNG  fellows  with  desires  to  be 
rich  and  famous  should  read  eco¬ 
nomic  theory  from  A  to  izzard  and 
apply  their  knowledge  to  the  field  of 
advertising  and  selling.  In  no  other 
field  of  endeavor  is  inventive  genius  bet¬ 
ter  rewarded.  The  demand  for  new 
and  better  ideas  is  ever  spot.  The  first 
thing  for  an  advertising  man  to  know, 
to  succeed  in  a  large  way,  is  that  a  good 
medium  with  general  circulation  in  a 
given  field  is  a  tremendous  power.  But, 
like  the  domesticated  elephant,  it  can 


be  allowed  to  stand  idly  by,  eating  pea¬ 
nuts  from  the  hands  of  children  while 
tethered  to  a  stake,  or  it  may  be  used 
to  lift  logs  and  drag  vast  loads.  Inven¬ 
tive,  courageous  men  make  money  rap¬ 
idly  in  advertising.  The  glittering  ball 
turns  rapidly.  Today’s  accepted  prac¬ 
tice  may  be  laughably  out  of  date  to¬ 
morrow.  'I'he  surface  of  advertising 
|K)ssibility  has  never  l)een  scratched.  It 
is  no  business  for  a  dull  mind,  but  a 
grand  work  for  a  youngster  with  a  bit 
of  Thomas  .\.  Edison  in  his  make  up. 

m  m  m 

H.\T  interests  and  amuses  the 

”  Summer  crowd  in  the  gilded 
palaces  of  filmland  suggests  possible 

newspai)er  interests  of  the  moment. 

The  perennial  l<»ve  theme,  if  sexual  de¬ 
sire  may  thus  be  described,  draws  the 
mob  to  the  box  office  with  unfailing  cer¬ 
tainty.  The  hackneyed  tripe  of  triangle 
situations,  married  disloyalty,  bad  girl 
temptations  and  sappy  heroics  continues 
to  “get  the  liioney.”  Unnumbered 
women  and  girls  continue  to  sigh  when 
the  entrancing  film  lover  bravely  con¬ 
fesses  his  guilt  to  her  husband.  One 
can  hear  the  sharp  breathing  of  audi¬ 
ences  when  sex  is  discussed  in  plain 
terms.  Pretty  girls  and  masculine  gents 
of  the  screen  can  justify  any  amount  of 
disloyalty  or  injury  to  others  if  they 
manage  to  wear  their  clothes  nicely, 
smile  when  they  plead  the  naturalness 
of  their  desires,  and  (this  is  important) 
get  what  they  want  in  the  way  of  a 
g(K)d  job,  a  mansion  on  a  hill  and  each 
other. 

*  *  * 

^HE  “gangster”  picture  seems  to  be 
on  its  way  out,  badly  overplayed.  It 
is  difiicult,  no  matter  how  scenario 
writer  and  director  may  strive,  to  sus¬ 
tain  interest  in  a  murderous  racketeer 
and  not  glorify  him.  He  gets  what 
many  in  the  mob  want.  A  bit  of  gore 
spilled  here  and  there  may  be  over- 
l(M)ked  and  the  heavy-jawed  thug  ap¬ 
pear  (jiiite  heroic  if  he  spends  his 
money  with  abandon.  Some  citizens 
have  not  accepted  this  situation  in  the 
movies  without  protest.  Their  plaint 
has  become  popular  and  gangster  pic¬ 
tures  are  no  longer  best  sellers.  There 
is  fair  response  to  sporting  pictures, 
especially  race-track  stuff.  Audiences 
seem  to  get  satisfaction  from  a  situation 
which  depicts  the  downfall  of  a  popular 
jockey  through  the  temptations  sur¬ 
rounding  a  gambling  hell. 

♦  ♦  * 

A  NIMATED  cartoons  make  ’em 

laugh,  though  the  same  old  stuff 
continues  to  pour  out  week  after  week. 
One  would  think  people  would  weary 
of  the  piano  keyboard  which  bends 
under  the  pressure  of  the  player’s 
fingers  and  dancing  catfish  and  rhinos, 
but  such  is  not  the  case.  The  humani¬ 
zation  of  trees,  mountains,  household 
furniture,  animals  and  everything  else 
pulls  laughs  and  therefore  the  cartoon 
comic,  though  highly  repetitious,  threat¬ 
ens  to  run  on  like  the  brook.  But  the 
news-picture  is  filmland’s  best  bet,  ex¬ 
cept  for  the  sugary  love  feature.  In 
New  York  two  Broadway  theatres  are 
now  given  over  exclusively  to  the 
showing  of  news  shorts — a  half  hour’s 
performance  with  a  box  office  fee  of  a 
quarter.  They  are  crowded  daily,  des¬ 
pite  the  fact  that  the  best  subjects 
.shown  also  run  in  all  other  film  houses. 
Their  programs  are  filled  out  by  stuff 
which  has  been  rejected  for  the  regular 
news  releases. 

m  *  m 

^  NE  of  the  commonest  sayings  of 
”  the  movie  patron  is:  “I  like  the 
news-pictures  best.”  'The  speed  with 
which  a  news  picture  may  be  released 
to  the  public  adds  to  its  interest.  The 
“special  extra,”  which  shows  big  news, 
always  well-advertised  in  the  press  of 
a  few  hours  or  days  before,  is  a  first- 
class  drawing  card.  The  mid-summer 
movie  audience  is  a  living  demonstra¬ 
tion  of  the  immense  value  of  the  news 
picture  still  in  the  press,  and  particu¬ 
larly  the  fact  that  the  event  depicted 
may  not  need  to  be  of  vast  moment.  If 
it  carries  one  or  more  of  the  well- 
known  elements  of  human  interest, 
humor,  combat,  beauty,  horror  or  freak, 
it  commands  attention.  People  appear 
never  to  grow  tired  of  the  two-headed 


calf,  the  infant  prodigy,  oldest  veteran, 
fattest  girl,  tallest  giraffe  and  all 
other  dime  museum  numbers,  though 
many  of  the  freaks  have  been  seen  be¬ 
fore.  Some  news  pictures  which  give 
movie  audiences  their  best  kick  are 
rarely  published  in  newspapers  and 
some  old  newspaper  picture  staples, 
such  as  portraits  of  uninteresting  peo^ 
pie,  are  never  seen  in  motion  picture 
houses. 

m  m  m 

r  L.  PURCELL,  proprietor  of  the 
Ilhno  (Mo.)  Jimplicute,  came 
through  with  this  on  free-publicity  in 
a  recent  issue :  “The  latest  free  space 
grafter  is  the  sausage  maker.  In  an  ar¬ 
ticle  sent  us  for  ‘immediate  release’  this 
week  we  were  told  of  all  of  the  beauties 
of  the  modern  sausage  and  the  many 
uses  it  could  be  put  to,  of  the  transpar¬ 
ent  ‘cover’  which  enabled  the  busy  house¬ 
wife  to  .see  exactly  the  kind  of  in¬ 
gredients  that  enter  into  the  present  day 
sausage,  the  tender  bits  of  meats  and 
cereals  that  are  blended  together  in  such 
a  scientific  manner  as  to  prolong  the 
life  of  the  constant  sausage  eater  long 
past  the  four  score  years  and  ten.  This 
may  be  so  but  before  coming  to  a  definite 
conclusion  on  the  sausage  matter,  we 
have  decided  to  submit  the  question  to 
the  inmates  of  the  county  jail  for  an 
expert  opinion.” 


SUES  OVER  CONTRACT 


Belle  McCord  Robert*  Asks  Court  to 
Rule  in  Newspaper  Case 

Charging  certain  provisions  of  a  con¬ 
tract  to  be  illegal.  Belle  McCord  Roberts, 
former  part-owner  of  the  Long  Beach 
(Cal.)  Press-Telegram,  filed  suit  for 
declaratory  and  other  relief  in  superior 
court,  July  3,  against  the  Long  Beach 
Press  Publishing  Company,  its  owners 
and  officers. 

Miss  Roberts  alleged  that  an  agree¬ 
ment  and  contract  drawn  up  and  entered 
into  on  Aug.  27,  1924,  at  which  time  the 
Long  Beach  Press  and  the  Long  Beach 
Daily  Telegram  were  consolidated,  con¬ 
tained  an  illeo^al  provision  which  con¬ 
strained  her  from  entering  other  news¬ 
paper  activities  in  Long  Beach. 

The  provision  referred  to  in  the  10-page 
contract  states  that  all  parties  agreed 
they  would  not  become  affiliated  in  the 
management  or  ownership  of  any  other 
newspaper  in  Long  Beach  or  in  its  capi¬ 
tal  stock,  except  by  the  consent  of  all 
other  parties  of  the  agreement. 

Miss  Roberts  charged  the  provision  to 
be  in  violation  of  the  California  Civil 
Code. 

She  as.serted  in  the  complaint  that  she 
desires  to  become  affiliated  with  another 
Lfrtig  Beach  paper,  but  that  the  defend¬ 
ants  have  threatened  suit  if  .she  breaks 
the  provisions  of  the  contract  restraining 
her  from  other  newspaper  activities  in 
Dmg  Beach. 


CURTISS-WRIGHT  TO  GARDNER 

The  advertising  account  of  the  Curtiss- 
M'right  Corporation,  New  York,  has 
been  placed  with  the  Gardner  .Advertis¬ 
ing  Company,  New  York  and  St.  Louis. 
This  includes  the  advertising  of  the 
following  subsidiaries:  Wright  Aero¬ 
nautical  Corporation.  Paterson.  N.  J-l 
Curtiss  Airplane  &  Motor  Company, 
Buffalo,  N.  Y. ;  Keystone  Aircraft  (Tor- 
poration,  Bristol,  Pa.;  Curtiss-Wright 
.Airplane  Company,  St.  Louis  and  Wichita, 
Kans.,  and  the  Curtiss-Wright  Flying 
Service. 


TELEVISION  ACCOUNT  PLACED 

The  Shortwave  &  Television  Com^ny, 
70  Brookline  ave.,  Boston,  has  appointed 
the  Harry  M.  Frost  Co.,  Inc.,  Boston.  to 
handle  its  account.  Plans  are  now  being 
made  to  use  practically  the  entire  list  of 
radio  trade  publications  as  well  as  a 
selected  group  of  newspapers  throughout 
the  country. 


AGENCY  NAMED 

The  Carborundum  Company,  Niagara 
Falls,  N.  Y.,  and  Perth  Amboy,  N.  }•< 
has  appointed  Moser  &  Cotins,  Brown  4 
Lyon,  Inc.,  advertising  agency  of  New 
York  and  Utica,  N.  Y.,  to  direct  the 
advertising  of  its  Carboradiant  oil  bumert. 


